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OTTO OF ROSE D’OR 


A rigorous appraisement of Otto of Rose may avail itself perhaps of the 
coadjuvancy of chemical and physical mensuration yet the determining 
factor must ever be the cogently practical resultant as exemplified in the 
completed perfume. 


OTTO OF ROSE D’OR triumphantly meets the closest scrutiny whether 
it be that of scientific analysis, of odor test or of ultimate accomplishment. 
For many years the name has stood consistently for the finest Otto of 


Rose producible. It is a guarantee not merely of a good Otto of Rose 
but of the best. 


Ungerer & Co. - - - - - ~ = = New York 
Botu Pappazoglou & Co. - - Kazanlik, Bulgaria 


M. NAEF & CO, Geneva 


POIS DE SENTEUR 


The latest Naef contribution to the perfumer’s resources and of unusual 
interest in connection with odors of the floral and lighter bouquet types. 


LORENA 


Synthetic Nerol of a purity hitherto unattained and a most valuable in- 
gredient in Neroli, Rose and Jasmin compositions. 


SYLVESTRAL 


Possessing a refreshing, piquant odor tone, reminiscent of the delightfully 
balsamic perfume of the forest. 


UNGERER & CO., New York 
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THE CHANGE IN THE PRESIDENCY 
TERMS OF SUBSCRIPTION 


The United States and Possessions - - - j President Harding’s death was a shock to the entire Na- 
Canada, Cuba and Mexico Poaetes * * tion. In a phrase at this late time we may say that he was 
_— TELEPHONE NUMBER: ‘BEEKMAN 0791 one of the best beloved Executives we ever have had, for 


his qualities of mind, devotion to duty and his amiability, 
SOOO eee aor : 7 : 5 - - - 
with his Senatorial experience, had made him a_ strong 

CONTRIBUTING EDITORS 


figure in the Government. His death primarily was due to 
ao ES ELEN, Cate m2 pas oes 
aw Materials. : o page 
PROF. CURT P. WIMMER, Columbia University. N. Y. President Coolidge 
Toilet Preparations. 


, oO carry out the principles of the Republican platform on 
7 G. THOMSSEN, Winona, Minn. ; tee f - 
oa colon (A tate), Hoboken, N. J. which he was elected and to help along policies of Harding 

Soaps. as did Roosevelt with McKinley's. President Coolidge 
DR. 1 York. more fortunate in a way than was Roosevelt, for he has 


RICHARD B. FRANKEN, New York University. not become irrevocably committed to any particular policy. 
Packages. un He is a good listener, but not gifted to verbosity. He hears, 
aoe ee rke und ‘Carprighte. thinks, and does. His record as Governor of Massachu- 


setts, which is known to all of our readers, is a sufficient 


CONTENTS guarantee that our trade interests have nothing to fear. On 


Copyright, 1923, by Perfumer Publishing Company ene COnerary : We may expect the acceleration of the move- 
EDITORIAL ~—_ ment for lower taxes, for more 
Dr. Doran on Price Cutting; Perfume Flower Cultivation . a7 wicitbesstem 4 ro ' i tus ) resi + 
Lever’s Advertising Policy; Germans Join French Invasion 273 expenditure and for an added impetu t President 
Toiletry Exports Gain; Procter & Gamble Claim Victory 74 Harding’s purpose to help business wherever and when- 
Less Face Powder; Beauty Parlors to the Front 275 ; 
Attacks on Cosmetics Answered; A Word in Season Coal a ever it can be done. 
Coolidge’s Tariff Policy; Other General Washington News 7% Sean’ a, sd 0 Rea anal le a haa i Tae 
Alcohol Regulations and Other Prohibition News .. 279 , Pre ident Harding, ; will ; Pees d | 7 ay ! I ~ 
SYMPOSIUM ON FLOWER OIL CULTIVATION Washington correspondence, to usiness that there woule 
What the U. S. Government is Doing; Report to A. M. T. A, 280 ; ; . 
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Utility and Harmlessness ie ici  wiadiae ae ors h > eid i cerceate 
Lees Claims Avoided by Secure Labeling and Sealing "9 quite ¢ lear that our readers have no occasion for worry 
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Associations, Societies and Clubs .. ; . @ He enters the office practically 
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Vanil e ‘ > 
iw comparable with the Volstead 


TRADE NOTES ..... ras men; but that is in no way 
— and Trade Marks ichat: Taawont dilemma. Without stultifying himself at all President Coo- 
Priae eens eee: & Gamble’s New Policy lidge can respond to the growing demand for more en- 
Liquid Soap biecieuan’ te C. W. Crowell. ee lightened interpretations of the Eighteenth Amendment. In 
oe = io oan ; the doing of it, with a new Congress in power, there are 
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economy in governmenta' 


Same reasons. It ‘is 


free do as he thinks 
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el ee 
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ul signs that our industries may reap benefits in pos ment, which, while it was dealt against violators of g 
¢ anges in the statutes, without having always to seek law not entirely popular was sufficiently broad, emphati 
I ew rulings and constructions of the present law by ind conclusive as to include the entire range of “less than 
r officials he Government cost” sellers of anything 
‘I believe this question of selling goods bx cost 
DR. DORAN SOUNDS KEYNOTE OF COMMON is always a serious question in the trade. * * * #* f 
SENSE ON PRICE CUTTING EVIL When a person sells goods below cost he is d two i 
Selling go: in anv line ot trade below cost is some- ww) [ings He ts vtolatin he law, beca he ts 
g most always has had feature It may be at " prot mt another sou nd, see Ne Is 
uction to get rid of old stock, it may be the closing t wring de honest peopl 
ipt ni bh tl Sac rn De ane sf * 
i i . may i le desperate expedie On that one point your association can he world 
' ' +; } ) } } 
( quidatior tl I ompulsory o otn $ yith 1 
! en See , erwise, wit of benetit to us and help to yourselves and others 
t > tf saving an overloaded business from a receiver 
ship { the minds of possible purchasers there always What Dr. Doran said can apply with equal force t 
will ‘ The doubts d not he Ip matters various othe associations There are fe W emergence ies i 
n ‘ the seller’s answers are plausible and perfectly which legitimate dealers must make “less than cost” sales 
sth 1 ipient of the i rmation is likely to have Usually the dilemma can be met without recourse to tl 
he impression left. it oo ee gl less than cost” expedient The new Trade Acceptances 
i! rable ture that \ ‘ nds he is a ire life savers 1 1 way and afford easy passage over si n 
( e ck he may vi bse ffers rough roads. But the whole subject of Honesty in Busi 
, er eit s as ss is 1 ved Dr. Doran hit the bull’s-« 
eople tra s ro r rug stores S is 
thers ' Is Familiar th the so-called “cu PERFUME FLOWER CULTIVATION ON Two 
1 se mstitutions it I extremely 7 " 
oo ne CONTINENTS AND ITS PROSPECTS 
Sut : ! in that class that win permanent . ; : ; ; 
: Rivalry to Europe in the growing of plants for the p 
p t t « ( ssed Vit the pirates t it a 
' . duct lt perfume ind other essential oils by the United 
blos lisappear perennially 1 ( re cities | : : 
: i ‘ States ] dl sing evond the dream ¢ We 
( t oe must t be confused with pharmacist ; : 
- printing t! i i wonderfully interesting and enlig 
\ s I the pric t wh HITK« tire ” 
ticl t 2 icl e subject by Mr. G. A. Russell, a G 
ck ess cos 
ent specialist, with whose work most of i 
1 ess t sta ISI ( 
famil Mr. R 1) tells what has been don — 
\ . = 5 : { | I 1 4 
\\ ( i \ ae a Bec ee 5 
+ } } + as ‘ , Gs ISS vs : 
12 stores whi e] te a ! 
. . ( s well as the nomic features 
| | p rit it s i l 
; ; ul the e of the America \lanutact 
( ( VI they na t 
| t Articles ppointing a committe ul M 
ail mn sense that drug 
; G. A. Pfeift P ume Flower Cultivati \si 1 
¢ e selis a ‘ t ss lall ss 
A ; ' ; . t nquiric ( ts own behalf we ar nplying 
\ t n inl\ Ol id A 
4 yest t ite d most comprehensive inforn a 4 
‘ A 1 t ! t \\ t s5 
‘ sp rl ) ‘ this subject We pe it wil 
ses s t nmod es t ' 
Daa afd : ea ( in realizat is well as t ve 
: : ‘ 1 
pret le it t « \ le in cost 
o. nh ‘ ta cumst \s NM Russell s t, the G ( m ( tS W 
E ‘ et dying and worki long the 
. ele: ‘ eK ill l the Wa ( l appr 
. ‘ | it Phe \mern Mai lacturers I ] Articles 
1 ‘ \ i 5 
t M doubt will ible to give iluable assistance in t 
I ( { a . it t a . : 
. ' 1 direc emedying this unfortunate situa when t 
\ pac \\ scussed | 1s 
' Po National legislature aga convenes 1 Decemb 
t 1x s it there re son pers 5 Ww CIUile 
. ‘ nol Cae product wh Following up the subject our Washington correspond 
I} 
ebat myste s 1g the ust deseribes his sit to the government's experiment. stat 
t \ ire 1 ss simply a t Ag t ind Warren EF. Burns, of Morana Incorpora 
el t fer t pt t t less than « ed, a membre we A. M. T. A. Committe Perfun 
mpetitive manufacturers to dupl lower Cultiv n, tells of his observations on e cultu 
mar t j ( np! t t t i] d ind 1 Western Oregor In this connection tl 
u ( ment tandare | it yl | \\ J. Bush Citrus Products Co., of Nat il 4 Calito 
M. A Vigilance Commit i is done some experimental work with ¢ fol 
j ¢ +} t ti low successtul pr duction of orange 1 
en i ( g s COS s § 
] ' tf ve wl for ber f \ rs 
mosnl ipplies > the sane ‘ ind apri¢ el oil a number eal 
siness, wholesale, jobbing and retail, wherever and wht Broadening the view we reprint from Les Parfums ¢ 
‘ practiced Probably no more concise and_ positive ! in interesting account of the cultivation of roses 
pra 
‘ acterizati is ever been applic to the “less thar vhich the tablissements Chiris has been conducting at 
seller tha Ss give y Dr. James A. Dorat Grasse since 1919. Much information of value to Amer- 
1 United States ternal Revenue Bureau, in this state i experimentalists will be found in this survey 
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of a GERMANS JOIN THE FRENCH IN COSMETICS 
hati INVASION OF AMERICAN DOMAIN 


than 





Trade movements, government statistics and develop- | ADVERTISING AS SEEN BY MANAGING 
ments noted in our news columns bear more or less, usually DIRECTOR OF LEVER BROTHERS 


‘ost to an extremely interesting degree, upon the foreign in : . 
- : based on an utterview unth 


* { yvasion of the preserves of American perfumery and cos 
wo y }  metics manufacturers. Much of it means only fair com 
r 3 


petition in a field that has not been exploited anywhere near 


Vanaginge Director of Lever 





Ws 
is to its potential possibilities l‘rench firms are putting up 
in some cases. practically all-American establishments British 1 ot adver 
1 Others are growing in that direction. Now come the Ger co Mr. Che was th head, came here, as 
rl they said, to learn. Yet they gave much in return 


+} “— 1 heir . hl; 
mans, with open declarations of their se to establis : ; 
mans, with open declaratic of their purpose to establish \nd one of the things this particular business man 

















perfumery, cosmetics and other factories in this country in from overseas had as a message that advertising 
ce t der to keep their share of trade \ delegation of bankers | is an integral and vital part of a husiness 
ies it { has visited here to search out suitable sites for plants and | and that in the future it will be as real a force 
sales | prepare for transferring some of their activities, at least ror the balding of siernationsl wad age ae 
o th to United States soil. This is particularly interesting 1 and good-w ul. He believes that advertising should 
' 7 be put on the priority list of firms and intries 
tances view of two facts: 1. The French flow of production t | and kept there 
some ward this country; and 2, The law suit now pending to try The reasons for a tirm’s advertisin 
Busi to compel the Chemical loundation to surrender the chemi are approximately Tie San — 
il patents sel red during the World War by the Aliei Eee ae case 
Property Custodian kind of a house they are de business with 
TWO Just what the invasions mean to American manufacturers Every firm has some 1 lf xpression 
is a subject of deepest interest. Foreigners submitting, as the ideals back of the | ! : t the form 
they must, to American trade, law and labor conditions, ol products designed to serve 
ee : Sag ook : reasonable price, and the printin: 
e pr may be no more formidable than their natural and national a atid 
] ‘ character 
United competitors One advantage that foreigi metics and J ‘ ad unless 
/@ al perfumes have had has been “Made in rance,” or “Made I s advertising sl 
nlight I! Germany,” labels The soft pedal, 1 not extinctio1 vill | understanding 
me. now come to these labels and the old slogan of the Ameri — PUSS Aenenes 
same langu 
ers al can Manufacturers of Toilet Articles “Made in America’ 
in €X can be invoked, by Act of Congress, if necessary, to meet 
soil this situatio1 \lso ir own Federal Trade Commission, 
res (despite some of its hair-splitting emanations that ive a 
cturers noyed business), can be depended upon to preset 
Mr equality of competition | foreign firn vith all pet 
e irom fumeries and cosmetics manufactured in tl ited States 
ng tl 4 vhile any attempts to influence trade vy the use of dis 
e criminating labels based on foreign claims, will be subrect this exigency in the last tw ears Mav. 1922. furnished 
it will to drastic treatment stror ! k, SS11,55¢ December, 1922, was onlv $423,311. 
howers Capable legal students of the Federal Trade Board Ac¢ ut curiously that was against $652.815. ; ecember. 1921 
and of United States Supreme Court decisions nstruing The point in this comparison is: How much of the differ 
sts w ts powers are of the opimion that whil lederal Trade night | ‘ nt oy t \imeri 1 is 
s have Board has certain limitations in reference to its powers to r raw material preducts The Government. statistics 
app! { regulate the selling business of private corporations it has not enlghte 1s lollowmy are the livisiona wures 
\ rticles full power in the matter of making and enforcing general mports for the rst quarter of the present veat 
in th regulations, such as the “Made in America” suggestion fot tatistics show about half of the $1,000,000 monthly Y 
hen th foreign firms establishing plants in this country, and would = mark, but are not conclusive for the purpose getting 
be entirely within its statutory rights in matters of this it the true situation as to the inv n, except s ir as 
-nondent nature. It could prescribe the $1z@ Of type t ised and ma super cially indicate a norma ade 
station could make it large enough to offset any advantage that Nas . Mat 
might be sought by the use of a foreign name as against a ities alanis eden ee as 
the market possibilities of a purely American product KB *t and floral : ) 
cultut The whole subject has numerous ramifications and legal oe ie, on _ creams. et $5°559 50.520 ‘7 
sion tik minds that like to delve in delicate circumstances affecting s PEE 3 : a 
Califor trade and commerce already are at work and may be de ~ 
ium, fol- 3 a pended upon to find solutions favorable to the Americat Totals same months zone | | Tyee scutl : 
wae manufacturers who are willing to meet fair competition fotals same months 1921 $467,991 S481.805 $592 
but may object to what in the exigencies of the rapidly Getting back to the raw material end we have here the 
ee approaching situation they may feel to be unfair rivalry imports for three-quarters of the tiscal year and of March, 
Cane On the French invasion it is becoming difficult in a way 1923. In the nine months the increase is no more than 


to segregate the quantities or values. In the imports from natural and to be expected, while March of this year falls 


icting at 


A mer- France (principally ) of finished products in perfumeries far below the same month a vear ago. We are not giving 
0 f : 


and cosmetics the $2,000,000 approximately for both Sep herewith figures on some other essentials in our industries, 
tember and October, 1922 (influenced somewhat by the new but they all show the same relative cours« It must be 
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Nevertheless !t e 
weather eyes ope 


han two Nations are Public Opinion 


TOILETRY EXPORTS CONTINUE TO GROW 


1 } 
res prepared by Line 


halt 


Department 


»> 


. 10?2 
922 and the first ot 1923 


fumery, cosmetics, and other toil 
to find favorable market 

[he statistics for the first six months 
ance at the apparent gain of bu 


compared with the previous gain 


ground had been 


of 1921, 


is evident that the 


seem to indicate that 
which made 
trade 

ar 1921, $4,736,946 worth of perfume 
cosmetics, and other toilet preparations were exported, whil 
shipments in the first six months of 1922 totaled $3,000,726, 
I $3,308,674, and 


ust six months of 1922 they were 


six months of 1923 they amounted to $3,425,695. 
in the values of the individual items was rather 
(from 9 to 15 per cent, except for perfumery 


1 25 
which gail . r cent 


f 1922), 1 is ri ay be due to tl! 


rather 


waters, over 


1909 


Iylo 
rs rece! 


dentitrices kk 


articles by six-montl 


th 
iC a 


Exports of perfumery, cosmetics, and other toilet preparations 
from the United States. 


First half of 1922. Last half of 1922 First half of 1923. 


Articles 


Pounds. | Value. | Pounds.| Value. 


| 

| 

| 

on | Value 
| 


Perfumery and toi- 
let waters 

Talecum and other 
toilet powders 

Creams, rouges, and 
other cosmetics 

Dentifrices : 

Other toilet prepara- 
tions. . eee 


314, 692 | $212, 247 411,797 | $291,920 | 367,265 | $290,351 


.|1, 973, 865 | 753,605 |1,678,739 | 644,069 |2, 119, 677 | 
1,033,178 | 448,908 |1, 038,085 | 517,225 |1, 039, 313 
-|1, 780, 566 |1, 108, 799 /2, 246, 309 |1, 296, 698 |1, 200, 273 


205,204 | 497, 167 | 053, 809 | 558,762 | 806, 497 


South Africa Patronizes Our Advertisers 


Vational Electric A 


1annesbur Sout {frica) 


vertising ( [S. A.], Ltd 


\ 


\s one of your regular subscribers, we wish to take this 
epportunity of paying you a high compliment for your 
splendid publication, and the great service you have rendered 
us. We think it fair to add that through your courtes) 
we have already placed several orders with American firms 
who are among your advertisers. 
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PROCTER & GAMBLE’S CLAIM OF VICTORY IN 
FIGHT AGAINST JOBBERS 


Section will be found not only tl 


’rocter & Gamble’s guarantee 


workers, but Col. Procter’s ¢ 
three years’ fight 

distribution of tl 

yy the newspapers 1 


more importance to the busine 
ly job,” either to the beneficiaric 
Procter & Ga 


1e jobbers and the wholesalers 


Apparently in 
effect ultimately in trade gen 
No doubt 
and possibly follow the precedent, 
McKessor 
Procter & Gam 
McKesson & Ro bir 5, 
system of distribution to the retail 


some other large cor 


the situation is taken by 

reversed the 

three years. 

trade, experimented in dispersing their goods through job- 


bers and for some time now have been selling their entire 


ifty-one local jobbers, having 


through 
their old 


experience is reported to be a 


manutactul 


withdrawn the last of large staff of traveling 


salesmet strong yin- 


dication wholesalers’ necessity as a trade factor. 


Jobbers 1 wholesalers, in the present era, are indis- 


pensable. They are positive necessities for manufacturers 


who aré the small, or medium classes, while some of 


the largest firms find them useful, if not essential, and ther 


are few factors in primary trade that can afford to ignore 


the potentia wer of distribution to be found in 


1 


jobbing Jesale h uses. There seems to be 


ward getting the manufacturer, or 


with the retailer, or consumer, 
the difficulties of 


at that 


providing workabl 


both jobbers and wholesalers 


ideral ly long lease of existen 


INSIDE OF THE MAIL ORDER BUSINESS 
| Toilet Merchat 


contributed to this journal by 


TI inth article of the 


Preparations 
Leroy Fair 


linent expert on the subject, is devoted to t 


Business and it will be found interesting 
1 } + 
subj ec 


iave their own ideas on this 


order field has no attractions 


the optimistic side and the 


nting realm for thousands of pe 


fortunes in trying to exploit som 


] 


merely printing advertisement 


ts Of these seekers for st 


1 


ittle effort about “one is be 


survivors are somewhere n 
the pronounced are easil) 


read Mr. 


dangers from pirates and _ the 


successes 


rs. but Fairman’s article. 


ways ot 


heir machinations, besides ‘offering other 


itions that might warn the novice in bust 


others on the road to accomplishing 


The Mail Order 


general rule. It requires money, brains and 


and possibly put 


satisfactory results. Business is no ex- 


ception to the 
There is no primrose 


hard work to make a winning strike. 


path to success in any line of trade, however it may seem 


to the casual onlooker who does not know the ropes 


















“LESS FACE POWDER, SCENTLESS SOAP” 


M soap and water, less paint and powder,” is at 
othe: \ 


war cry ot of the reformers, who, being 


males, would be 


som 


benetited by consulting a barber; and who 





ing women, might improve the ensemble by practicing 
wl preach as to the application of soap and water, 
toget vith adding a modicum of the splendid accessories 


eauty and cleanliness that have been provided by our 


perfun nd cosmetic manufacturers It once was the ill- 
fortut f one of our friends, a reporter, to interview a 
fen eformer, who had written letters to the news- 
papers nd submitted selt-written interviews against pet 
fumet ind cosmetics. In his particular newspaper het 


» handled on the basis of his verdict: 
stool 


eftus! 5 were 


lucking might clean her up a bit; but it 





take a carload of pe rfume to counteract the bart 
that surrounded her.” Others “got wise” and the 
scented reformer vanished into oblivion. 
So ill be with the “unperfumed soap” reformers. Also 


the “white soap” agitators. Everybody in the soap industry 


knows that the recent campaign in favor of unperfumed, 


white soap was what is sometimes called “foolishness. 


Soap may be of any color that is feasible, but it never can 


be devoid of odor and without the skilful use of perfume 


in moderate quantities the odor might be unbearable. The 





hite unperfumed soap crusade was one of the most 





ing jokes ever perpetrated in the name of modern 
irch. We printed something about it in our Soap SeEc- 
tion (June, 192 212), but 


ion. We 


rsons interviewed had absolutely no sense of smell and 


3, page only as a matter of i 


have learned since that one of the scores 





| 


could only determine tobacco odor by seeing the smoke and 


and 2 together. So it was probably with a long 


string of physicians and hospital employees who declared 


they only used “white unscented” soap. Why comment 


Ella B. Kahrer, of Anderson, Ind., cited 
Public Health Crusaders” 


Now comes Mrs. 


as “Chairman of the 


[he disgrace of good women making themselves 


clowns with all kinds of cosmetics is a 


mystery is greater for millions of other womer 


the Four Corners of the Earth. How can this good lady 


nage to appear presentable if she uses “all kinds of cos 
tics” and consequently has achieved unfavorable results: 
Dr. Victor 


city with a proposal “that 


Robinson hurls himself into the arena of pu 


women wash their faces instead 
it using cosmetics.” 


It is quite evident that while the good 





is a reformer he is not a woman In his proposal 


is scented a war between soap manufacturers and cosmetic 


lanufacturers. Just nonsense! The two never would fight 


their objects are identical and all regular healthful 


women, as well as men, are with both branches emphatically 
(W. Va.) Gazette 


ng ohservations on Dr. Robinson’s crusade 


Charleston makes these inter¢ 


to be a commercial war between the manufac 
soap on one hand and the purveyor of 
} going to stay on the side lines 
and watch the affray. Furthermore, if the campaign has 
no commercial aspects, we have not seen a woman with a 
washed face for so long that we may be disappointed in 
how they appear. [Ve know what cosmetics have done, 
but, frankly, we do not know what soap might accomplish 
“If man were coaxed to doll himself up like a woman, 
maybe he would soon cause a change in the status of the 
world, if, for instance, his wife should see him early in the 
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re COaXE d to use pencils on 
uge on his lips, the reformers have 
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is eyebrows 
started on the women 
“Now most persons have their own opinion of such mat- 
ters. Our own ts that we are with the i 
warfare TI 

knowledge, but of 
simply stand with 
be illusioned, a 
powder will add 

a little chemical make t 


cosmetic makers in 

born of a little 
long life and a lot of experience. We 
that brave army of persons who want to 
little red or a little snow-white ric¢ 
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glory of a woman’s countenance, or 
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his decision is not one 


a little brighter, or a little 


blue make them more languid, then we are for all of them, 
illusions is. We do not 
e soap makers can rout the makers of chemicals 
ind cosmetics We do not believ« that women will 


we eves 


know what life with its 
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isent to do anything or forego anything that she can get 
vii will detract trom her appearance, for being attractive 
s her protession. None cat r take from her her pro- 
essk Eve i constitut il amendment will not 
For, after all, then ild be recruited another 
t bootleggers, and they would be the most popular of al 
If soap is going to hurt the appearance of women, we are 
opposed to it. We must stand by the Constitution.” 


BEAUTY PARLORS MARCHING TO THE FRONT 





While all manipulators it eauty parlors” are not cos 
( there is ist ° army ese experts in th 
ites and n than 800 attended the recent con- 











I i n int 
an account o he will fhe sind otaca liane this issu 
\t the same time it is interesting to note that the 
in Ikurope who are coming to America have caught the gait 
and no longet gure n domestic servitude in wealtl 
mes, but they a// demand jobs beauty parlors. Several 
hundred Scandinavian maidens landed recently at Ellis Is- 


land, New 


York, and were disappointed when they found 
they could 


not connect at once beauty parlor positions 
fate was still in doubt at last 

\s a matter of fact the Cosmeticians of 
won wonderful progress in the last few 
elevated their calling to a profession in some states and in 
others having put it on a higher plane than seemed probable 
within the recent memory of some of the ardent supporters 
f progress in this important sphere of activity. 


reports. 


America have 
years, having 
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ANSWERING ATTACKS ON COSMETICS 


Some of our 


have not devoted more space 
t 


attacks on the toilet 


very 1 friends have wondered why we 


than we have used in dealing 


with goods industry as printed in the 


newspapers and magazines. Our readers generally know 


that the attacks have been based upon untruth and what 
information to them. 
| that 


having them reprinted in their local 


| 1d | 
we might would supply no new 


Frequently, however, we have printed articles they 


could utilize either by 
would 


in preparing letters to be 


or other papers in reply to enemies and which 


supply pointers for them to use 


sent ti unfair critics 


newspapers in answer to 


Elsewhere in this issue we are devoting space to some 


which our readers can utilize in propaganda 
toilet and 


good sample case of offense and defense 


good matter 


for the perfume, industries in reply to 


soap 


foes and a very 


is given fully 


The example also of a number of the 
f Toilet Articles in 


the white lead 


American Manufacturers of setting the 


entire industry aright on fallacy in an ex 


lvertising campaign, which also 


be duplicated to advantage It 


tensive a is set forth, could 


affords a splendid instance 
spending large sums in publicity in 
iletry manufacturers share the benefits, as 

rn that is spending the money 

through their experience in 


little influenced by the 


American womer 
attacks, s« 
that 
replies no doul 
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been no occasion oO get 


moring them. Healthful 
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A WORD IN SEASON: HOW ABOUT COAL? 
M. Baker, secretary of the American 


a bulletin on the 


Manufacturers 
coal situa 


y ler } 
readers. It en 


(ommerce 


Some 
others do not. 
to the Business 
saw between the 

In the last few 


doubled for all 


has been either 


operators to boos 
generally has more than 


the supply inadequate, or 


This comment does not apply to war times 


has been just about as bad since the confiict 


o We und 


there 


rstand that our new Presi 


1 


is determined hall be 


no coal strike, 


made the Boston police strikers pull in their 


it the f Autumn, in addi 


approach 


Baker's bulletin, ought to serve as a warn 


to prepare for Winter 


All Serene on the Florida Beach 


The Florida beach and blue sea looked inviting to the 
tourist from the North, but before venturing out to swim he 
thought to make sure 

“You're certain there are 
of the guide 

“Nossuh,” replied that 
“Ain’ no ’gators hyah.” 

Reassured, the tourist started out. As the 
about his chest he called back: 

“What makes you so sure there aren’t any alligators?” 

“Dey’s got too much sense,” bellowed the guide. “De 
sharks done skeered dem all away.”—American Legion 


Weekly 


no alligators here he inquired 


functionary, grinning broadly. 


water lapped 
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IF I KNEW YOU AND YOU KNEW ME. 
If I knew you and you knew me, 
’Tis seldom we would disagree; 
3ut, never having yet clasped hands, 
Both often fail to understand 
That each intends to do what’s right. 
And treat each other “honor bright.” 
How little to complain there'd be, 
If I knew you and you knew me! 
Whene’er we ship you by mistake, 
Or in your bill some error make, 
From irritation you'd be free, 
If I knew you and you knew me. 
Or when the checks don’t come on time, 
And customers send us nary a line, 
We'd wait without anxiety, 
If I knew you and you knew me. 
Or when some goods you “fire back,” 
Or make a “kick” on this or that, 
We'd take it in good part, you see, 
If I knew you and you knew me 
With customers ten thousand strong, 
Occasionally things go wrong 
Sometimes our fault, sometimes 
Forbearance 


theirs— 
would decrease all cares; 
Kind friend, how pleasant things would b 
If I knew you and you knew me 

Then let no doubting thoughts abide, 

Of firm good faith on either side: 
Contidence to each other give, 

Living ourselves, let others live: 

But any time you come this way. 

That you will call, we hope and pray: 


TI 
hen 


face to face we each shall see 


And I'll know you and you'll know me 


sold 


cording to thi 


perfume 
Lipsticks, 
all these 
before \ novelty for : 
mand is the double compact, a combination hy 
and powder, retailing at around $1.50. Most 

; putting out flaconett 


odors at $1, for which there is a great demar 


expensive scented soaps 


than ev 


Tacturers al now 


Perfumes to Add to Reality of Motion Pictures 


Pleasant odors typical of the wing show! 
used in motion-picture theaters soon, to add 
screened picture story. This will be accomplished 
ing keys at the organ, which will be connected t 
spraying apparatus. When an ocean scene appears 
ing odor of salt air, with its pleasant tang, will 
through the theater, as a natural accompaniment 
ting. Similarly, a country background will call 
characteristic fragrance of freshly mown hay 
fumes and incense will be used in Oriental pres 


scene 


realit 


Who Said Sex Equality? 


A candidate for the position of the world’s meanest man 
has appeared in the person of the editor of a small Missourt 
newspaper, who published the following item in his “Social 
Gossip” column: ‘Miss , a young lady of 20 sum- 
mers, is now on a visit to her twin brother, aged 31.”— 
Oroville Register. 
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\VASHINGTON, August 20.—Extensive changes in duties 





by executive order under the flexible provisions of the 


tarit? law are even less likely under President Coolidg: 


than if President Harding had lived. The new President 


is regarded as firmly committed to the theory of high pro- 
tection as advocated by New England industries and is felt 
to be skeptical of the desirability ot making frequent changes 
in duties through the flexible tariff system. 

While President Harding was counted upon to restrain 
1e Tariff Commission from going too far in its investiga 
tions yet he was enthusiastic over the possibilities under the 
new system and might have given the commission a littl 
m freedom than it is expected will be permitted by the 
new executive. 

President Coolidge, it is believed by his close friends, will 
ign no executive erders lowering duties unless there are 
extremely urgent reasons therefor. Furthermore, it is be 
lieved that he will be extremely cautious in approving in 
vestigations by the Tariff Commission into duties on com- 
modities which are not mentioned in formal applications tor 
changes in duties fled with the commission. 

Coolidge to Establish Flexible Policy 

Phe death of President Harding occurred before a single 
executive order changing the rate of duty had been issued 
and before even any recommendation for a change in duty 
had reached the White House from the Tariff Commission. 
President Coolidge therefore will be confronted with the 
duty of establishing the administration policy with respect 
to the operation of the flexible tariff system 

Since taking office President Coolidge has conferred 
brietly with Thomas ©. Marvin, chairman, and some of the 
other members of the Tariff Commission. Most of the 
members of the commission, however, have now left Wash- 
ington on their vacations and until they return early in 
September no detinite pronouncements on tariff policies trom 
the White House are looked for. 

Just at present there is no pressing occasion tor executive 
action on any tariff matter although it is understood that 
one recommendation for an investigation on a commodity 
not involved in an application is awaiting his consideration 
This recommendation is understood to relate to lemons and 
its by-products and was presented to President Harding be- 
fore his departure on his Alaskan trip but was allowed to 
go over for action until afterwards. 


Public Hearings on Tariff Schedules 


The Tariff Commission is expected to complete two or 
three of its investigations already undertaken some time in 
September and it will then be in order for President 
Coolidge to inaugurate his tariff policies. It would not be 
surprising, however, if the Tariff Commission makes no 
recommendations for changes in duties on the basis of the 
investigations which are farthest advanced at the present 
time. The commission during the past month has _ held 
public hearings in the investigations of duties on paint brush 
handles, wall pockets, and casein and also has held a hearing 
on a question of jurisdiction in the investigation of duties 
on Western logs. 

In the investigations of duties on paint brush handles and 
wall pockets it was disclosed that in each instance only one 
company desired relief. An importer of paint brush handles 
desired to bring in at a lower duty handles manufactured 
at a plant owned by the same company in Canada for use in 
manufacturing brushes here. A manufacturer of wall 
pockets who had gone into business during the war time 
when German wall pockets were cut off desired a higher 
duty in order to continue in operation, although other manu- 
lacturers similarly situated have long since abandoned their 


THE AMERICAN PERFUMER 


COOLIDGE TO CHANGE TARIFF ONLY IN EXTREME URGENCY 


New President Even More Disinclined to Disturb Business Than Conservative Predecessor—Fats and Oils Bureau 


Asks Changes, Thymol Inquiry Ordered, Mellen Answers Morana, Price Centrol, Dye Standards Issued, Etc. 





manufacture, leaving the field to the German industry, as 


was the case before the war. There is an impression that 


the commission will not feel justified in reducing a duty as 


a means of encouraging an American manufacturer to pro 
duce a raw material in a foreign country or to mecrease a 
duty as a means of trying to keep alive a wartime industry 
which is not essential for military purposes 

Strong opposition by agricultural interests to any reduc- 
tion in the duty on casein makes any action along this line 


unlikely. Casein is a dairy product used in coating paper 


and the dairy organizations insist that the present duty is 
justified although coated paper manufacturers made a strong 
showing to the eftect that the increased duty had increased 


their cost to the extent of forcing some publishers to turn 


ti 
t her grad F Haner a ubstitut 
to other grades of papel S a substitute 


The hearing on Western logs related to the question as 


to whether the duty on logs which is applied only as a re- 


taliatory measure in the event of export restrictions imposed 


1 


by other countries is subject to change under the flexible 
provisions of the law 

The Tariff Commission has received a total of something 
like 300 applications under the flexible tariff. 


Bureau of Fats and Oils Asks Changes 


Concerted efforts are now being made to obtain, if possible, 
some relief from the present tariff on linseed oil for th 
benefit of linoleum and felt base manufacturers in this coun- 
try \ reduction of 1.3 cents in duty on this very necessary 
raw material has been asked of the Tariff Commission by 
John B. Gordon, secretary of the Bureau of Raw Materials 
tor American Vegetable Oils and Fats Industries, on behalf 
of the Floor Covering Association of America, and the 
Varnish Manufacturers’ Association. The new duty, if the 
movement should be successful, would be 2 cents per pound, 
which is said to be sufficient to protect the flaxseed interests 
of the country. 

The Armstrong Paint & Varnish Works of Chicago, has 


applied for a reduction of duty on soya bean oil. The Gor- 
don application is the first petition made public by the Tariff 
Commission. The new policy has been adopted as a result 


of statements submitted to the Commission by interests op- 
posed to petitions for rate changes, in which they stated that 
the opposition could not intelligently present its case, or 
answer arguments of the petitioners, unless the petitions were 
made public. 

Views recently advanced in some quarters to the effect 
that, if the flexible provisions ot the new tariff law are 
found unconstitutional this will mean that the entire act is 
unconstitutional are being ridiculed by customs attorneys 
who have been called upon by a number of importers for 
opinions. Commenting upon this question, a prominent at- 
torney said: 

“Whoever advanced such a thought very obviously knows 
little or nothing about tariff legislation. It is positively silly 
to even entertain such a thought and to put such an idea 
into the heads of importers, who are extremely sensitive on 
matters of this kind, is to create an unwarranted disturbance. 
There is absolutely nothing to it. It is quite possible and 
even probable that the flexible provisions will be declared un- 
constitutional in the event of a test case, but this would have 
no effect upon the remaining provisions of the new tariff 
law.” 


Ruling Made orf Assessing Duties 


The Treasury has ruled that dyes included in Paragraphs 
27 and 28 of the Fordney-McCumber tariff act of 1922 which 
were entered for warehouse and appraised prior to the tak- 
ing effect of the act and which are withdrawn from ware- 
house for consumption subsequent to the effective date of 
the act should be appraised and duties assessed under those 
paragraphs as if the articles had been originally imported 
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eir prod 


manutacturers 
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it was 


» determine 


rana In 
anillin under 
product 
cents 
rican valuation, insteac 
nt, foreign valuation, contained in Paragraph 
previously applied. Vanillin is a derivative 
1 


made from clove oil or from a coal-tar prod 


I 
ntiy: Ceaiintaleul 6 cretary Mellon in answering the mandamu 
ot as reapprais ds that the plaintiff has an adequate remedy | 
hich is required ugh < under protest and having the matter 
mandatory pr ‘) Board of General Appraisers and the [ 
a) eatin Court of Customs Appeals. 
mus ’ The suit has aroused general interest am 
ome of whom hold to the opinion that the collect 
cept the lower duty pending the outcome of 
f this character, rather than that the importer 
States vali : _ compelled to pay the higher rate and if suce« 
entered value, additional duty go through the red tape process necessary to obtai 
489, “the imposition of whic] 


Alcohol and Soap Freights Fixed by I. C. C 


cans ’ stablishment of rates on tankcar bonded alco! 
Tariff Board Orders Thymol Inquiry Establishment « ore eige-re nded alc 


than denatured or wood alcohol, from Peekskill, 
Chicago, Ill., based on declared or agreed valu 


is authorized by the Interstate Commerce ( 


Tariff Commission ha dered 


on thymol (thymol cryst 1 the on of the hol 


I n conol, 


Products Tradi f w York at he Verona in released rates order No. 621, in response t 


o o appli 
mical f Newark, w Jersey. otl mpanies led by H. Wilson, agent, for and on behalf of 
manufa s of th 1 and desire an incr n du shown as participating carriers in his I. C. C. No 
Changes may be made in any rating, rate o 
imum weight established under authority of tl 


ut the 
the Underwood law was rder for the transportation of the commodity 
Ss 1 . . 


drich law 25 per cent. If the commission should recommend the points of origin and destination named, 
t increase the 1 by a maximum ial points of origin or destination or additional routes 
f 50 per cent which would make a le duty of 52 be added, nor may there be any change in commodity 


scriptions, without specific authority of 


Thymol is u n tootl and in medicinals 
Che preset 


in increase in duty it migh 


per the commissi 


Che lerican manufacturers make thymol from ajowa1 


\ Nor does the commission necessarily “approve the reasona 

seed which is imported from India According to the peti- ness Of any rates or valuations that may be filed under tl 

ti ‘led by the domestic manufacturers thvmol manu authority, such rates and valuations being subject to protest, 
d in Germany was being offered in March at $2 pet omplaint, investigation and correction if found to b 


pound and less, which, it is stated, is 1 han the cost of flict with any provisions of law 


con 
The German manufacturers, it is under The commission has also issued a similar order with 
oduced t 


he article synthetically, whereas the spect to soap, soap powders, washing powders or scour 
e old method of extraction from ompounds or cleaning compounds (dry), less than carl 
from Memphis and Nashville, Tenn., to Albany, 
serman manufacturers art Decatur, Florence, Gunters Landing, Guntersville, 
product in producing " Island, Huntsville, Normal, Sheffield and Tuscumbia 


) have asked that the duty re . 
sessed on a basis of seven cents per pound plus 60 per Trade Board Hits at Price Control Again 


\merican vi tion, as provided for coal tar prod 


oa . \ cease and desist order against Prichard & Constance 

iff Act of 1922 Inc., of New York City, manufacturers of cosmetics a! 

r, St toilet articles, has been issued by the Federal Trade C 

sion. The order requires the concern to discontinue vari 

‘o-operative methods of fixing and controlling prices 

vhich its products shall be resold. The methods 

he firm in carrying into effect its system of 

1al consumption of thymol in the United States maintenance and which are specifically prohibited 

ranges from 70,000 to 75 und T} rmal is commission’s order are: 

around $3.25 per pound 1. Giving or offering to give special discounts 

terms of sale, to jobbers or retailers, condition 
(Continued on Page 319) 
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NEW ALCOHOL REGULATIONS EFFECTIVE IN OCTOBER 
Outline of the Important Changes in the Revision Given in Official Statement—Federal Circuit Court of Appeals 
Decides Bond of Permittee is Not Forfeited for Criminal Volstead Violation. 
ted early 
ireement on practically all features of the 
as been reached by a subcommittee of the Alcohol Trades rati but the sic permits for other classes 1 
, Advisory Committee in conferences wit officials of the ns W ifter th w regulations ¢ effec t 
. Prohibition Unit. Representatives of the alcohol using ich annual renewal xpected also e new reg 
industries express themselves as well satistied with the pt itions will detine n clea the present regul 
gress made in causing the elimination of features which wert é ndi s und vhich permit privileges may be temp 
( nsidered unduly burdensome. irlly sl pende L ¢ perma evoked y the ) ‘ 
Among the tentative agreements reached in revising the mmissioner 
" regulati ns is that permits for certal classe I peratior ; . : 
when once granted may continue in effect until revoked Standards for Flavoring Extracts, Etc. 
suspended for cause or surrendered by the permitte: \mong the other importnat tenta 12 
Revision Fills 200 Printed Pages ee nee ee eee geen ete oe j 
( ing extracts and other preparations ; stating more clearly and 
The revised regulations as tentatively agreed upon form specifically the requirements as to records and repo t 
j 1 document of 200 printed pages. Foliowing the completi fhee of persons operating under permit; and making 
of the work of the subcommittee of = \lcohol Trad lefinite and specilic the provisions of the reguiations ich 
aida Advisory Committee in conference with the Prohibition | x the quantity of liquors which may be used or dealt 
St officials the revised ——— was sent to the printer. It permittces 
was agreed that a period of we weeks should be allowed ‘The time when the new regulations will go int ct 
‘ for members of the tull Alec yhol Trades Advisory Committec cannot be announced at present. Although the provisieas 
J to study the regulations sm receiving the revised proot have been agreed upon in principle considerable mechanical 
a sheets. It is planned to call the full committee together t vork will be required before the regulations can be issued 
at take final action upon the regulations the latter part of this and distributed to the public. Later announcement will be 
month. Immediately after this meeting is held the regula made as to the effective date of the new regulations and when 
tains tions will go to the printer in final form and a date upot they may be obtained.” 
= they will be effective can then be announced. ; Bederel Court Protects Permit UWeers 
ie alcohol trades were represented in the conference with 
officials of the prohibition unit by H. E. Howe, E. C. Brok Much interest is taken here in the decision handed down 
myer, R. H. Bond, ( Frailey, A. P. Jell, J. P. McGovern, \ugust 1 by the United States ‘Circuit Court of Appeals 
Homer Smith and H. B. Thompson. Officials of the North Dakota holding that the Government cannot dec] 
at Prohibition Unit participating were Elbert H. Lloyd, head forfeited bonds of industrial alcohol users for misus 
aISS of the division of interpretation, James M. Doran, head ot alcohol permits in sustaining the District Court n ling 
a the industrial alcohol and chemical division, and Dr. C. | for the defendant in the case of the Government against 
: ° Young, asociate head of the permit division. John Wandmaker 
a The representatives of the alcohol trades with the excep Wandmaker had obtained a permit to use alcohol in mak 
m tion of Mr, Howe and Mr. Bond are not members of the ing a scalp lotion, and had put up a $2,000 bond 
Sane e Alcohol Trades Advisory Committee, but were del dt Government charged he misused the permit to violate t 
7 : act for that be dy. Most of them are the Washington rept » Prohibition law, and attempted to have the bond forfeited 
iibigs sentatives of the various associations “The District Court at largo held the bond was put up 
ci ' primarily to guarantee payment in taxes, and if Wandmak 
ty Official Announcement of Agreement had used the permit to violate the dry law, he should 
al é Announcement of a tentative agreement on the revised been prosecuted criminally 
ry , Hej 1 t yy litres 
er this a ae er Se Broussard Would Lift Industrial Alcohol Lid 
rotest, Commissioner James E. Jones. He said in part: 
eS “The first work of the committee has been to confer on a Senator Broussard of Louisiana has taken up the cudgels 
complete revision of Regulations 60 under which regulations again for legislative action that will cut the red tape sur- 
a the department controls the lawful production, distribution rounding the protection of industrial alcohol and enahl 
ring and use of intoxicating liquors. The regulations were origi farmers to convert into it their surplus and waste crops 
loads nally issued at the time the national prohibition act first went He has written to all his colleagues suggesting that 


into effect and have been revised in certain particulars from 
time to time according to the dictates of experince and neces- 
sity. These have been so numerous that it has 
been difficult for permittees operating under them to be cer- 
tain what was required by the regulations. Therefore it 

’ Was determined to undertake a complete codification and 
revision of the regulations. 

“This revision was undertaken by the legal forces of the 
Prohibition commissioner and when a draft was completed 
it was submitted to the ‘Alcohol Committee’ and after care- 
ful examination by them certain suggestions were made to 





revisions 







‘y 














; the unit and a subcommittee was delegated to confer with 
onl the representatives of Commissioner Haynes. The confer 
; ences this week between the subcommittee and the govern- 
a ment representatives have resulted in almost complete agre¢ 
. ment as to the provisions which are to be embodied in the 





new regulations. This agreement is not only as to the 












would enable the farmer to avert financial ruin. 1 Louisi- 
ana Senator declares that farmers are now in effect prohibited 
from converting their grain and other surplus into industrial 
alcohol because of internal revenue regulations No. 30, 
adopted in 1906, and No. 61, based upon title 3 of the Vol- 
stead act. 

“There are three things that must be done,” 
Broussard in his letter to his colleagues, “to eliminate this 
policy of national suicide: First, the repeal of title 3 of 1! 
Volstead act; second, a bill to be introduced and passed 
placing the matter of industrial alcohol under the Secretary 





Says Senator 


of Agriculture; third, making the regulations a part of the 
bill.” 
Mr. Broussard regards this last essential because he thinks 


the Internal Revenue Bureau has exceeded its authority in 
restrictions placed upon the production of industrial alcohol 
by farmers. 
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“American Perfumer’s” Washington Correspondent Visits Scene of Official Experimenting in Improving Culture and 
Handling of Volatile Oil Crops—101 Varieties Now Under Observation. 


WASHINGTON August 20.—Studies of interest to the 


have been in progress this season undet 


the direction of G. A, 


pertumery industry 
Russell, specialist in the office of 
and Oil Plant 


Industry of the Department 


Poisonous Investiga- 


Plant 


he division of Drug, 


ns ot the Bureau of 


\griculture 


\lthough funds available are extremely limited and _ it 


has not been possible to expand the work as much as de- 


sired Mr 


number 


Russell has had under observation a considerable 
at the Department of 


\rlington, Va \ 


land 


t volatile oil bearing plants 
Station at 


disclosed several plots of 


rriculture 


i.xperimentai 
o the tarm recently 


devoted to the raising of these plants. 


Work of nature was first commenced by the de 
partment in 1902 as part of drug and medicinal plant in 
vestigations. It has proceeded continuously since that date 
and now the work is part of what is known as drug, oil and 
poisonous plant investigations. Owing to limited funds the 
have not been extended as rapidly as ex 
considerable curtailment of working funds in 
abandonment of all held stations, of which 
there three, one each at Orlando, Fla., Timmons 
ville, S. C., and Seattle, Wash. The curtailment of appro- 
priations permits an expenditure of not more than $500 
per year for the investigation of volatile plants at the 
\rlingt farn This sum for the use of experimental 
culture ef these plants does not include the salary of M1 
the appropriation for office expenses. There is 
lump sum appropriation for the investigations in drugs, 
plants, fixed oils and volatile oils, with allot- 
different projects 
The object of the experimental work is to study the 
production and utilization of plants which yield volatile 
oils, to introduce and establish new volatile oil crops, and 
to improve methods of distilling volatile oils and prepar 
ing commercial products therefrom 
\ study is made of the culture, handling and improving 
f volatile oil crops with small experimental field cultures 
Methods of propagating and culture of these plants as well 
is the preparation and marketing of their products are 
worked out, and those which give promise of having prac- 
tical value are tested on a semi-commercial scale either at 
\rlingten or through co-operation with experienced 
erower In connection with the experimental field cul 
methods of harvesting, distilling and refining the 
studied and the technical machinery and apparatus 


this 


mvestizations 
pected \ 
1920 forced the 
were 


Russell 


polsonous 


ments to the 


tures, 


ils arg 


REPORT ON ROSE CULTURE 


York 


Perfume 


Warren E 


City, who is a 


Burus, of Morana Incorporated, New 


member of the Committee on 


Flower Cultivation of the American Manufacturers of 


Poulet has made a preliminary report to the com- 
Pfeiffer, of Richard 
growing in Western 
facilitate the 


\rticles, 


mittee’s chairman, George A. Hudnut, 


observations of rose Oregon 


taking 


being 


on his 


Mr. Burns ts steps to interesting ex- 


periments now made. In his report to Chairman 


Pfeifter | says 
New York, August 16, 1923 
The climate in Western Oregon seems perfectly adapted 
to the growth of roses, but when compared with those pro 
luced in France, the flowers seem to lack in odor. 
Through the courtesy of Mr. Jesse A. Currey, of Port- 
land, L visited his, as well as others of the best rose gar- 
dens in that vicinity. Mr, Currey has specialized in grow 
ing roses for many years, and has in his garden most of 
the known Several of the varieties he has seem 
to promise if an effort should be made to propa- 
purposes. I was informed that 


gate them for 
only laboratory have been made so far with 


varieties 
results 

conunercial 

experiments 


needed in these operations devised or improved when 


necessary 

Products obtained from field experiments are investigated 
with their 
utilization. 


reference to technical 


The 


the dealers 


in the laboratory value 


and commercial new volatile oils ar 


brought to the attention of and manufacturers 


their comments secured and used in furthering the 


introduction in agriculture of the oil yielding plant. 


and 


Information on the volatile oil crops now produced in 
the United States is gathered together and publications on 
these crops are issued from time to time. This informa- 
tion is also used as a basis for the material with which to 
reply to parties interested in the production of volatile oils, 
either as producers, jobbers or users. 

\t Arlington there are now under investigation a num- 
ber of volatile oil bearing plants of which the following 
may be mentioned as having interest for the perfumer: 

Rosts—The plot devoted to investigation is not 
extensive and thc is planted to thirty-nine varieties, 
Culture data have been secured under the conditions that 
exist at Arlington. 

LAVENDER—Both Lavandula vera 
are under cultivation in small plots. 

Rose GERANIUM \ small plot of rose geranium is culti- 
vated in order to keep under investigation the best variety 
thus far 


rose 


space 


and Lavandula spica 


secured 

\IENTHA CITRATA—A half acre of this fragrant mint is 
under cultivation, the oil of which contains fifty per cent 
linaly! acetate. The adoption of this plant into agriculture 
is believed to be near. 

OctMUM BASILICUM—The cultural requirements of this 
crop have been worked out and a semi-commercial planting 
made at Arlington. The oil is exceedingly tine and could be 
used extensively when produced in quantities. 

In addition to those mentioned above there are being 
investigated many other volatile oil plants, among them 
being Acorus calamus, Anthemis nobilis, Artemisia ab- 
sinthium, Artemisia gnaphalodes, Carum ajowan, Varum 
carvi, Chenopodium authelminticum, Foeniculum vulgare, 
Gaultheria procumbens, Iris florentina, Levisticum officinalis, 
Matricaria chamomilla, Melissa officinalis, Mentha piperita, 
Mentha viridis (many Mentha species as yet undetermined 
hotanically), Monarda fistulosa. Monarda punctata, Nepeta 
cataria, and Tenacetum vulgare. 

Out of 101 species and varieties of drug and oil plants 
under observation approximately thirty per cent are volatile 
oil yielding plants 


IN FLORIDA AND OREGON 


effort has 
This is 


the Oregon roses and that no extensive been 


made to ascertain their commercial possibilities. 


due principally to lack of knowledge as to the best methods 


of obtaining the oil. 
Mr. Currey has taken a great interest in this matter and 
has succeeded in interesting several prominent members ot 
of Commerce in further extensive 
New York City, I have 
sent complete information to Mr. Currey as to the latest 
methods used in France to extract the oil from the roses 
for commercial purposes. It is the intention of Mr. Currey 
and associates to grow an experimental field for the pur- 
pose of these experiments during the next season. 
~ . ? > 
In Florida I have grown the Rose de May and Bruner 
Rose from clippings taken from plants which were im- 
ported from Grasse As I found no imported plants grow- 
ing in Portland, I expect to send during the proper season, 
some clippings from my imported plants, so as to make a 
comparative study of the growth in Portland and Florida, 
using the identical plants for these experiments. 
Warren E, 


the Portland Chamber 


experiments. Since my return to 


BuRNS. 
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SURVEY OF POSSIBILITY OF PRODUCING FLOWER OILS 
SUCCESSFULLY IN THE UNITED STATES 


By G. A. RUSSELL, Washington, D. C.* 


flower oils in the 


The 


United States is entirely problematical. In 


production of 


so far as published records show there are 


no concerns in this country actively engaged 
in producing flower oils from either culti 


yated or wild plants. Certain sporadic at 


tempts ha been made but without any 


great measure of success. From time to 


time we have heard of attempts on the part 


of individuals to cultivate flowers for this 


purpose. Upon investigation, however, these 
reports are usually found to apply to plants 
that are being grown in an extremely limited 


way, usually in a flower garden. 


that 


Quite ot- 


ten also it is revealed the attempt has 


stage,” G. A 
have 


never proceeded beyond the “paper 


actual been 
Such 


prompted by a “get-rich quick” desire and the erower 


and that no experiments 


undertaken attempts are almost without exceptio1 


begins 
the enterprise with very little if any data regarding economic 
or trade conditions. 

The Office of 


Bureau of Plant Industry has beet 


Drug, Poisonous, and Oil Plant h 


tions in the 


ing with the growing of a number of v« 


ywers 


only those producing oil from the fl 


17 


which the oil is found in other parts of 


example, the rose geranium, in whicl 


source of the oil. In considering this therefore 


question, 


this point should be borne in mind since it is believed th 


some of these non-flower oil plants 


the 


the cultivation of 


be made to pay expenses incident to establishn 


flower oil industry. The experiments conducted by 


fice have not been carried to a conclusion bec 


shortage of working funds, which has been 


especially 


Chis has prevented the org: 
ing and completing of experiments which would hi 


luring the past few vears 


ed valuable results to day 


data 


nvestigators 


present 


agricultural have not been obtained on many 


volatile-oil plants, especially those yielding tflowet nl 


lack of information is to be regretted, especially in 


th 


Pole 
Perfume 


e recent action of the American Manufacturers « 


\rticles, 


Flower Cultivation, headed by 


appointed a Committe 
Mr. G. A. Pfeiffer, 


interested in produc 


who have 


and com 


posed of men who have been 


ong 
This 


direction 


oils, indicates that inter eel 


f volatile 
the 


tion 


aroused in right and that may 


relied upon to take an active part i attempts 


at developing this industry 


Among the volatile-oil plants with which experiments 


have been made data of some value have been secured with 


regard to tuberoses, rose geranium, true lavender, 


roses, 


| 


spike lavender, and ylang ylang (Cananga odorata) lt 


addition to these there have been secured also data on man 
of the grass oil plants and other volatile-oil plants, whicl 
are now entirely produced abroad but which probably could 
United 


be economically grown in_ the States 


In passing, mention should be made of some 
"Office of 


of Plant 


Poisonous, and Oil Plant Investig: 


Drug, 


Industry, U. S. Department of Agriculture 


prominent attempts to produce wer oll 


basis 
Los 


Jac ksonville : 


commercial 
EK. Moulié, now of 


formerly of 


on a in this country. M 
Angeles, Calif., 
| la. has 


attempts t 


spent 


Many active Toster such 


in industry entire 


led in 


las not 


succeet establishing the cultivation 


utilization rops, his 


experi 
ences are of value and what is known 
be utilized by futur 
vestigator t present time ran 
utilized te 


I la., 


ilmost negligib 


] ~ 
owers 


t Jacksonville but the 


dis 


it one time the growing of lave 


undertaken at Riverside, Calif., 


failed, for economic rather tha: 


ler climate 


1 


lect f { 
Selection [Ta Cal 


cor 


north 1 the P: ( would hay 


ditferent stated many attempt 


oil-vielding mower! 


ind 


vti ( 
tit 


and 


small scal without 


nance! 


as reache 1 


arious rea- 
this industry is centralized 1 rtain localities 
but no attempt will be made enumerate them 
Che production of volatile oils dates back several hundred 


As the 
the 
that 


knowledge of distillation spread from tl 


ition it is reasonable 


up 
wherever the 


r to new centers of civiliz 


those interested in this art set 


presume their appar: 


tus and conducted experiments atural 

find that tl 
n dire 
rthwest into Asia Minor, Turk 


latter cé 


sources seemed to them most 
oil 
} 


tions, one of which was 


tti1 


Thus we 


distillation of moved from Persia three 


rose 


soil and climat 
ind H 


industry 


ind Bulgaria In the suitabk 


untry 


conditions existed, yet, according to Gildemeister 


establish the 


as found 


man, it took 


there, 


} 
two centuries to rmiy 


and in recent years Bulgaria h successful com 


petitors in France and Germany It may be reasoned, there 


rther migration of this industry may be expected 


eventually 
Phe 


. 
nsiderabl 


may nd the center of productio1 


same may be said with re; 
number of 

oils 
maintained by 


\griculture 


in the 


including some of the flower 


It has always been members of the Federal 


soil and climatic 


Department of that require 
United States where 
plants that are now 

r semi-tropical countries could be grown to ad 
antage Chis strengthened by 

which thas attended the Department's efforts to produc 
this country bulbs which a few years ago were all imported 
\ concrete example of what might be done in the 
flowers for off 
which is now 


available 
Hower ail 


ments are 
ill, of the 


temperate oO 


many, if not 
being grown 


supposition 1s the succes 


way of pri 
found in the tuberos 
flourishing in North Carolina and 


ducing 


industry 


purposes im 


Steele, Edw. S. Can Perf 
Yearbook of the 
Gildemeister 
ranslated by 


imery Farmir Succeed in the 

Department Agriculture, 

The latile Oils. 
Vol 141 


states 1898, 


Hoffman 
Edward Kremers 


ind Second 
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Texas. In spite of the fact that the tuberose is distinctly 
a foreign plant, being native to South America and widely 
cultivated in southern France, this country before the war 
exported many millions of bulbs to Europe for planting pur- 
poses. While it is true that this particular industry bends its 
efforts to the production of bulbs, the flowers are said to 
possess a very fine odor that is comparable to any produced 
elsewhere. Thus it would be but a step from the present 
industry to one in which the flowers would be, if not the 
principal product, at least a valuable by-product to the bulb 
industry 
Oregon Offers Splendid Rose Prospects 

The Pacific Northwest is particularly adapted to the pro- 
duction of many flowering plants. The roses produced near 
Portland, ornamental 
world over. 
perfume roses of the right species could be grown in that 
This office has distilled oil 


Oreg., for purposes are known the 


It would seem most reasonable to presume that 


locality with comparative ease. 
from perfume roses grown in Virginia and finds that the 
yield and quality are very fair, and in addition that the rose 
water produced is comparable to any of foreign production. 
Lavender should flourish at the proper altitude on the hill- 
sides bordering the valleys, and bulbous plants should do well 
Within the limits of 
the United States there have been classified 75 species of 


in the rich alluvial soils of the valleys. 
violets, of which only 9 are found south of latitude 37° and 
20 in the territory draining into the Pacific. A systematic 
survey would without doubt find a locality where violets 
would flourish and yield a flower rich in perfume. At 
present sweet scented violets are being grown in the vicinity 
The 
semi-arid lands of southern California appear to offer ideal 
conditions for the culture of rose geranium. Small experi- 
mental plantings have demonstrated that this plant 


of Santa Cruz, Calif., but only for the florists’ trade. 


will 
flourish there and produce a fine marketable oil. The plant 
(Acacia farnesiana) which furnishes the oil of cassie grows 
abundantly throughout portions of the South from California 
to Florida. It can be grown readily from seed and is ex- 


tremely hardy. It is also a prolific bearer of flowers. A 
wild jasmine (Gelsemimum sempervirens), from which Mr. 
Moulié extracted a pleasant marketable oil, grows in 
dance in southern Texas and Florida. 

The few examples cited above demonstrate the wide range 
of possibilities for the production of flower and allied volatile 
oils in this country. Agronomic data are available to some 
extent on several of the species mentioned, and under proper 
| 


hose which are lacking but which are necessary 


With the 
namely, soil, climate, and a trained personnel, the development 


direction t 


could be rapidly secured. resources at hand, 


here of the field end of a volatile oil industry, now centered 


} 


in foreign countries, should be reasonably easy of accom- 


plishment 
Question of Economics of Much Importance 


The next point for consideration, and perhaps the most 
important in a general survey of the entire industry, is one 
of economics. Assuming that plants of the proper species 
and variety can be grown in quantities the question of col- 
lection and treatment demands careful study. What will be 
the effect of foreign competition on such an infant industry ? 
Strenuous competition will be encountered and if the industry 
is to succeed this must be met or overcome. Can this be 
done? The question can tbe answered only by trial. As a 
nation we have developed other industries in the face of 
strong foreign competition and it would appear probable that 


Brainerd, Ezra 
Station Bulleti Ne 


Violets of North America 
224, 1921 


Vermont Agri. Expt. 


AuGust, 1923 
—. 

Only 

series of logical, systematic experiments, however, will 


we could do the same in developing this industry. 


be able to settle the question satisfactorily. 

Foreign labor works under conditions and for wages not 
comparable to those which obtain in the United tates, 
Students of economic conditions inform us that since the war 
foreign labor is asking and receiving wages far in excess 
of pre-war levels. The increase in ready money has caused 
an increase in the standards of living which will be aban- 
doned only under the most drastic circumstances, hence no 
Our 
own domestic labor has gone through the same experience, 


immediate decrease in the wage scale may be expected. 


[t appears that the differential between foreign and domestic 
labor that existed previous to the war is approximately the 


same now as then. On the other hand, it is predicted that no 


sudden drop in the wage scale abroad will act to upset any 


calculation looking toward the establishment of a domestic 
flower-oil production. Part of the differential in wages can 
without doubt be overcome by greater efficiency and by the 
use of labor-saving machinery which at present is being 
used on our farms or which may be developed as the proj- 
ect expands. Thus it would seem that a large factor in the 
successful introduction into the United States of a new vola- 
tile-oil industry rests with labor. It is believed, however, 
that this factor will not loom so large when reliable data have 
been secured on the cost of producing the raw material, 
Having obtained the raw material there remains only the 
-the oil. 
by which this is brought about are too well known to need 
description, 


conversion into the finished product The methods 
Some details of certain methods, as for instance 
enfleurage, may perhaps not be well known in the trade but it 
is certain that these details could soon be worked out. No 
doubt there exists in the files of the manufacturers of per- 
fumery and allied products information which would enable 
any operator to overcome such difficulties as he might en- 
counter in his factory manipulations. If once an industry 
such as we have discussed appears to be firmly founded this 
will be forthcoming. It is believed also that native ability 
and hard work will produce modifications of existing methods 
or develop new methods which will go far toward reducing 
any differentials that may exist between the production of the 


finished products here and abroad. 
Farmers Eager to Introduce New Crops 
The attitude of the farmer in enterprises of this kind, 
which are foreign to his regular routine, varies with the 


different localities. Certain sections, and these appear at 


present most advantageous from other points of view for the 
growing of volatile-oil plants, exhibit a marked eagerness 
Other localities, such as 
those where grain, beef, or milk are the principal farm 


for the introduction of new crops. 


products, are hard to interest. The reasons for this need not 


Long experience has 
introduce a crop a 
systematic campaign is necessary. The farmer is not unduly 
backward in trying out new crops but in order to interest 
him one must have full and complete figures, and above all 
these must be reasonable. Hence the necessity for extended 
experiments reaching into every phase of growing the plants, 
for without doubt it will be the farmer who ‘will in the end 
grow and harvest the raw material for the factory. 

This article on the possibility of producing flower oils in 
the United States is written in the spirit of cooperation. 
It is believed that such an industry can be established. The 
attitude of the trade is encouraging. This office is ready and 
willing to cooperate to the limit of its ability. The time 
has arrived for interested parties to get together and work 
out a plan of action. 


be discussed here but they do exist. 


demonstrated that in order to new 
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THE CULTIVATION OF THE ROSE IN FRANCE* 


By M. KARLESKIND, Grasse, France! 


PRELIMINARY Note By G. A. RUSSELL, 


HYSIOLOGIST IN CHARGE OF THE UNITED STATES DRUG 
POISONOUS AND OIL PLANT INVESTIGATIONS, 

uave read with great interest the article by M. 
skind on “The Cultivation of the Rose.’ 1 
ire tt will be read with appreciation by everyone 
ted in perfume roses and rose oil. The value 
Karleskind’s detailed descriptions of the methods 
uundling the rose as a commercial crop in France 
ver-cestimated by prospective growers in the 
lt ts indeed fortunate that this publica- 
ut a time when so much interest is being 


this country in the cultivation of flower 


spectally interested in the second paragraph in 

fuction since it so clearly brings out that the 

f roses cannot be established without long 

preliminary work The entire article is 

uth excellence that no one could do it full 

in attempting to abstract it. It should be read 

wefully considered by all persons interested 
flower oil industry in this country. 

felicitated on securing M. Karleskind's 


r journal, 


app!y modern agricultural methods to the 
culture of perfume plants, and to try to reduce the cost 
price of the raw material used in perfumery, we began in 
1919 the cultivation of perfume plants on an industrial scale. 
Tl rting and operation of such an enterprise necessi- 
| laborious efforts; these efforts are still being 
1 in view of the first results obtained, which 
st satisfactory, it is probable that the enter- 
pushed to the limit, a great deal more exten- 
1ad been at first foreseen. 
se seems, more than any other plant, to lend 
exploitation, it was decided to consecrate 
rts to the rose, 
estate, situated in the plains of Chateau Neuf 
i spot which does not, perhaps, enjoy all 
we wished to profit by, was acquired several 
uur first experimental plantation. 
which we have obtained by this time in this 
more than 200,000 rose bushes entitles us to 
method as having proved itself, and that we 
an example 


Preparatory Period 


ne starts on virgin ground or ground which 

has been cultivated a long time, in our opinion it is ex- 
tremely valuable to sacrifice, if need be, one or two years 
for the methodical and careful preparation of the soil. 
This sacrifice is slight compared to the value of the products 
to be cultivated, and will be found to be a good investment. 
As soon as the first rains of September begin, which in 
our region are most frequent from the 15th to the 25th, a 
comparatively light plowing will be given to the surfaces 


This plowing will be done either by animal 


of Etablissements 


raction or iotor traction, according to the price 
gasoline. 

\t the end 
then followed by 


plowing will be repeated, 
harrowing of the soil, and the 
ground thus prepared is seeded with plants which can be 
weeded or, better still, with some kind of cereal which 
gives the best results in our climate. 

This first crop will tend to clear the soil of all over- 
running adventitious plants, the roots of which are’ not 
sufficiently destroyed at the time of the plowing; it is 
well known that certain plants: couch-grass and briers, for 
example, are not always destroyed by burying them ten 
centimeters below the surface of the soil. 

After the crop of cereal, a vigorous plowing will be 
most advantageous 


Deep Plowing 


As 300n as the condition of the soil permits, the deep 
plowing is begun. 


In crder to plant our Rose de Mai it is necessary to dig 


’ 
\ 
3 


to a minimum depth of 55 centimeters. According to the 


lay of the land and the nature of the soil, it is often advan- 
tageous to dig to a depth of 70 centimeters. Taking into 
consideration the nature of the soil and of the sub-soil we 
dug to a depth of 55-60 centimeters, using a mechanical 
tractor. 

In this region are found companies that do this work on 
contract, averaging a fixed price per hectare, and this 1s 
generally ten times less than the price asked for the same 
work done by hand. 

The apparatus which we used can if handled skilfully 
and in favorable weather plow 1 hectare per day to a 


depth of 55-65 centimeters 

The soil worked in this mechanical manner, on condition, 
be it understoed, that the workers are conscientious and 
expert, is in a very favorable condition, 

Because of the necessity of working rapidly we have 
sometimes had to plant on parcels of ground which were 
only plowed a few weeks ahead, and by taking some pre- 
cautions, we have obtained good results 

It is evident that by the use of machines the large parcels 


of ground are always those which are plowed under the 


] 


best conditions, and at the lowest cost. 


Preparation of the Soil 


\s soon as the plowing is over, it is necessary to till the 


ground once or twice crossways, the furrows running at 
right angles to those left by the plowing. 

If the cultivation of the grain has destroyed the many 
weeds, and above all if the plowing was done correctly and 
regularly, a single tilling, followed by a harrowing, will 
be sufficient. 

If in the first year it was impossible to plant the grain, 
and if the soil remains too much dug up, it will be often 
advantageous to plant the grain or weeded plants at this 
time and to put off the rose planting until the following 
year, especially in places which are overrun by invading 
plants 

We are, however, convinced that, ali points considered, 
it is preferable to plant the grain before the plowing which 
always overturns and carries too far away from the sur- 
face the microbes of the soil, which are indispensable to 
the good development of plants of annual growth. 

\ little before the planting it is generally well to improve 
the nature and fertility of the soil by the application of 
fertilizers and partly rotted manure. We will return to 
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this question later, as well as to that of drainage, which 
is generally not necessary in plantations on sloping ground 
or even on the sloping Grassoise country, but which is often 
necessary in large scale cultivation. 

If the soil is too much overturned, it is well to first level 
it before tilling and harrowing. 


Time of Planting 


If the month of January is often the most favorable for 
planting, in our region, one can easily see that when it is 
a question of placing tens of thousands of plants, it is well 
to begin as soon as the vegetation permits, that is to say, 
generally toward November; it must be finished toward 
the end of February in order to permit the rootlets to de- 
velop sufficiently before the end of the vegetation which 
often takes place the beginning of March, during mild 
and humid periods 

The late plantations generally have a 


large proportion ot 
missing 


Choice of Plants 


Without w ig to insist 
which we wi return later, we 
extremely protitable to 


further on this 
consider that it would be 
plants which 
have been prepared a year ahead in a nursery, rather than 
to chor shoots cut several days before the planting, which 
are ofte1 it sufficiently grown and not sufficiently provided 
with 
The plants prepared in a 
vigoreusly, there is a smaller 
among them, they are less easil 
and wil Iten 


succe ssfully 


question, to 


give preference to 


nursery 


proportion ot 


always develop more 
missing plants 
attacked by the worm, 
more 


rose 


attacked cat defend themselves 


Preparation of the Plant 
After a 


appearance 


and 
the plant is cu wn to a 


judicious severe inspection of its external 
height of several 
buds abc he roots, and e dressed, an opera- 
tion which 1s 1 retresh ] its made in the roots 
when t later permit the 
rootlets moval of the cut 
and bri | ( 

We cannot insist n the process well undet 
stood by men under the name of pralinage 
which has always excellent results. It consists 
of entirely dipping the prepared plants in a firm substance 
which f variable proportions of clay and water, 
to whicl added a good amount of cow manure 
These are little before planting. The roots will 
not now come in contact with the air even if there is not 
them at the time of planting. The 
their disposal ammoniacal 
parts well covered 
suffer from the 


given u 


made of 
has been 


dried a 


sufficient soil about 
roots will immediately ‘ind at 
matter easy to assimilate. The 
by this coating will have 
dry winds of spring 

Perhaps this coating will in a 
the laying of the eggs of the 


aerial 


protective less to 


certall measure 


Worm 
Arrangement of the Rows 


prevent 
“Rose 


he preferabk arrange- 
subject we will return later, it 
rows as long as possible in 

1 of the lines which 

: ; ; 
machines This will 

not prevent, , the cutting of small alleys, 2 meters 
oss the rows every 50 or 100 meters, 
trathc when the gathering is done, at 


“dressing” and when distributing the 


Laying asid consideration of t 
ment of tl , to which 
make the 


order to 1educe empty spaces at the en 


is always best t 


permits th ning the 


teams .or 
f 
I 


wide at 
which will 
the time 
fertilizer 
Distance of Planting 


cultivation by hand, 
apart, with 50 


intended for 
rows about 1 meter 
space between the plants. 
1.40 meters space between the rows and 
might be 
well to increase the distance the rows so as to 
approximate the distances adopted in viticulture, for which 
the manufacturers are making mechanical apparatus. 

This distance of 1.40 meters is sufficient to permit the 
application of “dressings” with farming implements drawn 
by animals. It is often necessary to cover the animals in 
to protect them against the thorns of the 


In parcels of ground 
ne generally plants in 
to 70 centimeters 


We have 


i distance 


adopted 
of 50 centimeters between plants. It 
between 


rdc r roses, 
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Thus set out, and taking into account the alleys and 
spaces for turning, one can count on an average of 10,000 
plants per hectare, which we consider is sufficient to 
a satisfactory yield per hectare, 


Technique of Planting 


The laying out of the ground is done by means of 
rules and surveying staffs used in surveying land 
well—as far as the shape of the land will permit—t 
a single direction of planting. 

The guide cords are replaced by 
more easily. These are rested on the 
place, in Order to prevent their being 
workers. 

The planting is done “a la cheville” or “au bechard 

The first operation consists of seizing the plant bety 
the two prongs of a small bent fork and forcing it int 
ground; the boundary is set with small round 
method which is a little too rough is not to 
mended: however, it has given us results in 1 
which have been well prepared and where it was a ¢ 
tion of planting very quickly 

Planting with the “bechard” 
3 or 4 prengs) 1s done by 
series of which t 

In soils which are sufficiently soft and light, 
without doubt use an implement called “Golfe-Juar 
and narrow implement with a short handle, 
much used in the nursery 
Once the plant is in place it is fixed by piling up the ¢ 
iround it without saying that it would be 
sirable to divide the workers into various gangs; one, ¢ 
posed of young men for the handling of the wires, the 
to supply the workers with plants (young boys or girl 
the third gang, comprising the most expert worker 
the planting The foreman should see to the rigidit 
the wires 


wires which arte 
soil from place 
disarranged | 


pegs 
be re 


good 


shoots 
(a digging fork, bent 
digging a small tren 

holes, in he roses are placed. 


] 


whic 
plantations around | 


long 
very 
l 


1 
It goes 


The planters are supplied with a rod of 'ength ee 
the distance to be left between the plants Chis is 
both tor measuring and tor poking a hole beside the 
at the place vhere the plant is to be placed. 

In poor ground it is often well to place at the 
f the hole where the plant is to be placed, som« 
which is easily assimilated. This must not be pl 
immediate contact with the roots. At the end 
if one has planted in wet 
ground the first tilling 
remove the stones, the weeds, 
removed during the time of 
often be necessary to do this first 
plants which are still small w 
destroyed by horse-drawn cultivators. 


1 . ] 
weeks, especially 


necessary to give the 
settle the soil, 
had not 
It will 


been 
hechard” as the 


1 
Casi 


First Dressing During the Vegetation 


or, 


2 \ 


extremely to keep the 
entire summer 


has water at 


necessary TOS¢ 
his disposal, it will be e 
nal irrigations applied a 
However, considering the additi 
pense entailed by this practice and the immoderat 
ne is apt to make of it, we prefer to grow 
without irrigation, 
One may apply judiciously fhe methods of culti 
loan “dry farming” which has 
ong time by our horticulturists and 
will realize the advantages of industrial culture 
frequent plowing applied econemically, 
of plows drawn by horses, and later 


the aid of occas t 


portune moment, 


been Dt 


hed 
One can conceive the economy realized by 

the means indicated above. We will return 

culture of the rose and you will understand 

us the economic advantage that the installation of planta- 
tions thus planned permit us to attain during the period 
that our experiments in the cultivation of roses last, im 
addition to the advantages that methods offer 
facilitating the struggle against insects, plant diseases al 
unfavorable weather conditions, in permitting experiments 
in the application of methodically combined fertilizers in 
giving opportunity for selection, etc., et 


(To be concluded in Septembe 
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id 
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AUGUST REPORT ON GRASSE FLORAL PRODUCTS 


(From Our Own ‘CoRRESPONDENT ) 


Grasse, August 6.—Following is the report for August 


on floral products and essential oils in this region: 


Orange 
is nothing of any about 


that we 


importance to be noted 
The 


report has occurred in the case of 


orang¢ blossom products p! ice increase 


prophesied in our last 


neroli and in that of the perfume absolutes obtained by 


petroleum ether The demand is always active and the 


stock begins to be considerably depleted. As a consequences 


we shall see still higher market prices 


Rose 
\ll rose 


demand 1s alway Ss 


products are clearly increasing in price Phe 


extremely active and is favored by the 


present state of foreign exchange, which makes the 


present 
rices even more attractive 
Bulgarian otto of rose is 


resent price, by [english and American 
{ ) 


temporarily, the Grasse rose oil which faile¢ 


[he price of rose products cannot fall 


Jasmin 
Violent 


have damaged a 


storms have occurred in the rasse region and 
third of the jasmin particularly 
the new growths The plantations themselves have not 
been destroyed, but the young shoots should beat 
flowers have been partly cut by the hail 

In addition to the fact that the crop 
tinctly below normal, the cultivators art 


in recruiting the 


will be dis 

difficulty 
I workmen to! the harvest. 
Manual labor is at present in such demand that the culti- 
vators are ( terms, if the flowers art 

e gathered. This year the pickers demand almost fiv 
francs per kilogram for their labor and th 
to accept this fantastic price in order to be able to gather 
their crop Che water, sold by the companies 
which have the monopoly of it, has tripled in price so that 
the cost price of jasmin will be high this yea \ 
very considerable increase in market price over that of last 
is, therefore, to be expected 


itself 
necessary 


forced to agree to any 


producers have 


irrigation 
very 
year 15, 


Tuberose 


The tuberose situati is less precarious 
prices will be normal, although it is impossible 
to learn the size of the 


crop 


Geranium 
of geranium oils is unchanged 

till very high priced and at preset 
almost impracticable limit Such increase 
never be fore been rece rded especially 
inexplicable 
perfume valu 
those of the 


. } 
considered 


reache d 
I price 


creases 


have 
becaus« 
mav still be 
Bourbon geranium, 
inferior to the 
Algerian oils 
The present 


suited 


geranium oil 
bought it prices 
which has 

Grasse, the 

market prices in French currency ar 
french commerce ts 
ery slight because of fear of a sudden drop in the m 


price in a few months, if the foreign demand becomes 
active 


Moreover the impor 


The market prices of the Algerian oil remain r 
and a great many consumers, principally perfumers 
it advantageous to use this oil, is cheaper 
first place, and also has a much mort ! 

The price of the Grasse geranium, like the Alg 
mains reasotr able The sto k is not largee 


Mint 
dollar and of the pound sterling has 
the cost of exotic mints and this has in 
turn affected the mint oils from Grasse \ recovery in the 
market price of mint oils is to be expected after the next 


which 


agreeable 


The value of the 
served to increase 


distillation. The lower prices of t 
encouraged the growing of mint, s« 


will be below normal 


recent years have mm 
that the crop this year 


Clary Sage 

We are midst of the harvest, but the price 
of the high The demand for this oil 
with its slight suggestion of ambergris, is very active, be 
this product is in fashion. The present taste tends 
toward the perfumes “ambre” and “chypre,” but as the 
price of true ambergris is today almost impossible, espe- 
cially for moderately 1 perfumes, the oil of clary 
is replacing this perfume a little \s, moreover, its 


price is still reasonable, its consumption has bly 


now in the 
plants remains 


cause 


price 
sage 


considera 
increased 


Lavender 


undeniable that the lavende 


below normal. Our | 


Ss now 
per cent 
for this bad harvest 

In most of the wher 
nounced that the la re so 
he outhe r them al ) nt 


ids and 


crop will be fity 
ast report gave the reasons 


lavende r grows it 
thin and poor that 
with what grows 
ascending the mountair 
he quantity of fl hey could gather 

pay tor the | 

\n 


possible, 


reas 

be caust 

new harvest will 

sumpti 

harvest last until 


ted that all th 
f 1 


the cot 
present 
ivender (linalyl 
example, oil of bergamot, of 
emelle, shiu oil, etc. Countries 


innounced bad harvests, 


acetate 


while 


Spike 


il d 


marked increase 
I spike o1l 

The actual n ( 1 } < f French spike 
e in proportion to the prices of imported 
the latter, poorer in 


| spikes, 
although considerably perfume 


priced 


Rosemary and Thyme 


decrease in sig 


returned t 
ear to consumers, we 
t the costs of labor 
h limits that it is im- 
expenses ¢ f manual 
main part of the cost 
regarded as irreducible, 
(with the possible ex- 
remain the same and 
cre later. ; t case (¢ f rose and 
blessom products 
y th 1 


nave 


t roresee 
and fertilizers ake up th 
and as thes« present 
irket prices [ flowers 
f this ye 


even 


French franc, 

and English hot 1ay buy under good condi- 

Censequently emand is active and everything 
; 


dly, even 1f it is only for speculation, 


Compliments on Quality and Style 
m the Curator of the Louisiana State Museum, New Or 
We wish to compliment you on the style and quality of 


your publication which certainly evidences esteem and co- 
operation by those et ! in the related industries 
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BABSON ON HARDING, COOLIDGE AND BUSINESS 


Roger W 


observer, who 1s 


Babson, the noted statistical expert and trade 
a regular contributor to this journal, in 
his August letter pays a high tribute to President Harding 
and pins his faith on President Coolidge as the successor 
to our lamented Chief Executive. He says: 

“In the death of Warren G. Harding the country has 
lost not only a President, but also a friend. Whatever one’s 
political opinions may be, all know he was a Goop Man, 
and this is the thing which really counts in times like 
these. Moreover, he gave his life to his country as truly 
He did not want to take the 


trip to the Pacific, but did it as a personal and unselfish 


as has any soldier or sailor. 


sacrifice in the interests of harmony, good will and a better 
mutual understanding of the great national and international 
We can memory by 
endeavoring to show a similar spirit and help bring about 


questions facing us. best honor his 
the conditions which he had so much at heart. 

“The Nation thankful that we 
man as Calvin Coolidge to succeed Mr. Harding. 
President. 


such a 
He will 
Not only is he a 
Christian man of the highest character, but he possesses 


should be have 


make an exceptionally able 
a rare combination of conservatism, liberalism and firmness. 
Not being an easy man with whom to become acquainted, 
he lacks certain qualities which Mr. 
but he has wonderful judgment. 
his life, it is believed by the people of Massachusetts that 


Harding possessed, 


Although in politics all 


he has never thus far made a mistake. If he keeps up 


this remarkable record during the next twelve months he 
will be a great asset to the Republican party in 1924 and 
be the means of saving it from defeat. 

“It seems almost mention business 


wrong to conditions 


in connection with the events of early August, but, briefly, 
There is no reason for bankers, 


disturbed 


the situation is as follows: 


manufacturers or investors to be over the un- 


fortunate event “he nation was never in safer hands than 
it is in today. The present decline in business, commodity 
prices and the security markets is due merely to the fact 
that we are completing the Area of Depression. Lower 
prices are inevitable, but the lower they go the sooner the 
readjustment will be complete and the sooner business again 
will be good. The only difficulty in the present political situa- 
tion is that Mr. Harding’s death may tend again to open 
wide the Republican nominations. Where certain radical 
Republican leaders would not attempt to take the nomina- 
tion from Mr. Harding, they may attempt to take it from 
Mr. Coolidge. This will keep business upset until the 
nominations next June If at that time one party has nom- 
inated a radical and the other party a conservative, busi- 
ness will be upset until the election occurs. If, however, 
both parties should then nominate good men, business may 
begin to improve with the nominations next summer. Let 
us all work toward that end! 

“Heavy Trafic and Car Surplus—The amount of traffic 
handled is still breaking all records. The tgure for load- 
ings for the week ending July 21 is 1,029,000, a record for 
all time. In spite of this heavy traffic there is still a net 
surplus of nearly 80,000 cars. Condition of equipment is 
improving and most roads are fast approaching the goal of 
5% and 15% maximum respectively for cars and locomo 
tives out of repair. As of July 1 only 84% of cars were 
out of repair, the smallest percentage for about three years. 

“These figures show the tremendous amount of business 
initiated several months ago, but they should not be taken 
as an indication of the future outlook. Therefore present 
heavy loadings do not necessarily forecast a severe shortage 
of cars at crop-moving, with the exception of tie-ups during 
the winter weather Except for coal transportation in 
Northern sections, there is little to fear from car shortage 

Dollar Wheat.—The recent drop in wheat to less than 
$1.00 is forcing a show-down. Many of the banks are al 


ready in so deep that they neither dare to let go nor to 
hold on, and the same applies to some concerns selling 
supplies to the farmers. The real difficulty in the wheat 
industry is that there are too many people in the business, 
Wheat farming has not yet been readjusted from war-time 
expansion. Now that the 5,000,000 men of Europe engaged 
in the war have returned to the farms, there is over-pro- 
duction. In desperation the farmers are following the 
wrong road. Instead of applying business methods to their 
problem they are pinning their faith on legislation for 
relief. 


“However, the farmer should not be blamed for all of his 
troubles. The labor unions and the building industries in 
the East have bid up the price of labor so that a plasterer 
gets for two days’ work in New York what the farmer gets 
after working four months on an acre of ground. This 
unjust situation cannot continue much longer. Our fore- 
cast is that the farmers will quit buying goods, our Eastern 
factories will slow down for lack of orders, men will be 
thrown out of work, resulting in a decline in wages and 
commodity prices. 

‘Merchants who are interested in the great wheat sec- 
tions, therefore, should be prepared for a period of hard 
sledding. Aside from the usual seasonal improvement, 
there is little hope for better conditions while the farmers 
follow their present course of action. Wheat prices should 
advance somewhat in the fall, but there is no prospect of 
any great rise. As to how long this state of affairs will 
last, no one can tell. Present indications suggest that it 
may take at least two to three years more before conditions 
wil! be readjusted.” 


Big Chain Stores Sales Gained in July 


Sales of the country’s various chain store systems and 
tther retail organizations which are generally taken as an 
important index of current business conditions, showed 
marked increases during July and the first seven months 
f 1923. Sales of the F, W. Woolworth Company during 
July amounted to $14,001,739, an increase of $1,444,457, or 
11.50 per cent those of July last year. The S. S$ 
Kresge Company's sales for July totaled $5,745,442, an in 
crease of $844,614 over those of July, 1922. Waldort 
System Inc., for July reports sales of $1,156,504, an in- 
crease of $171,264. Aggregate sales for the first seven 
months of 1923 were $7,988,382, a gain of $1,248,046 


ovel 


Four Straws Showing How Prosperity Blows 


1. Car loadings the week of July 21 were higher t 
those of the same week in the previous three years 

2. There is no mentionable unemployment in this country 
and labor as a whole is employed at equitable wages. 

3. Federal Reserve ratio is at an exceedingly high mark. 

4. Savings bank deposits show tremendous increases 


Commercial Failures Growing Fewer 


failures in the United States were 17 pet 
number and 12 per cent. smaller in liabilities 
second quarter of 1923 than in the first, according 
Dun & Co. July failures were the t 
since November, 1921 


Commercial 
cent. fewer in 
in the 
X RR. G, 
auy month 


smallest 


Schulte Stores Profits Gain 60 Per Cent. 


[he profits of the Schulte Retail Stores Corporation for 
the first half year are given as $2,069,288 and compared 


with profits of $1,292,422 for the first six months of 1922. 
This represents an increase of $776,866, or about 60 per 
cent. 


Soap Company’s Net Gain $4,121,000 


Procter & Gamble Co.’s net earnings in the, year ended 
June 30 were $4,121,000 more than in the previous yéa! 
as will be seen by report in our TRADI 
NOTES 


reference to its 


American Chicle Turns Loss Into Profit 


2 


\merican Chicle Company for the first half of 1923 re- 
ports net profit of $300,047, compared with a loss of $189,502 


in the corresponding neriod of 1922 
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MAIL ORDER BUSINESS: ITS PRINCIPLES AND METHODS: 


THE AMERICAN PERFUMER 


POINTS ON ADVERTISING AND ITS PROPER MEDIA 


NINTH OF A SERIES OF ARTICLES WRITTEN FOR THE AMERICAN PERFUMER AND ESSENTIAL Ort REVIEW 


By Leroy FAIRMAN, MERCHANDISING 


Horace Greeley’s advice to the young man about to marry 
was expressed in one terse, forbidding word: “Don't.” In 
nine cases out of ten, at least, that would be the best advice 
which could be given to the man who is tempted to embark 
in the mail order business. But the admonition of the great 
publisher had no appreciable effect upon the marriage mar- 
ket, and it is unlikely that any similar warning will greatly 
diminish the number of those who succumb to the lure of 
selling goods by mail. The best we can do, therefore, is to 
examine the methods of those who have succeeded in that 
perilous branch of merchandising, and strive to profit by 
their example and experience. 

It sounds so easy! Nothing to do but put some adver- 
tisements in the magazines and mail out the goods when 
the orders come in. No expensive sales force, no jobbers 
or retailers to bother with, not much bookkeeping, no bad 
debts, no goods shipped until the money is in the bank. 
Yet the mail order people say that a mail order business 
fails every minute in the day—which, by a strange coinci- 
dence, is exactly the rate at which suckers are said to be 


born. Strange, isn’t it? 


Imitators Quickly Become Competitors 


Well, let us see. Suppose you are the fortunate possessor 
of the formula for a preparation which will produce, for 
pale and pallid stay-at-homes, the same rich shade of tan 
which they would get in a month’s stay at Bar Harbor. 
Fine! Everybody wants a good, expensive looking coat 
of tan in the summer; you can furnish it for the small 
sum of 97 cents, right in their own homes. 

So you get together a few hundred dollars and begin to 
advertise. We will say, for the argument’s sake, that your 
copy is good and your choice of media excellent. The or- 
ders begin to roll in, the profit is big, your fortune is made! 

But wait a bit. Within 30 days after you hit your stride 
here come half-a-dozen competitors—old hands at the game 
—hot on your trail. Their ads claim everything that yours 
do, and then some. They use more beautiful, more alluring 
illustrations. They imitate the name of your preparation 
as closely as they dare and keep within the law. They 
use three, four times as many media. And what breaks 
your heart is that, where you can only afford to use a hun- 
dred lines or so, they use full pages. 


A Game That Takes Years to Learn 

Now comes the question, What are you going to do about 
it? The answer, dear friend and brother, can be expressed 
in one cold, cruel word Nothing. For, unless you can get 
hold of a big bunch of money and fight the imitators tooth 
and nail, using page for their page, and paper for their 
paper, and keep it up, you are through. All through. Prob- 
ably you are through anyway, for you are a beginner and 
the pirates are old hands at the game. And it’s a game 
that it takes years to learn. 

In the above four paragraphs I have told the complet: 
story of most of the mail order businesses which fail. And 
strange as it may seem, every day men are going into 
the mail order business with that same fate inevitably) 
staring them in the face—and they don’t see it until it 
hits them 


\DVERTISING EXPERT, New York. 


As a rule, it is a mistake to go into the mail order busi- 
ness with only one product, no matter how good that 
product may be, or look. For reasons which will appear 
presently, a whole family of products is the soundest basis 
upon which to build. With such a family to work with, 
you pick out the one which has the strongest appeal to the 
most people. Then you advertise that particular article, 
and keep the rest of your family up your sleeve. 

When you get an order for the advertised article, you 
have got something else of still more value. You've got 
a customer. If the goods you send are thoroughly satis- 
factory, and a bargain at the price, you’ve got the “makin’s” 
of a permanent customer, which is the real asset of a mail 
order business. 

Pretty soon you will have a tidy list of these customers. 
You send them a catalogue showing your entire line. You 
send them letters, circulars, alluring price lists. And with 
every circularization of this list of good friends you are 
building up, you get a 20 per cent response of orders with 
money in them! Now, indeed, you are off on the right 
foot. 


And, now, in three paragraphs, I have given the skeleton 
of a formula for success in the mail order business. But 
it’s only a skeleton. Providing the flesh to pad out its 
ribs and hang on its bones presents a long series of difficult 
problems, 


Advertising Is 80 Per Cent of the Job 


To begin with, your mail.order business must’ be given 
an absolutely separate identity from the rest of your busi- 
ness, if you have any. It must have a separate plant and 
offices, or a sharply separated location in your present plant. 
It must have a name of its own, a staff of employees who 
have no other duties, and a bank account all its own. You 
can’t make a stepchild of a mail order business. If you 
do, it will be a frail, stunted, unprofitable child, die a 
premature death, and be expensive to bury. 

Having perfected your organization, and making sure of 
adequate production and related details, you are ready to 
advertise. And advertising, as all good mail order men 
agree, is at least 80 per cent of the whole undertaking. 

Your advertisements are not only your announcements 
they are your salesmen as well. If you sold your product 


through the drug stores, all your advertisements would 


have to do would be to create the desire and the purpose 
to buy. The personal contact with the clerk in the store 
would then step in; personal salesmanship would do the 


rest. But in doing business by mail there is no personal 
contact—the advertisement has to do it all. 

You may say, though, that if your advertising creates the 
desire and purpose to buy, the deed is done. Not so; you 
have that powerful factor in human life, inertia, to contend 
with. It is a recognized fact in the mail order business that 
only one-twentieth of the people your advertisement “sells” 
actually send in their orders. It’s too much trouble; they 
mean to do it tomorrow; they forget it; they are all out of 
stationery ; somebody comes in to gossip or borrow the lawn 
mower; they happen in a store and buy something similar ; 


they mention their purpose to Aunt Helen and she warns 
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them against “sending money to them mail order fellers.” 

For one of a score of reasons the order is never sent. Only 

one in twenty leaps all the hurdles. Some handicap! 
There is another side to the picture, though. Some people 


are natural born mail order buyers They like to fill out 
blanks and write letters They seem to find a certain tasc1 
nation in sending an order to the big city, and in opening 
the package when it Comes Chere are man pe ple who 
cannot conveniently get to the town where the stores are 


many who have found that to get exactly what they want 
they must buy by mail; many who like to shop by mail be 


cause they can always send their purchases back without 


giving any explanation and be sure f a refund of thei 
money, something which is impossible if they deal with local 
merchants 





























These people are your customers They will form the 
ulk of your slowly growing list of dependable buyers 
You'll get others too, some will overcome the inertia who 
have never bought by mail before, some will take a chance 
and be p ‘ the ' dvertis 
will cate \ the n Wi ist what 
oO idvertis t pape t at ind, Lom 
is just going down to the jx y goes the order 
before anything s to \ k, but there's 
no royal road to success 

The writing of good mail s 
itself The « y must not ‘ that 
it cannot be ove rlooked: i ee simple clea! 
alluring and abs ely trutl ve a sufficient 
and convincing answer to every questi the prospective 
purchaser may ask, it must give a clinching answer, in a 
Vance to ever ect whic tie ospect e | S 
may ralst 

is the reason why mail order adv ¢ packer 
so ot words L hose ds are ] necessary every one 
of them. The impressionistic, atmospheric style of copy used 
in other forms of advertising won't earn its salt in the mail 
order business The mail order buyer don’t care a | 
tor art or eautitul display, but he is a glutt lor tacts 
You'll have to Tell Him All, or he won't pla \nd 
eyes are good; small type and lots of it don’t dismay hin 
and he has the whole evening to read the mail order 

Buyers Are Gluttons for Details 

What is true of copy is true of illustrations Phe be 
picture 1s that which shows the goods cle irly and accurate 
The most successtul mail order advertisement first attracts 
attention by startling adlines n bold. black tv pe the1 
shows the eg das just as they are, then tells the whole story 
ot its, their iture and style, their usetulness and 
cl ind, above all their marvelous cheapness at the 
pr ig job, especially when it is remembered that it 
must all be done within the limits of the exact truth. The 
successful mail order man was the first business to dis 
cover that honesty is not only the best poli le only 
policy 

media, the mail order siness iga 

Che tirst impulse of the new advertis« 

he reads himself. It surprise n 

‘ | , «ly 4 s¢ re ids 1! | Cl | 

d picks out media which | e1 read 

( i -— . r¢ lati | ( t pa 
disc s that the onl ers which will 

e what are known as ord vapers 

‘ reads them he n't understand and neve ill 
Why their readers d buy his good 1 i t deep 
mystery, but they d And. if his money holds out. he will 
in the course of time have a list of paving publications, none 
of which he ever heard of until he began to a rtise j 

them! 

Many new mail order advertisers go throu this painful 

and expensive experience. They could have saved them 


selves both the pain and 
idle 


ere 1s no other branch of advertis 


money if they had engaged a 





mail order man to 


do it themselves ] 
} } 


ir business, instead of trying to 








f merchandising, in which specialized 
know!edge and experience are so essential 


no other bran 





Two great mail order houses in Chicago, and other of les 
ser note in that city and elsewhere, are our national schools 
in mail order advertising. Their operations are enormous: 
hence their graduates are many. The men who have el 
through the advertising mill in these great mail order house 
know the business 

rhe first thing the man who is determined to go into the 
mail order game should do is to get himself one of these 
experienced men. He may come high, but he is wort 
price Be sure though, that he has had advertising ex 
ence; a shipping clerk from Sears Roebuck will be 
more use to you than if he came from Tiffany's 

Che mail order business offers no inducements to the 


























the natural born gambler with plenty of nerve and a big 
he man who wins at it No manutfact 
ing into the business unless he is prepared 
’ game, and stick to it until it comes his 
way. He must expect to put into it, for several ul 
amount equal to one-fourth what he wishes his ultimate 
nual business to be That is to say, if he desires a 
ness of $100,000 a vear, he must invest $25,000 a vear til 
such time as the b ess is self-supportn ind | 
I the prohts ca r et aside each vear t er the 
ment. 
Not only ‘ 
each separate enture 1s pecu I 
it 1s unwise to buy tl t ther 1 
cerns I r some Cas or otner the pec | \ 
ought treely rom Jones wi not } 
Robinsor he returns from such a li re ( 
than 2 per cent | } vill not pay > el 
iccumulated a list of your own, you have a solid 
upon which to build a successful and protitable busin 
If this article sounds pessimistic, there is ever 
it should be \lail order ventures spring uy 
ut not more thar e€ out « we W 
t is an axiom in the isiness tl ler ent st 
managed by mexperienced pe ple ( t 
e business li the fact that thos 
uccee l enorm s] mak« reat deal ) 
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Business Paper Advises “Full Speed Ahead” 
New York | me) declares all sigi point a 


general boom in trade this Autumn. It savs The ¢ 

ticlans expect it, but far more significant are the present 
plans of the big captains of industry They are talking 
expansion and creat expansion by their contidenc n 
tne immediate future The time to get on the trai s not 
when the whistle blows The shrewd business. mat laces 
is orders early, when he sees real signs of business being 
on the jumy Such indications are now plentiful They 
aré invitations to be up and doing and reaching out tor 
business before it gets out of sight Prosperity waits tor 


no man.” 
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CANCER ATTACK ON COSMETICS AND SOAP WINS EXPERT 
PROOF OF THEIR UTILITY AND HARMLESSNESS 


Outburst of Eminent London Surgeon Stirs Other Noted Scientists on Two Continents to Defend Use of Toiletries 
and Explodes Old Fallacies—National Advertising Compaign Begun to Destroy Old White Lead 


Impression and Sample Is Given of Suitable Reply to Misleading Newspaper Articles 


(In the multitude of attacks within a year or more on the 
supposed and usually wholly imaginary danger of the use 
of cosmetics there has been none more positive and sen- 
sational than the statement cabled to the New York Herald 
from London (and reprinted in many other papers) by 
Sir George Lenthal Cheatle, of King’s College Hospital, 
and a noted Harley street surgeon, that paint, powder and 
other cosmetics affected by women are conducive to cancer, 
and that even ordinary and heretofore irreproachable soap 
is positively dangerous to the skin, along with cigarettes 
and rouge. 

The Herald, following up the attack on cosmetics, has 
supplied much valuable information and opinion that mem- 
bers of the toiletry trade should use to advantage. 

Another interesting development is the beginning of a 
Armand, of Des 
Moines, to set at rest the fallacy that lead is extensively 


big country-wide advertising campaign by 
used in face powders. The advertisement was printed in 
the New York Evening World April 4 and curiously in the 
same issue the World printed an article with a big two 
column display head in which an alleged expert was per- 
mitted to say that lead was used in making “most” cos- 
Natural Products Co., of this city, promptly took 
the World to task for its misleading article, setting an ex- 


metics. 


ample for others in the industry to follow in jacking up 
newspapers that print injurious and untrue statements re- 
garding perfumes and cosmetics.) 


Would Discourage Even Use of Soap 


Sir George Lenthal Cheatle declared that cosmetics irri- 
tated the skin because particles got into the glands beneath 
the skin, causing an irritation that easily might develop into 
cancer. “There is a great opportunity,” he added, “for some 
inventor who can discover a soap substitute, for, though 
personal cleanliness is essential to health, perpetual applica- 
tion of soap should be discouraged.” 

The Herald’s London correspondent says: 

“Medical authorities are skeptical, and West End special- 
ists are indignant over the statement by Sir George. Physi- 
cians, however, advise women to consult skin specialists be- 
fore buying face preparations so as to avoid using harmful 
kinds. They also point out that ‘different complexions need 
different powders,’ saying what is good for one woman’s 
skin may be harmful to that of another. The general public 
sees in Sir George's utterances the warning of a man car- 
ried away by his fad, recalling that it was only a few years 
ago that the medical faculty was upholding soap and water 
as the panacea for all human ills. 


Puritan Principles Cannot Fool Women of Today 


“Several women express the view that the attack on cos- 
metics is an attempt by Puritans to frighten women out of 
using rouge and lipsticks, one declaring: ‘Our grand- 
mothers were told with the cunning that often went with 
Puritan principles that paint and powder inevitably brought 
horrible skin complaints. The woman of to-day looks at 
the smooth, wholesome faces of actresses who have carried 
loads of makeup for years and draws the logical inference.’ 
She asserts that the modern Priscilla has definitely made up 
her mind that the girl who ‘makes up’ has just as good a 
complexion as the maiden who avoids cold cream as though 
it were the invention of the devil. 





“The sober scientific opinion concerning Sir George's re- 
marks is indicated by the following comment from an emi- 
nent member of the research department of the Free Cancer 
Hospital : 

““Of course, any irritant is a potential cause for cancer, 
but it is impossible to name any specific agent. Everybody 
knows that whatever is liable to irritate, the skin may ulti- 
mately bring about circumstances in which cancer may arise. 
But that is about all that is certain. As far as soap is con- 
cerned, well, we certainly have not come across any evidence 
that it produces irritation which ultimately results in dis- 
ease being developed. To bring in soap surely is stretching 
the point somewhat.’ 

‘A specialist attached to St. John’s Hospital for skin dis- 
eases says: ‘Some people are more susceptible to irritation 


than others. It is not known that soap produces the irrita- 


tion necessary to bring about cancer, nor for that matter 
that scents and creams do. The composition of these things 
varies considerably and if one kind may be irritating, it 
does not follow that another is.’” 


London Beauty Doctor Says “Ridiculous” 


The opinion of beauty doctors is reflected by the reply of 
Mme. B. Jacobson, a Mayfair specialist, who said: 

“One might just as well say do not eat because food some- 
times irritates the stomach, or do not drink because it 
sometimes irritates the nerves. In eighteen years of ex- 
perience, in which [ have treated thousands of women, I 
have never encountered one complaint of harm of that kind 
resulting. Open pores, blackheads and greasy skins abso- 
lutely require an application to cleanse them. Powder has 
proved a necessary protection to sensitive skins against the 
effect of sun and wind. These attacks on cosmetics which 
occur periodically are ridiculous.” 

\ skin preparation expert of Bond street, London, makes 
this sarcastic comment: 

“It is right that we should respect the voice of authority. 
It knows so much more about every conceivable subject that 
the12 would appear to be very little hope for the human 
race which persists in doing every imaginable thing that is 
bad for it. Hasn't it occurred to Sir George that the living 
tissues of the face need just as much nourishment as those 
of the body ? 

“As for advising women to grow lovely unadorned, well, 
speaking with a certain amount of authority, I do not be- 
lieve they will do it.” 

The London Evening Standard remarks editorially that 
ever since Sir Almroth Wright declared that soap, by re- 
moving the surface of the skin, laid mankind open to many 
troubles and that consequently the horny handed sons of 
toil were better off in this respect than the other classes, 
the medical profession has been looking more and more sus- 
piciously on the one time impeccable soap and water. 


Soap and Rouge Really Keep Cancer Away 


The contention of Sir George, that cosmetics and even 
soap are conducive to cancer was branded “rubbish” by New 
York physicians and specialists in Herald interviews. 

To show the ridiculousness of Sir George’s warnings on 
the use of cosmetics and soap, physicians said it was neces- 
sary only to study census statistics of America and England 
for the past decade. 

These statistics show the following from which (if Sir 
George’s theory were true) might be drawn the following 
conclusions : 

Cancer of the skin in 1911 was twice as frequent in men 
as in women in England and Wales, according to the annual 











report of t KX trar-General. Thereitore men used twict 
he qua I ) 1 cosmetics t W n ed 
Reports 1920 show n hange in t proportior 
ena \ l gy Il n skin cance eitner \me 
1 or 1 i | ihe d I B « 1e¢ same 
There fe ind m 1 920 used no more cosmetic 
than they di 1911 
Comin the admoniti Ss ot Sir Ut ge ( e use 
f beaut Dr. | cis Cart Wood, at I the 
1K \ it ( ( x i al t \y i- 
ca Doc tl Con l of Cance d 
None the th ieS Of this § t 1s t be take ser 13 
Many thu Det d to | the cause of cance! 
which we on careful study to have no importance 
It was said meat caused cancer. In this case all Eskim 
should have died long ago. Mice, which do not eat meat, 
have more cancer than humans. Sir Georges statements 
about cosmetics and soap is the same line of rubbish, If 


one is much less likely to contract 


attention t 


the skin is kept clean, 
The disease is rare in people who pa 








cancer. 
perso cleanliness and more common in persons who ar! 
accustomed to living in filth.” 


Cleanliness a Preventive of Skin Diseases 


Dr. John A. Fordyce, 8 West peventy seventh street 
agreed that cancer is more common among persons whi 
pay little attention to cleanliness. He said soap was one ot 
the best preventives of cancer and that it was his opini 
that the use of cosmetics had no relation to the disease 

Dr. L, Duncan Bulkley, senior physician at the New York 
Skin and Cancer Hospital, said that in fifty years of 
practice in skin diseases he had never been able to trace 
cancer to cosmetics, though he had treated many 
actresses and other women who used paints and pow- 
ders to excess.. Dr. Buckley said that cancer is a dis- 
ease of civilization and its control must come not by eu- 
genics but by learning how to live correctly under modern 
conditions 

Dr. Charles F 
had charge of the division of skin diseases in the 
Naval Hospital at Norfolk during the war, said: 

“Certainly the men in the navy did not use cos- 

metics. But in the 20,000 cases I treated there I 
saw the same varieties of skin diseases that I see 
in private practice among the women. The most 
beautiful complexions in the world are possessed 
by women in America who have used cosmetics 
daily. Lillian Russell was as example and many of 
the leading actresses of the stage and screen have 
complexions which are virtually perfect, although 
they use excessive amounts of cosmetics several 
times daily. 


Pabst, skin specialist of Brooklyn, who 


We 


“Only 28 per cent of all skin cancers occur women. 
Men are more susceptible than women and this alone shows 
that cosmetics do not cause cancer. The average age of the 


] 


person with skin cancer is fifty years and not in early lite 
when powder and rouge are oiten used to excess. 
“Although I advise women to use their own discre- 
tion in the use of cosmetics, I must honestly state that 
powder and rouge seldom if ever cause skin diseases. 
From the medical standpoint, they are harmless.” 


Armand in Campaign to Kill Lead Fallacy 


Armand, of Des Moines, has waged through the N. W. 
Ayer & Son Advertising Agency, an extensive campaign to 
counteract the impression which sensational so-called ‘“ex- 
perts” have tried to create that lead is used largely in 
making toilet preparations, thereby causing them to be in- 
jurious. This announcement appeared on advertising page 
97 of our issue for April and carried in addition to its 
“Warning to Women,” the following explanation by Ar- 
mand of the service which the firm is doing for the trade 
generally : 

“Many rumors prevail about white lead in face powder 
We are endeavoring to dispel this thought by spending con- 
siderable money in the newspapers throughout the country 

“White lead is injurious and is never used by a reputable 
manufacturer. Armand wishes to publish these facts for 
the benefit of the face powder industry.” 

One of the papers printing the Armand “Warning” was 
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of Toilet Industry Made Promptly 








Natural Products Co., of this city, promptly 
cudgels and sent the following letter to the ney 
( e which sets a go precedent tor eve d 
a tr who ( ( ( oO <( nbat asserti 
s idl 
) t) ‘ / ‘ 
to the very interesting article in th g 
\\ pril 4, entitled ““Men’s Smoking Cau M 
Ca in Use ¢ Cosmetics Women,” w 
make a few remarks. 
While the article is very fair and in the mai D 
aps not especially detrimental to the mitidence 
metics by the women who might read it, there is 
less a statement which we challenge very seriously 
‘The unnamed expert stated that lead is used most 
smetics for its adhesive properties and though qualifying 


by further stating that it is not ‘directly 


wrong has been done to the toilet articles industry, 
t such misstate 


ose behalf we are endeavoring to correct 
ments wherever possible, 
“We wish to state positively that lead is not an ingredient 
1 most cosmetics, moreover we might say that it is seldom 
if ever used at all, except, perhaps, in some hair color 
restorative where a distinct dyeing effect is desired. So 
far as this article is concerned we believe that the autl 
powder, etc., principally, and in this con- 
believe that no reputable or honorable manu- 
facturer not only would not use lead in any form in any 


reters to tac¢ 
nection Wwe 
cosmetic but could not afford to do so, if he intends 
remain in business. All manufacturers know that lead com- 
pounds are harmful even in powders for while it is pre- 
sumably not absorbed by the unbroken skin in this form, 
it would no doubt be taken in by inhalation and through 
its cumulative properties would eventually give rise to very 
distressing general symptoms, if not actual harmful effect 
locally. 

“For your information we might further state that this 
continual reference we hear about lead in face powder is a 
tallacy in that lead does not present any mystic | 
that warrant such doubtful practices, but on the « 

a very poor substitute for very much better 
which are now in use generally throughout the « 
dustry. 

“We believe, and wish to have you share with us in this 
belief, that the manufacturing toilet goods industry d 
not employ lead in any form whatever in any powder, or 
any other harmful ingredient in any preparation, and fur- 
ther that most of all the ingredients used in cosmetics are 
the same pure, beneficial and harmless materials th 
daily prescribed by leading and successful special 
country over, 


oO 














“In the same issue with this article is an advertisement 
by a very reputable manufacturer laying particular stress 


upon this same subject. NATURAL Propucts Com 


Manufacture of Aromatic Aldehydes 
lromatic aldehydes; 


London, Eng. Pat. 3,152. 

The reaction between a liquid aromatic hydro-carbon 
and carbon monoxide, with formation of the correspond- 

g aldehyde, is effected under increased pressure, in pres- 
ence of aluminum chloride. The use of cuprous chloride 
is unnecessary, but the presence of a little hydrochloric 
acid is sometimes an advantage. The method is also appli- 
cable to the halogenized hydrocarbons. Details are given 
of the preparation of benzaldehyde, p-tolyl-aldehyde and 
p-chlorobenzaldehyde, the pressure used yarying from 50 
to 90 atmospheres. 


Vanufacture of—. J ngman, 
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HOW SECURE LABELING AND SEALING PREVENT LOSS CLAIMS 


By J. P. YODER, Formerly Secretary of 
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se and that this increas ll 
to the increased volume of trathe 
From reliable statistics recently published in a pron 
nent traffic journal it is noted that during the mont! 
April, 1923, there was east claims of 21.23 pe 
cent. over the correspot month 1922, While the 
loss and damage allotments of this claim increase are some 
what attributal le to severe weather nd operating cond! 


tions of the carriers, act 
would appear that the little item « 


in the shape of secure preparation of containers, packages 


f prevention at the source, 


t 


and labels for shipment, has in the main been entirely over- 


looked 





The fact cannot be denied that a pacl ct ine 
sealed with the proper adhesive will remain securely fastened 

matter how much rough handling it may receive. and the 
same statement will apply to labels pasted on either by the 
shipper or express company. It is a definite sense of satis 
faction to the shipper to know that his packages are in n 
danger of opening after they have left his hands and t 
the labels will not drop off or be rubbed off in transit Phe 
average shipper, however, does not apparently give a great 
deal of thought to this sense of security, not does he concer 


himself with the adaptibility of the proper adhesive to his 
packages. If not obliged to seal his containers with staples 
he often purchases a cheap glue, or silicate, or something 
similar, upon the representation of a salesman offering a low 


priced article, without investigating its properties or t! 
possible results after the goods are receipted for The co 
sequence is that when the package breaks upon it often 


the U. S. Federal Trade Commission. 
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pre n will c open W lv a 1 amou 
eh handling. Vegetable ghly tested 
ge shippers and the leading manufacturers of sealing 
nachines, and pronounced tar Si ictory and econmi- 
than ordinary silicate of soda. It is soluble in either 
ld or hot water, cheaper than silicate, and affords a saving 
reight charges because of its concentration and negligible 
content. Furthermore—and this point 1s of para- 
unt importance to the shipper—vegetable possesses 
1 strong adhesive qualities that is well impossible 





¢ 


open a case in transit without completely tearing the top 

im the package Vegetable ie has practically supplanted 
rdinary silicate of soda in most of the leading shipping 
lepartments of American industry 1 users of it declare 
i reduction in their loss claims is directl) 
substitution for silicate of soda. 

Loss claims will eradicated entirely 
is long as the human element exists in industry, but every 
shipper is interested in reducing his claims to a minimum. 
Most shippers have given the problem serious study and 
many have made definite advances in reducing claims while 
goods are in transit, but it is evident that too few have 
given much consideration to the source of possible loss— 
to the proper labeling of containers and packages and the 
secure sealing of cartons and shipping cases. Here is where 
the shipper can secure for himself a definite degree of posi- 
The experience of many shippers indicates 
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CONSTANTINOPLE MARKET FOR TOILET SUPPLIES 


Since there are no manuiacturers of perfumes and 
Turkey, the import trade in this line 1s 
Trade Commissioner Juliat 


preparations in 
very important, reports 
Gillespie, Constantinople Under normal conditions Co1 
stantinople is the distributing center for these products in 
Trade with Anatolia at the present time, how 
unsettled 
conditions and the law prohibiting luxuries, so that present 
business is practically limited to local requirements. 
Perfumes, face powder, toilet soap, shaving cream, dental 
preparations, face cream, brilliantine, and rouge are im- 
ported into Constantinople in large quantities These 
articles come chiefly from Europe. France controls the 
larger share of this trade, and Germany holds second place 
It is reported that German firms practically controlled the 
market in cheap perfumery before the war, and duvcing 
the war some of the more expensive German preparations 
Were introduced and became well known The principal 
trade of English firms in this market is toilet soaps. 


the Levant 


ever, is greatly handicapped by reason of the 


TRADE IN EAU DE COLOGNE AND PERFUMES 


Prior to the war importations of eau de cologne int 
Constantinople were very large. During the war a local 
industry sprang up, and at the present time almost every 
large drug store has its own brand. Although the manu 
facture of this product is not carried on with modern 
equipment or on a large scale, a very good quality is pr 
duced and sold in the Constantinople market. France con 
trols the market for high-class grades, while a limited busi 
ness 1s done by English and German firms. No America 
eau de cologne has as yet been imported. 





market for high and medium grade perfumes is 
rolled by France, while Germany furnishes a large 
part of the cheaper quality and England supplies a limited 

tf high-grade perfumes. The perfume trade of 











amount of high-grade 
Constantinople is both wholesale and retail. The retail 
trade is carried on principally in Galata and Pera and caters 
to the European population, while the wholesale trade is 
centered in Stamboul and is principally concerned with the 
Turkish requirements. 


TOILET SOAPS AND OTHER ARTICLES 


England holds the chief place in the importation of toilet 
soaps, while French soap is sold in large quantities. Certain 
\merican soaps are also favorably known, and there is 
some shaving soap from the United States on the Constan- 
tinople market. Of the toilet soap imported in 1921 34,720 
kilos, worth £734,393, came from England; 15,321 kilos, 
valued at £113,736, from France; 12,259 kilos, worth 
£112,063, from Italy; and 7,728 kilos, valued at £T3.023, 
from the United States. 

Brilliantine, face cream, and rouge are obtained chiefly 
from France, although some rouge from Germany finds a 
steady market in Constantinople. There is a large and 
regular demand for lip sticks, which are to be found in 
t 


' The mar- 





he principal drug stores and perfumery shops 
ket for tooth paste, powder and liquid. is shared by France, 
Germany, England, and the United States. 

In introducing perfumery and toilet articles on this 
market, it is advised that a capable and active agent be ap- 
pointed who is familiar with the requirements. Goods 
should be put up in attractive packages and should te ex- 
tensively advertised. 
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LAW SUITS AND NEWS OF TRADE MARKS AND NAMES 


CANADA’S PATENT LAW CODIFIED 


Che Canadian Patent Office Record for July 31 contains 
the text of the codification of the Dominion patent laws, 
which was assented to on June 13, 1923, to be effective 


on proclamation by the Governor in Council. Persons in 


terested in the law should obtain copies of the same. The 
date xed by the Governor is Septembe ra 
tiention is called to the announcement on page 318, at 
th nelusion of our usual Patent Department, announcing 
he publication in this journal hereafter of Canadian Patents 
/ We Marks mterest to our readers.) 


Polish Owners Get Pebeco Trade Mark Price 


More than month 


a million dollars was turned over this 
by the Alien Property Custodian to the estates of the owners 
firm of P. Biersdorf & Co., Hamburg, Ger- 


ot the chemical 


many. One of the largest of claims paid by the Government 

in connection with war seizures of alien property, this sum 

represents proceeds from the sale of the trade-mark Pebeco, 

used as the name of a toothpaste, to Lehn & Fink, Inc., New 

York 

Che product was prepared from a formula by two chemists, 
Otto Hans 


manufacturing 


D1 


oT the 


Markiewicz and Oscar Troplowitz, owners 
When the United 
entered the war the American rights were seized by the Cus 
sold for $1,000,000. The 


cause it was found that the original manufacturers and their 


company States 


todian and 


return was made be 


descendants were natives of Posen, which became Polish ter 
An the Amer- 
ican Trading-With-the-Enemy Law in 1920 is authority for 
the 


ritory under the peace treaty imendment to 


return, as it provided that proceeds of sales of seized 
property should be turned over to persons who had become 
citizens of 


the 


new states created from the German empire by 


peace treaty 
Coty Wins Suit Against Users of His Name 
his 


Francois Coty has succeeded in the French courts in 


ction to punish Ernest Coty and his associates for alleged 


unfair trade practices. Ernest Coty, his wife and de 
Bohelet, one of his confederates, have each been sentenced 
to serve six months in jail, and to pay a joint and several 
ne of 100,000 francs. The case has been appealed 

rnest Coty, it appeared, was a liquor salesman, and his 


wite secured employment as a saleswoman for a perfumer 
in Paris, and while working in that capacity conceived the 
idea of capitalizing the name Coty Accordingly, a com 
bination of interests, made up of the three defendants, was 
formed. They, it was shown, sold their output as Coty’s 
products, without distinguishing them from the products of 
Francois Coty. The names, brands and trade-marks, it was 
stated, De Beholet also was interested in 


were simulated. 
the manufacture of Ramses perfumes. The court held that 


the defendants were guilty of the misuse of the name of 
Coty and of passing off their goods for those of francois 
Coty with intent to defraud. 


Raid in Coty Anti Re-Bottling Campaign 


Accompanied by several stalwart assistants, the U. S. 
Marshal, of Brooklyn, raided the premises of Rahael Freres 
at 237 Flatbush avenue, Brooklyn, on August 15. The raid 
was made on a search warrant and order signed by U. S. 
District Judge Robert A. Inch, of Brooklyn. The marshal 
and his assistants found about 100 empty bottles of Coty’s 
L’Origan in the original paper cartons, which Coty claimed 
were being used for refilling. At the time of going to press 
no disposal had been made of the matter by the court, but 
all of the material had been taken to the Federal Building, 
where it is in the marshal’s custody. Similar strenuous 
measures have been taken by Coty in the past. 


BANS USE OF “UNITED STATES” BY FIRMS 


The use of the words “United States” in connection with 
products not made for or under the supervision of the United 
States Government is again condemned by the Federal Trade 
This ruling was handed down in com 


Commission ection 


with the advertisement and sale of paints and varnishes which, 
the labeled 
words including “United States” or “U.S.” and accompanied 
Uncle 
spondents named in the commission’s order are 
& Varnish Works, United 
Paper & Paint Factories, Inc., Minneapolis, and 


in this instance, commission found, were with 
Sam The re- 
Armstrong 
States 
\be 


man and Harry Goldfish, trading under the name of 
and Navy Stores. 


by a picture of the figure known as 


Paint Chicago ; Roofin 


Hoch- 
Army 


The commission also states that the United States Roofing 


Paper & Paint Factories, Inc., must discontinue the use in 


the 
word “factories” or words of similar import unless respond- 


its firm name or on labels, or advertising or otherwise 


ent is in fact a manufacturer, and not an intermediary dealer, 


Trade Name 


The practice of Daniel Platt of New York city, who as- 


Board Acts on “Waterman” 


sembles parts of ink pencils in marketing them under the 
trade name of “Watermann Ink Pencil Company,” is made 
the basis of a complaint issued against him by the Federal 
The name 
“Watermann” is conspicuously used on Platt’s product as 


Trade Commission. commission alleges that the 


well as in his advertising material, and that it leads the 


gen- 
eral public to believe that his ink pencil is a product of the 


ul 


Waterman Fountain Pen Co., when such is not the case. 


Caron Gets a Rebottling Injunction 


Caron Corporation, New York City, has obtained an 
injunction against Importers’ Exchange, Inc., New York 
City, restraining them from rebottling Caron’s Narcisse 
Noir perfumes. The injunction was granted by Judge 


Learned Hend, of the United States District Court for the 
Southern District of New York, July 24, following the de- 
cision m_ the Prestonettes, 


Coty vs Inc., case, 


Changes in Japanese Patent Law 
Changes have been introduced into the Japanese patent 
law through the Imperial Ordinance of December 28, 1922, 
1922, to 


patents in 


29 


published in the Official Gazette of December 


provide especially for the registration of trust. 
The new articles, granting the holder of a patent in trust the 
I 

same privileges at law as those enjoyed by the inventor, are 
designed to conform with the Trust Law, and will come into 
force when this law becomes effective. Complete informa- 
tion pertaining to the ordinance cited may be obtained from 
the Division of Foreign Tariffs at Washington. 


“Chlorox” 


the Commissioner in the case of Nulyne 
Laboratories vs, the Electro-Alkaline Co. recently was 
reversed by the Court of Appeals. The court held that 
“tooth paste,” the goods on which “Chlorox” is used, and 
“bleaching, cleansing, antiseptic compounds,” the 
which “Clorox” is used, are dissimilar goods and possess 
different qualities and characteristics. 


Haiti’s Trade Mark Law Revised 


A new trade mark law, superseding the law of June 9, 
1919, was passed in Haiti on Dec. 18, 1922, and published 
in the Moniteur on Dec. 28, 1922. The principal changes 
concern the recognition of international registrations under 
the Pan-American Convention of 1910, and the granting ol 
priority to foreign marks on the basis of home registration. 


Court Reverses and “Clorox” Ruling 


The decision of 


goods on 
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NEW PERFUME PRODUCTS SEEN AT MERCHANDISE FAIR 


Second Annual Exhibition in New York City Proves a Success—Few Foreign Perfumers Exhibit and Only English 
and German Firms Show Soaps—American Manufacturers Offer Novelties to the Trade. 


More active interest on the part of American perfumers 
was particularly noticeable at the second annual Merchandise 
York City, 


Not only was this evident on every 


Fair held in Grand Central Palace, New from 


luly 23 to August 3. 
hand, but the absence of several large French perfumers was 
the subject of comment 


However, if the more prominent French perfumers were 


not there, other nationalities were represented Thus, one 


large English house with 12,000 numbers in its line, all of 


which retail at high prices, exhibited tor the rst time in 


America; and Sweden, which hitherto s not been regarded 


as the home of distinctive toilet preparations, was represented 





by a company manufacturing in America with Swedish 
formulas. A German company also exhibited for the second 
time. ; 

Even if certain French perfumers did not exhibit this 


year, other French perfumers did so, and one displayed a set 
of eight pieces which retails for the tidy sum of $1,000 
In fact the general range of retail prices seemed to be 
higher than a year ago, and of the dozen \merican 
houses represented, all reported increases in business over 
last year ranging from 10 to 50 per cent, with an average of 
nt from the larger houses. Prices, all 
feel, will remain firm. Most of the Exhibitors reported 
business done at the Fair; but oddly enough the 
to the exhibitor doing the most business in any 
our fields, to Les Parfums Gueldy, a 


or so 








£9 per ce seemed to 
good 
award mad 
one day, was made, in 
French company 

There \merican 
except the Holman Soap Co., w 
The other houses were 
offered either toilet soap or soap novelties 

Practically every American perfumer had something new 
to « ffer to capture trade, either a new od .. 2 vddition 
to the line, o1 refinement of an established 
it more more useful or The new 
items well as refinements in 


established lines 
are briefly described in the following survey of the exhibits: 


was no soap manufacturer represented 


hich displayed perfume only 
English or German and they 


soap 


new 
} 
I 


some ine to make 


attractive, more saleable 


offered, as 


New Products Shown in Exhibits 
Ha Hubbard Ayer, Inc., New York Ci \ new 
double vanity containing full sized rouge and powder com 
pacts, with a double mirror in the center was shown. It re 


rriet 


tails for $1.50. A new single vanity to retail at $1 and a 
small vanity to retail at 50 cents were also shown. The 
complete line of the company’s perfumes, toilet waters, 


lotions and creams was displayed in a most attractive way. 
The company’s booth was conveniently located and electri 
cally lighted glass showcases helped to attract attention to the 
booth where visiting buyers were invited to enter and inspect 
the line which was carefully explained by Robert M. Searles 
J. H. Brown, Joseph Keho and G. F. Albert, who represented 
the company. 

Richard Hudnut, Inc... New York sized 
bottles of perfumes to retail at $1 and gold plated vanities 
to retail at from $1 to $5 were shown for the first time. The 
new holiday line which retails from $1.50 to $18.50 for sets 
was also shown as well as the standard line of extracts and 
other preparations made by the Company Phe 
were carried out in purple and gold. Fred B 
sented the company. 

Woodworth, Inc., New York City—Karess body dusting 
powder, a new product, in a metal container with a wool 
powder puff was shown. Each package contains one pound 
of powder and retails for $3.50. A new chisel point lipstick 
and a new double vanity in an original design, containing 
oval rouge and powder compacts which is so small that it 
may be put into a flat envelope type of purse, were shown 
Parfums Woodworth, the French Company, offered a new 
gold plated lipstick with enamel inlay to retail at $1.75 


Cil New 


purse 


decorations 
Cobb 








repre- 





In addition numerous numbers from the standard line of 


Woodworth products were shown. Representatives wer 
Theodore Kirby, George Curtis, George Stevens and 
Miss Blanche Shepherd 

Spencer Perfume Co., South Bend, Ind—This company 


aims to sell exclusively to jobbers and large depat 
introduced its new Mai Ton line of perfumes 
Individual packages retail from 50 

cents to $3 and the three and four piece sets retail from 
50 to $5. The company was represented by G. C. Spen 
cer, R. K. Powell and C. E. Williams 

Vetal Package Corporation, New York City—Canvas 
finish metal packages displayed by this company attracted 
considerable attention. Spice boxes, waste paper containers, 
and utility boxes in various artistic tinishes were also shown. 
The booth proved to bea popular center for visitors Repre- 
sentatives were E. E. Engstrom, H. Wein, W. D. Scott, G 
\l. Meiner and H. C. Boos 
Co. Bat rosse, ll is \ new natl 
a metal container especially suitable for the traveling 
which retails for $1.50 was shown. Skinglo, 
for whitening the neck and arms 
ind a new triple compact were among the 
shown. In addition the full line of the company 
Was displayed Repre sentatives were \. S. Wildes 
Kiernan, H. W. Clary and Miss Grace Marshall. 

Helena Rubinstein, New York City—Over 28 of tl 
standard Valaze preparations 
June 1 of this year by this company so as to make the prep 
position in lite Dhese 
included creams, lotions, 
innounced that the 


id City completed 


which 
ment 
ind toilet preparations 


stores 





Varinell gloss outfit in 
Da 
a bleach paste 
1 retails 
ther new products 


for $1 





face, whic 


*s products 


line ot were Tr duced 1! price 
arations accessible to women in ever 
were exhibited and 

powders and toilet accessories It was 
company in Long | 


1 
means to obtain volume 


preparations 





new tactory ot the 
last January afforded 
In order to popularize the line, it 
general advertising 
\utumn General 
teurized creme was the only 


producti n 
announced that a broad 
campaign 1s to be 


11) 
Vii 


Was 
undertaker his 
Valaze pas 


new product shown 


magazines e used 
It retails 


for $J in 4 ounce jars and is a copy of the company’s herba 


cream which retails for $10. Both are made to be “all- 
purpose” creams Representatives were Mle Manka 
Rubinstein and Miss Marie E. Barlow 

Parfumerie D’Orsay, Paris, Franee—A new odor, known 
as “LeLys,” typical of a bouquet of spring flowers was 


shown for the first time in two-ounce bottles to retail at 


$14 The bottles are decorated to carry out the character 
of the odor \ new vanishing cream in Limoges jars to 
retail at $1.50 each was also shown, as well as a new powder 


to retail at $6. The company reports that its Jasmin is 





proving to be very popular. The complete line of D’Ors 
preducts was shown. The company was represented by 
Mme. Renee Varin, manager of its New York branch 

I, Ek. Atkinson, Ltd., London, England—This company 


which has maintained an American agency here since last 
January 1, exhibited Chypre Eonia toilet soap, three cakes 
of which retail for $5; a half-ounce bottle of White Rose, 
which retails at $2.75, and Chvpre Eonia extract, which re- 
tails in 7-ounce bottles at $50 \ new odor known as 
Columbine, which is offered in various products, was alsé 
introduced. Shaving soap in Japanese inlaid teakwood con 
tainers to retail at $5.50 per cake was shown All told 
there are 12,000 numbers in the company’s complete line, it 
was stated. The American agents are R. E. McCafferty & 
Sons, New York City. Representatives were H. V. MecCaf 
ferty, A. R. Chisholm and W. McCafferty. 

Lournay, Inc., New York Cit) An after-bath powder in 
a metal container to retail at $1.25 was among the new 
things shown. The LaLigne set, consisting of six pieces as 
follows: 12 ounces toilet water; 8 ounces extract; sachet: 
cold and vanishing creams; face powder; and two small 
trays, was shown. It is intended for women when traveling, 
and retails for $1,000. A new talcum powder made in the 


cents 


United States was offered at the popular price of 25 
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reta sentatives were H. H. Raynor, H. D. Stone 
Spratley, all of the New York office 
Vew York C1 Che line of Cappi toil 
preparatior xtracts and toilet waters was shown and 
Was annoul { that the company would offer a new odor 
! bl September. Other new numbers to be 











( vill include a lipstick and bath powder 
tat ve William Coffin, W. T. Hammond and 

\ \ t 
man Soa , Chicago, Ill—-No soap specialties were 
show yy this company Instead novelty clusters of six 
odors of perfume and twisted spangles containing six odors 
to retail for 75 cents were exhibited. The company has been 


manufacturing perfumes for about a year. Representatives 





were E. J. Fay and H. L. Gray. 
Vw aris, France —Popular sized bot- 
tles of Caresse \mour extract to retail from $22 for the 


six-ounce bottle to $3.25 for the half-ounce bottle were 
showt | mpany made no advance in its prices when 
the ew tariff went into effect, it was stated by its agents, 
the M. C. M. ¢ Inc. Representatives were Beverly Sin 


iPrelle. 

Le irfums de Gueldy, Paris, Franc: \ new dollar 
lifferent odors and a new $2.50 package in 
ll as a new $4.50 package to meet the de 
hottle of extract were shown for the first 
items were a bottle of talcum to retail for 
to retail for $2 and compacts in paper 

50 cents. The company was represented 

H. J. Zeiller and M. Wolf. 

Virosol Vew York City——This company introduced 
toilet preparations made from Swedish formulas. These 
included a face bath for effacing the grayish or yellowish 
m complexions caused by advancing age, which retails 
in 8-ounce bottles for $2, as well as an eye tonic for tired 
and inflamed eyes and eyelids, which retails for $1. Other 
preparations were beauty, almond and hand creams, a hair 
tonic and a face powder all made from Swedish formulas 
Mme. A. Landen represented the company. 

Lionel Trading Co., New York City—This company an- 
that it is now handling sales of the Desti line of 
perfumes and toilet preparations in this country. 
1, it was stated, has been in business in 
but has never attempted to develop the 
reston Sturgis, Brooklyn, is its general 
company exhibited interesting numbers 
the Desti line, as well as from the Jovoy and Vigny 
which it handles in the United States. The company 
isplayed a shaving cream for women made by Clio & 








cast 


iced 





house of Dest 


for l> vears 
‘ 1D 
I 





Cie, I which is intended to be used for removing supe 
flous hair from the arms and legs. It retails for 50 cents 
per tube. | ympany was represented by Herbert Harris 

} n Corporation, New York Cit: \ spinning top 
n f glass taining perfume to retail at 50 cents, as 
vell other perfume novelties and atomizers were show: 
yy this compar Representatives were George Mignon and 


na, Ltd., New York City—Soap gold balls, whi 





re ozen and other novelties in soap, includ 

2 nas Mode m Eve, wl ic] et ils for $1 
W of these two items are running fa 
uhead of other soap novelties made by the mpa sucl 
Egyptian dolls and American dolls. Representatives we 
Richard Erental, Irving Veith, John Kistell d F, I 
Vroomar 

ulins Schmid, Inc., New York Cit Cosmetiques in 


metal boxes with small eyebrow brushes were shown for tl 


rst time Ot! et pe ialtic s exhibited include | double and 

| anitic both small and large sizes and Milrone 

at ish powe puffs, as well as Fantai Australiar 

umbs’ wool puff The company was represented by | \ 
R gren and F. Schmid 

rk Io rting Co., New York City \ new shade of 

1 k is “Terra” was shown for the first time. The 

hade is made blend with the skin so that it is not visible 





v lipstick was also shown. The company reports larg¢ 
f its Titian red liquid rouge at Atlantic City The 
e of products, including a liquid powder especially 








designed for use on the legs when thin 
on view Che representatives were 
and John Pollock. 


hosiery is worn, was 
\. W. Herbst 


lassman 

g Vew York City.—The com- 
pany announced that two new French perfumers, D’Orsay 
ind Bruget, will be represented in future in Flaconettes, 
irenoville extracts were displayed in various sized contain- 
ers. Samuel Berwin represented the exchange. 

Varie Earle, New Y The complete line of Marie 
Earle preparations was shown. No new numbers were of- 
fered It was that the company has opened a 
branch at Southampton, L | 


ore Clty 


announced 
[., to suit the convenience of the 
millionaire colony there and also that a new odor will be 
ottered in the near future. The representatives were Al 
ander Moodie and Miss Amie Rol 
Ross Co., New York City The new Swimset, containing 
Winx, Lashlux and Pert rouge, an orange colored cream 
which turns pink when applied and which is said t 
be waterproof, and an eyebrow brush, was shown. Thx 
specialties are also sold separately. The company was r 
sented by George Ross and Mrs, A. M. Graves. 
ooklyn, N. Y.—Mirrors 


said to be made from 


ex 


vertson, 


TOURTC 


Vanufacturing Co., B 

handbag 
optical glass, as well as dental mirrors and socket mirrors 
were shown. The company reports that the sales of dental 
mirrors, which were introduced as novelties, averages 1,000 
per day. Representatives were Samuel Duberstein, A. D. 
Gould, A. A. Anzell and Mr. Manning. 

DeVilbiss Manufacturing Co., Toledo, Ohio.—Atomizers 
to retail from 75 cents to $12 and perfume lights containing 
a 4-candlepower electric bulb to retail from $4 to $10 were 
shown. Representatives were F. L. Graham, O. E. Bar- 
ringer, C, J. Schneider and J. M. Ehni. 

Adolph Klar, New York City—An artist at work painting 
the vanity cases for which this house is noted throughout 
the trade was an interesting feature of this exhibit. The 
new Thinedge vanity, which is described in the company’s 
announcement on advertising page 49 was shown and it 
created considerable interest. Hand painted lipsticks, Aklar 
rouge, Butterfly vanities, Pearl effect vanities and perfume 
sets were among the other interesting things shown by this 
company Representatives were B. Kronish, D. 
and Aaron Green 

Eli. Chemical 


l Mell 


Speciality Ala ! 
especially designed for the 


Kronish 


Products Co., New York City \.ustinol 
salve for curing dandruff which is said to be made from a 
Russian formula was offered by this company to retail for 


$1.25. Other products included shampoo, face powder and 
hair tonic. The company was represented by E. N. Austit 
and M. Asheim 

lames Drug Co., New York City—This company featured 


\llah which it is advertising broadly 
national mediums; as well as compacts, lipsticks 

pencils which it is now manufacturing, and a 
Representatives were Robert F. 
Goldbe rg, al d Joseph P¢ rls n 


Tika of 
empie 


through the 


incense, 


1d evebrow 


new cocoa henna sl 


Moore, J. W 


ampoo 


NINTH CHEMICAL EXPOSITION NEXT 


he ninth annual Exposition of Chemical Industries will 
held in Grand Centrai Palace, New York City, during 
e week of September 17 to 22. The exposition will follow 
he St. Paul meeting of the American Chemical Society, and 
exposition week the [ \mericat 
e of Chemical Engineers and the Salesmen’s Associa- 
tion will be he Id 

The exhibits 


“17 


luring the 


banquets of the 


ly titut 


promise to be 
educational as well and 


‘') our trade Tue 


10t only representative but 
include the following companies 
AMERICAN PERFUMER & ESSENTIAI 
Review, Space No, 226; Abbe Engineering Co., Alco- 
hol Warehouse Corporation, Arabol Manufacturing C 
Pachmeier & Co., Blackmer Rotary Pump Co., Beach Russ 
Co., Commercial Solvents Co., Capes Viscose Inc., DeLaval 
Separator Co., Economic Machinery Co., Eimer & Amend, 
Edward Ermold Co., Elyria Enameled Products Co.. 
l‘lorasynth Laboratories, Karl Kiefer Machine Co.., 1 






Liquid 


Carbonic Co., Mathieson Alkali Works, Mallinckrodt 
Chemical Works, Pfaudler Co.. Proctor & Schwart 
Sowers Manufacturing Co., F. J. Stokes Machinery Co., 
Strite Machine Co., U. S. Industrial Alcohol Co., U. S. 


Industrial Chemical Co., and Vallez Rotary Filters 
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Chief Perfumery and Toilet Articles Exhibitors at Merchandise Fair 


Spencer Perfume Co., South Bend, Ind.; 2. Marinello Co., La Crosse, Wis.; 3. Lionel Trading Co., 
New York: 4. Cheramy, Inc., New York; 5. Richard Hudnut, New York: 6 Ross Co., New York; 7. 
Gueldy, Paris; 8. Specialty Manufacturing Co., Brooklyn, N. Y.; 9. D’Orsay, Paris; 10. James Drug Co., 
New York: 11. Metal Package Corporation, New York; 12. Helena Rubinstein, New York; 13. Harriet 

Hubbard Ayer, New York. 































































296 


THE 





AMERICAN PERFUMER 





\uGusT, 1923 


ACTIVITIES OF ASSOCIATIONS, SOCIETIES AND CLUBS 7 


CHICAGO ALLIES ENJOY PICNIC 


Without exception all of the the 


\ssociation 


members who attended 
Soap & Extract 
July 10 


members 


+} 
ni I the 


Perfumery, 





zo had a royal time on Thirty automo 


ontaining about 90 and their friends, left 


the Lake front at Chicago avenue promptly at 11:30 A. M., 


ind after a beautiful drive via the Lake Shore Drive, Lin- 
coln Park and Sheridan .Road reached the Blue Herron in 
time to partake of a very tine buffet luncheon 

\ fte luncheon a ball game was started between the 
Naturals and Synthetics, and the score at the close of the 
game stood 58-63. There is some dispute as to the correct 
ness of the score 

The winners of the other events are as follows rhree- 
Legged Race, Mr. Lancaster, of Marshall Field & Ci Fat 
Man’s Race, A. C. Hassel, of H. Kohnstamm & ( Sack 
Race, Mr. Pierson, of E 1. Houthman Ce Second Sack 
Race, ( A. Senger; Walking Backwards 100 Yards, Mr 


Grassie, of J. L. Van Amerigen; 100-Yard 
rick, of J. L. Beiser & Co.: Walking For 


Dash, Al 
ward 100 


Ded 
Yards, 


R J Massey ol Massey & Massey 
There was one event that it was not necessary for the 
nounce the second time to get the contestants in 
was the watermelon-eati g contest As soon 
gan and Seguin appeared upon te tield with 














Group OF CHICAGO ALLIES AT THEIR STAG Picnic IN JULY 
the watermelons there was a grand rush to line up, ind the 
way those fellows got outside of the watermelons would put 
some of the colored fraternity to shame 

\bout 6:30 P. M. a sumptuous chicken dinner was served 
with the necessary trimmings, and during the meal enter- 


tainment was furnished by an orchestra and two girls sing 


ing popular songs \fter the meal the real singing com 
menced, with the association as a chorus singing, “Yes, We 
Have NO Vanilla This song is by the Editor and created 
a hit 

\bout the close of the evening a vote of thanks was ten 
dered the entertainment committee, consisting of Clarence 
Morgan, G. A, Seguin and W. L. Filmer, for the perfect 


t joyment of the 
picture herewith shows the members present 

The next entertainment feature of the 
family picnic to be held at some lake 


arrangements made for the en members. The 
association 1s a 


resort near Chicago. 


New York Merchants’ Association 


New York Merchants’ Association has elected to member 
ship I. Wertheimer & Sons, importers and grinders of spices, 
528 Canal street, New York City. 

The Association recently made a campaign for more sub 
ways in New York City and a Committee of 1,000 formed 
under its auspices stirred up action by the authorities. 
Among the members of the committee were: Walter T 
Hathaway, Colgate & Co.; F. M. Bauer, Pfaltz & Bauer, 
Inc.; J. G. Timolat, Oakland Chemical Co.; P. C. Magnus, 
Magnus, Mabee & Reynard, Inc.; Joseph Plaut, Lehn & Fink, 
Inc.; Carroll Dunham Smith, of Carroll Dunham Smith 
Pharmacal Co 


SOCIETY OF CHEMICAL INDUSTRY 


The annual meeting of the Society of Chemical Ind 1 
was held June 20 to 23 at Cambridge, England, with the 
president E. FF. Armstrong, presiding. Members were wel 
comed to Cambridge by the Rev. E. C. Pearce, vice in Q ’ 
cellor of the university, and Mayor G. H. Lavender he 


President, Dr. E. F. Arm- 
vice-presidents, Dr. T. H 
Mond (re-elect 

Bedson, Dr. R. 7 
and Dr 


members shown in the ¢ 


following officers were elected: 
elected ) ; 


H Carr, Pr c <a, 2a 


strong (re Buth | 
Henderson, Emile 
ordinary members of council, Prof, P. P 
Colgate (re-elected), Prof. A. R. Lins 
The number of 
5,060. Dr. C. ] 


l Joseph IX¢ 1] y 
ouncil’s report was 
University W 


Chandler, of Columbia 


York, a former president, was elected ai 


Honorary met r 


American Chemical Society Meeting 


gram ot the American 
Milwaukee 


The pr 


i 


mecting at 


Chemical Society f the 


during the week of September 10 


includes meetings of the various divisions The Leather 
Division will have a symposium on glue and gly ne 
Headquarters of the society will be at Hotel Pfister rate 
of one and one-half fare the round trip has been granted 
by the railroads 
American Pharmaceutical Convention 

The annual meeting of the American Pharmaceutical As 
ociation, in ¢ inn vith which will be held the twe 
fourth annual session of the American Conference of Phar 
maceutical Faculties and associated bodies vill be held Sep 
tember 3 to 8 at Asheville, N. ¢ The tirst tive days will 
be occupied by the general and section sessions. The tenta- 
tive program provides for meetings from 9 A. M. until 8:3 
P, M f each day The last day will be de ted ) 
xy automobile to the top of Mt. Mitchell 

Glass Container Association 

Announcement is made of the appointment ot S. H 
\yres, the widely know1 bacteriologist or the burs o! 
Animal Industry, United States Department ot Agriculture, 
is the new Research Director of the Glass Container A Cl- 
ation. For some years the association has maintained a 
research laboratory in Chicago, but it has been decid t 
move it to New York City and operate it in conjunction with 


the general offices of the association My 


\yvres is th 
author of \ 


a long list of scientific papers on various subjects 


Canadian Paper Box Manufacturers 


At the recent annual convention of the Canadian Paper 
Box Manufacturers’ Association, Inc., held at Niagara Falls, 
Ont., the following officers were elected for the ensuing 
President—]. B. Lawrason, Lawrason-Doughty Co., Toronto 
Vice-President Hancock, Galt Paper Box Co 
Ont Directors—Bart Sproule, Collet-Sproule, — Ltd.., 
Toronto; J. L. Constantineau, King Paper Box ‘Co., Ltd., 
Montreal; L. J. Adjustor Amyot, Quebec Paper Box Co., 
Quebec; C. Winter Brown, D. F. Brown Paper Box 
Coldbrook, N. B. The 1924 meeting will be held June 26 
and 27 at Ottawa 


vear 


Geo Galt 


a 


Officers 


At the annual convention of the Canadian Pharmaceutical 
Association at Toronto, July 13, the following officers were 
elected :—President, Burwell Griffin, Hamilton, Ont; vice- 
presidents. J. D. B. F. Mackenzie, Chatham, N. B.; William 
McGill, Edmonton, Alta.; G. E. Hughes, Charlottetown, P { 
E. I.; secretary, F. A. Toronto. The convention 
passed a resolution for the adoption of a code of pharmaceu- 
ticai trade ethics, based on principles embodied in the code 
of the American Pharmaceutical Association 


Canadian Pharmacists Elect 


Jace ybs, 
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7 AMERICAN SOCIETY OF COSMETICIANS HOLDS MEETING 


United States, from 
Hotel 


fourth annual 


Over 800 delegates from all over the 


from Australia, gathered at the 


July 30-August 1, for the 


Ha Vall and evel 
Chicago, 
+} 


onvention of the American Cosmetician Society. Every im 


portant phase of the business of the cosmetician was covered 


in some way by the well rounded program of addresses, in 


the demonstrations and in the exhibits; and 1f the organiza 


tion has not been a well articulated body in the past, it was 
the consensus that it has now reached the stage of solidity 
where it is an efficient, workable force to dignify the profes 
siot the cosmetician and to bring it up to a plane wher 


fully recognized and respected 

This is the aim of the new administration wl 
President, Dr. Nellie B. Cooper, Baton Rouge, 
La.: Vice-Presidents, Mrs. M. B 
wd Mrs. Chenoworth, Jefferson City, Mo.; Secretary, Miss 
rances Martell, Chicago, Ill; Treasurer, Mrs. M. B. Me 


itv, Kar Board of Council, Harold Burt 


James M. Peacock, Harry Gibbs, Mrs 





is mad 


Oliver, 


Springfield, II1., 


Kansas ¢ 


\lger, 


(saVvTal 


ham, William 


2. |. Morrow ind | | Rose \tt ne Edward J Smejkal 
The meeting opened on the morning « July 30 with ar 
Nellie B. Cooper, who acted as chairman 


iddress by Dr 
} all of the se 
history of the 


sions In het iddre ss Dr L or pe! 


which she said was 





thr ughout 
traced the organization, 


horn of necessity to raise the standard of the profession, t 


bring about needed legislation to attain that end and to d 











velop the business of the cosmetician She ed tl 
work of the association in defeating inimical lee mn, botl 
stat national, and at the concl ion commented on the 
fact that the meeting was well attended by physicians 
In reply to the address of welcome i representative 
Mavor William E. Dever, who was unable to attend, de 
livered the address prepared by hin This was followed 
the roll call, after which Edward Smejkal, attort fe 
e association, spoke on proposed legislation in the various 
states and in the natiot Mr. Smejkal was chairman of tl 


Committe Financial Budeet for the Illinois legislature 


r 22 vears and is well grounded in legisl ep edure 
Accordingly his address was full of usetul suggestions to tl 
member i t how t comhkat had legislatio1 





isurer report vhich showed 1 n nances of 
associati ire wholesome condition, and Mi Frances 
Martell read the secretary s report showing how energet 
the asseciation had been in keeping the members tully 
formed of proposed legislation and in other ways watching 
ut for their interests on a broad scale 
lomet Buckley. of Bucklev, Dement & Co., tl spok 
the ey lite yO); WMization . ly hic iddress he D inted 
it how ne iry loyal support is to the objects of the 
sociation if it is to accomplish its purpose of putting the ve 
Atlol the cosmetician on an honorable plar ind if 
to function with real force in regulating and standardizing 
the schools so that candidates for admission are held to tl 
educational requirement of at least one year in high scho 
and so that in turn they receive the pr per caretul ine 
thorough instruction they pay for 
\. S. Wildey followed with an interesting address 


‘Getting Acquainted with Our Exhibitors and Shopping.’ 


In the evening a complete program, arranged by Gibbs & 
( ncluded an opening chorus by the employees, an ad 
dress of greeting by Harry Gibbs and a talk on ‘Cosmetic 


Therapy” by Dr. A. G. Ward \ one-act comedy was ther 
given, after which L. A. Gibbs and F 
iddresses on general topics \ sketch displaying the 
hair goods fashions was next presented 
The \ugust 
ommittees on Legislation, and Finance lt 
th it was shown that 
through their association have endeavored to prevent anyot 


vet i 





ink Gibbs made briet 
latest 
session 1 was opened with the reports of the 
Organization 





ie Legislative report retail druggists 


except a registered pharmacist from retailing certain package 


many toilet 
would deprive the 


goods, includine 
shown, 


preparations This. it was 
cosmeticians not only of a ready 
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source of profit but might seriously interfere with their eff 
it was emphasized, are not 
destructive. The association, needless to say, is opposing a 
legislation of the latter type wherever introduced and, it wa 
stated, is confining its efforts strictly to those things which 
For this 


success is far more often met with than 


ciency. Constructive cosmetics, 


properly come within the scope of the cosmetician. 
reason, it was stated 
failure in efforts to thwart harmful bills. 

William H. Alger, an insurance expert, spoke on “In- 
surance and Protection.” He pointed out that the 
tion has obtained for its members liability 
$6,000 damages and court costs, based, of 
number of operators employed [his is in line 
insurance enjoyed by other professional practiti 

\t the afternoon session Mrs 
the Marinello Co., spoke on “The 
Formation of the Association.” In a nutshe 

i" tive effort to thwart harmful legislation whi 
tended to relegate the work of the cosmetician to an insignif- 
hampered by annoying municipal and state re 


strictions of a petty na 





associa 
insurance up t 
course, on the 
with stmila 
ner 


R. J. Maurer, president of 
> I 





it was the need 


Tor co-opera 


icant role 


re and also the need to take definite 








positive action as a body to regulate standards of 





ness. treatment and justi 





to win for the cosmetician fair 
ind broadly to raise and dignify the profession which has 
come to mean so much to society 

In the evening H 


Spielberger, president of the 





Hair Goods Co., wh d just returned trom pe, gave 
some interesting observations. He pointed out what the pr 

ssion 1s doing abroad and felt that the \merica protes 
ion is well in the van of progress 

| Paul Titus, an Ohio attorney, gave a most interesting 
address on “Your Profession and Its Problems.” For 28 
years Mr. Titus was actively connected with the hair goods 
trade before | hegan the practice f law and m “ 1s pres! 


lent of the Maison in Cleveland. He points with 
pride to the tact that he is licensed by the Ohio State Vedi 





cal Board to practice Cosmetic Therapy Accordingly his 
memoirs ot the earl days of the pre fession, with its trials 
ind tribulations, now happily relegated to the past moder 
inventions and by the discoveries of scientists, were most 
teresting \t e conclusion of his talk emphasized th 
necessity tor a thorough grounding in theorv as basis for 
uccesstul practice 
Wednesday was de ted to untinished business. t \ ‘ 

t routine latur t he el t micers an Is = 
the exhibits, an rt t t-town witors. ft S ts o 
In the evening inquet was held in the Tiger m of t 

otel vel the exhibitors to the members of the ass 


ng was enjoyed 


WITH THE BARBERS’ SUPPLY DEALER 


Numerous barbers and dealers and manufacturers of Dar- 


bers’ supplies have organized the Certi ed B rber 


tion with he idquarters at New York Phe purpose of the 
ew ssociatn s to certity barber shops as to skill, vurtesy 
ind cleanliness, and t unprove the standing of barbers 
throughout the country lo accomplish these objectives the 
ssociati plans to conduct a national advertising campaign 


uch will begin this month in Auburn and Schenectady. 
Newspapers and other mediums will be used. The 
ccount has beet with AW. Advertising, Inc., New 


i 
York 
I 





he tirst link in a national chai 
was opened August 13 in the new Pershing Square Build- 
ne, New York City by the Federal Barber Shops, Inc 
Other locations are consideration in New York, as 
Pittsburgh. It is planned to operate 
he country The Federal 
New York business men 
Dealers’ Association of 
meeting at the Hotel Pennsylvania, 
New York City, on October 8, 9, 10 and 11. An exhibit of 
raw materials, supplies, ete., will be held in connection with 
the convention and an interesting program of papers and 
entertainment ts now being arranged. 


system of barber shops 


under 
well as Chicago and 
100 shops throughout 


Shops, Inc 1s 


t Barber 
nanced by 
The Barbers’ Supply 


will hold its annual 


\merica 
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FOOD, DRUG, CHEMICAL AND BEVERAGE BODIES BUSY 
NATIONAL FOOD OFFICIALS MEET ASSOCIATIONS IN THE ALLIED INDUSTRIES 
— —_ — ; , ting MMERICAXN MANUFAC ZERS ( | : ARTI 
‘ Gil ( gat New York secretary- 1 re 
\ \ ) } Broadw New Yo 

P ( \ X TRAC MFRS ASSN Presid Cy [ 
4-17 Vlilwauke Wis.; Secretary, W. W. Lau 

L. M S 2228 North 10th s t, Philadely Pa 
esi ( Q aL P Box Ma \ RER 

] I i ¢ g d d { \) \lderma Roches N S 





ctors, and presented difficult problems in analysis it NATIONAL MANUFACTURERS OF Sopa WATER F 
ale £ ms ¢ rl regulating . + lrink parl sicl ste I dent Harry Whittle, 176 Wes \ ) ctre + | 
ducing of ulled pure fruit juices 1 complicated mat phia; Secretary and Attorney, Thos. J. Hickey, 1238 
de e i ling and it h al Bank Building, Chicago 
Cl S K limi ited Ig igilant 1 BARBERS’ SUPPLY DEALERS’ \SSOCIATION resident 
spectors and strict state and national laws Walter Brown, Pittsburgh, Pa.; Secretary, Josep! 
Misleading advertising of food products was discussed and 116 West 39th street, New York 
J .. Chifti cl chemist Jac s Ma ring Co., PERFUMERY, SOAP AND EXTRACT ASSOCIATION OF 
( hicag former Food Commissioner of lowa, made an aj President, George A. Briggs; Secretary, W. L. Filmer 
il for legislation that would make misleading advertising Monsanto Chemical Works, Chicago 
d ducts me under the act prohibiting misbrand PERFUMERY, SOAP AND ALLIED INDUSTRIES OF NEW Yor 
ing He claimed that improper advertising is a greatet President, Frank J. M. Miles; Secretary, Karl Voss, 30 
enace to t public than misbranding of goods, as few Ikast 42nd street, New York. 
ople read labels, but get their ideas from advertisements DruacHemM CiuB.—President E, H. Bobst; Secretar 
\ controversy over the disposal of spoiled canned goods (Charles E. Kelly, 10 Platt street, New York. 
and a plan of allowing credits for them, was shelved by SALESMEN’S ASSOCIATION OF AMERICAN CHEM! 
reference to a committee composed of FE. J. Lea, of Cali- strY.—President, John W. Boyer; Secretary, George T. 
G, G. Frary, of South Dakota, and \ P. Hart- Short, 135 William street, New York. New York Chapter: 
f Michigar \ report is expected to be made at the hairman, John A, Chew; Secretary, David H. Killeffer 





next convention 19 East 24th street, New York. 
W. G. Campbell, for the Federal Bureau of Chemistry ; 
Dr. W. S. Frisbie, of the same service, and Dr. S. J. Crum- 
ne rf the Kansas Health Board, discussed methods to Che plans for the most notable convention in the Istory 
of the National Association of Retail Druggists are rapidly 


Retail Druggists to Meet in Boston 





pogeiarine Soed ane drugs anes we = tm ree eee assuming definite form due to the untiring work of its able 
ers were J. W. Henscher, president of the National Whole- nvention committee. It will be held in Boston September 
sale Grocers’ Association; Dr. H. E. Barnard, of Chicago; 24-28. Among the prospective exhibitors are the following: 
Dr. George W loover, Federal Chemistry Bureau; Dr \rmand Co., Armour Soap Works, Colgate & Co:, Dennison 
Oscar Dowling f Louisiana; James Foust, of Pennsyl ‘lig. Co., Illinois Glass ( O., F. F. Ingram Co., Lady Esther 
: . >. 1 Be eerie Co., Pompeian Co., and Wildroot ‘Co 
vania: Ole Salthe, director of Bureau of Foods and Drugs 
New York City National Wholesale Druggists Meet Oct. 8 
Officers elected President, M , The forty-ninth annual convention of the National Whole- 
M Departme \gricultu sale Druggists’ Association will be held October 8 to 11 
Wilsot f Georgia; H. M. She nclusive, at Cleveland, Ohio. The committee on rates and 
Jones, of Kansas; secretar \\ utes is prepared to render its usual efficient service, and 
isu ae a Weideman, ot ; when details are completed will give all necessary informa- 
ittee, the president and secretary; A. D. Sibbald, of Min tiot 
E. J. Lea, of California, and Dr. W. S. Frisbie 


aa ton. D American Bottlers of Carbonated Beverages 


i he 923 cor 1t10 of r ne 40 s 0) \ 
Southeastern Food and Drug Officials [he 1923 convention of the American Bottlers of 





: ted Beverages will be held in Providence, R. I., Octobe 
Dr. H. N. Parker, Jacksonville, Fla., has been elected 15 to 19. The exposition will be held in the Cranston Street 
esident of the A ciation of Food and Drug Officials ot State Armory and Mayor Joseph H. Gainer is scheduled t 
Southeastern States, to succeed Dr. S. H. Wilson, Ge rela deliver the address of welcome 
State chemist. Other officers are Miss Bessie Ste f 
\tlanta. Ga e-president; A. M. He Tal Electrochemical Society, Sept. 27-29 
la., secretary, and an ex ee oe Cae \merican Electrochemical Society will hold -its Autumt 
Dr. |. H. Heard. Winston-Salem, N. ¢ Dy a. 4 Sun eting at Dayton, Ohio, on September 27-29, witl ead- 
mer Columbia, S. C., and Dr J seph Callowa Savani quarters at Miami Hotel Dr. Colin G. Fink, Colum! Tn: 
u ersit New York, is secretary 
Dry Humor Anent Wet Curfew 
. , ' Freaks in Want Adv. Phraseology 
First Banquette An after-dinner speech doesn't seem 
be as funny as it did before we had prohibition Lost—Fountain pen by lady full of ink. 
Js 


Second Banquetter—Well, it probably isn't For Sal \ dog. Eats anything. Fond of child 





RIES 








and 


and 














OFFICIAL REPORT FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION 


Since our last report Gordon M. Day, president; Thomas 


|. Hickey, attorney and executive secretary, and other 
oficers and committeemen of the Flavoring Extract Manu- 
facturers’ Association of the United States have been busy 


looking out for the interests of the industry. With the 
whole staff again in the harness, with two exceptions, the 
work has gone on a since the Cincinnati 
convention which was held in July. 

Messrs. Day and Hickey have issued Circular No. 148, 
which gives a summary of the work of the fourteenth an- 
nual convention at Cincinnati and other useful information. 
One of the points emphasized in the circular is the question 
of costs. Attention is called particularly to this paragraph 
in Leslie K. Talmadge’s Costs Committee report: 


“While there has been a slight improvement in the selling 
prices over those of a year ago a considerable number of 
manufacturers are not getting what they should tor their 
goods. The small or 3% oz. Pure Vanilla and Lemon are 
being sold as low as $10.20 per gross and the 2 oz. at $18.00 
to $19.00 per gross. We all know that standard goods can- 
not be made or sold for any such prices and that a man 
facturer is either inexcusably ignorant of the cost of his 
product or designs to injure the business of those with 
whom he is brought in contact in this Association when he 
resorts to such unfair trade practices.” 

On the subject of costs the circular has this to say: 

“A manufacturer who does not know his costs is exactly 
like a mariner who has lost his course and is drifting about 
on the open sea in a rudderless ship, at the mercy of every 
shifting gale of panic. 

“We call your attention to the very excellent and prac- 
tical cost system outlined in Association Circular No. 70, 
issued on June 10, 1918. The Committee which worked 
out this system went over the subject very carefully and 
you obtain the benefit of their labor by the simple process 
of reading what they have to say. If you already have 
a cost system see how yours compares with the one which 
the Committee recommends. If you have no cost system, 
you owe it to yourself to consider the advisability of in- 
stalling one. 

“Some of the factors entering into costs are raw mater- 
ials, packages, labels; labor, delivery, overhead, selling ex- 
pense, premiums, advertising and demonstrating, discounts, 
returns and allowances, breakage, losses from evaporation, 
over-capacity of bottles filled, carrying charges on stocks 
representing interest on cost of same, etc. These and many 
other items which may never have occurred to you are 
fully explained and illustrated in Association Circular 70 

“We also wish to call your attention to the very able 
Chalk Talk on Costs delivered by Mr. Leslie K. Talmadge 
at the Convention held in Atlantic City on July 12, 13 
and 14, 1922. You will find this concise and enlightening 
document printed in full on pages 34, 35 and 36 of the printed 
minutes of our Thirteenth Annual Meeting, copy of which 
was mailed to you after the Convention. 

“A certain man who had reason to believe he was afflicted 
with a serious malady was afraid to go to a doctor who 
would frankly advise him of his true condition. 

“Are you making the same mistake in regard to your 
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sts You owe it to yourself to buck rage and 

the facts in the face.” 

lhe new Membership List, revised t een 

sued and sent out by Mr. Hickey. 

The Official Minutes of the 1923 convention are now in 
the hands of the printer and copies will be available for the 
members very soon. In the Minutes will be found not 
he proceedings of the sessions, but the text of the various 


interesting papers and reports that were rea 


The Committee on Code of Ethics, 





convention, has been named by President Day as follows 
R. H. Bond, chairman; B. J. Fishburn, R. J. Massey 
and Thomas J. Hickey, ex-officio as executive secretary. 
In the account of the convention published last month 
mention was made of the regret felt by the members that 
Russell R. Sloan, of the Dodge & Olcott C ] 
was unable to be present to read a paper on vat 
By a trick of the types Mr. Sloan’s firm connection was 
given erroneously. The Dodge & Olcott Co. was repre- 





sented at the convention by W. G. Moore. 

Another error was the omission of the presence in the 
list of Associate Members Present of the name of George 
Lueders & Co. of New York. The firm was ably repre- 
sented by Dudley Lum of the Chicago branch of the com- 
pany. 

Harold O. Sloan, president of the firm of Gomez & Sloan, 
Inc., New York, was its representative at the convention. 


EXPORTS OF EXTRACTS FOR FISCAL YEAR 


The following interesting statistics of the exports of 
flavoring extracts and fruit juices from the United States 
during the fiscal year ended June 30 are printed through 
the courtesy of the Bureau of Foreign and Domestic Com- 
merce, Department of Commerce, the exports to Canada 
being given separately on account of the closer relations 
growing up between this country and our northerly 
eighbor : 





1922 Pounds Value Pounds Value 
I Spc .....-. 223,686 $76819 133.605 
NN s,s ce nicis oki 113,460 54,700 38,817 
September ... . 201,35 64,508 142,124 
October .. ccccece SOeen 62,821 133,03 
November ‘ cue 104,724 33,482 44.615 
December aaa 90,329 31,522 17,079 

1923 
January canes 154,646 56,553 85,020 22,906 
February .. 108439 35,794 26,871 7,842 
March .... ; .. 132,471 57,106 13,077 7401 
ROME? ch wewee dealers 125,708 50,993 25,115 9.551 
PEO co ngidcapatewne . 129,018 52,819 42.007 18,528 
June. ...... ee 143,40 65,953 33,143 14,549 

Total . ....1,743,959 $643,120 734,506 $205,946 
PYEVIOUR YORE cneccwn discus $798,761 
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SODA WATER FLAVORS MANUFACTURERS 


irr W hittle t Philadelphia, pre sident, and Thomas 7, 


icke tf Chicago, secretary and attorney, together with 
the legislative committe¢ f the National Association of 
Manufacturers of Soda Water Flavors, have kept up their 
activities in taking care of the interests of the association 
nd its member Secretary Hickey has collected informa- 
ti i is subjects, and has transmitted the same to 
the ember 
Mr i Vis members that the Georgia 
bil R. 158 re v a SUV cense 1 resident 
{ ppl » Sales ot 4 s syrups 
CANADIAN FOOD LAW RULES 
I Palmer Assistal Canadiat Trade Commissioner 
is ed a ti regarding the label laws in regard to 
food product ing of importance to American shippers 
He ‘ 
) I Drug \ct 1920, Secti 5 tates 
t bt emed to be misbranded, it n pack 
1g il manufacturer or producer, and 
eal é ldress e content ea pack 
iv ire t S| wid correctly t 1 erms ¢ 
weilg is mber, upon the outside of the pack 
iL< ] i nh thie ist I aC es unde tw 
ounce ( taimners T packages ot sta 
dard s provid 1 ns under the Meat ai 
Ca | I vreatest rreguiarit 1s OTIC El 
1 ater measure \lthoug Canada 1 
part Not America nent tie impet l 1 
1k \ vall l the stand measure 
‘ t latter can be brought to the 
ittentior 1 d dealers 1n ot countries, it 
r Anythi vhicl e able 
Sushi iy assist us, will be greatly 
ipprecials 
Mr. | ses is official circular issued by the 
Cana LD 1 t nder date 4 iwa, Se] 
nh 5 Q?? 
] j 
‘Secti . I | Drugs Act, 1920, requires 
that sealed pa or d shall bear a rrect statement 
t wee n ‘ ul except st lard size containe 
un the Meat d ( ed od Act, and packages undet 
4 7s S we 
The Weight 1 Measures Act, ( ipte 52 x. oh « 
190¢ es ft n 1 measure the legal measure for 
Ca ind al p des that the metric system may be 
user 
“TI ittentior s Department has een drawn to the 
fact that nost i the Olive Onl import 1 and offered tor 
sale in Canada is put and marked as containing one gallon 
or fractions thereot On investigation it was found that 


this statement refers to Wine measure, which is not legal in 
under the Weights and Measures Act 
t of measure is deemed to be 
Drugs Act, as the wine 

sixths of the Imperial gallon, and thi 


thereby not 


misbranding 


1] 
gallon 1s ap- 


‘Such statemetr 
under the Foods and 
] + 
proximately oniy ve 
contents 1S 


correct statement — measure oft 


given to the public 


“Notice is hereby 


all such goods shall he 


future, shipments of 


given that, in 


refused entry into Canada, unless 


marked as follows 


“(a) In fluid measure, i.e., 128 ozs., 64 ozs., 32 ozs., or 
“(h) In litres or fractions thereof, or 
Mis \s five-sixths gallon, multiples or fractions thereot 


J. A Minister of Health.” 


Amyot, Deputy 
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PURE FOOD AND DRUG NOTES 


In this department will be 
tained in FEDERAL AND STATI! 


found matters of interest 
official reports, etc., relatir 


perfumes, toilet preparations, flavoring extracts, soaps, etc 
is advisable also to look at our WASHINGTON COoRRESPON! 
Soap Section and other departments for further inform 





Campbell to Be Regulatory Chief 


\ppointment of Walter G. Campbell, now. actit ief 
f the Bureau of Chemistry, as Director of Regulatory Work 
f the United States Department of Agriculture, a new 
siti eated by Congress, announced by Secretar 
\griculture Wallace Mr. Campbell will assist t Sex 
tary of Agriculture in administrating the law ent eme 
work of the de partment It is expected that will t 
up his new duties about October 1, upon the a il of D 
I \. Browne, the new chief of the Bureau (hemistr 

\s Direct ( Regulatory Work for the Department 
\I Campbell will, under the Secretary, hav neral 
supe idministration of the regulatory acts whi 
‘ ( \mong the most important of these is the foo 
ind drugs act, the meat inspection act, the insecticid ( 
ingicide act th pl int quarantine act, the tea spectio 1 
the migratory bird treaty act, the cotton future i t 
Oo 1 standards ict the Warenouse ict the pa kers 

vard ict, t it e trading act, and naval stores act 
Mustard Standard Definitions Revised 

Revised detinitions and standards for mustard have b 
idopted in the enforcement of the Food and Drugs Act 
the Department of Agriculture after conference t 
\ssociation of American Dairy, ood and Drug Officials 
and the Associati of Official Agricultural Chemis 

Ground mustard ed or mustard meal is tl inbolted 
rround mustard seed and contorms to the ind 
nustard seed 

Mustard cake is ground mustard seed or muvta 1 
from which a portion of the fixed oil has beet VE 

Mustard flour, ground mustard or “mustard” is the ] le 
made from mustard seed with the hulls largely ret 
with or without the removal of a portion of t xed 
It contains not more than 1.5 per cent of starch nor more 
than 6 per cent of total ash 

Food Inspections in New York City 
In May the New York City Health Department mad 





21,919 food and other 
ind total tines amounting to $7,4 
analysis of vanilla flavor was made and _ the 

he | Of 34 samples of 


ns! t 
Inspect 


25 5 
JO Wwe>re 
] 
I 


Pennsylvania’s New Skim Milk Law 
Frank P. Willits, ; | 
\griculture, has issued 
Bureau of Foods, t 
rade that after September 27 all canned «¢ 
milk as defined in the Smith law must be sold in accord witl 
the new requirements. Receptacles must contain not less 
than five pounds net weight and shall be marked, ‘‘Concen 
trated Unsweetened” or “Concentrated 


secretary of the Pennsylvania 
instructions to the 
James Foust, to give notice to t 


mdensed skimm 


ment ot 
of the 


t 





Skimmed Milk, 


Skimmed Milk, Sweetened,” as the case may be 


Pennsylvania Renews Saccharin Crusade 
The August bulletin of the Pennsylvania Department o 
\griculture that manufacturers and vendors 0 
non alcoholic beve rages, or “soft drinks” can eX] ect no quarte 
from Pennsylvania food officials when they are caught mak 


imnounces I 


ing or selling a product which has been sweetened with sac- 
charin instead of sugar. This fact is clearly attested 17 a 
report made by Director James Foust of the Bureau ot 


Foods which states that 31 violations of this food measure 


(Continued on Page 302) 
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THE SUITABILITY OF VARIOUS SOLVENTS FOR 
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EXTRACTING VANILLA BEANS*—PART I 


By J. B. WILSON and J. W. SALE, Water and Beverage Laboratory, Bureau of Chemistry, Washington, D. C. 


Because of the restrictions on the use of alcohol which 


have followed prohibition, and the consequent substitution 


of other solvents for extraction of flavors, some preliminary 
work has been done to determine whether or not these 
alcohol substitutes produce the same amount and kind ot 


extracts as those prepared from ethyl alcohol. This investi 


gation was limited to several varieties of vanilla and the 


tonka beans, and the solvents selected were isopropyl alcohol, 
ether, acetone, and carbon tetrachloride, to be compared with 
ethyl alcohol. The results show that the alcoholic solvents 
are much superior from the standpoint of quantity of extrac- 
tion, the carbon tetrachloride being the poorest in this re- 
spect. It is possible, however, that a preliminary extraction 
with ether or carbon tetrachloride followed by a weak alco- 
Work on the 


analysis of the final extracts is still in progress 


holic solution may be found practicable 

With the advent of prohibition and the consequent placing 
of restrictions on the purchase and use of alcohol, consider 
able interest has been manifested in the suitability of solvents 
other than ethyl alcohol for the manufacture of oleoresins 
and flavors, and also in the reduction of the quantity of 
The United States Department 


of Agriculture, in Circular 136, defines a flavoring extract as 


ethyl alcohol which is used. 


“a solution in ethyl alcohol of proper strength of the sapid 
and odorous principles derived from an aromatic plant, ot 
parts of the plant, with or without its coloring matter, and 
conforms in name to the plant used in its preparation.” It 
is further held, under the Federal Food and Drugs Act. 
that “non-alcoholic flavoring products may be labeled with 
the term ‘flavor,’ provided they contain the same kinds and 
proportions of flavoring ingredients as are required by the 
Department’s definitions and standards for extracts,” and 
provided they comply with certain other requirements 
Therefore, when oleoresins or flavors are prepared with 
solvents other than ethyl alcohol of proper strength, the 
question immediately arises as to whether or not the oleo 
resin or the finished flavor has “the same kinds and pro 
portions of ingredients” as the oleoresins and flavoring 
extracts prepared with ethyl alcohol of proper strength. It 
is obvious that considerable information on this question 
can be obtained by the analysis of extracts and flavors made 
by extracting beans, roots, etc., with various solvents. 
Laboratory work along this line covering vanilla and tonka 
beans was started in the fall of 1922, and there are submitted 
herewith some preliminary data which are being supple- 
mented by further laboratory work. The important question 
of the toxicity of the solvents was outside the scope of this 
investigation. 
General Procedure 


A quantity of Mexican, Bourbon, and Tahiti vanilla beans 
and of tonka beans was secured from a reliable importing 
house, cut to about 14 inch in length with scissors, placed 
in a wooden bowl, and more finely divided by means of a 
meat chopper. One hundred-gram portions were placed in 
00-cc. Erlenmeyer flasks and covered with 200 cc. of solvent 
The solvents used were 65 and 95 per cent ethyl alcohol, 
isopropyl alcohol, ether, acetone, and carbon tetrachloride 
In one series of operations the beans were mixed with 6 
grams of potassium carbonate and then extracted with 65 
per cent ethyl alcohol. 


Presented hefore the division of Agricultural and Food Chemistry 
a the 65th meeting cf the American Chemical Scciety, New Haven 
onn., and republished from Industrial and Engineering Chemistry 


August, 1923, by the courtesy of the American Chemical Society. 
Service nd reeulateryv 


announcement, Chemistry, 28, Item 391. 








Che analytical characters of vanilla extracts made with 
65 and 95 per cent ethyl alcoho! and with alkaline 65 per 
cent ethyl alcohol are quite well known, so that these 
solvents were used as standards with which to compare the 


matters obtained with the other 
and carbon 
available in 


boiling points so 


of the extractive 
lsopr ypyl alcohol, ether, 
tetrachloride were selected, because they are 
arge quantities and have suthciently low 
that they can be removed from the extracted matters at a 
low temperature under reduced pressure without affecting 
the quality of the oleoresins. Moreover, their cost is reason- 
when it is considered that they can be recovered and 
used over and over again. The flasks containing the beans 
ind solvents were closed with rubber stoppers and covered 
with tinfoil. The finely cut were macerated in the 
solvents for five days or more with frequent mixing, and 
then separated from the supernatant liquids by decantation, 


characters 


solvents. acetone, 


ible 


beans 


placed in a percolator, and drained, fresh solvent being 
poured over the beans to make the volume of the extract 
up to 200 cc. Two additional portions of 25 cc. each of 


fresh solvent were used to wash the beans. A second ex- 
traction was conducted in a similar manner except that the 
solvents were kept in contact with the beans for 4 weeks or 
more. There were thus obtained forty-eight solutions. The 
solvents were removed from all the solutions obtained from 
the two extractions, except those containing 65 per cent 
ilcohol, at a temperature of not over 70° C., and a pressure 
of 100 to 25 mm. The quantities of extractive matter ob- 
tained are set forth in Table 1. The various vanilla beans 
which had been practically exhausted with 95 per cent ethyl 
alcohol, isopropyl alcohol, ether, acetone, and carbon tetra- 
chloride, were dried in the air and then subjected to the 
solvent action of 95 per cent ethyl alcohol for 2 weeks and 
the quantity of extractive matter determined after removal 
of the solvent at the temperature and pressure noted above 
These results are set forth also in Table I. The tonka beans, 
which had been practically exhausted with the solvents just 
enumerated, were subjected to a further extraction with 
200 cc. of 80 per cent alcohol by heating just below boiling 
for 1 hour, the flasks being closed with funnels. The solvent 
was then removed at the temperature and pressure noted 
above and the extractive matter weighed. 

The extractive matter from the first two extractions was 
dissolved in 65 per cent alcohol and united. The resulting 
twenty solutions were then made up to a volume of 1 liter 
each with 65 per cent ethyl alcohol, mixed, and filtered 
through a plug of cotton which removed a considerable 
amount of black, oily material. The filtrates were reserved 
for extended examination to determine their analytical char- 
acters. Those extracts made directly from the beans with 
65 per cent alcohol and with alkaline 65 per cent alcohol 
were also made up to a volume of one liter and reserved for 
inalysis. The total solids on these solutions were deter- 
mined at a temperature of 65° C. and pressure of 50 mm., 
and are reported in Table II as “Extractive matter soluble 
in 65 per cent ethyl alcohol.” These figures do not include 
vanillin, since the vanillin was volatilized when the extracts 
were evaporated. In the case of the alkaline 65 per cent 
ethyl alcohol solution, the weight of the added potassium 
carbonate was subtracted before reporting the per cent of 
total solids. The colors of the final extracts obtained with 
the Lovibond tintometer are also given in Table II. 


Discussion of Data 


The Bourbon beans yield a considerably larger amount, 
both of total extractive matter and of extractive matter 
which is soluble in 65 per cent alcohol, than the Mexican 
and Tahiti beans with the following solvents: 65 and 95 per 
cent ethyl alcohol, and isopropyl alcohol. The yields are also 
larger than those from the Mexican beans with the alkaline 
65 per cent ethyl alcohol 

The Tahiti beans vield a considerably larger amount of 
extractive matter which is soluble in 65 per cent alcohol 
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TaBLe I—ToTaL EXTRACTIVE MATTER IN VANILLA AND TONKA BEANS, in Per cent 
Based on weight of beans) 
a MEXICAN VANILLA- BOURBON VANILLA—— -——-TAHITL VANILLA ~ ~a—--- Ni 
Sum of Ist Sum of Ist Sum of Ist Saas 
Ist 2nd and2nd 3rd_siIst 2nd and2nd 3rd Ist 2nd and 2nd 3rd Ist 2nd and: ' 
Ex Ex Ex Ix Ex Ex Ex Ex Ex Ex Ex Ex Ey Hex I : 
trac trac trac trac trac tra trac trac trac trac trac trac- trac rac 
. VENTS tion tior tion tion ti 1 n m tion tion tion tron « 
Ethyl! alcohol, 95 per cent 13 9 +5 18.4 21 23.7 Hf 3106.3 2 6 17.4 13 217 1.6 11.4 12 : 
Isopropy! a!cohol, 91 per cent 13.5 4.0 17 2 is.2 6.0 7.3 1 15.9 iS 20.7 3.2 11 2 - | 
Ether, | Ss, P 10.8 1.0 11.8 7.0 10.0 > 0 12.0 13.8 §.2 OLS 9.0 11.7 7.5 10 2 13 | 
Acetone, U. S. P 23 3.0 15 32 «(126 30 15.6 74 2S 3:3 1465 12 Q's ( cat “ 
Carbon tetrachloride,99.5 percent 7.6 1.0 4.6 S.34 b.o 0.7 7.4 5 :.9 OS »S 12.4 ( ‘ ‘ 12] 0 ‘ 
Ethy! alcohol, 65 per cent Is i265 24.4 . 
Alkaline 65 per cent ethyl alcohol 20.0 30.6 0.7 2 . 
1 Made with 9% cer cent ethyl! a'coho!l aft th i had b 1 Made with SO per cent ethyl a'coho! hea r} 
yrractically exhausted with the solvents enumerated if fi colur ur 
Taare Il . ' y ( 4 F EXTRACTIVE MATTER Per cent 
EXTER Mat RS 65 Per CENT ETHY AL COM 
Based on Weight o° Total 
Based on Weight of Bean Extrac Matte: ( - A lore ExT. \ 
Mexican Bourbon Tahit Ponka Mexican Bourbon Tahiti Tonka Mexican Bourbon Tat | ka 
Red Yellow Red Yellow Red \ Red Yellow 
Ethyl! alcohol, 95 per cent 12 233 ’ ; 63 . Ss S 38 ip ’ ; 
Isopropy! alcohol, 91 per ) Is l 11 ‘ 74 si) 2 , Ss 0 . 3 > 
Ether, U.S. P ! " 4 Ht) 7 1 : " 0 ] ) 
Acetone, U.S. P 6 s S 5 ‘ 22 s 70) s s z d ' 
Carbon tetrachloride, 99 5 per OOS ot ( % ‘ ’ - 1 - 2 } ) 
Ethy! alcohol, 65 per cent 19 33 } 1) roo ) ) roo 28 10 2 ] 2 10 
Alkaline 65 per cent ethy! alcohol ") l 24 10U ou ' LOO Uv 11 6S 1S7 j 10 
@ Does not include var n 
than the Mexican beans with the tollowing solvents 65 tio This process is now being ibje special 
and Yo per cent ethyl iulcohol, isopropy| alco ol, and alkaline estigation 
65 per cent alcol Therefore, the beans may be rated in \bout the same quantities of tot ext tter at 
the following orde imely, Bourbon, Tahiti, and Mexicai btained from tonka beans by each of the sol ; Tou 
trom the standpo1 t { vield f extractive matter solubl r the alcoholic solvents yield more Xtractive matter 
in 65 per cel alcohe with the solvents enumerated above at soluble in 65 per cent alcohol than does ethe acetone 
Ether and carbon tetrachloride dissoly ut much less or carbon tetrachloride. Here, too, there is a possibility of 
tal material from the Mexican, Bourb ind Tahiti beans btaining an advantage by making preliminary extractior 
har tiie ilcoholi olvents The total extractive matter the beans with ether or carbon tetrachloride i subse 
»btained Wit acetone 1s in all cases less than that obtained quent extraction with a weak alcohol soluti 
with the alcoholic solvents, but is substantially more that The analytical characters of the tinal ext1 nov 
that uined with ether and carbon tetrachloride. How wing determined and it is proposed also to determine tl 
ever, so little of the total extractive matter obtained with relative flavoring quality of the extracts made with the di 
ether, acetone, and carbon tetrachloride is soluble in 65 pet ferent solvents by comparing the taste of custards, junket 
cent ethyl alcohol, that it appears at this time the use akes, beverages, and other edible 1 ‘ 
any ol! the se three solvents is imMpractica Je unless the beans xtracts ha e been idded 
atter be ing eX iusted with these solvents are subjected to { 
action of other solvents The largest amount of extractive 
matter soluble 65 per cent alcohol was obtained with ace PURE FOOD AND DRUG NOTES 
tone and was 8 per cent, whereas the lowest amount obtained 
with the alcoholic solvents was 10 per cent and the hi (Continued from Pa 3K) 
> _ % : : ‘ 
mun s 33 per cel ri ‘ r, the cor ict Valuati ] 
in a Wa ;, | , low er, r iplete ¢ i itl we} successfully prosecuted in July and ¢ 
; Sie th tractive matter is ne vet; = : : July 
ih, ‘ ee , Be eee ee not yt es follow until the practice ceases 
/ ished. and it that “ ther of th , ; ; : : 
I mpi “ si 7 _ . : : ; -_ ; Other sections of the report reveal thi mit ied us 
tnr solvents 1 mM: ( som Nat pett snowing trom 1 . 1; . 1 ° ¢ 
ee F " ro bebihsenr ache ianateah sin ninth a sulphur dioxide and sulphites in food and the use 
© Staneponis \ me ee : ene Seteeen ae “pa aie oate of soda without properly indicating the fa ‘ 
nti + th pease ntewe. of ‘nvestivat +] a . ; ; 
r quantity. ne Present Stage a aye nvestigatt label, as required by law. Coal tar dyes in fr 5) 
lcoholic solvents are shown to be mu h superior, — excessive moisture in creamery butter, misbranded dl 
It is inte reatin s to observe that carbon tetrachh ride ex ducts, and soft drinks bottled under unsaniti ditions 
tracts - thy VW ee | nt o terial (e% ° . ° 
anes ore — : ee ae ns all eccaaiagelon eee were other infringements cited 
comnave ~ vanillin) which is soluble in 63 per cent eth The receipts of the food bureau since Januar 
alcohol ane prac o color w ich is soluble in 65 pe $399,633, more than $5,000 having been obtaines n S 
cent alcohol, but does extract a substantial amount of a ind licenses in July, in which month 189 prose 
1 . . Jul 
dark red, viscous, oily material which is insolubl ordered and terminated More than 1,800 lvs \ , 
cent alcohol. This insoluble material is practically lade 
and possesses a fatty odor which became rancid on - 
Its saponification numbers were as follows: Mexican. Next Madagascar Clove Crop 750 Tons 
Bourbon, 111; Tahiti, 94. In the authors’ opinion this ma The clove crop m Madagascar_f the 1923-1924 7 
terial has little or no value as a flavor, although their atten October to February, may total 750 tons, according to ad 
tion has been called to a patent’ the claims of which indicate ices from the local government, says a report received 
that certain insoluble material obtained under somewhat the Department of Commerce from Consul Burr al 
the same conditions has a substantial flavoring value It anarive. Ot this tonnage 500 tons are fe he Island ! 
1 . 2 . cop 1 1 + 
!s reported’ that in the preparation of a pure extract the Marie, 230 tons for the Province of Tamat nd < 5 u 4 G 
use of alcohol weaker than 45 per cent is not commercially for the Province of Maroantsetra. 
practicable owing t ifficulties in -colatio rocess . . 
ae » d Meu lti¢ Pence \ 1 ‘ New Crop of Chinese Ginger Coming i 
which involves a preliminary extraction with carbon tetra . 
hloride, followed by extraction with a weak alcoholic Eleven per cent of Hongkong’s annual ginger exports 
solution, is promising, since it is believed that the remova 1,000,000 is shipped to the United States, according 


ot the black, oily material will facilitate subsequent percola-  T¢Port o1 Consul Leroy Webber, Hongkong, to the Depart 

ment of Commerce. The value in 1922 was $110,623, and 1 

U. S. Patent 931,895 (Au f ) the tirst three months of this vear, $28,714. 7 ew cr 
"Leach, “Food Inspection and As . th « : vill be ready this month 
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Ungerer, president of Ungerer & Co., 

returned August 4, 
Holland America Line 

Iurope on a trip which combined a much needed 


I 
Hi Fi 


little floating in the newspapers W. G. 


Senator Coty’s success originated in the acci 


An interesting 
telling 


dental breaking of a vial of perfume he 


story 1s 


New York, 


how on the steamship Nieuw <msterdam of 


had compounded the after seven months absence in 


fhe romantic touch, however, lacks needed realism, for we rest with 


are assured on good authority that the incident is only business and pleasure at car, purchased abroad, en- 


abled him to visit many points of interest not readily ac- 


he personal] 


1 myth 


cessible by other means and isited every lo 


cality in France, Switzerland and Northern Italy in which 


V. Vivaudou, New York City, has declared the regu 


lar quarterly dividend of 50 cents a share, payable Septem 


Inc., ‘ ae oil sal n r need 
natural and artilicial perfume materials are bemg produced 


While in Paris, Mr 


ie manufacturing establishments of 


} 


had the pleasure ot visit 
and 


whom he is 


Ungerer 


; z ¢ . | ng 
er 15 to stock of record september ] : 

Coty Houbigant 
well 


\merican 


competition came up and once more the great Parisiat 


nd talking with the principals, with 


Mr. and Mrs. Ek, M New Y 


the Savoie July 28 from a ten weeks’ pleasure and business 


Laning returned to ork on icquainted Quite naturally the questi 


d themselves as not at all 
view point is that s 


\mer 


lumers expresst 


long as many of their 


loral essences and es 


sential oils at prices below 


1 


the cost of production with 


the resultant lowering ot 


quality their competition 
feared. 
At Grasse, wher Mr 


Ungerer spent much time, 


it to be 


he received the highest hon 








ors from the Municipality 
is an expression of the 
eratitude felt for his phil 
anthropic endeavor in rais W. G. UNGERER 


funds for the Grasse 


ne 





World Wat 
was tound possible 


Honorary ( 


widows and orphans of the 


Guertin, Kk. M. Lanine, H. Euziert 


PAvl 


ival of an old law it 


Ungerer the title of 


our in Italy, Switzerland, Austria, Czechosl 





" : esteem seldom bestowed and much appreciated 
Germany. They were much interested of course in thet The bi 
: me : Se ; The big Hugues Aine factory was in operatic \ 
visit to Grasse where they made their headquarters at H 4 . 3 ; 
; ; , P : at the time of Mr. Ungerer’s visit on the carnation, narci 
aiere & Co., manufacturers of natural products, who are — r : ae od ; 
: ind jonquil crops The large addition, which has been 
represented in this country by E. M. Laning Co., In und ‘ . aie ; 1 1 
on A : mice construction tor three years, 1s practical ( mpleted 
at Mantes-sur-Seine (S. & O.) where they visited Société a 


has enormously enlarged the manufacturing facilities. 


des Produits de Synthése “Sopros,” 


+ 


manufacturers of svn | : 
respect, 


row he plant is 
Che 


duced herewith was taken at the plant of Euziér 
In the 


entirely modern in every idvantage 
thetics and aromatic chemicals photograph repro 


having been taken of every new technical development and 


perfection of detail and in size it is far in the lead 


announc y 
4 Ince Mr [ 
several new connections which they have taken for the 


near future E. M. Laning Co., Inc., will 


found that the situation in Grasse had been 


ngerer 


rendered somewhat difficult by outside buyers who have 


United States and Canada and for the present they advise 


P 
or 


particular], 


made the mistake of interfe ring in the affairs f the dis- 


») 


us that they now represent Ch. Lacour, of 22 Rue de 


trict and so bidding up flower prices to their own dis 


toise, Paris, manufacturers of metal specialties, 


advantage Certain American buyers in particular were 


small clips for clasping the ends of floss used in tying per- 


offenders in this respect, he said, creating. the impression 


tume bottles : 


f a huge demand which was to a great degree fictitious 
he high flower prices of the year are in part traceabl 
Watch your change carefully, everybody! New counter- to this factor through in addition crops were disappointing. 





leit $1,000 New York Federal Reserve notes are out At Geneva Mr Ungerer thoroughly inspected the en- 
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larged plant of M. Naef & Company, producers of aromatic 
chemicals and perfumers’ specialties. The Swiss fine chem- 
ical industry has suffered somewhat not only from the un- 
reasonable American tariff but from the disturbed con- 
ditions in the Ruhr 

From Geneva Mr. Ungerer made an extensive automobile 
trip through Northern Italy. 

Mr. Ungerer also went to England where he visited the 
distilleries and plantations of Stafford Allen & Sons. This 
old established firm have long maintained extensive farms 
where they grow the herbs and flowers from which their 


essential oils are distilled. The lavender crop appears es- 


pecially favorable for this veal 

Alexander Pappazoglou, of Botu Pappazoglou & Co., 
Kazanlik, met Mr. Ungerer in Grasse and discussed the 
Bulgarian situation with him. Mr. Pappazoglou at that 
time predicted the sharp rise in otto of rose prices whicl 
has since occurred, The Bulgarian rose crop of this year 
was a severe disappointment and the prices paid for petals 
unusually high. As a result pure otto of rose cannot be 
had except at much higher prices than a few months ago, 
though certain grades are still offered at concessions. 

During Mr. Ungerer’s stay abroad he had the pleasure ot 
conducting a party consisting of G. A. Pfeiffer, of Richard 
Hudnut; Richard Hudnut, founder of the same concern, 
but now retired, and C. A. Pennock, sales manager for 
Richard Hudnut; and Mr. Pfeiffer’s brother-in-law, C. A 
Nadelhoffer, also connected with the firm, on an automobile 
trip through the Riviera in Mr. Ungerer’s car 

Naturally, Grasse was among the places visited, the party 
being much impressed by the modern factory and wonder- 
ful equipment of Hugues Aine. [ 
flowers are treated in this plant every season and the 
visitors were fortunate to find work in full progress on the 
carnation crop. As rapidly as possible to avoid damage 
yet with the most meticulous care, more than one hundred 
and sixty thousand pounds of carnations were in process of 


Immense quantities of 


conversion into floral essences. 

The big plant, completely modern in all respects, is de- 
voted solely to the production of natural floral extractives 
Millions of pounds of flowers are treated yearly and the 
visitors were profoundly impressed by the obviously huge 
manufacturing capacity and by the delicacy and intricacy 
of the equipment. 

Mr. Ungerer, through his early training in Grasse and 
his lifelong association with the industry, is closely familiar 
with all phases of the floral industry and was especially 
fitted for his role of guide and his friends had an unusual 
opportunity to view Grasse to the best advantage. After 
a thorough inspection of Grasse and its environs the party 
visited other points of interest and were entertained by Mr 
Hudnut at his famous chateau 

While abroad, Mr. Ungerer also met many other Amer 
ican friends, including F. J. M. Miles, of Cheramy, Inc 
Carl Weeks, of Armand; A. D. Henderson, of the Cali- 
fornia Perfume Co 

The evident prosperity of both France and Northern 


] 


Italy impressed Mr. Ungerer, who found unemployment 


and distress practically unknown in all sections. Everyone 
there is busy and at good wages, although the cost of living 
is unquestionably high. 

Mr. Ungerer brings greetings to all their American 
friends from Dr. Eugene Charabot of Ferrand, Charabot & 
Co., and Fred Firmenich of M. Naef & Co., both of whom 


2 


plan to visit the United States as soon as their 


ess 
iffairs will permit 
The handsome cover of the price list of W. G erer 
& Co., Inc., New York, is reproduced on advertising page 
22 of this issue in facsimile. A glance at its artistic 
design should serve to whet the interest of our read vho 
have not yet received a copy of the original. 
a . 
Three German financiers were in New York recently on 
i mission to establish cosmetic factories in thi try. 
Chey arrived early in June and sailed for home on the 
Berengaria July 17 Che visitors were Rudolph Rosen- 
heim, of Dusseldorf, formerly with the banking house of 


\lfred Fester & Co.; Martin Sternberg, of the banking 
firm of Sternberg & Co., Amsterdam, and Curt Silberheim 
director of the commercial department of the Banke of Alt. 
Berlin. They made their headquarters at the Commodor 
Hotel while here 

Mr. Rosenheim, the spokesman for the trio, said that 
he and his associates intended to open factories here for cos- 
metics, mouthwash, soaps, toothpaste and chemical products. 
He declared they now distribute their product to seventy- 
eight countries, but the chaotic condition of exchange forced 
them to get out of Europe. He added: “We intend to 
bring over here all our best chemists, mechanics, our patents 
Last year we sold 40,000,000 bottles of 


mouthwash alone and many in this country. Local manu- 


and our processes. 


facture will mean a big difference and that is why we are 
here. One of our factories, where we manufacture glass- 
ware, employs 3,000 men and the various plants in our 
‘ontrol, of course, employ a great many more.” 

Denial was made that American loans would be sought 
for financing the factories. At the time of their departure 
the visitors were reticent about the progress made during 
their three weeks of survey. The firm of Fester & Co. is 
Hugo Stinnes’s New York 
representative, H. Hollesen, said that Mr. Stinnes was not 


rated as a Stinnes concern. 


identified in any way with the proposed cosmetic enterprise. 
In other quarters it was said that Lingner-Werke, A. G. 
Dresden, manufacturers of Odol, are not interested in the 
scheme. 
R. G. Callmeyer who is one of the well known salesmen 
in the essential oil industry and who has been connected 
with Julian W. Lyon & Co. Inc., New York, for several 
years, has been elected vice-president and appointed sales 
manager to fill the vacancy caused by the resignation of 
Robert W. Smith. 

Ray C. Morris has been employed by A. C. Drury & Co.,, 
Chicago, representatives for Julian W. Lyon & Co., and will 
devote his attention largely to the Lyon products 


Frank J. M. Miles, vice-president of Cheramy Inc., New 
York City, returned August 19 on the France from a 
month's stay in France where he visited foreign markets. 
Mr. Miles enjoyed good weather on both trips and found 


} 


verybody busy in our sister republic 


Miss Dorothy Gray, adept in facial aesthetics, of Fifth 
ivenue, New York, is touring the Continent, having been a 
recent voyager seaward on the Leviathan. 

Paul M. Giesy has become the director of the Brook- 
lyn Research Laboratories of E. R. Squibb & Sons. 
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\t a recent meeting of the stockholders of the Etablisse Advertising plans of the Larkin Co., Buffalo, for autumn 
ments Antoine Chiris of Paris, essential oils and synthetic and winter include the carrying on of the general publicity 


aromatic chemicals, high praise was given to the manage- campaign started a year ago in national publications 


going 
ment of the Antoine Chiris Co., of New York, of which chiefly to women. The list has been revised and some mag- 
Burton T. Bush is president azines added. Four women’s magazines and perhaps 20 

On this page appears a group picture of some of the others will be used. This year the general publicity of the 
chiefs, assistants and salesmen attached to the New York Larkin Co. will be built around the thought expressed in 


office and to the company’s works, at Delawanna, N. J., its new slogan “The Joy of Making Homes Better.” 
which was taken at the recent salesmen’s convention of the Pages and half pages will be used. The keynote of the 
company during which the participants were entertained at mail-order paper advertising will be: “Making Spare Mo- 
Mr. Bush’s estate at Essex Fells, N. J ments Pay.’ Half pages and quarter pages will be used 
All naturally have their share in the praise given in the — starting in October. A new feature will be that all copy 
Paris report, which is substantially as follows will carry the usual cut-off coupon asking for catalogues. 
“The regular meeting of the stockholders of the S 
Etablissements Antoine Chiris was held on the 29th of Procter & Gamble’s new guarantee of steady employment 
June at the office of the company, 51 Avenue Victor Em- to its employees will be found in our Soap SEcTION. 
manuel \Il., Paris, Mr. Georges Chiris, president of the The net earnings of the company for the fiscal year ended 
Board of Directors, in the chair. June 30, 1923, totaled $8,532,825, as compared with $7,340,- 
“The meeting ap 327 last year, accord- 


] ing to the annual re- 
port sent to stock- 
holders, August 14, by 
William Cooper Proc- 
ter, president of the 
company. The volume 
of the sales during the 


proved the accounts 
of receipts and ex- 
penditures for 1922. 
“Mr. Chiris read a 
report of the business 
since the Armistice, 
which report showed 
that a loss had been Se eee ae 
$109,776,389, an in- 
crease of $4,121,003 


over the previous 


sustained by the op- 
eration of the Baus 
Roux plant, which 
plant was built and sti 
operated for the gov- De eee 
ing to $237,000 in 
Procter & Gamble 


profit-sharing divi- 


ernment during the 


war, and has now 


been closed To- 
her with this loss i eee. ee 
he losses in Russia : ; 





mailed to 
and Germany, to : . a Cincinnati 
Group of Some of the Factors in the Antoine Chiris Co., New York 





gether with the re where The checks 
port of the doubtful First Row: (sitting) J. H. Beacu, T. C. Amato, F. Francescut, F. J. covered the employ- 
accounts caused by Roe, R. A. Morris, Dr. G. F. RichMonp, W. A. Busu, H. L. SHartor. es’ earnings in the last 
direct results of the SECOND Row: (left to right } Butz. W \. Susanka,. G. S. Ropgins. half year under the 
var, the Board voted sr.xping: (left to right) R. H. Lixcott j. H. Monrcommy, Da. G, OCs oe 


anont te 4 . : ! he com 
animous : _ ee : opte: t m- 
unammousty to con- Geicer, R. B. Houx, W. C. Macinnes, R. F. Smitn, C. Fricke, C. A, 2dopted by the com 


ae ‘ . 1007 
sider thes losses 1f , ) ) . pany it OS/ 
d ese 1Osse Swan, A. DuBorts, B. T. Busu, Jr., Dk. M. SzAmatotsxi, H. H. Sawyer, PA! : 
recoverable and_ to In \ 


ei M. J. Srerey, C. B. Mires, G. WarREN i 
write them off to Mr. G. H. M “il apolis, Minn. the 





Profit and Loss , com-pany has taken a 
“Mr. Chiris reported that the chief profits consist in the ten years’ lease of part of the Abbay Building at 216 South 
results of Antoine (Chiris Company of New York which Tenth street, for the use of the distributing company as 
amounted to 2,929,792.01 francs sales and executive offices for the Northwest 
“At the conclusion of this meeting a special meeting of At memorial meetings for President Harding, held in 
the stockholders was held and the Board of Directors ill of the Procter & Gamble plants on August 11, the 
authorized a reduction in the capital of the Paris Company thousands of employees passed resolutions of heartfelt sym- 
of 6,000,000 francs, and then proceed to increase it again to athy for Mrs. Harding in her bereavement. 
the same amount by the issue of shares of 500 francs at Arthur C. Haas, of the company’s staff at Staten Island, 
par. This issue will occur at once New York City, has been proposed for membership in the 
“At this special meeting a resolution was adopted to New York Produce Exchangs 
compliment the officers of the American Company on the \ fatal accident in Port Ivory plant on August 2, cast 
progress they have made during and since the war.” gloom over the workers. One of them, Ilkro Cenega, 
The company has won its recent freight rate protest, the tried to board a moving freight elevator, but missed his 
Interstate Commerce Commission deciding that the South- footing and was beheaded before the car stopped 


> Ja niGn as oer « ‘ ; rar ¢ ‘ _— . . - - + 
ern Pacific Railway, et al., had imposed unreasonable rates The Cincinnati employees of Procter & Gamble held an 


on oil.shipments from San Francisco to the company’s plant 


outing at the Zoo in celebration of “dividend day” on 
at Delawanna, N. J. 


\ugust 11 
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R. Walt 


tial oil market in this city, founded 


Smith & Co., Inc., is a new firm in the essen- 
by Robert W. Smith, 


regarding which some important announcements will be 


made in September after Mr. Smith’s return from Europe. 


Mr. Smith 
president of Julian W 


irly in July resigned as a director and vice 
Lyon & Co., New York, with a view 
to establishing the new house He sailed for Europe on 


the steamship Bercngaria on July 17, and has been spending 


considerable time in southern ‘France, Italy and Spain in 
order t tract at production centers for some of the 
more important items to be dealt in by the new firm. Be 
sides essential oils, the firm will handle floral products and 
all natural and synthetic materials used by perfumers and 
Kk. Walton Smith & Co.'s New York office 
t 16 East 43d street, with a branch at 173 Milk street, 


Boston, as well as a Paris office at 15 Rue Charles V. A 


soap make Ts 
is a 
advertising 


preliminary announcement will be found on 


page 100 


Cards from Montreal announce the marriage of Milton 
Stern and Miss Katherine Gretsch, of New York, July, 


1923. Many 
Mr. Stern went some little time ago from the New York 
Chiris & Co., 
td., Montreal, and may return here later. 


friends will congratulate the happy couple. 


house of Antoine to the Antoine Chiris Co 





$100,000 damage Au 
Watkins Co., 


flavoring extracts, etc., at 


\ tire and explosion did about 
plant of the i. R 


preparations, 


gust 11 to the manufac 
turers of toilet 
Winona, Min 


ind manufacturing building near the new main 


The blast occurred early in the morning 
in a storage 
a collapse of a part ot 


plant of the mpany and caused 


four floors, precipitating a great quantity of soap to the 
basement, the mass reaching almost to the ceiling of the 
first floor. Valuable instruments and chemicals used in the 
experimental laboratory were destroyed by the flames. The 


sprinkler system and prompt fvork by the fire department 


saved the other buildings. One fireman fell three stories 


and landed unhurt on top of the soap. The accident hap 


pened whet employees were on duty and nobody was 


hurt The cause has not been ascertained 


\ ade, 
if flavoring extracts, perfumery and toilet articles, 
51 to 67 Thomas street, Orange, N. J., 


Elmer owner of the Wade Extract Co., manu- 
facturers 
is being congratulated 
by his numerous friends on his approaching marriage. The 
announcement of his engagement to Miss Florence Fish 
Hulett has been made by the young lady's parents, Mr. and 
Mrs. Kirk A. Hulett, of East Orange and Ocean Grove 

A. E. Mullen 
Trece Laboratories, 134th street and Willis avenue, 


turned from an extended trip through Canada and the New 


president of the Crystal Welfare Club of 
has re 


England States in the interests of his company. 


\sh, who has been calling on the big jobbers in 


J. B. H 
the large cities for the last thirty years, with seventeen 
years devoted to the interests of the Manhattan Soap Co., 
of New York, has transferred his allegiance to the Reich 
Ash Corporation, manufacturers of cosmetics and novelties 


59-61 Reade street, New York. Mr 


extended trip as far as the Pacific Coast, during which he 


Ash has started on an 
will call on old and new friends in the trade with an ex 
tensive line of cosmetics. Mr. Ash is a brother of Sidney 
Ash, of the Reich-Ash Corp 
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\. Boake, Roberts & Co., of London, England hose 
announcement appears on advertising page 71, ha pe 
cialized in distillation work for many years and thei 
perience has enabled them to produce many isolates that 
have attracted much attention, including geraniols, linalol. 
rhodinol, etc. The firm offers geraniol and rhodinol esters 
prepared from the following acids: Acetic, butyric, formic 
propionic and yalerianic 


Parfumerie D’Orsay, Paris, France, which operates its 


American office at 114 East 25th street, New York City. 
has been reorganized. André Joussein has joined the com 
pany as general director in place of Leo Fink, who has 
severed his connection with the house, and Mme. Ren& 
Varin, manager of the New York branch, is now treasuret 
of the company. Mme. Varin returned on the Savoie July 
8 from a two months’ stay abroad at the company’s head 
quarters, 17 rue de la Paix, which has been rebuilt in mar 
ble, making it one of the most attractive stores in the 
French capital. M. L. Van Dyk continues as chief chemist 


iW, 


joined the sales forces of the Marinello Co., Chicago 


Clary, formerly of the Lionel Trading Co., has 


There may be a double wedding after all in the Polak & 
Schwarz family circle at Zaandam, Holland. Through an 
unaccountable twisting of the aerial waves of communica- 
tion employed in disseminating interesting European news 
items, we recorded in our last issue the marriage of Mr 
\dolph Schwarz and Miss Lous Pop, of Amsterdam. Thi 
radio currents tried to tell of the announcement of the 


engagement of Mr. Schwarz and Miss Pop on June 5, but 


the static apparently was working hard and the result was 
a wireless perversion of a perfectly good item 

Mr. Sam Schwarz’s engagement to Miss Elly Lek, of 
Brusselles, passed over the ocean without a hitch. 

\s previously said, there are numerous friends 
bridegrooms who will wish 


lives of 


prospective them and_ their 


brides-to-be long happiness and bountiful pros- 
perity 


The results that may be had by using the Stanley labeler 


are teatured on the reverse side of the insert of the Stan 


ley Manufacturing Co., Dayton, Ohio, which appears be- 
tween advertising pages 68 and 69. On the obverse side 


a Stanley metal label is featured 


Drug Co., 172 
which formerly, 


York City, 


operated a chain of retail drug. stores in 


James Fifth avenue, New 
the Times Square district, is now concentrating its efforts 
entirely in the manufacturing field and announces on ad 
vertising page 112 a line of compacts, lipsticks and eyebrow 
pencils which it is now manufacturing for the trade. Dr. 
J. W. Goldberg, formerly of the Hotel 
and president of the Nassau Drug Co., 


\stor drug store 
is president of the 
James Drug Co., which has been in business since 1882 

Colonel and Mrs. Charles F. Weller have left Omaha 
for their annual trip East. After a stop in the Adiron- 
dacks they will motor through the Berkshires, arriving in 
this city about September 14 for a ten days’ stay. After a 
week in Atlantic City they will attend the convention of the 
National Wholesale Druggists’ 
October 7. Colonel Weller is president of the Richardson 
Drug Co. and a former president of the N. W. D. A 


Association in Cleveland, 





m 
} 
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ne 
iret 
uly 


ad 


lar 
the 


NIST 
















Here is an item in our TrabdE Notes department in our 


issue of June, 1910, that is now very interesting : 


“\With this issue the Synfleur Scientific Laboratories, 
Monticello, New York, begin a periodical advertising 
campaign that has many novel and enterprising aspects 
The founder and proprietor of the business, Dr. Alois 
von Isakovics, is a thorough chemist, well-educated and 
experienced in research work and manufacture of per 
fume and flavoring materials. He is a thorough believer 
idvertising and his success in business is proof of his 
commercial ability. In the 4-page colored insert that 
appears in this issue (June, 1910) attention is given to 
Svnfleur materials, Synfleur manufacturing service 
Syntleur publications and to two specialties of the hous¢ 
[his series of advertisements will be watched with wid 


spread interest 








So began the publication of the Synfleur colored inserts, 
that often have been as good as news and always of valu 
to the general trade The series, as we predicted, has been 


watched with widespread interest during the thirteen years 


that these announcements have been printed in this journal 
Some change sh ive hapyp ned since thirteen vears ago, both 
} 


in the world generally and to Synfleur in particular, but 


with Syntleur the indomitable will and spirit of its founder 





HE Late Atots yon ISAKOovICS Mrs. M. Upsuvur von IsakKovics 





Founder of Synfleur) ( 


Alois von Lsakevies, has not only survived, but has set 
to give added impetus to the carrying out of his ideas and 
plans by his family and employees who survived him. D1 
von Isakovics founded the Synfleur Laboratories in New 
York City in 1888, but an attack of illness caused him t 
move to Monticello in 1904. He was ably assisted 

the development of the business by his wife, whom he 
married in 1895 on the silver wedding anniversary 0! 
the bride’s parents. Dr. von Isakovics blazed a bright new 
trail in perfume chemistry in some respects and before he 
died at the regretably early age of forty-seven years was 
in demand as a lecturer in Columbia University and was 
an active member of a long list of chemical societies, as well 
as the Chemists’ Club and the New York Drug & Chemical 
Club. His lectures at Columbia on synthetic perfumes and 
flavors attracted especial attention and he was in demand 
as a lecturer in other educational and scientific institutions. 
his fame spreading to foreign lands. His last lecture on 
the subject was considered by experts to be a masterful. 
exposition of the theme. 
worthy of consideration is his chapter on Essential Oils, 


\mong his many other works 


Synthetic Perfumes and Flavoring Materials which appears 
in “Industrial Chemistry,” edited by Dr. Allen Rogers and 
published by the D. Van Nostrand Co., New York City 





nd Treasurer of Synfleur 
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Some of his competitors even dubbed him a wizard in this 
branch ot chemistry. In business, as well as professionally, 
both Dr, von Isakovies and his devoted wife made a prac- 
tice of helping others to advance and many a business house 
Wes its origin, growth and success to their early and sub- 


sequent encouragement, | 


oth morally and in practical trade 
Ways 

Dr. von Isakovics’ death was a shock to his friends, 
iltthough they knew of his ill health, and to his family as 
well. But the organization which he had founded and the 
aids, including Mrs. von Isakovics, who he had inspired, 
took up his work with almost superintelligence and effec- 
tiveness. Anyone may look through a file of the 156 colored 
Syntleur inserts printed in this journal in the last thirteen 
years and find no gaps, or shortcomings in attractiveness, 
or in the interest of the monthly messages to the perfumery 
trade. Credit is especially due to the widow who took the 
helm and carried out the Synfleur plans, but no less praise 
must be given their son-in-law, Luis de Hoyos, whose grip 
ipon the business management of the establishment has 
been of inestimable value. Everything has gone along with 


Syvnfleur better in every way as Dr. von Isakevics had 





Luis DE Hoyos 


(Syntleur’s Business Manager 
planned, despite his demise, offering a remarkable exception 
to the usual results in similar cases. 

What the present management of the Synfleur Scientific 
Laboratories, Inc., think about getting and clinching success 
is shown in this letter recently received by the Editor: 

“From time to time we receive inquiries from prospective 
advertisers to THe AMERICAN PERFUMER who are desirous 
to ascertain just what our sentiments are regarding your 
journal and it has given the writer a great deal of pleasure 
to recommend it most highly. Candidly speaking, our 
results have been O. K. in every respect. To more tangibly 
illustrate this to you, we are today communicating with a 
man who has written us such a letter and I will quote the 
letter received by us and our reply to same. As a breach 
of confidence I cannot give the name of the firm but you 
will probably hear from them—they are New York people. 

“*The writer is interested in the manufacture of a 
material that may probably be of considerable interest 
to manufacturers identified with the perfumery line. 

‘***As we note you are apparently a continuous advertiser 
in the pages of THE AMERICAN PERFUMER we write to 
inquire as to your opinion of the value of your adver- 
tisement appearing there. In other words, the writer 
desires to get a line on your view of the value of an 
advertisement in that publication. 

“Anything you may write we assure you will be 
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reated strictly contidential and wil e used for the 
writer's personal intelligence 
* * *k 2 
‘Replying to your communication of the 29th ult. We 


vould like to advise you that we have advertised in 
[He AMERICAN PERFUMER for a great many years past 
and in due justice to this periodical we must say that 
we have been most successfu We find that our inserts 
This has n brought us a 


are read religiously 1i0t only 


great many new customers but it 


in touch with our regular customers rig 





las enabled us to keep 
ht along. We 
are not only most pleased with our advertising throug 
THE AMERICAN PERFUMER, but 
lass journal in every way 
results 








h 
we consider it a high 


Je 


and ne which brings 


New York 
Maryland which they 


Brothers, essential oils, have pur 


100-acre tract of 
intend to use for the 


Fritzsche 


chased a land in 


production of wormseed. The com- 


pany intends to produce its own oil of wormseed and 


] 


eventually make itself independent of small growers in 


Maryland, and also undertake to stabilize the market for 


this product. 
manufacturing 


Jacob Spooner, president of Spooner, Ih 


perfumers, 220 East 124th street, New York City, sailed 
July 28 on the Leviathan for an extended trip through 
Europe Mr. Spooner will return about September 23 


Chesman is in charge during his absence 


S. A 
H. W. Eddy, “The Bond Man 506 
Louis, Mo., 


pe rmittees, he 


Olive street, St 


announces that to meet a demand by alcohol 


has published a record book which enables 


them to comply with the requirements of Treasury De 


cision 3396. No such book was obtainable anywhere, says 
Mr. Eddy, so following his policy of looking out for the 
interests of his clients, printed it himself for their use 
Ordinarily one book will last a permittee for a year and 
he keeping of records required by the Government is much 
simpl l The price 1s $2 delivered, or $2.50 if bound 
loth 

‘ W.S \ e Thi ili ( \lt I] 
ece ] mitte timely 1 con ehensive pape ( 

( Deve ne the Glass Cont Indust ind | 
reight R ot 1 t [ ted States” to the | 
erene ot fx t f the Easter: I ink Line Assoc 

‘ New Enel 1 A ition d tral Freight Acs 

l_ine Id ( ag 
the t little publication issue¢ der the 1s 


ts te t il ( r\ Cs 18 lon ifs full share tt 
make the business world smile and he ) winile not 
neglecting the important phases of affair 

Adam Treu, long the popular toilet goods buyer at Macy’ 
New York, has been promoted to be the merchandise man 
ager of a number of the firm’s important departments, whicl 


Maeding 


will be good news to his numerous friends. | r 


} 


succeeds him as toilet goods buyer. 


Chester A. Smeltzer. of the Dodge & Olcott Co., Nev 
York City, 


mza, which sailed from Vera Cruz, July 19. Mr 


returned from Mexico on the steamship Esper 
Smeltzer 
made an inspection of the Papantla vanilla district in the 


interest of his company 








‘. van Ameringen, ot the essential oil hous: the 
same name, returned on the Homeric from a two months’ 
business trip through Holland, France, Germany, Switzer- 


land and Italy. Considerable time was spent with Marey 


& Co., at Issy-Les-Moulineaux. Mr. van Ameringen re- 


ports quite an increase in the manufacturing facilities of this 


rm; they have just bought all the available grounds around 
their factory, to further enlarge their manufacturing capa- 
cities, 

The agency of Dr. Mehrlander & Bergmann. th: ell 
known distillers of essential oils, was secured by Mr. van 


products of 
Sal dal- 


vood, oil of vetivert, and a considerable number of essential 


\meringen Some of the most important 


Merhlander & Bergmann are oil of patchouli, oil of 


oils for the pharmaceutical industries 

Arrangements for other representations were started and 
will be 
arrangements tor a 


enable him to supervise the merchandise before it is shipped 


completed soon. Mr. van Ameringen also made 


buying office in Europe which will 


1 


He was very much impressed by the great 


American 


to this country. 
importance which is attributed in Europe to thi 


market. 


Park & Tilford, established in 1840 as a grocery busi- 
ess, but which in the eighty years of its life expanded into 
allied lines such as perfumery and toilet articles, cigars 
David A 
Schulte Cigar Stores Co., and a new com- 
Park & Tilford, Inc., has been organized 
vith the following officers: David A. Schulte, 


John A, h, vice-president and general 
Gordon 


candies, etc., has been taken over by Schulte, 
president of the 
any known as 
president ; 
Badenox manager ; 
Koehler, vice 
president and treasurer; and M. Reinach, secretarv 


ank Tilford, Park & 


ince 1906, will continue to be identified with the compa 


Stewart, vice-president; Edwin H. 


Udo 


control of 


who has had 





is chairman of the advisory committee in charge < 
nanagement of the business. The members of this com 
mittee include the officers, Mr. Tilford ane le 
Hotchkis 
Mr. S Ite plans to establish three more stor¢ Yew 
City, and, according to reports, which w ‘ 
med denied by the company t is pla d t tab- 
} out 100 other st S principal ties a or 5 
vill iorized 1 cities t 20,000 ind « \ 
200,000 shares of no par value common stock n 
bsecribed for by friends and associates of the new n 


pany, but for the present no new issue 


Goods and Pe 
| 


is contemplated 

Division, since the 
rom West 42d street, 
New York City, to 225 Fifth avenue, where the sales offices 
William W. McClenaghan will be continued 


handled by the 


rfumery 
ge in ownership has been moved 

harge of 
\mong the more prominent foreign accounts 
livision are Paris, perfumer; F. C. Calvert & 
Piesse & Lubin, and 


toilet goods, and P. Bandot, fruit juices, 


Guerlain, 


o., Manchester, carbolic preparations; 


Legrande, 
future 


Speculation as to the policy of the company in the 


rampant in the trade. In the past the stores operated Dy 


Park & Tilford have catered particularly to high class trade, 


statement has been forthcoming as yet from an 


ut no 


authentic source as to the basic policies on which the com- 
pany will be operated in the future. 


\. J. Lehman & Co., Cincinnati, flavor and extract manu- 
facturers, have placed their advertising in the hands of the 
Henry B 


Flarsheim Co., Cincinnati advertising agency 
















[he phenomenal growth and recent expansion of the 


Manufacturing Co., of Dayton, Ohio, form a note- 


worthy episode in what really is a romance of American 
business enterprise, for in a decade it has emerged from 
an idea to become an internationally famous source of 
metal seals and labels tor the perfumery, toiletry and other 


advancing under the 


Stanley, the 


trades, continually clever and sagacious 


guidance of George F. president, and his aids 


lates, supported by an aggregation of skillful, adept 
Our readers 


and asso 
and prot 


Stanley seals 


t emplovees. who know the 





uid others as well will be interested to learn 


yf the origin and progress of the firm. 
was founded in 1911 by N. M. Stanley, in- 


the Stanley metal-seal process, and also, at pres- 


something 

The company 
ventor I 
f the largest chain of optical stores in Ohio 
label 


before his re- 


ent, president 
Mr Stanley 


and Ink tal 


began his experiments with the metal 


seal approximately two vears 


searches encouraged him to incorporate a company to pr 

mote their manufacture. He then felt unbounded faith i: 
the ultimate success of the 
company, however, sinc 
realized the great valu 


his pr position 
Stanley metal 


seals were merely ornament 


The first 


al metal initials, suitable for 
applying to optical cases or 
men’s hat bands. .\ consid- 
erable demand had bee n cre 
ated for before Mr 


Stanley conceived the idea ot 


these 


manufactut 
label After 


experimental! 


designing and 


ing a metal 


months of 


work, the Stanley meta 





label was presente d 


trade, 








Increased deman 


a soon 





utgrew Stanley's facilities 

GrorGE IF’, STANLEY and, in 1920, the building 
here pictured was erected at 

46 Cannon street, Dayton. This imposing new structur 


adjoins the site of the original building and plant, whicl 
are still in operation 
I building 


In this new eleven large embossing presses are 


In Operation hese presses are equipped to give eight 


to fifty tons pressure at a stroke. Two large drop-hammer 


presses are included. Each of the presses produces 130 em- 
bossed metal labels per minute, or a total, for the eleven 
presses, of 85,800 labels per hour. The present output is 
30,000,000 labels per year; and yet the demand is increas- 
ing more rapidly than ever before. 

Shipments are now being made to all parts of the world, 
with the heaviest centered in 


foreign demand naturally 


Great Britain and continental Europe. Recently, consider- 
able orders have been received from China and Japan. 

The Stanley organization now consists of 250 employees. 
A corp 
partment, producing 30,000 hand-tinted labels dailv. 
designers are kept 
partment, and scores 
outside 

The Stanley company 
ical laboratory. In 
been produced 


f sixty girls is employed in the hand-tinting de- 
Five 
busy in the company’s own art de- 
of designs are contributed yearly by 
irtists. 

likewise maintains its own chem- 


this laboratory, special lacquers have 
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In commenting recently on the enlarged facilities of the 
plant, N. M 


barely 


“We feel that we have 
touched the for Stanley 
Their field of application is almost unlimited. We 
look forward to a date 
present output of 50,000,000 labels a year will seem small 


Stanley smilingly said: 


surface of demand metal 
labels. 
when our 


confidently not-distant 


by comparison.” 


Jonas L. Girth, proprietor of the Amecousema American 
\ugustin, Paris, announces the 
ippointment of the M. De Mattia Co., 88 Watts 
New York City, as sole United States distributors of the 


with 


[rading House, 25 Rue St 
street, 
powder puffs, crude drugs, et 


\mecousema fancy 


Mr. Politi in charge of this branch of the business. 


Py. R. 
Europe with Mrs. 


Dreyer, essential oils, New York, who is touring 


Dreyer, writes from Rosendaal, Holland, 


latter is a 


n the way to Hamburg from Brussels that the 


“most interesting and beautiful city 





Dayton, Ont0 


PLANT A 


Just A View oF THE BiG STANLEY 


\. C. Drury, head of the firm of A. C. Drury & Co., es- 
sential oils and aromatic Chicago, Ill., with Mrs. 
Drury, visited New York City toward the end of July, the 
atten- 


chemicals, 


journey eastward having combined pleasure with 


tion to the interests of the firms for which Drury & Co 


are the western agents. Mr. and Mrs. Drury returned to 
Chicago after having had an enjoyable trip. 

\. C. Drury & Co. are the western agents of Julian W. 
Lyon & Co., 35 Fulton street, New York City, who handle 
the products of Polak & Schwarz, of Zaandam, Holland. 
Mr. Drury found during his visit here that he would hav 
adequate supplies for all trade purposes of the specialties 
in perfumery materials that are dealt in by these firms. 


\lva Manufacturing Co. has moved from Lindenhurst, 
L. I., to 77 Washington street, Brooklyn, N. Y. 

Edward J. Degnan is now representing Joseph L. Stum- 
mer, B.Sc., Ph.G., manufacturer of compacts and other 


York City. 
Mr. Degnan, until forming this connection, has been the 


cosmetic specialties, 201 Fulton street, New 


Eastern representative of Parfumerie Marceau, Inc., having 


heen associated with the company since its organization. 
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Wi i Booth, t th Sierra Tal Ux who also is 
sident of the International Chamber of Commerce and 
vice president of the Guaranty Trust Co., of New York 
returned Europe on the Leviathan on August 13. M1 
} expected the collapse Germany unless sl 
vield ( it extenuater son the cnarge 
igains dustrialists of Germat matt of pa 
Sive resistance t Ruhr, expla g that t resistam 
mes large from the German workm« lemselves rl) 
Fen said v have complet trol of t Ru 
and he telt c cit France will reta grip upol thes 
ilued a is l tiie cpara lestio1 settled 
‘De think she proposes to st R 
isked 
Wes. antil the 5 a settlement 
“Even if France and England came to a parting of tl 
wavs would France remain in the Ruhr 
Certainly she would,” Mr. Booth replied, “she musi 
remain there until a settlement is mad [ lunched with 


Way, it 1s interesting to know 


and, by the 


that one of the greatest troubles in Germany to-day and a 


preventing the reaching of any definite program 


of reparations, is a conflict between the interest of the 


Krupps and the Stinnes. England wants Germany placed 


feet industrially, and she desires this even though 


her greatest trade rival 


upon het 


Germany would becom 


Philip Munter, proprietor of the Munter Laboratories, 
34 South , Brooklyn, N ea 


been made in the 


announces that 
and that 


taicums, hat 


First street, 


improvements have laboratories, 


a full line of rouge and powder compacts, 


tonics, toilet waters, lipsticks, eyebrow pencils and _ toilet 
preparations will be manufactured for the trade. The in 
itial announcement of the Laboratories appears on advertis 


1 Q pave ~ 
Iwing in unfortunate delay a ie shipment 
this month’s installment of the series of beautiful inserts 
Polak & Schwarz, Ltd., Zaandam. Holland, now running 
ir advertising department, has been held up so that it ts 


impossible for the inserts to reach New York in time f 


this issue The inserts will be ind September issu 
as usual. which will b od news ¢ en ar 
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MeLau Jon ( Brookfield, Mas produces 
sample of Waregold s« showing three col rinting s 
nsert f this month Th 1st was printed and en 
ossed by the Foxon Ce Providence, |] ind appears |} 
twee idvertising pages 132 and 133 


Mauric Levy 120 West 


announces the opening of a sales office at 


London, England, where Hygienol products w 





Square, 


be carried 


William W. MecClenaghan, manager of th 
and toilet goods division of Park & Tilford, Inc., 225 Fifth 
New York City, MecClena 
ghan, has returned France and 
England. Mr. 
where he 


perfumery 


avenue, 


accompanied by Mrs 
from a pleasure trip t 
McClenaghan was impressed with conditions 
in France . 


says there is full employment; and 


despite the retail 


} ¢ 


nave not 


apparently prosperous conditions, prices 


been raised. 


panded 
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he insert in colors of Th, Muhlethaler, S. A 

Suis to be found between advertising pages 5¢ 57 
ombination of art, attractiveness and utility, f be- 
sid innouncements of the Muhlethaler specialtic yn- 
tic flower oils and other products it contains four samples 
perfume materials in little envelopes Ort lucts 

o., Inc., 215 Pearl street, New York, now is thi 

isive representative in the United States and (¢ 
Sidney M. Picker, general manager, Trece La ries, 
New York City, has returned from a trip to Chicago and 
Middle West, where he studied merchandising cond} 
ons in retail stores and otherwise The tenden t uy 
n price alone, he reports, is gradually being superseded by 


broader policy throughout the trade of insisting on qual 
is good in the Middle 
returned he } } 


Generally business 
When he 


work of expanding the 


; 
ity merchandise 


West, he reports found that. the 


facilities of the Trece Labor itories 


had been completed so that now the productive capacity is 


much greater than a year ago. Operations have been ex- 


he reports, in all departments of the 


laboratorie Ss. 


\. E. Mullen, president of the Crystal Welfare Club of 


tl fc 134th 


i¢© Trece Laboratories and Crystal Chemical 


treet and Willis avenue, New York City, has returned from 


extended trip through Eastern Canada and the New 


ngland 


states 


Viscose, Inc., manufacturers of their wel! known 


apes 


mique seal for perfume and other bottles, have moved 


heir sales headquarters to 132 Madison avenue, New York 
ity: telephone, Lexington 2473. Sales work is now in 


harge of H. S. Fisher who has been widely trained as a 


iles specialist in various lines. He will make areful 
udy ot the field and continue to expand the set that 
ndered by his company 
\I ind Mrs. John H. Neumann o NCago a 
e windy city Irom a vacation spent in Maine w re the 
ilged trout fishing in Tin Pond That |] vell 
wn body of water is 175 miles north of Portla ind is 
: eached by automobile ludging by their ve 
ports we shall commend the pond to other ‘shert 
Ralph Bloom, sales manager of the Fries & Fries C 


Cincinnati, Ohio, was a recent visitor in the East, making 


Iquarters at the New York office of tI mpal 


Miss Mae 24, of 


was in Ziegfeld “lollies” 


Edwards, aged Philadelphia and w 





merl\ and other shows 1 ¥ WV 


York, on July 19, won her suit for $25,000 against Charles 
\V. Holden, former proprietor of a beauty parlor at At- 
lantic City. Miss testified that she 
could get a place in a show, nor could she eart 
She said her face had 

She said last summer when she began to notice 


Holder 
Holden,” and paid him $300 to 


Edwards | longer 
living 
as an artist’s model. heen “disfigured 
for life.” 
under her she went to whose sign 
read “Dr. 


under the eyes and “peel” her skin. The treatment 


lines eyes, 
remove the lines 
she de- 
scribed as a combination of plastic surgery and the applica- 
Holden” 
seen in Atlantic City lately, but he engaged 
fend the 


tion of beauty preparations. “Dr has not been 


to de- 


COMNNG 


suit. 
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Herewith meet T. Barclay, Jr., the happy winner of the 


fourth annual tournament of the Colgate Golf Association 


and its first president. Thanks to A. F. Kammer, of the 
Carr-Lowrey Glass Co., the association was able to obtain 
the Baltusrol Golf Club for this year’s festivities The 
tournament started with Henry A. Colgate, D. W. Taylor, 


Davit and Botz leading the procession. There are 


Louis M 


who will not forget the Baltusrol Course as long as 


many 


they liv especially the 17th hole, which ruined many scores 


At the end of the morning round, there was a driving 
balls down the first 


Taylor 


Each man was to drive three 


ind the total yardage was to count. D. W 


contest 


fairway 


won this, but was closely followed by S. M. Colgate \ 
fine luncheon was served in the Grill Room. Then there 
was a putting contest and George S. Fowler seemed to hay 


everything his own way until Sidney Colgate, who started 


through with flying colors to win this event 
putting contest, Henry A. 


Colgate took 


late, came 
quite handily. 


Following the 
Colgate and Russell 


seme pictures and the second 


round started, each man with his 


heart set on having his name on 
the President’s Cup 

Here are some brightly inter 
esting extracts from the official ac 


count, first about the dinner: 
committee’ 
o'clock and 


taken 


‘The ‘wonder disap 


peared until 7 then 


the men were upstairs to a 


private dining-room and no king 


or queen could complain of the 


dinner. Clams, soup, lobster, roast 


chicken, vegetables, salad, 1c 
cream, coffee and ‘seegars.’ Doesn't 
that make you want t wn a 
restaurant ? No wonder the ex 
pression ‘poor fish.’ 

“As soon as the dinner was overt 


introduced Mr 


with the 


Chairman Davey 





l‘owler as the toastmastet 


1 provision that George would not 
r. Barcray, Jr 5 Poo eee ae eee 
SsIng (Last year he did—and Mr 


Botz was severely criticized by his club members at White 


Beeches.) George Fowler could easily be a professiona 
(not golf) but a professional toastmaster. We doubt if 
he has an equal, although someone said that he had a lot 


ot carbon, judging from the way he ‘knocks.’ 
Sidney 


enough 


“A man with the highest aims won the low gross 


M. Colgate 


to come out 


George told him he evidently knew 


when it rains and further cautioned him, in 


between Colgate Tournaments, it was well to have some 
thing to keep his game under cover and his handicap up 
hence the umbrella prize. 

“Nothing as yet has been said about our host, Mr. Kam- 
work for glass 


mer. George told him that people that 


houses should pull down their scores even though the day 
Think of 
the morning and then coming back in the afternoon with 
e7s. & S$ ¥. 


be ‘Carr and Lowrey.’ getting an actual 78 in 
presented him with a handsome bill-fold 
to try to show our appreciation to him for his obtaining 


Baltusrol for us.” 


Gilbert Colgate made a short address and congratulated 
the committee on its excellent work and told the men he 
had enjoyed the day and hoped there would be many more 


like it. Walter T. 


Hathaway nominated Mr. Barclay for 
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the presidency and on Sidney Colgate’s moti the choic 


was unanimous 


Ethellyn Brewer De Foe, widow of Louis 


\ play by Mrs 
V. De Foe, 


cousin of W. G. Ungerer and dramatic criti 


the New York /Vorld for almost a quarter of a century, 
as. beer iccepted ror production by David Belasco and 
will be presented some time in the coming season. The 
play is understood to be a serious observation of an Amer? 
an young woman who represents a type now revalent 


“upper circles.’ \ well-know1 lead, 


ithough Mz 


actress will play the 


Belasco has not announced her identity 


Mango New York 
distributor of Funori hair wash granules, plans a campaign 


Tani Corporation, manufacturer and 
using business papers and street-car cards, to be conducted 


by the Anchor Advertising Service, also of New York. 


>. ¢ known 


United States and Canada, for 


Nale, one of the best drug 


a quarter 


men in the 
trade in both the 
century associated with 
Davis & Co., has 


joined the Oxzyn Co., 154 


Parke, 
llth avenue, and his many 
triends will be glad to learn 
that he will again be located 


in New York His early 
training was under Herbert 
Turrell, also formerly with 
Parke, Davis & Co., who is 


now managing director of 


he Oxzyn Ce 
Mr. Nale’s general ability 
ind his wide acquaintance 


ind experience, will add a 





new torce and service to DD 


C. NAL 


the company, which is now 


devoting its plant entirely to the manufactur: compacts, 
uges and cosmetics only for the perfumery trade in the 
ted States and foreign countries 


1 


Of unusual interest to the trade is the establishment of 
y Bernhard and David 
recently of the Adolph Klar organization 


laboratories will be 


new Bee Dee Kay Laboratories by 


The new under the personal direc 


on of David Kronish, chemist, while Bernhard Kronish 
vill devote his attention to creating new ideas for the trade, 
riginating novelty packages, sales promotion, ete 

\t its new quarters, 35 East 10th street, the firm is 


showing a complete line of rouge and face powder com- 


pacts, vanity cases, lipsticks, eyebrow pencils, ete.. in both 


plain and hand decorated designs. Numerous friends in the 


trade will be pleased te extend to the new firm their best 


wishes for success 


\. L. Nassau, Co., 


Columbus, Ohio, reports the recent largest shipment of 


president of the Skidoo Soap 
soap from that city for Philadelphia, 54,000 cans having 
been sent by the Skidoo firm to the Quaker City. 


Warehouses of the Meyer Bros. Drug Co., St. Louis, were 


damaged about $100,000 by fire June 22. The loss was cov- 
Business was not interrupted. 


ered by insurance. 
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The $250 prize contest for a new bouquet odor for face 


manufacturer of toilet 
The 


us none of the samples offered was found to meet 


powders offered by a_ substantial 


preparations has ended without a selection company 


informs 
the requirements from a satisfactory point of view, so that 


none could be accepted. On the question of time it did 
not seem feasible to keep the contest open longer. The 
tests were all made with the samples. The formulas were 


retained in their original sealed envelopes by THE AMERICAN 


PERFUMER & SSENTIAL Ort Review, which will return 


them unopened to the competitors, so that the of the 


ot crecy 
pr cesses 18 pre served 

which aré 
118 East 27th 


The attractive and informative announcements 


included in the &-page insert of Morana, Inc., 


street, New York City, are creating considerable interest 
In the insert which appears between advertising pages 16 
and 17 of this issue, the company discusses “A New Note 


“Taking the 
Vanilla 
“The 


products handled by it 


in Perfumery,” Speculative Factor Out of the 


Manufacture of Extract,” “The Versatility of Or- 


chidee” and Bruno Court Products,” 


treate oth 


Economy of 


In the six months ended June 30, 1923, the profits of 
the Robert Gair Co., New York, before depreciation, wer« 
$1,200,498 Chere was charged to depreciation $284,355, 


or about $15,000 more than the total depreciation charge for 
1922 and the result was a balance of $874,746 available for 
bond interest after providing for taxes and other deductions 


Interest re half 


of the bonds for the first 


tirements wert 
$138,250 
notice re € 1] nted of e change ot name ot tne 
Japanese Perfume Co., New York, to Floral Products. 
Owe sottle Co. and subsidiaries report for the s 


months ended June 30, 1923, total profits of $3,483,735, net 


earnings after general and selling expenses, etc., of $2.- 


521,603, and net profit after estimated Federal 


? 


of $2,238,303 


Southern distributor 


The 


houses in the 


been made exclusive 


Drug Co. has 
ind South 


drug company is one of forty wholesale drug 


for Houstor 





Texas for Houbigant, Inc 
United States selected by the perfume company for the dis- 


tribution of its products. Houbhigant, Inc., is now conducting 


an extensi idvertising campaig1 


Globe Collapsible Tube Corporation has completed en- 
largements to its plant at 401-405 Jefferson street, Hoboken, 
N. J. 


manufacture of tubes exclusively. The addition now houses 


latter 


and is now occupying the entire building for the 


the printing, drying and smelting departments, the 
being 
make 


equipped machin 


a new department as the company smelts pig tin to 


the ingots from which its tubes are made. A _ well 
shop is located on the top floor to make 
dies and tools and to keep the numerous new machines used 


in manufacturing operations in repair 


Tay lor Rochester, N. Y., 
thermometers, have applied for registration of the trade- 
mark While no 
heavy contemplated, a certain 
amount of space will be used during the Autumn and Winter 
months, F. M. Herrick, 


Instrument Companies, Tycos 


“Stormoguide” for use on barometers. 


advertising campaign is 


advertising manager, announces 


Salesmen for 
New York 
at the general offices of the company during the week of 
6-11 \bout 
fifty salesmen attended the meetings which were presided 


Lehn & 
City, gathered 


Fink, manufacturing druggists of 


from all parts of the c 


untry 


\ugusi for the third annual sales convention. 
Edward Plaut, president of the company 
held, 
joyed and a trip through the company’s plant at Bloomfield, 
N. J., 


feature 


over by Live 


business sessions were two theatre parties were en 


was one of the features of the convention. Another 
was a complete display of every product made by 
offices. A tag con- 
a description of the item together with competin 


the company on tables in the general 


taining 


prices, where any existed, and other relevant information 


as to quality and uses was attached to each specialty. 


The speakers included Dr. John B. Watson and Charles 
W. Hoyt, 


who 


who spoke on publicity; Robert Plaut, treasurer, 


spoke on “Collections”; George M. Murray, who de- 


various 
manager, who outlined the company’s various combinations 


table to the 


scribed new sales helps; Robert R. Lampa, sales 


of orders pro house and logical for retailers 
Edward F. 


and 


to buy without the danger of overstocking; 


Cunningham, who explained the organization work of 
the new Sales Extension department; W. H. Gesell, man- 
ager of the plant; W. D. Canaday, director of sales analysis, 
and others 
out-of-town representatives attended the 
Abraham, Los Angeles; C. N. Beasley, 
Central Falls, R. I.; S. J. 
Detroit; M. H. Cole- 


Angeles; C. W. Horner, 


The following 
‘convention: FE. ¢ 
Pittsburgh; T. E. Beausoleil, 
Carlin, Minneapolis; H. F. 
M. E 


Carson, 


man, Atlanta; Conboy, Los 


New Orleans; E. J. Hueston, San Antonio; A. B. Hunt, 
and Bayney Katzky, St. Louis; L. M. Kauffman, Rochester, 
N. Y.; E. Goodrich King, Utica, W. K. McCracken, Buf- 
falo, N. Y.; Anthony Novotny, Chicago; Walter P. Parker, 
Norfolk Downs, Mass.; F, J. Reed, Erie, Pa.; W. A. 
Schoeffler, Lakewood, Ohio; W. V. Swanson, Seattle; Os- 
car H. Taylor, Memphis; C. Y. Thomas, Dallas; Herman 
Trawney, Wauwatosa, Wis.; F. G. Wakefield, Washington, 
D. C.; G. C. Whitmore, Denver; C. E. Winne, Jersey City. 


Edward Plaut, president of the firm, sailed for Europe on 


the Olympic, August 18, on a business trip lasting six weeks 
which will take him through England, France and Germany. 
Joseph Plaut, chairman of the board of directors, returned 


Mrs 


Switzerland, 


recently with Plaut on the Aquitania from Europ 


} on 


He visited England and 


Scotland 


France, Germany, 


L. J. Zollinger, special representative for Roure-Bertrand 
Fils, Inc., and Justin Dupont, Inc., New York City, has 
just finished a month’s trip through the Middle South and 


Mid-West. 


mMilstic, 


He reports business good and the people opti- 


John T 


host on 


y . Milliken & Co., of St. Louis, was 
June 14 to 450 Missouri druggists and their guests. 
The visit to the Milliken plant was a feature of the 


annual joint convention of the Missouri Pharmaceutical 
\ssociation and the Missouri Pharmaceutical Travelers’ 
\ssociation. 

Milwau- 
kee, Wis., is much improved in health, according to re- 
ports from Asheville, N. C., where he is spending the Sum- 
with Mrs They are expected to return to 
Milwaukee the coming Autumn 


Caleb Johnson, president of the Palmolive Co., 


mer Johnson 


Faq: 





of 
ry 
I 
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John May, perfumer for the Crowley-Milner Co., De- 
troit, was in New York City recently on his vacation. 
With Mrs. May he made the tour from the Michigan 
metropolis to the world’s chief center commercially by 
automobile. Mr. and Mrs. May had a ve 


mer journey 


ry enjoyable sum 


Representatives of the National Glass Bottle Manutfa 
turers’ Association and the Glass Bottle Blowers’ Associa 
Atlantic City 


August 4 ended their annual wage conference with settle 


tion of the United States and Canada at 
ment on terms for a new agreement to go into effect Sep 
tember 1. Several increases were granted in the blow-ware 
departments. Concessions in this branch included an ad- 
vance of 5 per cent on toilet and cologne ware and a 25 


Wages 


and working rules in the flow and feed departments and 


ner cent increase on cut ware cut on one full side 


the machine and stopper grinder departments are to remain 
the same for another year. 

[The annual wage conference between representatives « 
the American Flint Glass Workers’ Union and the National 
Association of Manufacturers of Pressed and Blown Glass- 


ware ended at Atlantic City August 5 with the gra 


sweeping concessions to the men for the next agreement 


oing into operation September 1 The union was granted 


in increase ranging from 5 to approximately 18 per c 


13 of the 15 departments of the trad 


Dr. Charles F. Chandler, professor emeritus of chemistr 
it Columbia University, and also consulting chemist o 


the Chemical Foundation, Inc., has been elected an honorary 





member of the London Society of Chemical Industry, wh 
he served as president in 1889-1900 


Mayor’s daughter opens a beauty shop with a girl partner 


It is in St. Louis. It is called a salon cosmetique and is at 
3,604 Washington boulevard. 


head of the smart establishment. 


Miss Edna Kiel is the happy 

Society turned out at the 

recent opening, which was a regular function, with flowers, 
akes and punch. Fine gowns were worn and the recep 

tion was a real event. Miss Freeman is the other partner 
Some business troubles reported since our last issuc 

et, Brooklyn, 


$28,444 


lhompson’s Carbolic Soap Co., 46 Ez 





led a bankruptcy petition August 1 
assets, $46, 
Specification Soap Co., 54 Richards street, Brooklyn 


; : , . 
recently held a creditors’ meeting at which a payment of 2 


ents on the dollar was practically agreed upon Assets 
are estimated at $32,693.78 and liabilities at $74,665.83 


Ellis & Golterman, Inc., manufacturers of toilet acee 
sories, 127 West 17th street, New York Volunt 

bankruptcy, liabilities, $20,960; assets, $11,373, main iten 
Principal creditors are Addie H 


Ellis, $2,399 





being accounts, $11,377 
llis, $14,967: Estate of Fred L 
Oriental Laboratories, In , 261 Walnut street, Memp!l 
lenn., toilet articles, filed a bankruptcy petit July 19. ( 


Liabilities are scheduled at $6,83° 


Wixstrum, 1640 Foster avenue 


Marsilliott is referee 
assets at $4,704 Ba 
1 claim of $2,973 
American Textile S ap Co., Spring eld, Mass Bat 
ruptcy appraisers have valued real and personal property at 
$10,012.. Liabilities had been scheduled at $23,062 and 


assets at $16,984. C. W. Bosworth is referee 
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NEW INCORPORATIONS 

(Our readers who may wish to take advantag: is 
partment are advised that it is desirable to wr not 
end circulars, to more than rf the umes mentioned 
the ing w porations Except in the case f the incor- 
1tto) old firms bostal people may not have ready 

efere es for addresses of new business enterpris. ) 
Rest-Well Medicine Co., Pensacola, to manufacture 


igs, chemicals, 


t 


apital STOCK, ha 


Zarri, Ine., 


ilet articles at 2214 South 


insecticides ar 


( hicago, 


id te 


een incorporated 


let art 


~1 
icies, 


in Florida 


Ill., manufacture ce 


stock, has been incorporated by Joseph L. Tur 


ind William L, 


Clean \ll 


mingnam, 


cles and 


incorporat d in 


Pugel 


ger, and 


manufacture 


4 
cnairman 


H. H 


Birmingham. 


f 


1 


Kelley, 


| Compound 


Kentucky Soap Co., 


tock, has 


preparations, 


. . 
lavoring extrac 


Alabama by W. I 


been incorporated by 
nd Willie Brady 


Crystal | 


de . 
rincess 


by C. A. Maguson, 


Vvee-O-Door Ce 


$300,000 


H 


all of Chicago 
& Manufacturing Co.., 
dr 


smeti 
| } 


CK 


$10,000 


and 


Michigan avenue, $5,000 capital 


Smith 


rugs, chemicals, proprietary arti 
ts, $2,000 capital stock, has c 
3. Driver, president; C. A. 
ard; Tom Armstead, general man 
( secretary and treasurer all 
Junction City, Ky., $6,000 capit 
S. W. Burke, C. E. Lay 
Manufacturing Co., Denver, Col., toi 
ipital stock, has been incorporate 
E. Hansen and J. P. Wilsor 
manufacture toilet preparations, $10f 


OUD) capital stock, has 


ra. & 


Szab idy 


avenue, Perth 





H. Jarvis, 


I 
I 


> 
ley 


vy 


t 


r 


m incorporated by 
Miller, New 


Ray B. 


ver, 


Del 


Soap Manufacturing 


Amboy, 





N. J. 


Se. Rh 


Co. 


361 Ne 


ipitalize d at 





A. G 


Vogel- 


Cumberland, 


Corporation Co 


w Brunswi 
$100,000, 


been incorporated by Eugene S. Szabady, of 198 Hig 
street, Louis Csipo, id Hele Szabady, all of Pertl 
Amboy 

George Liberman Barber Supply Co., Inc., Boston, Mass., 
$100,000 capitalization, has been chartered by Louis Cohen, 
Waltham, president; George Liberman, Chelsea, isurer ; 
Fannie M. Liberman, Chelsea, clerk 

London, Inc., manufacture erfume, $100,000 capital 
stock, has been incorporated Delaware \gent, F 
Mettler, Wilmingto1 

Rader & Co., Brooklyn, N. ¥ rbers’ supplies, $10.00 
capital stock, has been orporated by A. and A. Rader 
\. Kayser. Attorney, L. Berson, 16 Court street, Brookly 

Zeraring Drug Co., s feeding shaving brushes, $1,000, 
000 capital stock, has be incorporated in Delaw ; 

ents by the Corporat Trust Co. of Ame 

c. Be tee, ( Brook N. Y., products ilet use 
$250,000 capital stock s be porated by D. D. and 
I r, P. Sharlash Atte A. Deuts at 

rt st . Brow 

Pr Phy-Lene ( a nanutactur disinfectants 
$200,000 capital stock is bee ncorporated tf clients at 
Wilmington by the Delaware Registrati Trust ( 

S a Soap ( Ne Rochelle, N. Y., $500 capital stocl 

s bee 1! porated ( | Ketche and ¢ M »irds 
New Rochelle, and I. E. Rines, Brooklyn 

Folsom Extract C Lynn, Mass., flavoring extracts 
$10,000 common stock, has been incorporated by Jehiel Fox, 
resident; Isaac Jacob Baer, treasurer; Fannie x, clerk; 

( ued P 319) 
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BOOK REVIEWS 


‘ANNUAL REPORT OF THE SMITHSONIAN INSTITUTION,” 8vo., 

9x6 11 638 pages; green cloth covers, Washington, 

D. | 1922. Price nominal 

\mong the reports of interest in this volume are the fol 
lowing \tomic weights and Isotopes by F. W. Aston; and 
Pigmentation in the old Americans, with notes graying 
and loss of hair by les Hrdlicka Che balance the 
book 1s tilled with the usual interesting papers on astronomy, 
geology, ornithology and related subjects. The volum« 
profusely illustrated throughout with photegraphs, drawings 


and charts 


ASSOCIATION,” 


India; 8vo 


“QUARTERLY JOURNAL OF THE Mysore ForEsT 


Mysore lorest Association, Bangalore, S 


6x10 in., 68 pages, 5 illustrations, cloth covers. Price 
ominal 
include the 


Sandal 


Original articles in this interesting journal 


following ‘Contribution to the Knowledge of 
Spike,” by B. Narasimna lyenger and B 
Notes on Essential Oils” by S. G. Sastry; “Cal- 
culation of the Possibility for Sandal,” by M. G. Venkata 
Rao; and “Notes on the Sandal Valuation Survey in the 
Mysore District,” by D. Narasimna Murty Rao 


BeveraAGE Biue Book, 1923, Standard Directory and Buyers 


Shankara Rao 


Badami 


Guide and Reference Volume for the Beverage Indus- 
trv; H. S. Rich & Co., publishers, 431 South Dearborn 
street, Chicago, Ill.; 324 pages 
This volume is a valuable reference book for everybody 
having to do with the beverage industry. It contains a 
list of 8,162 manufacturers of carhonated beverages in the 
United States and 451 


Cereal manufacturers are 


more in the Dominion of Canada. 


beverage included and brewery 


plants are listed separately. Associations are given, with 


rosters of officers. There are several chapters of useful in 
formation, including federal tax regulations applying to the 
The 


fills a long felt want 


industry and a digest of State laws and regulations. 


3lue Book is handsomely printed and 


NEW PUBLICATIONS, PRICE LISTS, ETC 


Justin Dupont, Inc., George Silver, manager, 18 Cedar 


street, New York, has issued a new list of products manu- 
factured by the parent house in France. More than twenty 
pages are given to short descriptions of the various per- 
fume materials, which include many new products of inter- 
est to perfumers, who may receive samples and prices on 
application. There is a special guide for the use of soap 
manufacturers 

Oranje, Amsterdam, Holland sends us its July-August 
price list, Dutch and other essential oils and synthetics. 

“ALKALINIZATION: Its INDICATIONS AND ATTAINMENT,” 
is an interesting pamphlet published by the Kalak Water 
Co., Inc., 23 City Hall place, New York City. It 
of the chemistry of the blood and other branches of the 


treats 
subject indicated by its title. Copies can be had on appli- 
cation 

“BRIDGING THE GAP BETWEEN BUYER AND SELLER,” No. 9 
of series of booklets issued by Printed Salesmanship, Inc 
461 Eighth avenue, New York City, is 


Ruxton’s hints on the use of the printers’ art in accomplish- 


a reprint of Robert 


Copies on application 

title of a special 

Import Review, 

rmany. It trade 
(Continued on Page 319) 


ing the object indicated 


“SAXONY INDUSTRIES,” is the large 


edition for July issued by the Export & 


Berlin, Ge covers numerous subjects in 


IN MEMORIAM FOR DEPARTED FRIENDS 


\aron, EMIL, soaps, retired, 


New York, August, 1912 


BiscHorr, MICHAEL, pioneer soap manufacturer, Zanes 


ville, Ohio, August, 1919 

Brown, Davip Seymour, retired soap manuiacturer 
New York City, August, 1915 

Bruck, FRepeRICK WILLIAM, soap manufacturer, Pitts- 
burg, Pa., August, 1917. 


Burton, WASHINGTON, president of W. Burton & (% 
Inc., flavoring extracts, New York, August, 1918 

RitzscHE, Herman T., of Fritzsche Brothers, New 
York, August, 1906 

GOLD, SULOMON, retired soap manutacturer, Schenectady, 
nN; 2 August, 1916 

ISERMANN, Mrs. FANNIE, mother of Samuel and Max 
[serman, New York, August, 1920 

Kettey, Dr. H. S., Soaps and toilet specialties, West 
Dennis, Mass., August, 1912 

KERKSLAGER, Mitton W.,. soap manufacturer, Philadel- 


1913. 


Loup, Tueropore R. L. 


phia, August, 
manager New York Quinine & 
Chemical Works, automobile accident, August, 1922 
PEET 


Peet 


JESSE, soap manufacturer, one of the founders of 
August, 1917 


Antoine Chris Co.. 


Bros. Co., Kansas City, Mo., 
Ropgeson, WILiLIAM B., of 


\ugust, 1908 


New York, 


Ross, FRANK \.. long treasurer Flavoring Extract 


Melrose, Mass., August, 1922. 
SCHAEFER, Epwarp A., assistant superintendent Eliza- 
beth factory of Morana, Inc., New York, August, 1921. 


Manufacturers’ Association, 


SCHLIENGER, Hupert, Bertrand Freres, Grasse, France, 


\ugust, 1910. 
Scott, WILLIAM, president of the Kiefer-Stewart Drug 


Co., Indianapolis, Ind., August, 1922. 


SHELDON, NICHOLAS, Providence, Rhode Island, 


August, 1911. 


TATUM, 


soaps, 


ALBERT Ho_Mes, of the Whitall-Tatum Co., per- 
fumers’ glassware, New York, August, 1912. 
TETLoW, JoserH, perfumery, Philadelphia, August, 1911. 
UnGerER, W1LLIAM Puitiip, Ungerer & Co., New York, 
\ugust, 1907. 
WILLIAMS, 


1910. 


\aron W. C., Williams Soap Co., August. 


Obituary Notes 

William FE. 
toilet goods trade, died in July after a brief illness, in his 
49th year. He leaves a widow and a son. His funeral at 
the French Church, in New York, was attended by many 
of his warm friends in the industry. 


Creiger, who had a wide acquaintance in the 


Max Victor Kohnstamm, vice-president of H. Kohnstamm 
& Co., 


survives He 


Chicago, died July 23, aged 60 years. - His widow 
was well known in association circles. 

Frederick Diggs, toilet goods buyer for the Crowley, 
Milner Co., Detroit, Mich., died July 15. He 


by two sisters 


is survived 


Besides carefully scanning the text pages of this journal 
every month our readers will find much information, usually 


of considerable value, in the advertising announcements. 





adv, 


Max 


ork, 
Tact 
gQ?? 


liza- 
ince, 
rug 
and, 
per- 


911, 
ork, 


rust, 


the 
his 
1 at 
any 


mm 


low 
ley, 


ved 


nal 
ally 


THE AMERICAN PERFUMER 





PATENTS AND TRADE-MARKS 
| KALDINE Movie queens LES 
vo ‘Kivall Tefralin *" 3s 


| 
om 
8. AND c 


C = ALLISA wi \ v4 


SUNNY SUSAN Srrain 728 
Y [see se ” Ritz = 


English tint 7.138 . 


ah a ae ct, Desetol rai 


ry) 3 fa 


ue L-querarug 
=a @®a 


7 vELONES 
"any  YOUTHELOW GLORIA. =.) a 














¢ 





\ SP p 
a BAST 


hm 19.977 “PALMETTA® ial 
NEUT RACH. OR 
a7 AMARNA ys! sASPy 
sia 


HAIR - VALE 






t vee SHEIK 


‘= 





176.762 8 F723 
\\“Sonees /f NARBLE BRAND 
KAHIRA “CcO8ce ee wees lle TAF 


STG. 54 
a77s 


Hirondelle AXXO — 


/%0,527 480 957 sé , 172.430 


SUCCESS COMFORT [60k 


NOTE TO READERS TRADE-MARK REGISTRATIONS APPLIED FOR 


This department is conducted under the general super- (Act of Feb. 20, 1905.) 


vision of a very competent patent and trade-mark attorney i42,046.—Tetralin-Gesellschaft Mit Beschrankter Haftung, 
This report of patents, trade-marks, designs is compiled Berlin, Germany. (Filed Jan. 10, 1921. Used since Dec. 


: ss . am . ‘ > C : =. So : . Dice Matias ny ‘a 
trom the official records of the Patent Office in Washington, 12, 1906. p—SORpS - Solid, Liquid, or Powdered. Form; 
Liquids, Powders, and Pastes for Cleaning or Scouring 


D. (C. We include everything relating to the four co Metal. Stone, Wood 


fumes, Soap, Flavoring Extracts and Toilet Preparations. Preparation. 

Of the trade-marks listed, those whose numbers are pre- 

ceded by the letter “M” have been granted registration un 

‘ der the Act of March 19, 1920. The remainder are thos and Eyelashes. 


applied for under the Act of February 20, 1905, and whicl 159,862. Bernard B. Forquer, doing business as M yvie 
Stars Laboratories, Joliet, Ill. (Filed Feb. 27, 1922. Used 
since Dec. 20, 1921.) —Facial Creams, Facial Rouge, Toilet 


have been passed to publication. 


nti ate are ctonate. r the + “p” = : : a. 4 pas . 
Inventions Patented are designated by the letter “P. Water Shampoo Preparation, Hair Tonic, Tooth Paste, an 
Designs Patented are designated by the letter “D.” Tooth Powder. 

All inquiries relating to patents, trade-marks, labels, copy- 160,643.—Octina A. Tillman, Cape May, N. J. (Filed 


rights, etc., should be addressed to 


PATENT AND TRADE-MARK DEPT 





ment of the Hair 











: : a : , Painted or Varnished Surfaces, Furni- 
ordinate branches of the essential oil industry, viz.: Per- ture, Floors, or Wainscoting; and for a Metal-Polishing 


159,581—Leon Hayman, doing business as Hayman’s Hair 


Shop, New York, N. Y. (Filed Feb. 20, 1922. Used since 
about Jan. 1, 1922).—Hair Dyes and Coloring for Eyebrows 


Mar. 13, 1922. Used since August, 1915.)—Shampoo Prep- 
aration, Massage Cream, and a Preparation for the Treat- 


Perfumer Pub. Co. 14 Cliff St.. New York 162,820—The Import Drug Specialties Co., Cleveland, 
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Ohio, (Filed Apr. 24, 1922. Used since December, 1917.) 
Liquid Cleaning Compound. 
164,567.—Sunny Susan Laboratories, Inc., Buffalo, N. Y. 

(Filed May 26, 1922. Used since May 23, 1922.)—Freckle- 

Removing or Bleaching Cream. 

166,186.—L. Leichner, Berlin, Germany. (Filed June 28, 
1922 Used since 1894, ) Face Powder, Toilet Rouge Pow- 
der, Toilet Rouge Sticks, Toilet Liquid Rouge, Toilet Rouge 
Remover, Toilet Creams, Toilet Powdered Paper, Toilet 
Cosmetic Pastes, Toilet Nail-Polishing Material, Dry -Rouge, 
loilet Waters, and Perfumes. 

167,612.—Glenn R. Gilbert, doing business as Azol Labora- 
tories, Chicago, lll. (Filed July 31, 1922. Used since Apr. 
1, 1916.)—-Tooth Paste, Mouth Wash, Pyorrhea Astringent, 
Hair Tonic, Face Powder, Perfumes, and Hand Lotions. 

167,796.—Booth-Cochran Co., San Diego, Calif. (Filed 

\ug. 4, 1922. Used since June 1, 1921.)—Preparation for 

Removing Callouses and Corns from the Feet 
168,426.—Margaret C. Murphy, doing business as Mar- 

cueritte Laboratories, Evanston, II] (Field Aug. 18, 1922. 

Used since Aug. 31, 1920.)—Cold Cream, Day Cream, Face 

Powder, Rouges, Talecum Powder, Nail Polish, Mouth 

Wash; Hair Remover, a Preparation for Removing Human 

Hair; Hand Lotion, Eyebrow Pencil, Lip Stick, Shampoo, 

Hair Tonic, Perfume, Toilet Water, Tooth Powder ; Foot 

Ease, a Preparation for Relieving and Easing Swollen, 

Tired, or Inflamed Human Feet; and Cuticle Salve. 
170,557.—The Bon Ami Company, Inc., New York, N. ¥ 

(Filed Oct. 11, 1922 Used since De 11, 1901.) Scouring 

Soap in Cake and Powdered Form 
170,919.—Hulman & Co., Terre Haute, Ind. (Filed Oct 

1922. Used since 1906.)—Flavoring Extracts and Salad 








Oil 

171 139 (eorg Schicht, \ ly 
Filed Oct. 24, 1922. Used since 
Medicinal Soap 

171,147.—Georg Schicht, A. G., Aussig, 
Filed Oct. 24, 1922. Used since May, 
\ledicinal Soap 

72,630 Jear Charles Worth, Paris, France, assignor to 
Societe Worth, Paris, France, a Firm (Filed Nov. 27, 
1922? Used since Dec. 3, 1920. Perfumes 

173,445.—Flora Holmes Shoemaker, doing business as The 
Frostilla Company, Elmira, N. ¥ (Filed Dec. 16, 1922. 
Used since 1879.)—Lotion for the Skin 

173,878.—E. Daltroff & Cie., doing business as Parfumerie 
Caron, Paris, France, assignor to Caron Corporation, a Cor- 
poration of New York. (Filed Dec. 27, 1922. Used since 
Jan. 15, 1913.)—Perfume, Toilet Water, Rouges, Face 
Powder, Talcum Powder, Brilliantine, Sachet Powder, and 
Dentifrices 

174,425.—Fra 
Co., New York, N. ¥ 
October, 1922.)—Preparation for Bathing and Massaging 

174,647.—Holland Specialty Company, Peoria, Ill. (Filed 
Jan. 15, 1923. Used since Nov. 1, 1922 Preparation for 
Cleaning Artificial Dentures 

174,719—American Kreuger & Toll Corporation, New 
York, N. ¥ tiled Jan. 18, 1923. Used since Jan. 19, 
1922.)—PI Preparati ‘sed ] 


‘Foot and Mouth Diseases and Disinfectant 


\ussig, Czechoslovakia 
Mav. 1922.)—Toilet and 


Czechoslovakia. 
1922.)—Toilet and 


business as Bornn Distilling 
Jan. 11, 1923 Used since 








] 
armaceutica 


174.865 The S ()-Dent Comfy Spokane Va 
Filed Jan. 20, 1923. Used since Oct. 1, 1922 Cleans 

r False Te 

175,115 The \ Camp Packing ¢ I I ul 
pol Ind Filed ] 22, 1923. [ 1 ce Jan. 1, 1898 

~\ Pp 

175,311.—Wil ; Ly Santa | Calif. (File« 
J 30, 1923. Use ce Dec. 21, 1916 Lotion to Kee 
he S Si 1 f Alleviation Inflammatior 

175,356 Star Chemical Co., Jericl \rk. (Filed 
Jan. 31, 1923. Used July, 1887 I Powder and 
Hair Straight 

175.917 —Cit P Drv G Compa San Fra 
sco, Calif. (Filed F: 2, 1923. | 1 since Jan. 15, 1922 

Bat Salt 

176,162— Anthony J. Calajoe, New York, N. Y. (Filed 
Feb. 17, 1923. Used since July 20, 1922.)—Hair Grower 
Namely, a tonic for Promoting the Growth of Hair, R« 
moving Dandruff, and Invigorating the Scalp 








176,579.—Preston Sturges, Brooklyn, N. \ Filed Feb. 
24, 1923. Used since 1912.)—Face Powders, Rouges 

176,592.—Atlanta Barbers’ Supply Company, Atlanta, Ga, 
(Filed Feb. 26, 1923. Used since Apr 1, 1921.) Con ina- 
ion Cold Cream and Face Powder, Deodorant in Cream 
Form, Shampoo, Cold Cream, Lipstick, Face Powder, Tal- 
cum Powder, Perfume, and Eyebrow Pencil 

176,905.—George M. Miller, Brooklyn, N. \ Filed Mar 
3, 1923. Used since Jan. 15, 1923.)—Liquid ream, at 
Pomade Hair Dressings. 

177,020.—Charles W. Price, doing ; 
Company, New York, N. Y. (Filed Mar. 5, 1923. Used 
since Feb. 2, 1923.)—Hair Tonics, Shampoo Jelly, Mas 
Oil, Brilliantine, Cold Cream, Face Creams, Rougy 
and Powders, Face Lotions, Tooth Pastes and Powders: 
Nail Polish, Both Liquid and Powder; Antiseptic Lotions 
Toilet Waters, Talcum owders, Perfumery, and 
Hair Creams. 

177,187 Marinello Company, La Crosse, Wi Filed 
Mar. 9, 1923. Used since July, 1921.—Rouge and Face 
Powder 

177,354.—Bonded Products Corporation, New York, N, \ 
(Filed Mar. 13, 1923. Used since Oct. 20, 1922 Soap and 
Soap Products 


177,679 


usIness as | WwW. P 


\ntiseptic 


. M: act ¢ Company ot 
Levite Manufacturing Company, D 


(Filed Mar. 19, 1923. Used since Feb. 6, 1922.)—1 
be Applied to the Human Scalp and as lonic and Dr Q 
the Human Hair 

177,742.—Jean Jordeau, Inc., South Orange, N. |] 
New York, N. Y. (Filed Mar. 20, 1923. Used since N 
vember, 1921.)—Perspiration Deodorant 

177,833.—De Vito Salvo Hair Tonic Co., Inc... New k. 
N. ¥ (Filed Mar. 22, 1923. Used since Mar. 16, 1923 

Hair Tonic and Preservative 

177,858.—Ida McKoin, Guthrie, Okla (Filed Mar. 22 


1923. Used since Apr. 1, 1919.) 


177,861 Theodore 
Mar. 22, 1923 


177,998.—The Procter and Gamble Company, Cincinnati 
Ohi (Filed Mar. 24, 1923. Used since April, 1919 
Glycern 

178,072.—Paul L. Tarara, St. Paul. Min Filed Mar 
26, 1923 Used since Dec 1, 1922 Antise pti Foot 
Powder 

178,144.—Societe Anonyme 
France. (Filed March 27, 1923. Used since Jan., 1923 
Perfumes, Toilet Waters, Face Powders, Talcum Powders 
Sachet Powders, Lotion for the Skin and Hair, Roug« ind 
Brilhiantine 

178,238.—Edral Company, Cincinnati, Ohi Filed Mat 
29, 1923. Used since June 10, 1921 Chemicals consisting 
of a Tooth Paste, Liquid and Paste Mouth Wash; Cream 
Liquid, and Paste Gum Massage; Also a Film and Tart 
Discoloring Stain. 

178,267.—The Mihalovitch Co., Cincinnati, Ohi Filed 
Mar. 20, 1923 Used sinec January | 


Hair Grower 


Miller, New York, N. \ Filed 


Used since July, 1915 Tooth Paste 


bf i 
Partumerie 








la 9 1922 IN POUNDS il 

Massage Alcohol, Skin Cleanser, Hair 17 
Shaving Lotion 

178,613.—Mary B. Horner, doing busines H. & 
Products Company, Atlanta, Ga. (Filed Apr. 5 

nee Feb. 10, 1923.)—Shampoo Cream 

178,72 Michael W. Kent, doing business Ke ( 
pany, Kansas City, Mo. (Filed Apr. 7, 192 | 
Oct. 23, 1922.)—Dentifrice in Powder Forn 
178.767.—Odex Products Company, Chicag I 
\pr. 7, 1923. Used since Mar. 1, 1923 Foot 

178,893.—Camilla Preparations, I New Yor N. ¥ 
Filed Apr. 10, 1923. Used since Fe 1, 1923 | g 


( ream 





179,045 The Touvencse Compan, XN ; 
(Filed Apr. 12, 1923. Used s 15, 192 M | 
Liquid Form Used for ( d Bea g the 


sin and Improving the Complexio1 
179,084.—Bachman & Wickens, Newark, N Fil 
\pr 13, 1923 Used since Dec. 28, 1922 | 
‘owdered Form for Use in Washing Cloths 
179,108.—Lightfoot Schultz Company. Hobok« \ 


Filed Apr. 13, 1923. Used since Jan. 15, 1923. )—Soaps 





} 
I 





laa, 
Ina- 
ream 
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179,358—Commonwealth Color and Chemical Co., Brook- 
lyn, N. Y. (Filed Apr. 19, 1923. Used since July 1, 1911.) 
—-Soaps, Cleaning and Scouring Powder. 

i79,392.—Barr Manufacturing Corporation, Tyrone, Pa. 
(Filed Apr. 20, 1923. Used since Feb. 20, 1923.)—Toilet 
Preparations Namely, Complexion Clay. 

179,393.—Bayard Chemical Company, New York, N. \ 
(Filed Apr. 20, 1923. Used since Jan. 15, 1923.)—Hair 
Pomade. 

179,541 Le Roye, Ltd., Chicago, Ill ( Filed Apr. 23, 
1923. Used since Mar. 20, 1923.)—Liquid Preparation for 
Keeping Curl in Hair. 

179.568.—W. & H. Walker, Inc., Pittsburgh, Pa. (Filed 
Apr. 23, 1923. Used since Mar. 21, 1923.)—Soap Flakes. 

179,574.—A. F. Wasserman, Memphis, Tenn. (Filed Apt 
23, 1923. Used since Feb. 15, 1922.)—Soap. 

179,636.—Thomas S. Williams, Republic, Wash Filed 
Apr. 24, 1923. Used since Jan. 1, 1923.)—Preparation for 
the Removal of Dandruff and for the Treatment of Scalp 
and Skin Diseases. 

179,695.—Will & I 
N. ¥ (Filed Apr. 2 
Stearic Acid. 

179,776.—Colgate & Company, Jersey City, N. J. (Filed 

Apr. 27, 1923. Used since Apr. 19, 1923.)—Pertumes and 
Toilet Waters. 

179,777.— Colgate & Company, Jersey City, N. J. (Filed 
Apr. 27, 1923. Used since Apr. 19, 1923 Perfumes and 
Toilet Waters. 


179,778.—Colgate & Company, Jersey City, N. J. (Filed 


iumer Candle Co nc., Syracuse, 


> 
Bi | 
5, 1923. Used since Mar. 1, 1923.)- 


\pr 27, 1923 Used since \pr 19, 1923.) Perfumes and 
Toilet Waters. 

179,779.—Colgate & Company, Jersey City, N. J ( Filed 
Apr. 27, 1923. Used since Apr. 19, 1923.)—Pertumes and 


Toilet Waters. 

179,879.—New York French Exports, Inc., New York, 
N. } (Filed Apr. 28, 1923. Used since Nov. 26, 1920.) 
Face Powders, Face Creams, Perfumes, Toilet Waters, 
Rouges, Hair Tonics, Hair Oils, Dentifrices, Tooth Pow 
ders, Nail Polishes, Deodorizing Preparations and Sachet 
Powders. 

180,036.—Mabel West, doing business as Westnell Com- 
pany, Houston, Tex. (Filed May 1, 1923. Used since Apt 
1, 1923.) —Liquid Mouth Wash for Use in the Treatment ot 
Pyorrhea and Gum Disorders 

180,206.—Bonded Products Corporation, New York, N. \ 
(Filed May 5, 1923. Used since Jan. 15, 1923 Soap and 
Scouring Compounds 

180,304.—Arthur G. Smith, doing business as The Spic 
Company, Chicago, Ill. (Filed May 7, 1923. Used sine« 
Jan 20, 1923. ) Toilet Powder. 

180,336.—Edward A. Warnick, doing business as Ka-Nix 
Sales Co., Birmingham, Ala. (Filed May 8, 1923. Used 
since Apr. 21, 1923.) Tooth Paste. 

180,375.—H. Kohnstamm & Co., Inc.,. New York, N. \ 
(Filed May 9, 1923. Used since Feb. 8, 1923 Washing 
Powder for Laundry Purposes 

180,392,—Louis Schulze, doing business as Success Phar 
macal Co., Baltimore, Md (Filed May 9, 1923 Used 
since 1911.) —Remedy for Toothache and Neuralgia, and 
Medicinal Preparation for Removing Corns 

180,527.—Concentrated Products Corporatior Carlstadt 
N. J.. and New York, N. Y. (Filed May 12, 1923. Used 
since August, 1922.)—Laundry Soap 

180,610.—Lever Brothers Company, Cambridge, Ma 
Filed May 14, 1923. Used since May 1, 1923.)—Soap 

180,630.—E. R. Squibb & Sons, New York, N. Y. (Filed 
May 14, 1923 Used since \pr. 18, 1923 ) Cold Cream 

180,639.—Fred A. Wish, Incorporated, New York, N. 3 
(Filed May 14, 1923 Used since Nov. 24, 1922 Bat! 


soap 


180,751 Susanna Cocroft Laboratories, h New York 
N. } (Filed May 17, 1923. Used since Jan. 12, 1922 
Soap 


180,957—Axxo Chemical Co., New 
May 22, 1923. Used since April 24, 
the Nature of a Water Softener and Soap 

181,125.—Justa Mfg. Co., Hugo, Okla. (Filed May 235, 
1923. Used since Feb. 1, 1923.)—Washing Compound 


York, N. \ ( Filed 
] i! 


G23.) Detergent 
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TRADE-MARK REGISTRATIONS GRANTED 
(Act of March 19, 1920.) 
(These Registrations Are Not Subject to Opp 


170,968.—Dinis Velones, Indianapolis, Ind. (Filed Aug. 8, 
1922. Serial No. 167,967. Used since Apr. 20, 1921 Hair 
loniec. 

170,973.—S. Glemby’s Sons Co., Inc., New York, N. Y 
(Filed May 24, 1922. Serial No. 164,427. Used since May 
5, 1922.) —Powder Puffs 

170,979.—F. Romeo & Co., Inc., New York, N. ¥ ( Filed 


Jan. 28, 1922. Serial No. 158,581. Used since Aug. 19, 
1921.)—Olive Oil 
170,985.—Societe Anonyme Parfumerie Violet, Paris, 





France (Filed Oct. 21, 1922 Serial No. 171,043 Used 
since Feb. 1, 1922.)—Perfumes, Toilet Waters, Face Pow- 
ders, Talcum Powders, Sachet Powders, Lotions f 
Skin and Hair, Rouge, and Brilliantine 
170,991.—Gordon Gordon, Chicago, Il 


ot 
a 


Filed Jan. 26, 


1923. Serial No. 175,140. Used since July 1, 1919 Kouges 
and Lip Sticks. 
170,994.—lowa Soap Company, Burlington, Iowa. (Filed 


\pr. 27, 1923. Serial No. 179,795. Used since April, 1907 


loilet >oap. 


170,995.—lowa Soap Company, Burlington, low Filed 
May 5, 1923. Serial No. 180,221 sed sit April, 1907. 

Toilet Soap 

171,277 tiker, Galindo & ( mpal Tie New York, 


N.. 3 Filed Aug. 31, 1921. Serial No. 152,448. Used 
since Aug. 1, 1921.)—Flavorine Extracts 


171,643.—Flash Chemical Company imbridge Mass 
Filed Feb. 20, 1923. Serial No. 176,33¢ Used s1 lune, 
1913.) Soap Paste ; 


DESIGNS PATENTED 


62,683 Talcum-Powder Box. Carl Weeks, Des Moines, 
lowa Filed June 5, 1922 Serial No. 2.535 ler t 
vatent 3 years 

62,084.—Periume Bottle. Carl Weeks. Des Moines, Lowa. 
Filed June 5, 1922 Serial No. 2,534 Term of patent 3 2 
Vears 

62,805.— Vanity Case. Abraham Schocket. New York, 


N.Y Filed Feb. 20, 1922. Serial No. 785. Term of patent 
Jy2 years 
62.858.— Perfume Bott 


Filed June 5, 1922. Serial 


Weeks, Des Moines. Iowa 
> 24 


2,533. Term of patent 14 





years. 


PATENTS GRANTED 


1 .462,243.—Soap Paul Leon Eugene Pec Narbonne, 
France Filed Jan. 4, 1921. Serial No. 435,014. 2 Claims. 
(Cl 87 5.) 

2 \ soap prepared by means of the fe llowing 


the tollowing approximate proportions 
Cocoa nut oil, 100 kilograms 
\nhydrous caustic soda, 4,750 kilog: 
Silicate of soda, 5 kilograms 









1,463,259.— Vanity Case Andrew B. Flagg. Attlebor: 
Mass. Filed Dee. 15, 1921. Serial No. 522.652. 7 Claims 
(C1. 132-83.) 

6 \ vanity case comprising a shell formed « sections 

nged together and adapted t i their front edges swing 
ipart, a plurality of superimposed trays normally housed 
hetwee1 said walls, eax cing pivotal ( nected to the 

bove, the upper i tray ) ¢ tixed ‘ 
ic uli section whereb t SE W i swung 
Vare ea S openet i ] siti ed Tt 1 Sent S ce 
Ss » th S¢ a lid a lapted lose ind lock to- 
ether the upper edges of said ill section vhe sed to 
use said trays, a mit ‘ er fa said lid, and 
neans for supporting said 1 \ S ml des ed 
nerativi s6e, when open. 

1 .463,354.—Container Ralph Wm. Wilson. New York, 
N. Y., assignor to Theodore W. Foster & Br Co. Provi 
lence, R. L.. a Corporation of Main Filed Sept. 22, 1922 
Serial No. 589,856. 2 Claims. (Cl. 132-83 






The combination with a powder ntainer 
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hinged to said powder container, a rouge container of smaller 
powder container mounted in said cover, an 
suter cover for said container cover rotatably secured to said 
l ture therein corresponding to the 


1 1 
size than the 


cover, there being an apet 


I container 


S1Z¢ 











1,463,355.—Powder and Rouge Containet Ralph Wm 
Wilson, New York, N. \ or to Theodore W. Foster 
& Bro. Co., Providence, R. 1, a Corporation of Maine 


Filed Sept. 22, 1922. Serial No. 589,858. 3 Claims. (Cl. 
132-83.) 

. A powder container, a ver therefor, a mirror in said 
cover, a powder puff in said container, a powder compact 
in said container, a rouge compact mounted in the bottom 
if said powder mpact, a revolvable cover for said rouge 
compact 


Frat cisco 
10 Claims 


1,464,127.—Containe1 Ida W. Chernoff, San 

Calif. Filed Dec. 13, 1922. Serial No. 606,743 
Cl. 132-83.) 

1. In a container, in combination, two casings, a plurality 
ot toilet articles carried by the inner faces of the 
and an inter-member between the casings having spaced sides 
having articles inserted 


casings 


forming a container capable of 


therein 


1,464,457.—Container Frans Bertil Wendel, Brooklyn 
N. Y. Filed Oct. 4, 1921. Serial No. 505,227. 3 Claims. 
(Cl. 221-64.) 

1 A container comprising a body having a closed top 


end of oblong configuration and provided with an annularly 
arranged series of discharge openings, a closure conforming 
in shape to the closed top end of the container and rotatably 
mounted thereon, said closure having a discharge opening 
adapted to be disposed in registry with any one of said series 
of discharge openings in the top of the body or disposed out 
of registry therewith for closing the same, complementary 
bosses and depressions provided respectively on the closed 
top end of the body and in the under side of the closure 
adapted for interengagement to retain the major axis of the 
closed top end of the body and the closure in alignment, the 
said bosses engageable with the side edges of the closure for 
holding the major axis of the same at right angles to the 
body. 

1,463,472.—Vanity Box. Nathan Kasdan, New York, and 
Daniel Pollack, Brooklyn, N. Y., assignors to Majestic Ma- 
chine & Tool Co., Inc., New York, N. Y., a Corporation of 


New York. Filed Apr. 11, 1923. Serial No. 631,297. 6 
Claims. (Cl. 132-83.) 
1. A vanity box or case comprising a body portion hay 


ing a rim and adapted to receive a powder compact and its 
pad, a cover having a skirt hinged to the rim of said body 
portion, a disk frame fitted within said cover and having a 
walled opening adapted to receive a rouge compact and its 
pad, a mirror and a link hingedly connecting the back of 
said mirror at a middle portion thereof to the forward por- 
tion of said disk frame, said mirror being between said disk 
frame and the body of the box and adapted when the box 
is closed, to close the outer ends of the chamber for said 
compacts, and said link permitting the mirror, when the 
box is open, to be lifted at its forward edge and drawn up- 
wardly and forwardly to expose the rouge-compact and be 
given an inclined position against the link at the forward 
edge of the open cover. 


PASSING HEAT THROUGH A BOTTLE 


That the dazzling brightness, which marks the focus point 
of a burning-glass, will light a match is well known. But it 


is hard to imagine it catching fire under the influence of 


concentrated darkness 

Heat and light are quite different things, although usually 
seen mixed together, and heat itself has no light of its own. 
By taking a flat bottle filled with a solution of iodine and 
carbon disulphide, a filter can be made that will separate 
the heat from the light of a sunbeam. By holding the bottle 
in a sunbeam you will find that no light passes through it 
but heat does. Then by placing a burning glass a few inches 
away from the dark side of the bottle and holding a match 
under it as if you were focusing an unfiltered beam on its 
head, in a second or two it will flare up, ignited by invisible 
heat ravs unmingled with light—Nattonal Glass Budget. 
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NOTICE 

Che increasing international trade relations between the 
United States and Canada emphasizes the importance of 
proper patent and trademark protection in both of these 
countries in order that the expansion of business may not 
be curtailed by legal difficulties. 

For the information of our readers, we have instituted a 
department devoted to patents and trademarks in Canada 
relating to the industries represented by our publicati 

This report is compiled trom the official records 
Canadian Patent Office 


All inquiries 


registrations, c¢ 


trademarks, des 
addressed to 


relating to 
pyrights, et 


patents, 
should be 
TRADEMARK DEPARTMENT, 

14 Cliff Street, New York City 


PATENT AND 
Perfumer Publishing Co., 


CANADA TRADE MARKS REGISTERED 
(From May 22 to July 24, 1923) 


non-alcoholics, Morris Sklash, Windsor, Ont 
“Egyptian Rose,” toilet powders, Palmolive Co., Toronto. 
“Vivante” and “Lournay,” face powders, perfumes and 
Lournay, Inc., Milwaukee, Wis. 

“Regaid,” perfumery, soap and preparations for hair and 
teeth, Boot’s Pure Drug Co., Ltd., Nottingham, Eng 

“Vanette,” perfume bottles, Alfred H. Smith & Co., 
New York City. 

“Kitchen Klenzer Maid,” and three illustrations of maid. 
etc., scouring preparation, Fitzpatrick Bros., Chicago. 

Chick and slogan, “Hasn’t Scratched Yet,” soaps, soap 
powders and cleanser, Bon Ami Co., Inc., New York 

“Hu-Au,” picture of a Pierrot, perfumes, lotions, cos- 
metics, etc.. A Chretien-Zaugge & Co., Montreal. 

“Camia,” talcum and face powders, Henri Rigaud, Paris. 

“Kurlo,” soaps, detergents, etc., William Gossage & Sons, 
Ltd., Widnes, Lancashire, Eng. 

“Tdof,” insecticides, Hertz & Co., London, Eng. 

“Caprice,” “Bond Street,” “Gage d’Amour,” “Tete-a- 
Tete,” with illustrations, eight items, for soaps, perfumery, 
toilet articles, etc., Yardley & Co., Ltd., London, Eng 

“Ozone,” vanillin, Ungerer & Co., New York. 

“Nuctone,” toilet preparations for the hair, James Stew- 
art, Dundee, Scotland. 

“Harpic,” detergents, disinfectants and 
Harry Pickup, Camberwell, London, Eng. 

“Safetee,”’ on a block signal background, soaps and all 
toilet preparations, Safetee Soap Corp., Brooklyn, N. \ 

“Palmolive Shaving Cream,” Palmolive Co., Toronto 

“Cuticura,” talcum and toilet articles, Potter Drug & 
Chemical Corp., Malden, Mass. 


“We-Seal,’ 
cosmetics, ete 


Inc., 


soap powders, 


NEW DENTIFRICE PROCESS PATENTED 


Details of a new process for the manufacture of a denti- 
frice have just been published in Germany. The novelty of 
the invention lies in the fact that the tooth powders and 


chemical 


pastes not only serve for the mechanical and 
cleansing of the teeth, but also have an optical effect. To 
accomplish this blue coloring 
transferred to the teeth and by its effect on their yellowish 


least considerably 


matter is added which is 
white, or at 
Naturally only a color- 
harmless 


color makes them appear 
whiter than they were previously. 
ing substance can be considered that is entirely 
influence of weak acids and alkalis and does 
not injure the teeth. A dyestuff of this kind is the ultra- 


The new deutifrice may be prepared by adding a 


withstands the 


marine. 
small quantity of an alkaline substance, for instance, bicar- 
bonate of soda, to prepared chalk and iriturating the m1x- 
ture thoroughly with 0.2 percent ultramarine. 

The result of the application of a tooth powder of this 
kind is said to be surprising. Even very yellowish teeth 
appear almost pure white after a short time. In the same 
manner blue dentifrices may be prepared in paste or liquid 
f (German Patent 340761, Fettgewinnungs-Gesellschatt, 


form. 
Ltd., Breslau.) 
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NEW PUBLICATIONS, PRICE LISTS, ETC. 


(Continued from Page 314) 
exce t shape, not including our industries, however 
NATIONAL ASSOCIATION OF Cost ACCOUNTANTs, Bus 


Terminal Building, New York City, has issued two pamph 


uses ot cost icc 





lets dealing with the unting to business 
executives and the establishment of standard costs Ch 
first is entitled “Cost Accounting in Relation to Business 
Cycles” and the second is made up of the papers and dis 
cussions at the third New England regional cost confere1 
’s Frutat Works, INc., 180 Lafayette street, New 
York | distributors for Polak’s Frutal Works, Amers 
foort, Holland, have issued a new illustrated catalogue and 
price list of essential oils, extract materials, synthetics 
ethers, etc., and other chemical products 
REPRINT AND CIRCULAR SERIES OF THE NATIONAL ReE- 
searcH CouNnciL, No. 44, is the second revision of “Fine 


Clarence ] West, 


mn Research Chemicals, Division 


and Research Chemicals,’ compiled by 


secretary of the Committee 


of Chemistry and Chemical Technology he contents in 
clude a list of manufacturers, list of research chemicals 
biological stains and indicators, vital stains and hydrogen 
jon indicators. It is a valuable compendium for those in 
The price is 50 cents and 


National 


terested in the subjects covered. 
copies can be had from. the Research Council 
Washington, D. C. 

MorGan & Co., 355 West 


Chicago, IIl., have issued their August price list of essential 


CLARENCE Ontario street 


oils, chemicals, perfumers’ raw materials and_ other 
specialties. 

“How OruHer Peopce Get AHEAD” is explained in a book 
let just issued by the United States Treasury Depart- 
ment. For persons interested in their future, this book- 
let has a timely message. They should write for a free 
copy to United States Government 


97 Maiden Lane, New York City. 


Savings System, 


NEW INCORPORATIONS 
(Continued from Page 313) 


directors, the officers and Ethel Baer, all of Lynn 

X-Ray Products Co., 
icals, etc., $15,000 capital stock, has been incorporated by 
Samuel Krinn, 65 East 110th street, Manhattan Borough, 


New York City, and Fay Alexander, 25 Stuyvesant avenue, 


Inc., manufacture soap, dyes, chem 


and Bessie Levy, 15 Bristol street, Brooklyn. 

Melby Manufacturing Co., Wilmington, Del., toilet prepa- 
rations, $10,000 capital 
Delaware for clients by the 
America. 

Karmol toilet 
$16,000 capital stock, has been incorporated in Delaware by 
William B. Cleves, C. L. Cleves, Ruth L. Cleves, Washing 
ton; (James M. Satterfield, Dover). 

Broadway Lotion Corp., Dover, manufacture toilet prepa 
rations, $100,000 capital stock, has been 
Delaware for clients by the Capital Trust Co. of Delaware 


stock, has been incorporated in 


Corporation Trust Co. of 
manufacture 


Laboratory, preparations 


incorporated in 


Peppermint Oil in Gas Mask Navy Drill 


A new use has been found for oil of peppermint in con- 
nection with gas-mask drill aboard the vessels of the United 
States Navy. The oil is volatilized; if the odor is detected 
the mask is not working or fitting properly. 
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WASHINGTON CORRESPONDENCE 


(Continued from Page 278) 


their observance of or promise to observe the resale prices 
xed by respond: 

2. Contracting or entering into agreements or under- 
standings with retailers, providing tor the mau 
tenance Of such prices 

3. Co-operating with its customers in estabshing 
maintaining a system of resale prices; 

4. Utilizing any other co-operative means, direcily 
lirectly, to bring about the maintenance of the resale priv 

xed by respondent 


Imports of Dyes and Synthetic Aromatics 


[he monthly tabulation of imports of dyes issued by 
Chemical Division of the Department of Commerce in col 
laboration with the Tariff Commission shows that imports 
of coal-tar dyes for July through the port of New York 
totaled 144,687 pounds, valued at $142,428, a sharp decline 
under June, with a total of 247,174 pounds, valued at 
$257,803. Of the total quantity forty-six per cent came from 
Switzerland, forty-three per cent from Germany, nine per 


ent from Italy, one per cent from England and one per 
cent from other countries 

The imports of synthetic aromatic chemicals for July 
totaled 5,821 pounds, valued at $12,208. The imports of 
medicinals, photographic developers, and other coal-tar 
chemicals amounted to 122,073 pounds, valued at $31,748 

The imports for July were the smallest of the present 
year. Those of January, which were not completely re 
ported, were placed at 179,309 pounds, valued at $185,344. 
while complete returns for other months not mentioned were 
as follows: February, 191,709 pounds, valued at $199,690 
March, 312,809 pounds, valued at $301,436; April, 242,022 
pounds, valued at $256,751; May, 261.869 pounds, valued at 
$292,340 


Dye Standards Announced by Treasury 


Formal regulations establishing standards of strength for 
dyes and colors as required by the new tariff laws were 
promulgated August 16 by Assistant Secretary of the Treas- 

1 The regulations list 212 standards of strengths 
These standards are called for by paragraph 28 of the 
Tariff Act of 1922. In the collection of the duties im- 
posed by that paragraph, it is provided that the Secretary 
of the Treasury shall adopt a standard for each dye that 
shall conform as nearly as practicable to the commercial 
strength in ordinary use in the United States prior to July 
1, 1914. 

The act required that when a dye had been introduced 
into commercial use since that date the standard of strength 
f such dye should conform as nearly as practicable to the 
commercial strength in ordinary use. And the act also re- 
quired that when a dye was used in more than one strength, 
the lowest commercial strength should be adopted as the 
standard. These regulations also govern the imposition of 
the specific duty of 7 cents per pound imposed on colors 
dyes or stains. 

Work on the standards of dye strengths was begun by 
the Treasury last Autumn. Several months ago tentative 
standards were issued, but the ‘inal drafting of the recula- 
tions was delayed while a report from the customs authori- 
ties was awaited. 


Market for Toilet Goods in Japan 


\lthough toilet goods of every description are manufac 
tured in Japan, the use of foreign products seems to be 
steadily increasing, being generally considered superior to 
the local output. Creams possessing bleaching and astrin- 
gent qualities and powders of extremely light color are par- 
ticularly popular among the Japanese Consul M. D. Kir- 

tssoff, Yokohama 


Canada’s Toiletry and Soap Production 


Soaps, washing compounds and toilet preparations made 
in Canada in 1921 were valued at $15,308,000 
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AUSTRALIA 


AUSTRALIAN PEPPERMINT O1L.—Pioneer work in grow- 


ing plants from which essential oils may be distilled is be- 


in Western Plaimar, Ltd., 


ing carried or \ustralia by 
Perth Sandalwood oil and “otto of boronia’” are some 
of their products, but peppermint oil, their latest experi- 
ment, seems to be the line with most promising possi- 
bilities. The oil is distilled from peppermint plants grown 
from Mitcham roots imported from England. The yield ot 


peppermint oil to the acre is 20 lb. to 30 lb. It is claimed 
that if the industry were developed many acres of swamp 


nd could be turned to productive us‘ 


FRANCE 


Lyon SAmpLe Fair.—The administrators of the Lyon 


Fair have announced that visitors at the spring exhibition, 
totaled 400,000, of whom 160,000 were classed as actual 
yuyers. In 1922 the percentage of foreign buyers was 
only 3, whereas in 1923 it rose to 13. The visitors came 


from 32 different countries, 


principally Switzerland, Bel- 
gium, and Italy. The United States ranked eighth on the 
list 

Estimates based on 235 declarations give a iverage ¢ 


business concluded of 178,346 francs per exhibitor, com- 
pared with 105,172 francs in 1922. Transactions initiated 
but not concluded amounted to an average of 81,420 francs 


compared with 43,157 francs in 1922 


GERMANY 


SSENTIAL O1_s.—Declared exports from Germany to 
the United States in 1922 included 1,222,657 pounds of es- 


sential oils, valued at $166,548 





Treaty WitH LitHuaAnia.—By a commercial treaty re- 
cently concluded between Germany and Lithuania both na 
tions agree to renounce all and any claims resulting from the 
war. Both nations secure for themselves a modified most- 
favored-nation treatment in matters of trade, commerce, 
ind shipping, except in cases of preference granted to th 
\llied Nations by the Treaty of Versailles, and special 


privileges conceded by Lithuania to the Baltic States 


GREAT BRITAIN 
W. L. Busn & Co., Ltd., Londor The gross profit fo 


1922 was £245,940. After providing for debenture interest, ex 


penses and directors’ remuneration, and making allowances 


depreciation, net profit totaled £41,788 £2,658 
brought forward, making £44,446. The directors recom 
mend a final dividend of 5 per cent on ordinary shares, 





making 8 per cent., and carry 


I. M. Bush (chairman and managing director) said 
The past year has shown no great revival in trade activity 
and several of the continental markets have remained prac 

(Continued on page 322) 
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THE MARKET 


Essential Oils, Aromatic Chemicals, Etc. 


The month has continued the steadily advancing tendency 
in the oils as a group which has been a feature of our re- 
cent market reports. Not only have import and pr iction 
costs increased to some extent, but ther: as als t i 


moderate improvement in business which has resulted in 
rmer markets all around and in several serious scarcities 
Che essential oil trade has never been noted for its buying 
cumen and instances of this are multiplied as time goes 

Learning new methods seems to be peculiarly difficult. An 
example is to be found in the case of Carawa Prices 
idvanced sharply here and abroad. Immediately dealers here 


st pped buying, regardless of the fact that demand for t e 


product continued even though along 





The 
result is now evident. Goods can be bought very cheaply 
ibroad but lack of buying at the right time is forcing the 
onsumers here to pay almost double what their Britis nd 
French competitors are now paying for 01 Much the same 
situation seems likely to develop in cassia. When goods are 
wanted, they will not be forthcoming because ir 
tactics 

In general, the condition of the industry itistactory 


Prices are advancing and seem likely to continue to move 
forward excepting in isolated instances. (Quality 1 
are being firmly maintained and are not likely t 
much in the immediate future. They never de 
course of speculative grades of doubtful origi 
Especially is the firmness likely to continue in the floral 
Che reports regarding the crops of these pro: 
are bullish in the extreme. Unfavorable weather and 
seasons have hampered the work of collection and distilla- 
tion, with the result that the quantity and to some extent 
the quality of the crops have been impaired 
rose crop is less than normal, as fully reported in this jour 


essences 





nal last month. Geranium oils are in the same position t 
prices already beginning to strengthen in this market. The 
Bourbon crop is said to be particularly short this vear. 


1 


jasmin and tuberose will doubtless be in hort suppl and 


fetch high prices when offered \bout the only exception 





be found in the case of neroli, whi tinues t { 
cline, owing to the extremely heavy offering nd the ex 
ent quality of even the poorest oil this vear 
Spice oils have continued more or less irreg 
las report Phere ive bee hurtin aval t 
ving to the scarcity mentioned above, and this is not y 
» be relieved at once \nise, on the other han i en 
reelv offered and has weakened. while cinnamot clove 
ave held steady, with no detinite trend i 1 direction 
With the exception otf anise, the future « hict 
ertain as ever, prospects are tor rmness 1 
in the market durine the next few weeks, couy tn 


very probable resumption of more active trading 





Seed oils have apparently been to the peak and are 

vay down again. Carawa now offered nearl Dp 
cent cheaper for shipment and, while the spot | t weak 
ened, it undoubtedly will. Dill has come down sot ned 
vill fall further \n interesting development is 

f some Indian dill oi] in this market It is said to ix 
ntirely different quality from the German distillat 
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PRICES IN THE NEW YORK MARKET 


(Quotations on this page are those made by local dealers, but are subject to revision without notice) 
(See last page of Soap Section for Prices on Soap Materials) 


ESSENTIAL OILS 
Almond, Bitter, per lb... $3.75@ 
Almond, S. P. A......... 4.00@ 
Almond, F. F. C. “art”.. 2.00@ 
Almond, Sweet True ... .37@ 
Almond, Apricot Kernel. .25@ 


Beer, CLUGE cossccccce S80@ 
Amber, rectified ........ 1.00@ 
Amyris, balsamifera .... 3.75@ 


Anise, “lead free U.S.P.” 50a 
Aspic (spike) Spanish... .75@ 


Secnch teeters ener ees 1.15@ 
Bay, Porto Rico ........ 2.60@ 
West Indies ........-. 2.00@ 


Bergamot, 35-36 per cent 2.75@ 
Birch sweet N. C. .... 2.10@ 


Penn. and Conn....... 3.50@ 
Birchtar, crude ........ .50@ 
Birchtar, rectified ...... 1.00@ 


Bois de Rose, Femelle .. 3.00@ 
Cade, U. S. P. “IX”... 5G 
Cajeput, Native U.S. P. 285@ 


err er 4.25@ 
Camphor, Jap, “white” .. .164%@ 
ee ae 2.504 
Cananga, Java rectified. 3.50@ 
Caraway Seed, rectified. 7.50@ 
Cardamon, Ceylon ..... 25.00@ 
oS er re 12.00@ 
Cassia, rectified, U.S.P.. 3.25@ 
ye ae 1.15@ 
Cedar Wood .......... .27@ 
BE «cc vice scans ..+ 10,00@ 


Cinnamon, Ceylon ..... 12.004 
Citronella, Ceylon ......  .75@ 
Citronella, Java ........ 20a 
Cloves, Bourbon ....... 2.75@ 
Cloves, Zanzibar......... 2.40@ 
NEE ta. h aca cance cuckes A0G 
Coriander .. 18.00 
Croton . Pod aterane we 1.15 
Cubebs ee 
Cumin . Pamir Par ee 15.00@ 
Dillseed coe 4.25 
NE ona Wena eae es 95a 
Eucalyptus, Aus.,“U.S.P.” 55 
Fennel, Sweet ........ 1.25@ 
Geranium, Rose Algerian. 8.25@ 
Geranium, Bourbon . 7.00@ 
Geranium, Turkish 

(palma rosa) . .. 4.50@ 
etree ete 6.00 
Gingererass ............ 3.00@ 
Guiac (Wood) secece “SEG 
Hemlock ove 1.50 
Juniper Berries, rectified 1.35@ 
Lavender, English ..... 32.00@ 
Lavender, U. S. P. “IX”... 2.85@ 
I eae ae wie yaaa 80G 
ee See .95@ 
Lemongrass .. eeee: — 
Limes, distilled ........ 90@ 
Limes, expressed ....... 1.75@ 
PP eee 2.25@ 
Mace, distilled ......... 1.00@ 
MEE ov ka diacécccce 15@ 
Mustard, genuine........ 18.00@ 
Mustard, artificial ...... 2.50@ 
Neroli, Bigarade, Pure... 60.00@ 
Neroli, Petale, extra.... 55.00@ 
I ie bs ag 1.00@ 
CPUNOMAS. 6 occcnccceccse 28.00@ 


Orange, bitter ......... 2.80@ 
Orange, sweet, W. Indies 2.75@ 
Orange, sweet, Italian... 3.65@ 
Orange, Calif. ......... 3.50 
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Origanum, imitation 
Orris Root, concrete, for- 


OL eveccdesues (0z.) 
Orris Root, concrete, do- 
MESEIC wecccecces (0z.) 


Orris root, absolute (0z.) 
EOE “ccivecmcvectare 


PRONE 6 sccsccananneaen 


Pennyroyal, American ... 
Pennyroyal, French 
WOMEURE x ccenceexns 
Peppermint, redistilled 
Petit Grain, So. American 
Petit Grain, French 
PUD o civeecus conees 
Pine Needles, from Pinus 
DOUUMEIE. Cc encinaeuwne 
Rose, Bulgaria ....(0z.) 
Rosemary, French.. (tb) 
Rosemary, Spanish 
PE Vavuac des euewedcs y 
2 cs wile waceatieorenes 
Sandalwood, East India 
Sassafras, artificial 
Sassafras, natural 
Savin, French .......... 
EE OE cxwsusanwnes 
TONES. de wGbetedouns 
opruce 
Tansy 
Thyme, French, red 
Thyme, French, white 
Thyme, Spanish, red 
Vetivert, Bourbon ; 
East India Bir RMS 
Wintergreen, Southern 
Pennsylvania 
Wormseed 
Wormwood . - 
Ylang-Ylang, Manila 
Ylang-Ylang, Bourbon 


DERIVATIVES AND CHE “MIC. ALS 


\cetophenone “es 
Amyl Salicylate, dom. as 
Amyl Salicylate, foreign 
\nethol cwuxknuces ae 
Anisic Aldehyde, foreign 

Domestic 
Benzaldehyde, domestic 


Wis! SOG. wevaw nage wae 


Benzaldehyde, F. F. C., 


domestic 
? > wild > °° > 
Benzilidenacetone 
Jenzyl Acetate, 


Benzyl Alcohol eeeese 
Benzyl Benzoate 
ES oe sicwnwacees 
3ornylaceté ite auto saeaued 
Bromstyrol 
eee ; 
Cinnamic Acid vies 
Cinnamice Alcohol ...... 
Cinnamic Aldehyde , 
Coe nO. awacwanecns 
Citronellol, domestic 
Citronellol, foreign ..... 
Cumarin, natural ...... 
Cumarin, artificial, do- 
oe 


Cumarin, artificial, for... 


Diphenylmethane 


Diphenyloxide .......... 
Ethyl Cinnamate ....... 


Eucalyptol 
Eugenol 


domestic 
Benzyl, Acetate, foreign. 


30G 
5.25@ 


3.50@ 


54.00@ 


3.50@ 


. 8.00@9: 
2.404 
2.00 


2.75 
3.00G 
1.75@ 
8.00@ 


1.90@ 


2.00G 


8.00G 
55@ 
50@ 
450@ 
3.75@ 
7.75 
4A5@ 
1.25 
3.25@ 
16.00 
2.60 @ 
1.404 
5 50a 
1.10@ 
1.20 
1.00@ 


6.4/5 


22 00@ 
4.25@ 
7.504 
7. OOfa 

. 600 

. 30.004 


5.50@ 


Oumwmoaes 
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Geraniol, domestic ..... 3.50@ 
Geraniol, foreign ....... 3.75@ 
Geranyl-Acetate ........ 5.00@ 
Heliotropin, domestic ... 2.00@ 


BGG) i. Ps. cccces (oz.) 4.50@ 
lso-Butyl-Salicylate 

Rat: EGOS. oc vccesccens 5.00@ 
PEE wWadernaceuuse ad 5.00@ 
Lily Base (Hydroxyci- 
SHOMOTENED  Sccewecacsas 11.00@ 
Linalyl Acetate ....... 8.75@ 


Linalyl Benzoate 
Methyl Acetophenone .. 6.00@ 
Methyl Anthranilate .... 3.75@ 
Methyl Cinnamate .... 5.50a 
Methyl Eugenol ........ 850@ 
Methyl Heptenone ....... 9.00@ 
Methyl Heptine Carbon... 39.00@ 
Methyl Iso Eugenol .... 14.50@ 
Methyl Paracresol .... 6.50@ 
Methyl Phenylacetate, 

Art. Honey Aroma .. 650@ 


Methyl Salicylate 52@ 
Musk Ambrette ........ 12.50 
Musk Ketone . 11.75 
Musk Xylene ... 3.00% 
SOME Gant a/sue ev bavwrepas 48.00@ 
Nonylic Alcohol ....... 
Phenylacetaldehyde .. 12.00 
mre : suadewwanees 12.00@ 
Phenyl! hyl Acetate.... 15.00@ 
Pharvieth 1tylic Alcohol .. 8.50@ 
Phenylacetic Acid ..... 3.50@ 
Rhodinol, domestic ..... 18.00 
Rhodinol, foreign ...... 18.50@ 2 
Safrol a stadia ewes AG 
skatol, C. P. ......(o8.) &6@0a 
Terpineol, C. P., dom... .55@ 
Terpineol, C. P., imp. fb. .85@ 
Terpinyl Acetate ....... 1.75@ 
Chymol ptbuwes 3.504 
WORD dowicccase etn) Al@ 
BEANS 
Tonka Beans, Para me 95@ 


— Beans, Angostura 2.20@ 
Vanilla Beans, Mexican 9.75@ 


Vanilla Beans, cut...... 6.25@ 
Vanilla Beans, Bourbon 
| re 


Vanilla Beans, Bour. cut 4.75@ 
Vanilla Beans, Tahiti yel- 
ee SOE A wéddweus 
Went. IAEGE. a ciccccccsds 


SUNDRIES 
Alcohol Cologne spts, gal. 4.77@ 


*Ambergris, black..(oz.) 10.00@ 
Ambergris, gray ...(0z.) 28.00@ 


Chalk, precipitated...... .03%G@ 
Civet horns ....... (oz.) 2.65@ 
Lanolin hydrous ....... .22@ 
Lanolin anhydrous...... .24@ 
DN a ke neuaae 9.504 


Musk, Cab., pods.. (oz.) 18.00@ 2 
Musk, Cab., grains. (oz.) 26.00@ 2§ 


Musk, Tonquin, gr. (0z.) 32.00@ 
Musk, Tonquin, p sds (oz.) 22.00 
Orris Root, Florentine, 


whole Séeeedeeanandes O8@ 
Orris Root, Powdered... 10@ 
oe 16@ 
Tale. Italian ...... (ton) 45.00@ 
Tale. French ...... (ton) 25.00@ 
Tale. domestic .... (ton) 1800@ 4 

*Nominal. 
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nominal 


nominal 
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nominal 
nominal 





THE MARKET 





(Continued from page 320) 
suitable for some purposes. Wormseed has begun 
weaken with new crop goods coming along soon and 
w offered in the country fully thirty per cent cheaper t 





recent prices. Further declines throughout the list ot seed 
ils will naturally follow new crop offers. Forward it 
las been ht and is not likely to come to the tront s arl 
in the seasor 
Che Messina essences have eased ff materiall Tor ship 
ment. New crop goods are coming along soon and the specu 


element has apparently withdrawi 
Bergamot is now the 
maintained 


lative from the market fo1 


the present 


rmest item in this grou; 
ind may be than orang lemon 
Orange has fallen sharply for shipment and more slowly on 
Lemon is scarcely mentioned in the 

whole, the market, with the 
in heavier volume, 
during the autumn, seems to be very 
markably healthy condition. The demand for most materials 
is improving and it is encouraging to note a growing prefer 
ence for the best quality. Prospects for the autumn are fot 
firmness in prices and a general business activity comparing 
favorably with demand at any time during the last tw 


longer 
spot market 
On the 
ils which will be 


possible exception ot 
production 


and in a ré 


due to new 


steady 


veaTs 


Synthetic and Aromatic Chemicals 


manufacturers of synthetics art 
They attribute the improvement to 
factors. Other branches of the chemical industry 
dull. The aromatic chemical section is dé l. Prices 
during the last month been satisfactory "here has 
been increased difficulty in getting certain materials from 
abroad and foreign prices have been advanced to some ex 
been 


d mnie a 


Various 


‘I he 


good business 


domesti 


may be 


ng we 


have 


tent. For the most part, the domestic materials hav 
remarkably steady with few changes of any importance in 
the market Economies are graduaily being cffected in 
processes of manufacture, principally ia the way of ‘higher 
vields and more cconomical operations, but during the last 
month these have apparently been offset by advances in labor 
costs and the costs of raw matertals supplies. Prices 
it the moment seem to be fairly weil established and most 
t them are reasonable in the extrem That the consumers 








iew them in the same light is witnessed by the character of 
1 orders received and the absence of quibbling over price 

Che products of the domestic industry ar t to be satis- 
tactorily standardized and it will probabl e a long whil 
before they are standardized Progress 1s b y made, but 1 
is a slow process in aromatics. Goods bearing certain brand 
names will inevitably bring higher prices than those bearing 
ther ! l The t! ick has sh wh a vratiftvi } preierel ( 
tor the best, which, it is coming to be lieved more and 
more, is ultimately the cheapest product 

Prospects for business are good. Demand seems likely té 
mtinue, Prices are not so likely to advance as they are i 
the essential oil group. That they will remain fairly steady 
seems certain. The competition of foreign goods is not 
likely to be as important a factor as it has been in the gen 
eral list, although the preference for foreign goods in some 
lines is likely to continue 

Vanilla Beans 
Goods are coming forward slowly from the primary mat 


are arrive Prospects aré 
hroughout the 


for the supplies 


ket and being taken up as they 
tor high prices on Mexicans and Bourbons t 
fact, this is almost inevitable, 
available will not be sufficient to more than take care of the 
requirements of the trade. Rumors of Mexicans at rather 
low prices as compared to some recently prevailing, but the 
source is found to be in quarters wher prices would 
be a distinct advantage. Bourbons are almost off the French 
market and are bringing constantly increasing prices. Deal- 
ers report the usual demand and are making every effort to 
ll orders. Probably all of the consumers will get all the 
beans they need during the season if they are willing to pay 
the price asked. Values have not changed much during the 
month 


season. In 


1 > 
howe’: 


Sundries 


Business has been limited and nothing startling has hap- 
pened to disturb prices or to change the aspect. of the sun- 
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AucGusT, 192 


has been a slight advance in dena d 
Musks have heen 
High prices are 
most intere 


Chere 
alcohol holds steady. 

and supplies are dwindling 
Menthol been the 


Very bearish reports have come 


dries market 
alcohols, but 
lair request 
ikely to continue 
feature 1 the list 


Japan in t 


pure 


has ting 


Irom 


regard to the new crop, which is likely to show a 


total of 6,000 cases, according to best informatio1 lhis, 
ogether with a carry over of 2,000 cases, will be early 
double the world’s requirements. Shipment prices are slowly 
declining, but the Japanese have held out stubbornly and 
prices are not much lower here. Consumers have the mat 
ter in their own hands. If they hold off for two three 
months more, a decline in the market is hardly to be ided 
\When it comes it will be a real one, in the opinior ost 
1 
sellers 
FOREIGN CORRESPONDENCE 
(Continued from page 320) 

tically closed to us on account of depreciated urrencies 


The 


many 


cold 


of our products. 


and wet summer also lessened the demand for 


In spite of these adverse factors 


an agreeable comparison with those 


The 


depreciation in the value of our 


the figures present 
of the previous year. improvement is due mainly to 
the fact that the stocks 
which took place in 1921 was not continued into the period 
the United 


company, made 


subsidiary company in 


under review. Our 


States, which, in common with the parent 


a loss in 1921, became on a profit-earning basis again dur- 


1 


Our Canadian company also made a 


ing the past year 


moderate profit o 


ITALY 


Oi. FE 
984,194 kilos of 
United 


Belgium, 11,772 kilos to 


1922 


which 360,526 kilos 


ESSENTIAL xPORTS.—During Italy exported 


essential oils, of went 
1 


2,338 kilos to Austria, 5.060 
2,585 kilos t 


to the states, kilos to 


Denmark, 12 France, 


67,215 to Germany, 289,132 kilos to England, 25,059 kilos to 


Holland, 


14,677 kilos to Spain, 6,297 kilos to Switzerland 





2,870 kilos to European Turkey, 4,387 kilos to Japan, 31,207 
to Australia, 11,815 kilos to Argentina, and t rest 
to other c these exports 122,465 kik vere 
orange oil bergamot oil, 684.810 kil em 
uice; 3,760 kilos mandarine oil; 125 kilos anis itronel 
eucalyptus, cedar wood, lemongrass, linaloe, and thyme oils 
1 kilo clove oil, 13,110 kilos mint oil, 54 kilos 930 
ilo leturpenized oils 
NETHERLANDS 

EssENTIAL O1ns.—Figures for 1922 show that de- 
clared exports of essential oils from the Netherlands the 
United States amounted to 22,409 pounds, valued at 
$30,104, i slight increase over the previous year 

SOUTH AFRICA 

PATENT, DesiGN, TRADE MARK, AND CopykiGH wS.— 
The administrator of British Southwest Africa has issued 
a proclamation, extending the provisions of the South Afri- 
can patent, design, trade-mark, and copyright laws to the 
mandated territory 

SPAIN 
OuiveE Orr Crop or Seatn.—Commercial Attache Charles 


H. Cunningham, Madrid, reports that the olive oil produc 


tion for Spain is estimated at 25 to 30 per cent higher than 


that of 1921. 


” 


ie 


( 
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ost 
YEAR’S EXPORTS GAIN: IMPORTS DROP PROCTER & GAMBLE WIN JOBBERS’ FIGHT 
AS SHOWN IN OFFICIAL REPORTS AND GIVE EMPLOYEES STEADY WORK 
Statistics for the fiscal year ending June 30, 1923, just Col. William Cooper Procter, uncing a guarantee 
issued by the Department of Commerce, are interesting for t steady employment from August 1 to all of the Procter 
es . “ : 
for American soap manufacturers, as the hgures show a sub & Gamble employees, as president of the company, gives this 
. stantial increase in our exports to foreign countries, while statement of the results of the fight with the wholesalers 
the demand here for foreign soap has decreased, indicating and jobbers over the distribution of product 
joe ° ° ° . s . . ¢ ‘ 1 
t that our domestic product IS gaining m tavor with con “The success of the direct-to-retailer sellin oF poli y which 
i) 5 * ; : . - ‘ 
n sumers who have been in the habit of using foreign makes went into effect three vears ago is one of the factors that 
od The following table gives the segregated items of, exports has made it possible to create this veritable employees’ 
ed for the twelve months of the last fiscal year, the totals being Utopia The direct selling policy has b about an 
ie compared with the previous period and the whole affording even flow of business eliminating the peaks and valleys in 
‘ : 
1. a field for study in seasonal fluctuations the sales chart, thus making it possible for the plants and 
Toilet Othe ofhces to operate at practically the same speed the vear 
Vonths Fancy Laund) Soap round 
July, 1922 $189,047 $378,936 $112,023 “Previous to the adoption of the direct selling plan it 
a be 15 67 2 675 . ; ‘ 
August, 1922 215,680 495,216 93,67 vas not uncommon for jobbers purchase avily at ce 
nte > 922 R5, 372 364,167 120,192 ‘ ‘ 5 ; ‘ 
September, 1922 2 D0 6 JO 1 + eae tain seasons of the vear, making necessarv t perate the 
Octobe sf 1922 281,824 304,898 102 122 ‘ s oe Be 
a November, 1922 333,392 355,806 111,557 ictories at high speed for a few months en would Iol- 
nt December, 1922 211,013 399.371 low the natural reaction, while the heavy purchases wet 
to January, 1923 2 358,428 eing nsumed and during this depression it ild be 
Sahruar Q?3 ) 06,661 17 ; : 
é February, 1923 . 06,6 : a a etas ecessary to lay off thousands employees. thereby causing 
March, 1923 dr 452,742 153,741 a ea ' 
om > mn eit Wo t tt mo , s deo t 
\pril, 1923 = 367,630 RO 636 nu ite g@ am 1LITe* oO n ‘ leg € t 
d Mav. 1923 2: 337.286 131.902 social and economic condi 5 e con S which 
17 lune, 1923 27 414,027 139,787 hey lived. Under the new pla viding r guarantee 
- ; 5 ae steady employment the vear round, the nditi will be 
Year 1922-1923 $3,251,383 $4,829,080 $1.462.45 - 
ntirely removed insofar as t mpl es of Procter & 
Year 1921-1922 $2,621,971 $2,196,012 $3.956.614 Gamble are concerned 
( lL. P ( S gQuarant eat 1 rst 
January 1 to June 30, 1922; change in division of rating assurance of the kind ever given b ge America! : 
() soap exports ration to keep the help usv practically the whole vear 
The grand total of soap exports for the fiscal year end regardless of business depressi It afte employees 
June 30, 1923, amounts to $9,542,914, as against the sum ot Procter & Gamble plants and offices in thirty cities. The 
$8,774,597 in the corresponding previous twelve months, beine requirements are broad and liberal 1 the details have bee 
a gain for the year of $768,317 vorked out to insure equal benetts to al Phe substance 


Obverse results are found in the ensembie of importations the plan is that all emplovees wl articipating in 
of foreign soaps. It does not seem necessary to give the the profit-sharing plan in return for conscientious services 
detailed figures for each of the twelve months, those for June receive a guarantee of full pay for full time work for not 


less than forty-eight weeks in each calendar year, less only 


indicating the present situation, while the comparative totals 


ae eae rea fate time lost by reason of the istomary holiday closings or 
represent a falling off of $5,597 tor the year his retro through fire, flood, strike or other extreme emergency 
gression is comparatively small apparently, but it really The Procter & Gamble Company was the first large or- 
means more than appears on the surface, considering the  ..niation in America to develop and foe. the 


adopt plans 
welfare of its employees and this new idea of guaranteed 
steady employment is only a part of a general plan which 


large and steady increase in this country .both in trade and 
population. Anyway, as the following table shows, foreign 


ield of 


soap manufacturers are not gaining in the American 


4 operations : 
i 


rhe 


Fiscal Yea 
June Ending, June 30 
Imports 1922 1923 1922 1923 
Castile Sx ap $57 380 $10,816 $287 236 $248,511 
Toilet Soap 9 26,412 ; 196,696 
All Other 67,046 62,247 513,829 350,301 
$124,426 $99,475 $801,065 $795,508 


began September 22, 1922. 


7 ‘lassificatic mn 





»w embodies every phase of employee participation in the 
conduct of the business of the company Many years ago 
the profit-sharing plan was put into effect at all its plants 
whereby the employee is allowed to purchase the stock of 





the company upon the partial payment plan and upon which 
he receives a profit-sharing dividend ranging from ten per 
cent to twenty per cent, based on the number of years he 
has been in the employ of the 
regular dividends on the stock. 

As an instance of the benefits of the profit-sharing plan, 
vhich was devised primarily to encourage thrift among the 


company in addition to the 
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employes > t . i Man employed as a laborer at the 
Ivorydale tactor 1 Procter & Gamble who never earned 
over $32 a week salary and yet in his thirty years of em 
ployment he has accumulated over five hundred shares ot 
the company ommon stock, the value of which is now 


over seventy thousand dollars. 
Another innovation tor the l 


employees is the pension and 








benefit plan which provides for a pension after a certain 
uge is reached and the required number of years’ service 
to the company have been rendered and gives the employe 
i regula mpensation when he is unable to work due to 
S \ life insurance policy in the amount of the em 
¢ innual salary is provided without cost as part ot 
this welfare program 
\ more recent plan and one that caused a great deal oi 
comment the industrial world when it was put into effect 
ve years ago is the employees’ conference committee and 
the p that provides for employee representation on the 
companys board of directors. The purpose of the em 
ployees mnference mmittee, the members of which are 
elected to office ery year by the employees, is to provide 
4 means tor the workers to have an actual voice in tl 
conduct of the business to make suggestions for the improv: 
ment of their working conditions, recommend safety devices, 
etc. Once a year a representative employee from each plant 
is elected to serve on the company’s board of directors and 


attend all official meetings as a direct representative of the 


employe: 





Procter & Gambk w operate factories in Cincinnati 
New \ Kansas City and Hamilton, Ont., and hav 
district sales offices and distributing centers in Cincinnati, 
Chicago, St. Louis, Detroit, Pittsburgh, Cleveland, Syracuse, 
Buffak Kansas City, Denver, El Paso, Dallas, Memphis 
New Orleans, Atlanta, Minneapolis, San Francisco, Los 


New York, 
ind Montreal. 


Angeles, Seattle, Baltimore, 


ton, Milwauke Poront 


Philadelphia, Bos 


PURIFICATION OF FATTY SUBSTANCES 


»y H. W. SAtomonson, HOLLtAn 
English Patent 13.970. Fats and fatty oils can be pur 

ed and freed to a nsiderable degree from fatty acids 
by the treatment of them in solution in ether, benzine 

any other volatile solvent of low specific gravity, with a 
strong alkali; f xample, a solution of silicate of soda of 
71° Twaddell, or with a 50 per cent solution of caustic 
soda \ hard soap is formed, which separates The 
inventor gives examples the treatment of a dark-colored 
cod liver oil containing 20 per cent fatty acids, and for 
the treatment of an oil of sesame containing 30 per cent 
fatty acids. With the silicate of soda he uses 5 to 7 volumes 
of benzine a density of 0.66; with the caustic soda he 
uses 10 to 15 lumes 


DETERMINATION OF FAT PERCENTAGE 


According to Dr. J. Grossfeld, of Becklinghausen, writing 


in the Seifensieder Zeitung, a new and simplified method for 
determining the percentage of fat in soaps and foods, consists 
tested, if necessary after 


in boiling out the substance to be 


exposing the fat, in a reflux condenser with a certain amount 
of a fat solvent insoluble in water, whereupon the percentage 
of fat is determined from the characteristic properties of 
the fat solution obtained, for example, by determining the 


The 


found to be 


of a pedetermined quanity thereof 
this 


evaporation residue 


use of trichlorethvls for purpose was 


especially suitable t was also found that, on using 10 g 


substance and 100 cm.’ of the solvent, the influence exerted 


on the final result (due to the various specific weight of the 


fats) was only slight. The results according to the present 
process only differ very immaterially from those obtained 
by former processes. The separation of large quantities of 
fat for purposes of investigation is effected, preferably, with 


trichlorethyls, according to a special method of operation 





1923 


AUGUST, 


SOME TECHNICALLY IMPORTANT PROPER. 
TIES OF HEXALIN SOAPS 


exalin soaps are easily soluble in water and give a 
‘lear solution, even if part of the fatty acids is not com- 
pletely saturated with alkali; that is, in acid solutior lf 
the free fatty acid content is increased and water added, 


transparent to more or less 
The 


repress the hydrolysis of the dissolved soaps. 


opaque emulsions are obtained, 


which are ds to 


hexalin ten 
The 


of hexalin in retarding the hydrolysis is considerably greater 


very stable. presence of 


action 





than that of methyl, ethyl, or amyl alcohol. 


This property of hexalin soaps and their ability to give 
a clear solution in hard water makes them eminently suit- 
able tor smoothing silk yarn, as an addition to the soay 


ap 
baths 
whi h con- 


Che soap residue remaining from this process, 


tains the greater part of the silk-coat, is considerably im 
proved by the presence of hexalin soaps. This residue is 
still fit to be used in the dyeing shop. The addition of 


baths from 


vap retards their hydrolysis considerably, dimin 


hexalin soaps to most green 


Marseilles s 


ishing the 


soap prepared 


formation of alkaline earth soaps and increasing 


the cleaning power 


Chese properties go to make hexalin soaps exceptionally 
suitable tor the most divergent chemical processes on textil 
raw materials 

The excellent solubilization and emulsification by the 
hexalin soaps ot mineral oils (light and heavy hydrocar 
ons), fats, resins, vegetable and animal waxes, asphalt, tar 
and dirt of all kind, makes these preparations of great 
importance to the wool and cotton industries as an addi 
tion to the lye, for the purpose of easier solubilization and 
emulsification dirt particles. 

Liquid hexalin soaps combine with mineral oil to form 
clear oil preparations, which on dilution with water and 
a small mineral oil content, give clear solutions; if the 
mineral oil content is greater, white emulsions are formed 
which keep very well 

Liquid hexalin soaps act similarly with fat oils \lso 


mixtures of mineral oils and fatty oils give clear oil prepara- 
with hexalin soaps 
With acid and neutral 


as oil preparations, 


tions 
turkey-red oils, hexalin soaps com 
which, according to the reaction 
if the mixture, form a clear solution in water or stabk 
emulsions, which become clear on addition of a little alkali, 
although the water solution may still give an acid reaction 

\lso with saponitied, sulphonated castor oil products, con- 
tained combined alkali, for instance with water solutions 
of monopol soap, turkon oil, etc., hexalin soaps give cleat 
preparations of oily consistency. 

These preparations offer a certain resistance to dilute 
mineral and organic acids and have a corresponding stability 
in the presence of alkaline earth salts, readily dissolve 
hydrocarbons of the fatty series (benzine, mineral oil), 
chlorinated hydrocarbons and fatty oils. 

These hexalin-sulphonate preparations can be extensively 
ised in the textile industry and results are obtained with 
them, which could not be duplicated with either soap solu 
tions alone, or with turkey-red oils, or their lime and acid 
resisting substitutes. 

These oil preparations are utilized in an interesting way 
in the cottonwear dyeing industry, in the wool dyeing in- 
dustry, in sizing, in bleaching and in mercerization.— 
Scifensteder-Zeitung. 


ne 


Potash in 1922 in the United States 


The Interior Department announces that returns received 
by the Geological Survey, from the producers of potash in 
the United States indicate that the output in 1922 amounted 
to 25,176 short tons of crude potash salts containing 11,714 
short tons of actual potash (K,O). The sales amounted to 
22,028 short tons of crude potash containing 11,313 tons of 
K.O valued at $463,512. About 30,000 short tons of crude 
potash were held by the producers December 31, 1922 


cet 


( 
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LIQUID SOAP MANUFACTURE 


Liquid toilet soap is fast taking its place as a staple 


article, and the production in 1922 reached approximately 


( 1,750,000 gallons. 


to 6G 


With the individual dispenser for single wash basins, or 


oe in the tank system for one or more basins, the sanitary 
” value and the economical value at once make liquid soap 
its own salesman. Any one going into a public washroom 
ae gains material satisfaction if the washroom is clean and 
- orderly with attractive soap dispens¢ rs or soap dispensing 
“P systems and the resulting clean wash basin Nor is the 
day far distant when all homes will be so equipped. Propet 
“i advertising will create the demand which today is rapidly 
” increasing. Shower baths, bathtubs, and wash basins for 
: the home are now being adapted to the use of liquid soap. 
7 The manufacture of good liquid toilet soap is not a simple 
‘5 task and -demands the closest chemical control. For that 
7 reason, and due to the fact that many so-called liquid toilet 
ng 


soaps are on the market which should never be used as 


toilet soaps, a great deal of unjust criticism is made, classi- 





fying all liquid soaps with the poor cheap soap with which 


time come in 














the critic has at some contact 
he Liquid soaps cannot be made by any hard and fast rule. 
ae Every lot of oil varies, every lot of lye varies, and unless 
ve all the ingredients, and the finished batch of soap are care- 
li fully analyzed, a slight variation might develop which would 
nd destroy (as far as toilet use is concerned) several thousand 
gallons of soap. Second only to careful chemical control is 
m - : 
nd the importance of having a soap maker who knows his 
he art. A complete saponification is absolutely necessary and 
ed a neutral soap must be obtained. This is one very impot 
tant reason why liquid toilet soaps should be purchased onl 
a from reliable soap manufacturers and not from j¢ rs 
Complete saponification cannot be determined until the bate 
n is practically finished At this point, close to the finisl 
ty excess alkalinity may be easily corrected, but incomplete 
: saponification, only by long boiling and careful operati 
n which will tend to darken the soap considerably. 
n e oils most commonly used in quid soap rm fac 
Ns are cocoanut, palm kernel, cor! ind cottonseed Oils tke 
™ r d and soya bea ire used by s manut tu 
te but should never be sold for toilet us We have found 
ty from exhaustive experiments th cocoanut o1] 1 ir su 
ve perior to any cther oil for the 
SOADS Its clear sing qualitie S 
he ind its splendid lathering qualitic learly prove its - 
th periority 
u Liquid scaps should be manufactured from the purest 
id cocoanut cil obtainable on the market, each lot carefully 


analyzed for free fatty acid, impurities and rancidity, befor 


1. acceptance, and purchased under detinite specifications 


Then laboratory batches should be made and the formulas 
the [ 


been 


given to soap makers only after a perfect laboratory 


atch has made, the laboratory kettle repr xlucing as 


nearly as possible the actual plant kettle conditions. Th: 
od potash solutions, lots. 


in 
d at regular thorough agitation to 


made up in tank should be analyzed 


intervals after prevel 


14 any error in formulas during the manufacture of a series of 
ta batches. 
yt 


le 


After the soap is finished it should be carefull 
analyzed for alkalinity or acidity and unsaponified oils. No 
soap should be dropped from the kettle until it is O. K.’d as 
neutral and completely saponified. It should 





then be put 





By C. W. CROWELL, Chemist and Superintendent, Rochester Germicide Co., Rochester, N. Y 


hrough an ageing process betore being put o1 sale r care 
ily filtered if used immediately 
The most satisfactory liquid toilet soap is one « 5 
to 17 per cent anhydrous soap, although the trade als 


> - . 
10 to 12, and a 20 to 22 per cent 


demands a 


using the term anhydrous soap, the writer means an un- 
adulterated soap free from water iry substance after 
eating three hours at 105°¢ 

\t this point it might be well to take up the questio: 
i what total anhydrous soap really means. Anhydrous 


free from and hardly 
the determination of total anhydrous soap, as outlined in 


cation sheet No. 124 of the 


of Standards, Department of Commerce 


means moisture seems applicable 


the new government speci 


Bureau 


By the government method, the soap is broken down 


Tatty 
The fatty acid is then dissolved in ether, alcohol added, 


with acid, separating out the combined fat as acid 
1 


the soap reprecipitated with c. p. caustic potash by 


titrating to neutrality, the alcohol and ether evaporated 


off, and the soap dried to constant weight at 105°( 
his 
ce 


ne Same 


method determines what might better be termed 


soap and of course eliminates any adulterant, but at 
time, it eliminates glycerol, which amounts to about 


wo per cent in the 


both to the 


of the 


soap solution and which is of material 
aid lathering qualities and the emollient action 


writer that this 


the 


soap. Therefore, it seems to the 


government specification really endorses use of oils 

















from which the glycerol has been extracted. The chloride, 
sulphate, sugar, and insoluble matter tests carefully prevent 
iny unscrupulous manufacturer from “loading” his soap, 
ilthough the silicate test might be idded This is a per- 
sonal view, with experience as the teacher It s S 
manufacturer money, but it certai results in the pro- 
lucts1 ot oore erades soap im 1 will t e an 
id to repeat sales, for the majority t purchasers of liquid 
ip today pin t ith on t Q ment specifications 
\! idulterates li id S met t g ment 
cincatior 15 yx cent tot drous s ip, Must ¢ - 
19_%) , P Sand | < oa ther words n pre- 
ing the formula, 19-20 pe ent solids mus used 
Competition compels the S ls Irom which t givcer< 
eel ext ct W s pec ( TT s 7 id- 
ed to 
\ much s ter method et ning tota 1 5 
ip, giving a result checking within 0.3-0.4 per cent of 
the long g i ment n ho vas devised y the writer 
few years ago, and may i st. Both the time 
volved and the difficulty in obtaining pure alcoho! were 
the reasons for working out this simpler test, which is 
simply an inversion of the old standard hardness test for 
vater 
\ standard hard water is made w vy the following 


Weight out 
previously 
C.P.HC}, 
FIC. 


neutralize 


method 1.787 gems. of P.CaCO., which has 


been dried overnight at 105°C., dissolve in 


evaporate to dryness, with minimum 


take P 
900 cc 


indicator 


make up to 


dissolve, 


approximately ) 
with ammonia (litmus 
liter at 20°¢ 


This is the only 


and bring up 
to exactly 1 
made up 
200s cc. 


are used 


solution required and can be 


any desired quantity at a _ single time 


vlindrical bottles about 2 inches in diameter 








for the test. 100 s of the CaCl, solution are measure 
into t ron calibrated pipette, and the liquid 
soap « tested run into this standard hard water, droj 
by drop, and shaken until a permanent ring lather is formed 
These ring eries of discs of soap are formed when an 
excess Of soap is present. They are made by shaking thx 
solution, then turning the bottle in a horizontal position 
whe n soap will cling to the upper side ot 
the tle across to the surface of the liquid. The number 
f ccs the unknown soap which are used, divided int 
100, gives the per cent total anhydrous soap, or (not to 
confuse the result with the alcohol-ether method) per cent 
S ap i t 

\ completely saponified liquid soap will not smart or 


contrary 


cold 


irritate thre lands le spite statements to the 


liquid soap users 


Chapping, a common complaint of 
weather, is not due to the soap, but to neglect to properly 
dry the hands after washing 


Perfuming is probably one of the most difficult tasks in 


f liquid soaps, difference of opinion being 


the nishing 


the greatest cause of the difficulty For that reason differ 


ent types of perfumes should be kept and used to satisfy the 


trade demands, and continual research kept up, on new pet 


fumes, as to kind of odor and permanence, for many de 


lightful odors lose their fragrance after being but a shor 


time in the soap 


Liquid soap manutacture, now only in its infancy 


while 


passed the stare ot guesswork, and t 


products of reliable companies, maintaining their researcl 


departments, may be, and are accepted as 


idditions to American industry 


worthy iluable 


PERFUMED HOUSEHOLD SOAPS 


Many isehold soaps are being perfumed. A movement, 
by the medical profession, is afoot 
ol or perfuming 
which is far from being an ideal soap 
the first of the 


other 


mirbane oil for 


almond soap 
aromati 


hand also 


sat 


It is a fact that nitrobenzol, 
synthetically, is on the 
the most Mirbane oil 


as cyanides, it is true, in a less serious form, but 


bodies he made 


dangerous one causes the 


trouble 


same to such an extent that the medical profession 


soaps perfumed with 
mirbane oil should be placed on the black list of 


It should hardly be tolerated for industrial 


ustified in deciding that 
all hospi 


purposes 
Mirbane ol ts 


as unperfumed soaps 


lerogatory to the reputation of perfumed 


as well There are perfectly harm 
less bodies which have a far more agreeable bitter almond 


odor, such as benzaldehyde \ll almond soaps, as proposed 


by the Parfumerie Moderne should bear the inscription “free 


from nitrobenzol.” 


American and English soap manu- 


Before he war the 


facturers used a French lavender essence. Since this essen 
tial oil became much more expensive, they only used it for 
toilet soaps and used for household purposes spike lavender, 
rosemary, citronella and. terpineol 

The hygienic properties of spike and rosemary are similar 
to those of lavender, which were demonstrated by the skin 
specialist, Dr. Marchand, and also similar to those of euca 
lyptus oil, as the latter contains considerable quantities of 
cineol and eucalyptol. 


Citronella oil contains chiefly geraniol, whose antiseptic 
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value has been proved and today is even considered more 
important than that of eucalyptus and cajuput oil. 

Terpineol has been used for medicinal purposes for many 
years, the same as other turpentine derivatives, t 
terpinol and terpine hydrate. Turpeutine oil itself is con- 
sidered a strong antiseptic for the urinal canals. 

Lemon, lime and bergamot oil owe their antiseptic proper- 
ties to the ionization and ozonization through the air, which 
take place under the influence of moisture. 

Under this influence all other essential oils, even all con- 
stituents and all synthetic perfumes originating from essen- 
tial oils, are antiseptics; therefore soaps can only benefit 
from the addition of perfumes. And as citronella, spike 
and others are inexpensive, the commercial advantage ob- 
tained exceeds the expenditure involved by the perfume 

Che perfume is generally added, immediately after “boil- 
ing” the soap mixture, that is when the completely prepared 

Some perfumes of very 
high boiling points, however, will not mix thoroughly ; 
they are kneaded into the soaps in the milling machine, 
which process causes no appreciable evaporation The 
products containing hydroxycitronellal as their base, such 
as lily of the valley, lilac and alpine violets, belong to these 
bodies and supply excellent perfumes 

All in all, the perfuming of household soaps is a paying 
It improves the quality of soap, facilitates sales, 


such as 


soap can be cast into the moulds. 


proposition 
causes no technical difficulties and is inexpensive. 


PURIFICATION OF OILS AND FATS WITH 
HYDROSILICATES 


One thousand grams of grapeseed oil of second pressing 


are placed in a round-bottomed flask which can be heated 


to any desired temperature by an electrically heated oil bath. 


After 30 g. of (an aluminum hydrosilicate) have 


been added the 


“tonsil” 
is placed in the oil bath and a power- 
Then 


and kept 


Hask 
ful hydrogen current permitted to pass through it 
the temperature is gradually increased to 250° ( 


at this point for 4 or 5 hours. The process may be con- 


sidered completed as soon as the rising smoke is no longer 


gray, but bluish 

Che flask is then taken from the oil bath and the contents 
filtered, after it has been cooled to 80 In this manner an 
The fatty acids evap- 
process are condensed and may be used 
desired They about 90% free 
Hydrogenous gases may be used in place of 

instance The known 


fat substances with Fuller’s earth is always 


oil of a very light color is obtained 


orated during the 


for any purpose contain 


fatty acids, 
well 


generator gas. 


hydrogen, tor 
treatment of the 
hydrogen current and in comparatively 


No. 339,575, Dr. V. 


carried out in the 


German patent 


high temperatures 
Schwarzkopf, Bremen 
PATENT FOR SOAP DISTRIBUTORS 
No. 11,704 
comprises a 
delivery 


R. L. Delperier, 62, Rue de Saintonge, Paris 


1921.—A 


flexible 


device for supplying liquid soap 


pear-shaped receptacle provided with a 
end of which extends nearly to the bottom of 
while the other end is secured to a nozzle 
The open end of the r pectacle 
of india-rubber, is bound on a ring 


The rubber delivery 


tube, one 
the receptacle, 
at the end of the neck. 
Fig. 1, which ts made 
2 to which the neck 3a is screwed. 
tube 6 is fitted to a nozzle 5 screwed into the end of the 
neck 3a and provided with an aperture 7 uncovered by 
the tube 6 to admit air into the recptacle when pressure 
thereon is released. The nozzle may be covered a cap 
8 when not in use. As shown in Fig. 4, the receptac:e 
may be enclosed in a metal casing 9 adapted to be mounted 
above a washstand. A iug 20 on a lever 18 pivoted in a 
sheath 21 on the outside of the casing 9 passes through an 
opening 17 in the casing to exert pressure on the receptac!* 
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ALKALI PROSPECTS IN THE SOAP INDUSTRY 


On r tw t the soap manufacturers are in a position 


where they do not have to pay much attention to the open 


market ilkalis excepting insofar as they are interested 
in selling their own surplus production. If all of them were 
in this tunate position, there would not be any reason tor 
a discussion of prospects in the alkali trade during the 
coming vear \s it is, however, most of the producers art 
forced g into the market for alkalis periodically and to 


purchase at what advantage they can. Not all of them are 


good buyers and some of them have demonstrated that the) 


are remarkably poor judges of market conditions in the 


making of their contracts. Inasmuch as the cost of their 


alkalis is a very important factor in the costs of their tinished 


product and hence in their profits, it is probably worth while 


to offer an exposition of the condition of the market for 


alkalis upon the eve of the contract season, in a little more 


extended fashion than is presented in our monthly market 
reviews 
It is customary tor the consumers and especially for those 


in the soap industry who use large quantities to place their 


alkali contracts early in the autumn, covering in these 


contracts deliveries during the coming year or at least for 


the first six months of that period. Manufacturers of alkalis 


customarily anneunce their contract prices publicly early in 


September. Ky this time, some of the contract business has 
been actually closed and probably a very large percentage 
of it is in progress of negotiation. Most of the largest 
consumers are doubtless informed as to contract prices much 
earlier than are the smaller ones. This apparently unfair 
custom arises out of the keen competition between the manu 
facturers of alkalis for the most important contracts. They 
are more or less content to let the little fellow wait while 
they S121 ip the big tellow. Once he is hooked, prices 


become public property and the little fellow is able to obtai 
his first inkling of market conditions 

The situation with the manufacturers of alkalis this year 
is rather peculiar. Most of them are now operating and 
delivering under contracts which were made last year. Since 
that time their costs of production, according to their own 
story, have increased materially. One of the leading com 
panies that last October it has made three 
advances in wages, is paying materially higher prices for 
replacements in its equipment and in addition is contracting 
for its coal supply at a much higher figure than that which 
prevailed a year ago. Naturally, all of the manufacturers 
of alkali are similarly placed as regards their production 
costs. There is no particular reason to doubt this statement 
of the situation, even though it comes from a seller who is 
about ready to announce contract prices for next year. 

This condition would seem to indicate an extremely strong 
prospect of an advance in prices when the new contract 
hgures are announced. However, preliminary figures 
gathered during the past two weeks, indicate that there is no 
immediate intention among the producers of advancing their 
contract prices, to the larger consumers at any rate 
Instances of the signing of contracts for delivery of caustic 
soda during the tirst three months and in one case during the 
first six months of 1924, at the same schedule of prices exist- 
ing at present have come to light. It is reasonable to sup- 
pose that the principal contract purchasers will all get the 
advantage of this policy in spite of the fact the contract 
sales at last year’s prices must inevitably be made at a lower 
margin of profit than that prevailing a year ago 


The Export Trade 


a ; secede , 
f Possibly, at xplanation of this peculiar condition may be 
ound In export conditions. It has been extremely difficult at 
Various ‘times during the last year for the American 
producers 


states since 





iustic soda to obtain their share of the world 


trade. The South American market, which is an important 
one, has been demoralized during most of the first half of 
the year by the price cutting campaign inaugurated by certain 
of the British manufacturers. Goods, which have been sold 
to South America by the domestic producers, have bee 
turned over at about cost. In no instance have profits been 
sufficient to fully compensate the exporters. The only ad- 
vantage has been to continue a foot hold in this important 
market. Caustic soda from England has also cut int 
American sales in the important Japanese market materially 
and goods shipped to Japan have not always netted a profit 
to the producers 

More recently, 
to reason on the 


however, there has been sign of a return 
part of the British producers and prices 


have been stabilized at a figure which would enable the 
American producer to send his goods out at a profit. This 
has not been a gratuitous concession on the part of the 
Briton. It has rather been forced from him by industrial 


conditions in England over which he has had little control. 
American producers see an excellent opportunity in foreign 
markets at present and during the coming year. Possibly, 
they expect to overbalance domestic business with foreign 
during the next year. ‘ 

It is possible that some of the soap makers will be in- 
Huenced in their purchasing policy by reports of severe 
competition between the chemical manufacturers arising out 
of price slashing and disagreement in some items. It is true 
that in the electrolytic production of caustic soda, a compan 
ion product in the form of bleaching powder or chlorin¢ 
must inevitably be produced at the same time. It is also 
true that the competition between the manufacturers oft 
chlorine and bleaching powder has been extremely bitter 
this season and has at times threatened a general price war 
which might conceivably be extended to other materials. It 
must be considered, however, that the electrolytic productior 
of caustic soda is not more than 10 per cent or at most 
fifteen per cent of the entire production of the commodity. It 
is hardly likely that the electrolytic manufacturers will run 
the risk of starting a war in alkalis which they could not by 
any stretch of the imagination expect to finish. It is the 
more unlikely inasmuch as they are apparently to sell theit 
chlorine at a loss during the remainder of this season, and 
possibly during the coming season. Hence, extreme competi 
tion can hardly be expected to have any affect upon the 
markets during the coming months. 


No “Decline Clauses” 


likely to run into a peculiar situation 
on their contract business this year, which has not been much 
in evidence since the close of the war. This is the probability 
that all “decline clauses” will be eliminated from alkali con- 
tracts made during the coming season. Prior to the war, 
such clauses, guaranteeing protection against declining prices. 
were extremely unusual. During the war and the period 
of depression immediately following it, the custom of 
guarantee against decline arose. It was a more or 
natural outgrowth of peculiar conditions and inflated prices 
together with an unwillingness on the part of the consumers 
to undertake contract obligations without such protection. 

Manufacturers have never liked the “decline clause.” It 
was forced upon them more or less against their will. And 
it may be said that the clause was never justified and that 
its adoption practically ruined the contract relation by giving 
the buyer every advantage and the seller practically none 
at all. 

So keen did the agitation for the removal of this clause 
become during the past vear, that a committee of prominent 
manufacturers representing the Chemical Salesman’s Associ- 
ation and. the Manufacturing Chemists’ Association recom 
mended a new form of contract for the sale of chemicals 
eliminating all protection of the buyer against decline. This 
form of contract has come into considerable favor and has 
already been adopted by many of the manufacturers. 

It is. of course, next to impossible to enforce the adoption 
of such a contract form and equally difficult to prohibit all 
protection against decline in the contract relation. It may 
be said, however, that manufacturers are well agreed upon 


Soap makers are 


less 
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the question and that practically all of them will offer con- 
tracts this year without such protection. Soap makers, who 
have getting protection, should scrutinize contracts very 
carefully and if there is a “protection clause” should compare 
the prices which the contracts carry with those of makers 
who have eliminated such clauses. This is a year when prt 
tection must be paid for. 

In regard to the condition of 


been 


the companies selling alkali 


there need be little fear on the part of the consumer that all 
of the old line companies will be able to go through with 
their contracts without difficulty, save such as arises from 
strikes and other circumstances beyond the control of the 


manufacturer himself. There have been rumors about some 
of the alkali makers during the summer’s depressed period, 
but these have vague, indefinite, and of very little 
moment when actually traced to their sources. It is a fact 
that the manufacturers, and particularly those that have been 
engaged in the price war in chlorine and bleaching powder, 
have not reaped the profits which they expected, but all of 
them are in a prosperous conditic n and probably all of them 
will show a profit on the last year’s oper itions. There need 
be no fear, then in placing the season’s business with the 
manufacturer who is able to offer the best terms in regard 
to price and delivery. 


been 


Foreign Alkalis 


Those who have been fortunate enough to have contracts 
offered them at the existing levels of prices, it would seem, 
need have little fear in placing such contracts, regardless of 
the absence of “decline clauses” from their contracts. Those 
who have not had goods offered to them as yet, may calculate 
on their costs allowing at least the present alkali factor to 
operate in their computations. There is not much chance of 
a decline. In fact, the manufacturers state that there 
the remotest possibility of lower alkali prices during 1924 
Early contracting would seem to be good policy. While it 
does not seem that prices will be any — r, the cost factor, 

possible failure of the export trade, or on the other hand 
an extremely good export demand at high prices, or any other 
mnerens s factor in the even trend of the market could easily 
cause sharp advances in the prices of domestic 


during 1924, 


is not 


alkalis of 


origin 


lurning r a moment from domestic caustic soda to 
foreign products of the same class, it may be said that con 
ditions tavor higher rather than lower prices. The pro 
cesses of many soap manufacturers and the quality and 


character of their products indicate the use of caustic potash 
instead of caustic soda. During the last two years, as was 
the case before the war, it has been possible purchase this 


product from the German producers at a considerable ad 





val over the American costs. Political conditions in 
Germany this year, however, have altered the situation 


caustic potash manufacturers are in 
cupied territory and little need be expected from them 
ring the next twelve months. Some of the others are now 
sed according to latest advices, difficulty i 
ting supplies of coal, raw materials, and othe: 
factors in production. ‘Costs of manufacture in 
are advancing and chaott ic political 
advancing them and in disturbing the 
There is every indication that any 
from Germany during the next year 
which was procured from the same source this year and 
In fact, there is a grave question whether any supplies of 
consequences will come out of Germany in the near future at 
prices which are within reason as compared with those pre 
vailing unti! recently. Fortunately, the producers of the 
material in this country are equipped to supply goods in fairly 
large quantities. They have been able to purchase their 
potash at the right prices. Further than they have 
never | “gougers” in the way of prices. It has been the 


materially. Some of the 


t 
owing to the 





necessary 
(sermany 
conditions are aiding 1 
routine of production 
caustic potash obtained 
vill cost more than that 


this 
peen 
policy of the domestic producers to maintain equitable price 
levels, taking moderate profits, and it is probable that this 
policy will be continued in spite of a probably most favorable 
position to develop in the near future. Higher prices than 
those coming from Germany during the last year or so, are 
more than probable. Excessive prices are not probable at 
all regardless of the position of Germany in the market 
Costs in the soap industry, or, in any event that part of 
them which is traceable to alkali prices, seem likely to b 


higher next year. Early contracts may conceivab! cure 


better terms and prices than those signed later | soap 


trade has a reputation as being among the best buyers asso- 
ciated with the chemical industry. It will be interesting to 
see how that reputation is maintained during thx ming 


season, 


QUICK DETERMINATION OF THE WATER 
CONTENT OF FATS AND OILS 
m Chemische Umschau, Vol. XX] Vy 


f 
Ten cc. of oil are placed in a small porcelain bow \ fter 


the temperature has been ascertained a preparation con- 


sulfate ind 
Then the 1 1X- 
5 of 
After two or three minutes the maximum of the 


sisting of two parts of anhydrous magnesium 


diatomaceous earth is added 


with a 


one part of 
stirred 


a degree. 


ture 1s thermometer graduated to tent 


increase in the temperature is reached, and with the aid 


of the latter the water content can be read directly from 
a prepared table. Solid fats are dissolved with an 
anyhydrous solvent before their examination. An applica- 


tion for a patent for the preparation has been filed by the 


inventor, H, Oertel, Neuenahr, Mittelstr. 8. The following 
tests have been made with an oil with various water 
contents: 

Water added, per cent....... OS 10 45 20 25 38 


Temperature increase, per cent 0.7 1.3 19 2.7 34 42 
Water content according to the 


table, DEE GO ines cS es eeu 05: 40° 15 2.0 3.1 

H. W. Cole, president last year and a governor oi the 
Insecticide and Disinfectant Manufacturers’ Association, has 
left Barrett & Co., this city, to become vice-president of 
Baird & McGuire, Inc., manufacturers of disinfe 


at Hol Mass. 


br ok, 


UNITED STATES SOAP PATENTS 


\mong the patents in our regular department of | S 
GRANTED (which ought always be consulted by soap 
readers), is 1,462,243, granted to Paul Leon Eugene Pech, 

France. In addition to the claims set forth in the official 
report the inventor says: 

“IT have discovered that if a 4 per cent solutio1 chlorate 


said salt, is added 


Marseilles soap (soap embodying vegetable oil) 


f potash, i. e., a saturated solution of 


to ordinary 
water, for instance, if 66 


which is entirely insoluble in sea 


grammes of said solution are added to 100 grammes of 
soap, a soap obtained which is soluble in sea water even 


solution of chlorate of 
small amounts during 
possib!] ithout 


after a period of a few years. A 
potash is added to the soap paste by 
the manufacture of the and as far as 
stopping the boiling 


soap 
operation.” 


Fats and Oils Output for Second Quarter 
luction of 1,091, 


factories 


\ total pro¢ 08.012 fats and oils 


by American 


pounds 


during the second quarter 1s re- 
from census re- 
354,104 
R70 823 
various 
greatest 


edible and neu- 


ported by the Department of Commerce 
production in vegetable oils was 
11,595,645 pounds; animal fats, 617 
grease 108,077,794 pounds. Of: the 
and oils covered by this inquiry, the 
504,021,821 pounds, appears for 


turns, Factory 


pounds; fish oils 


pounds, and 
kinds of fat 
production, 
tral lard. 

The imports of foreign fats and 
larger during the second quarter than the first, 
ception of cocoanut oil and inedible olive oil a 

The United States exported 243,279,070 pounds ot lard 
during the second quarter, 5 


25,255,713 pounds of oleo oil, 
~ ° A? 
5,480,344 pounds of refined cottonseed oil. and 2,344,206 
pounds of cocoanut oil. 
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MEXICAN OPPORTUNITIES FOR AMERICAN 
SOAP AND TALLOW INDUSTRIES 


In view of the nearness of a recognition of Mexico’s 


Government By the United States and the added interest 
our soap manufacturers naturally will take in Mexico as 
a consumer of the ir products, the following report otf 


) ; otal 
Consul Lee R. Blohm, located at \guascalientes, in Central 
Mex is Ol 


“The 


constitute a gor 1 market for 


says: 
and Zacatecas, Mexico, 


both toilet and laundry 


more than ordinary value. He 


States of .\guascalientes 


soap 
\ few well-known brands of American laundry soap are 
strong factors in the market and encounter no competition 
from soap “imported from other countries. However, 
European products have the larger share of the toilet soap 
trade [These are chiefly the medicated ind highly per- 
fumed soaps of Spanish and French origin. Ot late years 
trade in American toilet soap has been gradually increasing. 
It is thought that, by good salesmanship and the use of 
suitable samples, American manufacturers could increase 
their values of toilet soap to a considerable extent in this 
district. Mexican shopkeepers generally preter to buy such 
articles by sample 


“Local manufacturers produce about 50,000 kilos ot 
laundry soap a month. The entire output is consumed in 
the district, supplying about one-half of the demand for 


laundry soap of the lower grade. While this soap cannot 
compare in quality with the standard American brands, 
it can be sold much more cheaply. Recently local manu- 


facturers have placed on the market a toilet soap of rather 
indifferent quality. 


“Local manufacturers secure most of their raw material 
in Mexico. Mineral and vegetable fats are available in 
or near the district. Wood for crating the soap is also 


available. Cottonseed oil, soda, pitch, and perfumes are 
imported from the United States and England. 

“There is apparently little prospect that the United 
States will be able to secure a greater share of the trade 
in supplies at any time in the near future. There is a 
much better prospect of increasing the sales of the finished 
products.” 

The present demand for and popularity of American 
tallow has caused the important soap manufacturers of 
Mexico to purchase this commodity from the United States 
for the various soap factories, says a report received by 
the Department of Commerce from the American Consulate 
at Manzanillo, Mexico. Many factories of Mexico City 
and Guadalajara depend largely upon American tallow for 
their needs. For the five-month period of January-May, 
1923, imports of unedible tallow into Mexico totaled 92,942 
kilos, valved at $28,439, Mexican currency. 

It is declared that the present demand for American 
tallow in Mexico could be increased considerably if active 
measures were taken to introduce this product to other 
progressive soap tactories, since there are a great number 
of these soap factories in Mexico. It is added that the 
present supply of vegetable fats, either edible or unedible, 
does not seem to care for the demand. The statement car- 
ries a list of soap manufacturers in the consular district 
from which the report was sent, 


SOAP POWDER IGNITES SPONTANEOUSLY 


F. J. Whealn, general superintendent of the Albany 
Chemical Co., Albany, N. Y., supplies the following, which 
will be of interest to many of our readers: 

“In September, of last year, a barrel of powdered castile 
soap was placed in our storehouse, the temperature of which 
varies between about 65 degrees F. in winter to about 90 
degrees F. in summer. Last week, upon getting a smell of 


burning fat in the storehouse, we investigated and found 
that the soap had ignited spontaneously, and that three- 
quarters of the barrel from the center out was charred 


The soap was examined in our laboratories when purchased 
and found to answer the U. S. P. requirements. We did 
not, however, make any test for the percentage of free fat 
As the laboratory is exceedingly busy at the present time, 
we have not been able to have the outside 
burned material analyzed.” 


laver of the 
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FEATURES OF SOAP MATERIAL MARKET 


(Continued from next page) 
urope, but these positions are now being held at 8c per 
pound for round lots 
August 14, 1923 \. H. Horner 
Industrial Chemicals 
[he trade is beginning to talk about contracts and some ol 


th 


he soap makers are said to have closed a part of their alkali 
requirements for next year at prices unchanged as compared 
with those recently prevailing. This is an eminently satis- 
factory culmination of the for those who 
have purchased, for the advancing costs of alkali producers 


have argued for 


season's business 
contract scale. Caustic soda 
is moving quietly on spot and not very well for export. 
Prices are firmer than they a month ago, but this is 
largely due to curtailment of production by some of the 
largest manufacturers. The sharp competition in bleaching 
powder, which is a companion product to caustic in the elec- 
trolytic process, seems likely to have little effect upon alkali 


advances in the 


were 


prices, inasmuch as electrolytic production is only a very 
small fraction of the total output of these materials 

The price situation in foreign alkalis is a strong one. Ger- 
man production is limited and German costs are high. Do- 


mestic makers are doing the bulk of the caustic potash busi- 
ness and seem likely to take an even larger share in the near 
future. Carbonate of potash is also stronger, although it is 
not responding as rapidly as is caustic to the situation in 
Europe. 

On the whole, prospects seem to be for firmness and 
strength throughout the market. Liquidation of surplus 
supplies is over and new stocks are being brought forward 
at constantly increasing price levels. Demand is likely to be 
good beginning next month and prices of spot parcels will 
undoubtedly advance. Early contracting by the soap trade 
would seem to be the part of wisdom, for it requires a long 
stretch of the imagination to see anything like lower prices 
on the bulk of the articles consumed by the industry. 


Other Soap Materials 


The naval stores market is a hard one to report. So little 
has been done, both domestic and export, that a definite 
trend to market values and an insight into the future seem 
almost impossible of accomplishment. Rosin has declined, 
hut the decline has been an orderly one. Holders have not 
slashed prices because thy can see no improvement resulting 
from such action. Demand for export has been steady, but 
quantities taken have been small. England and Continental 
Kurope have been moderate buyers, but their industrial 
position is not very encouraging to the exporters. Until 
business revives, it is hard to see anything but dull markets 
and slowly easing prices. Other soap materials have been 
quiet and without definite change. Opinion in trade circles 
is that it will take a lot of buying to get any advances started 
or even to produce anything approaching firmness in the 
market 


New Orleans Vegetable Oil Centre 


New Orleans may become the greatest vegetable oil center 
in the country, according to Scott Hommand, assistant engi- 
neer of the dock board, who recently returned from a study 
ot oil handling facilities in other ports. New Orleans will 
build oil storage facilities worth about $300,000. The city 
has the advantage of a ruling by the Interstate Commerce 


Commission advancing rates on vegetable oil from the Pa- 
cihe to interior points by about 50 per cent. Waterway and 
rail communications between New Orleans and the interior 


JIVE 


the city the edge on New York 


Increase in Dutch Soap Trade 


A consular review for 1922 reports that the Netherlands 
soap factories expanded materially during the year, par- 
ticularly in their export trade. The imports of soap from 
the United States in 1922 were valued at $26,980, as against 
$77,447 in the previous year 











MARKET REVIEW ON TALLOW, ETC. 


TALLOW 





(Written Specially for This Journal.) 


The general tone of the Tallow market is steady with 


holders firm in their views at 67c ex plant or 7c delivered 
for the New York extra grade although latest sales were 
made at 67¢c per pound free delivery to buyer’s plant 

‘he foregoing indicates an advance of only a small frac 


tio! trom the recent low level, but the general feeling 1S 


better and indications point to sustained values and the 


likelihood of a fractional advance during the 


and the 


month 


Low 


early part of September 


erade fat stocks like garbage grease, etc., have been 


absorbed in good sized quantities for shipment abroad, 
reflecting a better tone to greases in general. 


larg 


reluctance on the 


The production of tallow and greases, while quite 


is nevertheless not burdensome, causing 


part of sellers to accept buyers’ views, and this tendency 


general market 
like cotton seed oil and 


helps to strengthen the 


Recently edible fats lard have 


shown resistance to further decline, and are now somewhat 
higher than several weeks ago, which may help to influenc 
the general situation 
\ugust 15, 1923 Portas T. Pt MEX 
GLYCERINE 
(MWrit Specially for Thi / 1 


During 
i rin 


¢ the past month an advance of le per lb. has taker 


lace in the price of Chemically Pure 





} 


the market price may be said to be 


refiners quoting 17%c. The advance is due to the 


shown in Crude during the last two weeks, both in 


untry and in Europe. Systematic buying on the part of 


refiners throughout the country has taken from the mar 


ket practically all single cars, leaving the only accumula 


tion in the hands of the large producers. During the past 
week in England Nobel’s have bought 6,000 tons of Crude 
Glycerine, which leaves less available spot and future sup 


Europe than for some time past The Explosives 


people as yet have not entered the market 


1] 
I 


Taking t 
Crude 


ligher, 


1es¢ 
facts into consideration, it looks as if the price of 


Glycerine will hold at the present levels, | 
which is 


and 


medical supply houses usually take on their stocks of Chem 


unless business conditions should be very poor 


not foreseen In September the wholesale druggists 


ically Pure Glycerine, so that if the othe: 


until then at the present prices, for the reasons spoken of 
above, we may look for an advance in Chemically Pure, i1 
the next 30 days 

\ugust 14, 1923 S. L. Parsons 


VEGETABLE OILS 
(IVritten Specially for This Journal) 
Vegetable Oils 
Although the 
good, manufacturers purchased 
This 


many 


During the past month the demand for 
was slightly better than the month previous 

ap business is said to be 
comparatively little oil during June, July, and 


s usually the 


August. 


case during the Summer period, but 
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people are of the opinion that soap-makers will enter the 
market shortly for their Fall requirements 

Several large contracts for future deliveries of Cocoanut 


Oil were recently placed, and while the price of this ma- 


terial at the Pacific Coast is still unchanged, the market 
the East is a little steadier, and importers and also do- 
mestic crushers here are not anxious sellers, the domestic 


crushers in the East have raised their views for futu 





deliveries. 
Palm Oils remained quiet until a few days ag 
Tallow. 


and inquiries for 


were too high compared with The latter material 


now a little steadier, fairly round lots 


of Palm Oils have been received lately, mostly for futur 


delive ric Ss. 


Olive Oil Foots have been in good demand all during 


this period, and practically every barrel of re-sale oil was 


taken into consumption. Many bids were received recently 








at &8'4c New York, for August-October shipments from 
(Continued on Preceding Pag: 
SOAP MATERIALS 
Tallow and Grease 

Tallow, New York, Spec lal, .0034¢ Edibl N Y ork, 
O8. Yellow grease, New York, .06@.07 WV hte rease, 
New York, .08@.09 

Rosin, Savannah, July 17, 1923: 
Common to good Sto |] 5.95 
D 5.95 Kk 5.95 
| 595 M 5.95 
F a 00 
(y 5.95 \\ (y 25 
H 5.95 W.W ‘ 7.25 
Starch, Pearl, per 100 Ibs.... snk wae » -D.22 
Starch, Powdered, per 100 Ibs 3.12 « 
Stearic acid, single press d, per lb 12 
stearic acid, double pre ssed, per lb.. 13 ( 
stearic acid, triple pre ssed, per Ib 14a 
Glycerine, C. P., per Ib 714-18 
Glycerine, dynamite, per Ib 16 
Soap lye, crude, 80 per cent, loose, per lb LY 
Soap lye, saponification, 80 per cent, loose, 

per Ib j 

Oils 
Cocoanut edible, per Ib 10 ( 1034 
Cocoanut, Ceylon, Dom., per Ib 0 09% 
Palm, Lagos, per lb 07% 
Palm, Niger, per Ib 07 
Palm, Kernel, per Ib.. nominal O84 
Cotton, crude, per lb., f. 0. b. mill il 
Cotton, refined, per lb... New York 12 
Soya Bean, per lb 
Corn, crude, per lb 12% 
Castor, No. 1, per Ib “ee 13! 
Castor, No. 3, per lb 12 a 
Peanut, crude, per |b 15 ominal 
Peanut, refined, per Ib . ‘ 16 nominal 
Olive, denatured, per gal 1.15 a 1,20 
live Foots, prime green, per lb.. Os OY 
Chemicals 

Soda, Caustic, 76 per cent, per 100 Ibs 3.35 @ 373 
Soda Ash, 58 per cent, per 100 Ibs.. wa eee 
Potash, caustic, 88°92 per cent, per lb 

f. o. b. Works a ON a UY 
Potash Carbonate, 80485 per cent, per lt 

hrs ‘ ; : oe ; O0714@ 08 
Salt, common, fine, per 100 Ibs nominal 
Sulphuric acid, 60 degrees, per ton... 10.00 @11.00 
Sulphuric acid, 66 degrees, per ton........15.00 16,00 
Borax, crystals, per II ; ~ 0542 06 
Borax, granular, per lb i O50 06 
Zine Oxide, American, lead free, per Ib OS «@ 08% 
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An tnuttation 
to Our Readers 





>| CORDIAL invitation is extended to the readers 
of The American Perfumer & Essential Oil Re- 
‘*) view to visit our booth and make full use of our 
| facilities at the Ninth National Exposition of 
Chemical Industries, Grand Central Palace, New 
York City, during the week of September 17. 





Representatives will be glad to give full information about 
sources of supply for raw materials, machinery, equip- 
ment, etc., used in our industries and to aid otherwise 
visiting manufacturers of perfumes, toilet preparations, 
soaps, flavoring extracts and allied lines. 


Booth 226, Mezzanine Floor 


. Ths 
American Perfumer 


and Essential Dil Review 
14 Cliff Street, New York City 
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COMPAGNIE DUVAL 


32 CLIFF STREET NEW YORK 


AROMATIC CHEMICALS AND SYNTHETIC 
FLOWER OILS OF OUR OWN MANUFACTURE 


Citronellol Narcissus Oriental M Jacinth Rose 
Citronellol Acetate Geraniol Rose (American Beauty) Jasmin White 
Rhodinol Geranyl Acetate Linalool Syringa 
Rhodinol Acetate Gardenia Linalyl Acetate (70% Wistaria 
Lilac Sweet Heliotrope Fleur to 90%) 


SOAP PERFUME OILS AND OTHER OILS FOR TECHNICAL PURPOSES FROM 45c LB. UP 


Sole representatives in the United States and Canada for the following firms: 


SCHMOLLER AND BOMPARD 
GRASSE, FRANCE 


LEADERS IN NATURAL PERFUME MATERIALS OF SUPERIOR QUALITY 


Can Offer at Attractive Prices 


Palma Violet Concrete 
Genet 
Tuberose 
Rose 
Jasmine Flower Oils, Etc. 


FRANZ FRITZSCHE & COMPANY 
HAMBURG, GERMANY 
Aldehyde C 14 
Benzyl! Acetate 
Benzyl Benzoate 
Linalyl Acetate 
f Methyl Anthranilate 
ba Violet 100% 
(Alpha Beta-Methyl) 














MARIO DE PASQUALE 
MESSINA, ITALY 


SPECIALTIES 
Mandarin 
TERPENELESS 
Bergamot 
TERPENELESS 
Lemon 

TERPENELESS 
Orange 

TERPENELESS 


= As well as all other Handpressed Oils 


D. M. BAKARDJIEF, KARLOVO, BULGARIA 
OTTO OF ROSE 


As it comes out of the still 
Our Chemists Are at Your Service for Any Information That You May Desire at Any Time 


Free of Charge. 
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THE STANLEY MFG, CO, 


DAYTORP CHIO 











Rican iene teenies” lt eB nN an ll at. enced te enema eng 


= 
} 


Ge STANLEY LABELER; 


For the Exclusive Benefit of the Users of 
Stanley Gummed Metal Labels 








Results— Evidence— 
TANLEY LABELING 
1 Cuts labor labeling cost MACHINES are in successful 
Operation in the factory of 
2 Uniformly attaches the label. RICHARD HUDNUT 


New York City 


3 Makes the label stick permanently. ANDREW JERGENS 
- Ll innati 


4 Will attach labels to round or curved 
surfaces as quickly and as easily as to 
perfectly flat surfaces. 


WORDWORTH 


PALMOLIVE CO 


Milwaukee, Wi 


5 Successfully labels boxes, jars or bottles 
: ARMOUR & CO 
—and quickly. ae 


LEASED AT NOMINAL RATES TO CUSTOMERS 


For Particulars Write or Phones 





THE STANLEY MANUFACTURING G. 
DAYTON, OHIO 





kc ene ee © GED © GHEE 0 GENE © GHEED © GEEEEDO GHEEED © GREED © GED (+ ten mua RE yey’ 






See other side for Samples of Stanley Labels 


Et. 
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Phenyl Arome 


A product of exceptional purity, 
strength and stability. Odorous, 
sweet and flowery. Its suggested 
use in Narcissus, Lily of the Valley, 
Lilac and modern type odors makes 
its use and adoption of prime 
importance as an Aromatic Prod- 
uct. Price $28.00 a pound. 


Write for sample 


VAN DyK & Co. 


Founded 1904 


WORKS: 6 Platt Street 
JERSEY CITY, N. J. New York 


In making perfumes with Denatured Alcohol, insure the quality 
by specifying Van Dyk & Co.s brand Diethyl Phthalate. 


SOEBRBSBE SBE SBE SERB SB SB SB SB SERB SEB HBR EE SE SE EB 


SSASSSRSASBSBSASSESEREEREREREERERERERERERERE SR 


Something New—Something Different 


BEBRRERERRESERERRRRRRRRRRERERR RRR RRR RRR RRR RRR RRR RRR RRR BRSRBRBRSSRERR, 


BEBE BEBE EBB BRB RBBB BRB RBBB RBRBRBERB RBBB SBERBRBERBRBEES 
VOCE e eee eee eee eee eee eee eee ee eee eee 


Seeeea 


WCC Cee 


Seeeaa 
BEBE EBEEBESEEBE EBB HRBRBHERBEBREEB EE 


CECT CCC 
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Societa Italo-Francese 


per (Industria dei Profumi e dei Prodotti Chimici 


VALLECROSIA (Bordighera) _ Italy 





Works at Vallecrosia 


Other Works at FONDI (Caserta) and St. Marie de Madagascar. 


—We deliver from our own plantations the same products manufac- 
tured till to-day only by the Grasse Industry. 

—Our plants are equipped with the most modern and perfected 
apparatus. 

—Our flowers do not suffer during transportation, as the works are 
right amidst the plantations. 

—OUR WORD IS QUALITY: WE SELL WITH ABSOLUTE 
GUARANTEE OF PURITY. 


NATURAL CONCRETES OF FLOWERS sbsotutes and tiguides 
ESSENTIAL OILS iosemary, Thyme ete. 
FLORAL WATERS 
FLORENTINE ORRIS feesini 


Samples and Prices on Request 
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DO YOU KNOW 


THAT THE SUPREME COURT OF THE UNITED STATES HAS DECLARED | 


1. That an unregistered trademark is valid only in that portion of the United 
States where it has been actually used in business ? 


2. That you cannot prevent another from using your unregistered trademark 
in that portion of the United States where you have not previously used it? 


3. That a user of your unregistered trademark in another portion of the United 
States can prevent you from using it there, although you may have adopted it 
years before he did? 


From the above you will see that you may be unable to extend your business 
under your unregistered trademarks. 


Have you protected these most valuable assets of your business by proper 
registration in the United States Patent Office? 


Consult the Patent, Trademark and Copyright Department of the 


Perfumer Publishing Company, 14 Cliff Street, New York City 


We Handle These Books _ | 


Chemistry of Essential Oils and Arti- Perfumery (E. J. Parry) d 
ficial Perfumes (Parry) Vol. I Perfumes and Cosmetics (Askinson) . 

Perfumes and Cosmetics (Poucher). 

Condensed Chemical Dictionary Practical Flavoring Extracts (Kessler) 3. | 


Cosmetics (Koller) Scientific American Cyclopedia of 
Die Moderne Parfumerie (Mann) In Formulas 


Soap (Simmons) 
Hydrogenation of Oils (Ellis) 


Industrial Chemistry (Rogers) 
Manual of the Essence Industry (Wal- 


Soap Making Manual (Thomssen)... 
Soapmaker’s Handbook (Brannt).... 
Standard Formulary (Hiss & Ebert).. 


Manual of Toilet Soap-making (Deite) 7.50 Twentieth Century Book of Recipes, 
Formulas and Processes 4. 
Modern Soaps, Candles and Glycerine 


| 
(Lamborne) y U. S. Dispensatory . > | ' 
National Formulary U. S. Pharmacopoeia | 


Nouveau Formulaire des Parfums et Volatile Oils (Gildermeister and 
des Cosmetiques (Durvelle) in French 6.00 Hoffman) Vols. I and II (each).... 10.00 


Perfumer Publishing Co., 14 Cliff St., New York 
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Taking things easy these dog days? 


Keeping cool in some country place? 
Why not “keep cool” all year? 


Why not take things easier all year round? 

) Why worry about deliveries, why worry 

mm about quality, on your Compacts, your 
Lipsticks, your Eyebrow Pencils? 


Keep cool and calm all the time—increase 
your business, too—by putting your whole 
Compact problems up to Julius Schmid, Inc. 


Here is a concern strikingly well equipped 
| to handle the smallest and the largest orders 
for Compacts, etc. put up under your own 
brand—a concern ripe in experience, and 
rich in reputation for unquestioned quality. 


Get in touch with us to get 
in touch with you. 


o| Julius Schmid, Inc. 


439 West 55th Street 
New York 
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é& or effectiveness of a powder puff 


SS is dependent entirely on the qual- 


——— 


. “= . . . 
ity of the plush from which it is made. 


All of the wool and cotton plush used in 
Maurice Lévy powder puffs is woven 
exclusively on our own looms, so that a 
smooth, uniform and effective pile is al- 


ways assured. 


To the best of our knowledge, we are the 
only puff manufacturers in the world who 
go to this extreme to perfect a plush spe- 
cially suitable for powder puff purposes. 


MAURICE LEVY 


“Better Powder Puffs” 


Factory New York Office: 
New Rochelle Hygienol Building 
New York 120-122 W. gist St. 
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Let H. W. Eddy 


Prepare Your 
Application 


for Permit Under the Federal 
Prohibition Laws—Also Supple- 
mental Forms and Bond! 


The many details to be complied 
with and the difficulties encountered 
under the Prohibition laws present a 
task for an expert. 





No charge is made for the extensive 

service I render patrons. The price 
Se _ at which bonds are sold is the same as | 
H. W. Eddy, The Bond Man others charge. 


M“ Service Department is a clearing house for all | 
I difficulties experienced by permittees. These diffi- | 
culties are tabulated and when the line of procedure is 
once defined, same is available for use in similar instances. 

Practically all questions which have arisen under the 
prohibition laws have been answered by my office. 

From the Atlantic to the Pacific, and from Canada to 
Mexico, busy executives of large firms find my services 
indispensable. 


It costs me between $30,000 and $40,000 per year to 





vratuitously render this service to my patrons. 


Over 12.000 firms have obtained their bonds of me 


and enjoyed my service. 


H. W. Eddy—The Bond Man 


St. Louis, Mo. 
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f You Need Collapsible Tubes 


—plain or decorated 
—in any size to one inch in diameter 


We Can Give You 
Unusual Service 


PURE TIN 
TIN COATED 
LEAD ALLOY 
WRITE FOR FULL 


INF IR MATION 


No Order too Large 
None too Small 


HORAK MANUFACTURING CO. 


2524 S. Western Avenue, Chicago, IIl. 





ELKO PRODUCTS 


HE manufacturer who has tried this rapid growing and exceedingly 
popular line of Perfume Bases has solved his greatest problem, by 
obtaining odors for his products that possess individual character and flowery 
fragrance, that is sweet and permanent. These creations are the achievements 
of skilled as well as gifted Perfume Chemists, who are entirely familiar 
with basic materials and their effects in the finished product. Basic materials, 
both natural and synthetic, are carefully selected from the best sources of 
supply throughout the world and examined in our own laboratory, for unless 
they test to the highest standard of purity, they are rejected and considered 
unfit for use in Elko Products. Elko Products are offered in a range of prices 
well within the reach of any manufacturer. 


Elkodeurs: Floral Ottos and Bouquet Elko Series No. 20: Popular Floral and 
Novelties. Absolute odoriferous bases rece Bouquet Bases, true to their individual 
ommended as the starting points for the types, recommended for moderate priced 


evolution of the highest quality perfumes. Perfumes and Teilee Weeece. 


Elko Perfume and Toilet Water 
Bases: Scientific blends of Natural and 


Synthetic materials, containing all necessary ; . 
fixatives, for the preparation of finished ‘™¢*Pensive Perfumes, Toilet Waters and 


Elko Series No. 10: A line of popular 
priced perfume bases, highly suitable for 


products possessing sweet and lasting flowery general Toilet Preparations. 
fragrance. 


Elko Powder Odeurs: Perfume bases of Elko Cream Odeurs: Perfectly blended 
the highest concentration, guaranteed to bases of highest concentration, that will not 
produce sweet and permanent fragrance in ‘discolor, but are stable and retain their 
Face Powders, Talcum and Sachet. Flowery Fragrance indefinitely. 


Write for our latest Price List. 


E. M. LANING CO. 


Incorporated 


Consulting—PERFUME CHEMISTS—Mannfacturing 


273 WATER STREET NEW YORK, N. Y. 


E. M. Laning, B. Se., Pres. Robt. C. Pursell, Phar. D., Vice-Pres. Wm. H. Barlow, Crad. Chem., Treas. 
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Societe des Produits de Synthese 


“SOPROS” 


Office and Works 
Mantes-sur-Seine (S&O) 


France 


Siége Social 
49 Rue Cambon 


Paris, France 





Manufacturers of 


QUALITY SYNTHETICS AND AROMATIC CHEMICALS 


POPULAR SPECIALTIES 


Oranger Fleurs — Floranol — Oeilletine 
Lilas S.P.S. Rose S.P.S. 


CHEMICALLY PURE PRODUCTS 


Aubepine from Anethol Hydroxycitronellal 
Aldehydes C, to C,, inel. Isoeugenol 

Cinnamic Alcohol Phenylethyl Alcohol 
Cetone D Rhodinol 

Citral Vanillin from Eugenol 
Eugenol Violet Bases 


Write for samples and prices to our Sole American Representatives 


E. M. LANING CO. 






Incorporated 
273 WATER STREET NEW YORK 
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H. EUZIERE & CO. 


GRASSE, FRANCE. 
&) 
ye 


Absolute Flower Oils, Liquid and Solid Con- 


cretes, Pomades, Essential Oils and Resinoids. 


“ESSODORS” 


We have specialized for many years in the 
manufacture of concentrated essences free 
from alcohol and we now offer, under the 
“ESSODORS,” a product which 


Absolute compound of 


name of 
can be described as 
Otto of Flowers. 


sible degree produces in a minimum vol- 
ume the maximum strength. They are 
therefore presented in the most convenient 
form for use not only in perfume, but also 
in powders and face creams, 
extreme concentration, 


Owing to their 


account of the 
saving of duty and freight, the amount to 
be used varies with every perfume. This is 
due to the fact that the constituents 
of Essodors are not all capable of con- 
centration to the same degree. 


Thanks to the scrupulously careful selec- doubly advantageous on 


their 


-— 


SON 


tion of the raw materials used in 
preparation, our Essodors are distinguished 
not only by their delicacy, but by their 


remarkable strength and lasting qualities. 


é¥ 
E. 
nm . 


<< 
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SG 


They contain in concentrated form all the 
constituents used in the manufacture of the 
finest perfumes, such as tinctures, fixatives, 
etc., thus producing by simple dilution in 
alcohol a quality of perfume equal, and 
even superior to those obtained from the 
original raw materials and _ alcoholic 
washings. 

Their concentration to the strongest pos- 


This peculiarity will be appreciated by 
our customers, for it is obvious that, were 
the concentrated essences of standardized 
strength and uniform price they would not 
be absolute concentrated oils. 

In our Price List we give approximate 
amounts of Essodors to use to obtain a 
quintuple extract of very superior quality. 


Our complete price list of Essodors and samples of finished extracts will be cheerfully 
furnished by our 


Sole American Representatives 


E. M. LANING CO. 


Incorporated 


273 WATER ST. NEW YORK 
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ELKO LIQUID COLORS 


(Standardized) 


Uniform Fast Stainless 
Alkali and Acid Resisting 


Prepared in all shades from Imported Bases, producing a permanent brilliance in 


alcoholic or aqueous solution when used %4 oz. to the gallon. Highly recommended in 
Perfumes, Toilet Waters, Hair Tonics, Shampoos, etc. 


Teal Piats .. os 6. s0s $1.50 Per Gallon .......... $10.00 





ELKO FLAVORS 


TRUE FRUIT FLAVORS ABSOLUTE FRUIT ETHERS 


Regular (for Bottlers) | ee $3.00 

Concentrated ........ - - 9.00 Per Gall 18.00 

Extra Concentrated Bi “ “ 13.00 er SEE 6:0:.044.0S be SOROS RES OS RED ° 
TRUE FRUIT AROMAS MAPLE L 

Per Pint - - 98% True Fruit) $4.00 (Concentrated Imitation Maple) 

UII aches rege ee oe ec ee SIP I ce Nocera tae ceumvan’ $7.00 


VANIL CONCENTRATE 


(Concentrated Imitation Vanilla) 
One Pint makes 2 gallons of Standard Imitation Vanilla by simply diluting with water. 


Se $4.00 Per Gallon............ $28.00 





CONSULTING SERVICE 


Our staff of competent chemists is always ready to assist our customers in solving any 
problems they may be confronted with. Our many years of practical experience in the 
actual manufacture of Perfumes and Toilet Preparations, as well as our continued re- 
search, has fitted us to render this service. 


E. M. LANING CO. 


Incorporated 
Consulting—CHEMISTS—Manufacturing 


273 WATER ST. (Cable address EMLaning New York) NEW YORK 
E. M. Laning, B. Sc., Pres. Robt. C. Pursell, Phar. D., Vice-Pres. Wm. H. Barlow, Grad. Chem., Treas. 
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Are You Using the Best Quality Face 
Powder and Rouge Compacts Available? 


Do They Give You the 
Repeat Business They Should? 


Our Rouge and Face Powder Compacts, 
Lipsticks and Eyebrow Pencils Mean 


Larger Repeat Business for You! 


It has been our privilege to supply face powder and rouge compacts to several 
of those manufacturers who have made the greatest strides in successfully 
marketing high grade packages of rouge and powder compacts. We stand 
behind our motto: 
Quality—a little higher Write for samples and quotations today and 
Workmanship—a little finer learn the reason why our products bring repeat 


Service—a little better business to others. 
Prices—a little lower 


Our modern up-to-date plant insures immediate 
deliveries regardless of quantity. 


We will fill your boxes or furnish complete 
packages under your own name. 


Inquiries will receive the personal attention of 
Mr. Louis Kronish, general manager. 


Le Marcelino Company 
104 Fifth Ave. New York, N. Y. 
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“De Luxe Art Metal” 
Gold-Dipped or Steel-Oxidized 


Liep-STICK CONTAINERS 
WITH MIRRORS 


Have Attained Great Popularity 


HE department-store buyer —but, like every good thing, the 
wants them “De Luxe’’ will eventually be 
imitated, if it is not now. There 
will be those that will try to 
duplicate the same general ef- 
fect, although not the same in- 
trinsic quality 


—the woman that knows prefers 
them— insists upon them 

—so the lip-stick manufacturer 
follows the line of least resis- 
tance, and adds to the virtues 


of his lip-stick by putting it —so, better be careful! See that 
into a “De Luxe Art Metal” you get the genuine—the best— 
Container with a Mirror the “De Luxe!” 


Samples and Prices on Request 


De Luxe Art Metal Corporation 
New York City Office: 1123 Broadway 
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STERN CARTRIDGE Con MPANY 


INCORPORATED !'898 


EAST ALTON, ILLe 








80 THE AMERICAN PERFUMER Avucust, 1923 








PRIVATE BRAND | 


Creams Powders Perfumes 
Lotions Shampoos 
Shaving Cream Lipsticks 


Eyebrow Pencils 





Compacts 


(Powder and Rouge) 


HAND PAINTED VANITY CASES 


sN } QUALITY SERVICE PRICE 


oy With these three fundamental principles of 





<stecs 





BELLE HOVEY F 
! 4 success we desire to serve your require- 





ments in the complete cosmetic line. 


All Items Under Your Own Name if 
Desired 


A complete factory equipped to efficiently 
and quickly fill your orders the same day 
they are received. Owning our own build- 
ing, we are in a position to quote low prices. 





\ 
Check the following listed items that inter- 
est you. Write us on your own letterhead 
for prices. No order too large or too small. 
Rouge Compacts Creams | 
All Shades All Shades eer mee 
All Sizes All Sizes Vanishing Cream 
Matching all odors tea 
| 


Astringents, ete 
H: 7 P te ti . 
alt repara ions 
Bay Rum . Lilac Eau de Quinine, Olive Oil Manicure Requirements 
Shampoo Bandoline, Ete Face Lotions 


Write Today. 


Salikof and Belle Hovey 
Laboratories \% 
126 No. 3rd St., Philadelphia, Pa. 
(Phone Market 3037) 


New York, 1340 Broadway 
(Phone Fitzroy 3333) 
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Opening 
refilling 


Escape of pow- 
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for 
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der prevented 


by snap. “ > , 26 
y grade pure lamb’s 
wool. Exterior 
made in both white 
and gray imitation kid 
with stitching to 
1 ~ e ° 
fa match. Sealed _indi- 
Full ; . " . 
Size vidually in Sanitary 
Glassine Envelopes. 
Showing full filling, Showing p 
perforations in lamb-skin permits powder to come —a feature that keet 
through to surface of wool evenly. e al 


ABSOLUTELY THE NEWEST AND MOST ORIGINAL 
VANITY YET DEVISED FOR MILADY’S USE 


“FILL-ME” 
“DUCHESS” 
“FILL-IT” 
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ABSOLUTELY NEW ! = 


“WOOLVANITY”- 


(TRADE MARK) 


NEW vanity 

case made with 
utmost exactness, and 
containing a full vision 
mirror, with a refill- 
able powdering  sur- 
face of the highest 


Prices on request. 


Let us quote you on our compact puffs. 


L. R. Rose Beauty Propucts Corp. 


Manufacturers of Patented Powder Puffs and Novelties 
817 Chapel St., New Haven, Conn. 


AS A MAN LOVES HIS CIGAR, SO DOES A LADY LIKE 


OUR PRODUCTS. 


“EVERY PUFF A PLEASURE.” 
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Patents Pending 


CLOSED 
ace and mirror concealed = 
mirror and powdering i= 

1 and sanitary. = 
“LA PRINCESS” & 
“BEAUTY” = 
“SENORITA” S 

EI 
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Scientific Utilities Co., 
18 East Sixteenth Street 
NEW YORK 


Hamburg 


Plain and Colored 
Perfume Vials 


Latest Designs 
Largest Assortment 
Prompt Deliveries 


. undersigned company takes this opportunity of acquainting 
the perfume public with the fact that it has undergone a com- 
plete reorganization both inside and outside. 


At the same time, it has increased considerably its facilities for 
the manufacture and sale of plain and colored striped perfume vials. 
with rod stopper and cap, or with constricted neck, at prices that are 
lower than that of any other firm in this line; at the same time 
keeping up the best standard of quality and workmanship. 

We defy comparison. 

We carry the largest stock on hand, hence are ready to make 
prompt and quick deliveries. Ask for new price list. 


SCIENTIFIC UTILITIES CO., INC. 
NATHAN SANDERS, Pres. 


Filling Apparatus Laboratory Glassware 

cs Complete equipment for the laboratory includ 
New and specially designed nstruments chemical glassware, ete 
apparatus for filling perfume 

vials either in large or small Capping Material 
quantities. Prices low. results Sealtight capping material, an ideal alcohol 


and etherproot capping for perfume vials A 


satisfactory. little goes a long way 


ing i 
Latest ideas from abroad 
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A NEW FIRM 


OLD IN EXPERIENCE 


BERNHARD KRONISH. Manager of the Cosmetic Department of 


Adolph Klar for the past twelve years, and 


DAVID KRONISH. Chief Chemist of the same firm, 


Announce the launching of their own business to be known as 


B. KRONISH & BRO. 


Bee Dee Kay Laboratories 
To their experience in manufacturing first quality cosmetics is added an 
ambition to serve you even better than in the past and to leave no stone 


unturned to justify the continued confidence of those good friends whose 
encouragement makes this new venture possible. 


One of the largest and prettiest lines of vanities in the country, including 
“VERYTHIN” Vanities, “BUTTERFLY” Vanities (with natural, brilliant- 
colored butterflies mounted in imitation mother-of-pearl), “BEE DEE KAY” 
Vanities, Lipsticks, Eyebrow Pencils, Rouge and Face Powder Compacts, 
Shampoo, etc. 

The prices are surprisingly low for quality unusually high. It will pay you 
to ask for samples today. 

Under your own label we can put up a complete line of finest accessories. Send 
us a sample of any box you are using at present. The chances are we can save 


iB 3. KRONISH and BRO. 
CXUG*N_S CE Aa SS = : 








LIPSTICKS, ROUGE AND 
FACE POWDER COMPACTS 
NAIL BEAUTIFIERS 
SHAMPOO, ETC. 
HAND PAINTED AND DECORATED 
VANITY CASES 
SPECIAL DESIGNS TO ORDER 


A COMPLETE LINE OF 
TOILET ACCESSORIES 
MADE OF FINEST 
INGREDIENTS 


“Handmaids to Beauty 
NEW YORK 


#14 


35 East 10th Street New York City 


MANUFACTURERS having new ideas to offer will find it interesting to get in touch with us. 
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Feather Weight 
Thin Model Double Vanity 


THINNER THAN THE AVERAGE SINGLE 
BOX—ONLY 9/16 INCH HIGH 





ZINN BUILDING 
NEW YORK 


Established 1875 


Ladies of Refinement Will Prefer this Vanity. It overcomes all ob- 
jections against the bulky size, weight and inconvenience of the ordinary 
double vanity. 


P Single Boxes Thin Model—7/16-in. 
Only 9/16 Inch High Hich 
g 


MECHANICALLY PERFECT and 


made with positive spring catch for cover, 


Three sizes—1™%, 2 and 2'% in. diamete: 
Positive spring catch for cover, with ¢ 
witl — , - 
with easy button release. sutton release. 
\ll finishes: highly polished—oxidized sil- . aa 4 

, Compact firmly held by special sprin 
ver—triple-plate gold—or Roman (dull). 1 ! 
holder—snaps into place—no_ pasti 


Full size mirror of Grade Al quality. makes refilling practical in the 2% in, s 


Prompt Deliveries 


SIMON ZINN, Ine. 


210 Eleventh Avenue, New York 


*Phone: Chelsea 2901 
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If you could N 


\ 


follow it through—_ — NY 


We wish that every distributor and 
consumer of Sierra Talc in the perfumer trade 
could ‘‘follow through’ on Sierra Snow and Sierra 
Cloud from the time it is blasted loose in the mine 
till it goes into the freight car. 


Among other things, you would see— 
1. The Mines— 


Three mines are in operation, insuring ample 
production in commercial quantities. 


. The Plant— 


Sierra Talc is mined and milled under skilled 
supervision Electric power is used throughout 
the mill, therefore there are no ashes, coaldust, 
soot or cinders to get into the product. 


. The Inspection— 
The inspections for color in full sunlight are 
very rigid. 
—at the mine when broken down 
at the bunker 
—at the breaker before pulverization. 


This insures a uniform pure white color, free from 
color flecks. 


. The Milling— 


We have installed the latest types of milling 
machinery and made numerous special applica- 
tions. Under our system the fineness and texture 
of the product practically never varies. 


. The Packing— 


Sierra Talc is packed in neat, clean, 100-pound 
sacks, tied with a patent wire tie, reducing leak- 
age to the minimum, and assuring the arrival of 
Sierra Talc in a perfect condition 


These things give Sierra Talcs uniform quality. 
In order to facilitate shipments we maintain dis- 


tributing houses in— 


New York Boston Philadelphia Detroit 
Chicago St. Louis San Francisco 


SIERRA TALC COMPANY 


EQUITABLE BANK BUILDING 
\ LOS ANGELES, CALIFORNIA 











= 


SIERRA TALC 





You benefit by the difference— 


Sierra Talc differs greatly both in chemical composition and physical 
structure from other American talcs. 


For example—the lime content of Sierra Talc is only .83, and this small 
amount is 1n a form which does not interfere with the most ddkiuane manufacture. 


Sierra Talcs are free from hard grit, mica scales, shiners, color spots and 
other objectionable matter. They are of a brilliant white color and have the slip 
so essential in the manufacture of high-grade toilet and face powders. 


Take the grinding processes special machinery and infinite care insure 
that over 99°, of Sierra Snow passes through a No. 200 Tyler Screen, and prac- 
tically all of our Sierra Cloud passes through a No. 25 silk cloth. 


These standards of quality hold good for every carload shipped. Test 


by the samples and prove it to your own satisfaction. 


This is why we say you gain by the difference. Sierra Talcs are differ- 


ent. They are markedly superior. 


Sierra Cloud Sierra Snow 


It is used in the manufacture of especially It is light and fluffy and can be readily mixed 
fine, high-grade toilet and face powder. with other powders when necessary. 


Both Sierra Cloud and Sierra Snow meet all the exacting requirements of the 
perfumer trade. 


Write for samples to prove our claim 
New York Boston Philadelphia Detroit Chicago St. Louis San Francisco 


Equitable Bank Building 


SIERRA TALC COMPANY 32 een 
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Announcement! 


Philip Munter begs to announce 
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to his many friends in the per- 
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fume industry that he has re- 
sumed the manufacture of high 


grade French Process 


Rouge and Powder Compacts 


Lipsticks — Eyebrow 
Pencils — Face Pow- 
ders — Talcums. 
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r latest shades cheerfully 
furnished 


MUNTER LABORATORIES 
34-40 SO. Ist STREET 
BROOKLYN, N. Y. 


Originator of French noe 
Process Cosmetics in a 
imerica, 
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This is the Filling Machine --- 





















Karl Kiefer 
Rotary Vacuum 
Filling Machine 


—that discharges a continuous stream of 
perfectly filled bottles—one just like the 
next— 40 to 100 a minute, every minute 
of the day. 


Here and there a bottle may not fill, 
but you'll find that it is broken or has an 
imperfect top. All such bottles are au- 


tomatically discarded. 


There’s never any smear or spill on the 
outsides of the bottles from dripping or 
overflowing, to make it necessary to wipe 
the bottles. All such waste and extra 
labor—heretofore a “necessary evil” 
meaning thousands of dollars every year 


to many manufacturers—is eliminated. 





Just one operator is needed—to put on 
the bottles. 







All the rest is automatic. 








Bottles as small as Y% oz. and other 
sizes up to 16 oz. are being filled on this 


wonderful machine. 








Perfumes, extracts, syrups, ink, oil, 









light and heavy liquids of all kinds are 
filled successfully on our Vacuum Fill- 


ing Machines. 


Write for details and catalog. 


The Karl Kiefer Machine Co. 


Cincinnati, Ohio. 


io 
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The Label Sells 
Your Product!! 


Without a label your product stands 
small chance of being sold. A good 
label poorly attached, or dirty, 
reduces your chances of sale or good 


will. The 


WORLD LABELER 


attaches labels neatly and accu- 
rately, always uniform in position 
and they stick. This is valuable to 
you, and it’s all done at a saving in 
time and labor to you. Let us tell 
vou how to save money with a World 


Labeler. 








Economic Machinery Company 


Hobbs Square Worcester, Mass. 


Bring your labeling problems to us. 
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‘Ghe 
WEPPIDO 


Universal 
Vacuum 


Filler 


Will increase your production 
50 to 100 per cent 
and 
reduce your filling expense 





Among our satisfied users are: 
The Pepsodent Co., Chicago, Ill. 


Melba Manufacturing Co., 
Chicago, IIl. 

_— Franco-American Hygienic Co., 
Chicago, I[Il. 


The Palmolive Company, Mil- 
waukee, Wis. 


Al Sano Laboratories, Mu- 
waukee, Wis. 


The Stomatol Company of 
America, Highland Park, Ill. 


A. J. Krank Manufacturing 
Company, St. Paul, Minn. 


We can satisfy you. 
The Wepplo 
Universal 
Vacuum Filler 






is adapted for filling all containers with liquids, semi- 


liquids or paste. It saves time, material and space. It 


will make money for you. 


Write us your needs and we will prove to you that 
we can put money in your pocket through a big saving 
» filling of your containers 


The WEPPIO |"! 


Manufacturing Gompany 
133757 North Garpenter St. Chicago 
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Small toilet soap mill for 
moderate sized plants and 
special lines. This type of 
mill is made in capacities 
of from 50-500 pounds per 
hour, four times through. 


HOUCHIN-AIKEN Co. Inc. 


ENGINEERS & MACHINISTS 
26 Court Sr. BROOKLYN, N.Y. 
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Used for Mixing 


Facial Creams 
Tooth Pastes 
Shaving Creams 
and any other’ product 


where efficient mixing is 
an important operation. 


Read Mixers 


are adaptable for all kinds 
of mixing problems. 


5 SIZES TO SELECT FROM 


Prominent Users of Read Equipment Are: 


Colgate & C 
Gres Ge Ge... ea ices All Plants 
Pepsenic Seltzer Co. . .Worcester, Mass. 


READ MACHINERY COMPANY |; 
Mixing Machinery of All Kinds 
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IMPORTERS AND GRINDERS 


Prime LEE MOOR, Bolted Grade of 
ENGLISH CHINA CLAY (KAOLIN) 


Foreign— TALC —Domestic 


FULLER’S EARTH (Genuine English) 


INFUSORIAL EARTH STEARATE OF ZINC 
PRECIPITATED CHALK PARIS WHITE 
PREPARED CHALK WHITING—AIl Grades 


HAMMILL & GILLESPIE, INC. 
Founded A. D. 1848. 
240 and 242 FRONT ST., NEW YORK 


Chicago Representatives 


A. C. DRURY & CO. 
420 Rush St. Telephone Central 2349 


[rr 
GATTEFOSSE PRODUCTS 


SOME SPECIALTIES WORTHY OF YOUR CONSIDERATION 
ESSENCE OF PEPPERMINT (80% MENTHOL) $5.25 per lb. 
30% Stronger than U. S. P.—Just that much more economical 
TAYLOR NEGRITA (SYNTHETIC).........................$14.25 per Ib. 
A wonderfully true Narcissus 
HEATHER OF ANNAM—(Something Entirely New) 

An ideal dilutent of sweet fragrance for mixing with Lavender-Sage 
Thyme-Rosemary-Origan Hysop-Coriander in Soap Making to 


Reduce cost. 





SOCIETE FRANCAISE DE PRODUITS AROMATIQUES 


Sole Agents for United States & Canada: 
COIGNET CHEMICAL PRODUCTS CO., INC. 
17 State Street, New York City 
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C Many years of suc- 
cessful endeavor 
enable us to please 
the most exacting 






Win. Buedingen & Son. 


30 East42ndSe- = 1900ClintonAve.N-MainOffice 315 West 6th Streee 


c- 


BUEDINGEN 7 
BOXES / 











Descollonges Freres 


LYONS FRANCE PARIS 

















CLYMENAL 


A new aldehyde discovered in our own laboratories. It gives a shade akin to that of 
Reseda. Possesses a sweet powerful character of its own, and is of special interest in 
developing new odors. 


VIOLIONE ALPHA 100% Water White 
PHENYLETHYL ALCOHOL G. EXTRA 


Two products of World Wide Reputation for Supreme Quality 

















Exclusive Selling Agents for United States and Canada 


BENJ. FRENCH, INC. 


CHICAGO NEW YORK 


Frank B. Tracy 160 Fifth Ave. 
918 Hartford Bldg. 















NEWYORK ROCHESTER LosancE.Les: 








CAPESVISCOSE 


(TRADE MARK) 


















APES-VISCOSE give to 
your package an atmos- 
phere of exclusiveness that 
is reflected in increased sales. 


They are furnished in all 
colors, transparent, or op- 
aque, to harmonize and to 
add a new lustre to your 


color scheme. 


Capes-Viscose are hoods of 
hydrated cellulose which are 
placed moist over the neck 
of the bottle. They dry 
quickly and shrink uniformly 
forming a smooth, strong 
film which holds the stopper 
in place without bubbles or 
breaks, making an hermetic 
seal impervious to alcohol, 
ether, glycerine, oil or any 
fatty substance. 


Capes-Viscose will look well 
on your bottle. A sample 
capping will convince you. 


(Names of products illustrated 
furnished on application. ) 





ale CAPES-VISCOSE, INc. 


147-153 Waverly Place, New York 
| American Works: Delawanna, N. J. 






MADISON AVI NEW YORK 


ston 


Te 











HE growing popularity of Capes-Viscose 
with leading manufacturers is due to the 
all-round service given by this capping. 


Not only is it possible to reproduce the color 
of the contents or the label of your container 
but the possibilities for new and striking color 
combinations are almost limitless. 

Capes- Viscose are hoods of cellulose which are 
applied moist to the bottle economically and 
without machinery. They dry quickly forming 
an absolutely sanitary, non absorbent and dur- 
able seal over the stopper, lip and neck of the 
bottle, making it impossible for the contents 
to leak or evaporate. They are so strong that 


it is impossible to twist or slip a properly 
fitting cap. 


Those who have tried other cappings now 
demand Capes- Viscose. 


CAPES - VISCOSE, INC. 
147-153 Waverly Place, New York 
American Works: Delawanna, N. J. 
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BUTYRIC ETHER 


(ETHYL BUTYRATE) 
“EX-ALK”—Our odorless, tasteless 
solvent for non-alcoholic Vanuillin- 
Coumarin extracts. 

“SOL-EST’—For cutting essential 
oils to make them soluble in water 
solution. An odorless, tasteless ester. 








ESTABLISHED 1882 


THE NORTHWESTERN CHEMICAL CO. 


The Largest Makers of Butyric Ether in the World 
WAUWATOSA WISCONSIN 
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FLUID RESIN 
OAK MOSS 


There are so many varieties of “Oak Moss” on the market that 
it is very hard for the perfumer to determine exactly what “Oak 
Moss” should smell like. 

“Fluid Resin Oak Moss,” manufactured by us represents the true 
resin in concentrated form and will not discolor. 


“THE USE TEST IS THE ONLY TEST” 


COMPAGNIE PARENTO, Inc. 


NATURAL AND SYNTHETIC RAW MATERIALS FOR THE PERFUME AND SOAP emia 
General Offices /ORKS Western Office 
505 Fifth Avenue CROTON. ON-HUDSON 410 So. Michigan Ave. 
NEW YORK CITY New York CHICAGO, ILL. 


Tel. Vanderbilt 8564 Tel. Croton 141 Tel. Harrison 7207 








FRIES BROS. 


Manufacturers of Aromatic Chemicals 


ESTABLISHED 1855 


VANILLIN 


Appearance—White needle-formed crystals 
Melting Point—82° C 

Ash—None 

Alcohol Solubility—Readily and completely soluble 


Works: Office: 
Bloomfield, N. J. 92 Reade St., New York City 
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ESTABLISHED 
1840 


THE AMERICAN PERFUMER 


95 


INCORPORATED 


——Shipkoff’s Pure Otto of Rose= 


Main Offices: 
Shipkoff & Co., Ltd. 
Sofia, Bulgaria 
Branch Office: 
Kazanlik, Bulgaria 
Model factories: 


In all main centers 
of the Rose District. 
Highest Awards 
Including four Grand 
Prizes. 


Nature ordained that Otto of Rose should have 
certain Chemical and Physical Constants. Chemists 
design rose oils having the same Constants; but 
they are not real Otto of Rose. Shipkoff’s Otto of 
Rose is Nature’s Otto. It is the richest and most 
concentrated essential oil in existence and hence 
the most indispensable basic oil for the perfumer. 
It takes thirty roses to make one drop of genuine 
Otto of Rose, and sixty thousand roses to make 
one ounce of pure Otto of Rose—thus getting 
the perfume of seventy of the most fragrant 
damask roses for one cent only. Never create a 
perfume without using a fair fraction of the richest 
and foremost basic rose odor, which can be ob- 
tained only from Shipkoff’s absolutely pure Otto of 
Rose. The value of Otto of Rose lies mainly in its 
absolute purity. Always use Shipkoff’s Otto of 
Rose. None better. 


American Office 


Distributing de- 
pots: Paris, London, 
Hamburg and in all 
main perfumery cen- 
ters. 


Montreal Depot 
41-43 Youville Place. 


London Depot: 
5 Giltspur St. 
Newgate St. 

x C4 
Original packages: 
4, 8, 16, 24, 32, 40, 48, 


56, 64, 72 and 80 ozs. 
each. 





SHIPKOFF & CO., Inc. 


219 PEARL ST., NEW YORK, N. Y. 


For Toilet Powders 


PLYMOUTH STEARATES 
of 


ZINC—MAGNESIA—ALUMINUM—CALCIUM 
ZINC OXIDE—JAVA RICE STARCH 


For Toilet Creams 


PLYMOUTH REFINERY PRODUCTS 


COLD CREAM OILS—PETROLATUMS 


IMPORTED STEARIC ACID 
SUN BLEACHED WAX—CERESENE WAX—PARAFFINES 


Exports—M. W. PARSONS—Imports 


and 


Plymouth Organic Laboratories 
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HYDROXYCITRONELLAL 


in TOILET SOAPS 


has a powerful effect in masking soap odors. Its use is not very 


expensive, because a little goes a long way. 


We can supply a good HYDROXYCITRONELLAL for this 
purpose at $7.50 per pound, or 50c per trial ounce. 


A. M. TODD COMPANY 


KALAMAZOO MICHIGAN, U. S.A 
Established in 1869 





Commonwealth Chemical Corporation 


Benzoate of Benzoic Acid 
Soda 
Coumarin Benzaloehyde 


Products 


Finest Quality 


COUMARIN 


Large and Small Crystals 
A white and lustrous product 
of rich, fragrant odor 


Thc MATHIESON ALKALI WORKS Yizc 


25 WEST 43° STREET NEW YORK CITY 
CHICAGO CHARLOTTE PROVIDENCE PHILADELPHIA 
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A. MASCHMEYER, JR. 


AMSTERDAM (OMVAL) HOLLAND Established 1899 





MANUFACTURER OTF 


HIGH-CLASS SYNTHETICS and AROMATIC CHEMICALS 


INCLUDING HIS WELL KNOWN SPECIALTIES 


ROSE CENTIFOLIA“AMODOR,” JASMIN WHITE EXTRA, NEROLY SYNTH. EXTRA 


AMBRE A. AND N. ROSEPHENON EXTRA 
Cycutia 100% RHODOL EXTRA 
Musk AMBRETTE 100°; RHODINOL 


PHENYLETHYLALCOHOL C. P. of world wide IONONES—ALL GRADES 
repute ” 
ALDEHYDES P VERT M. 


Exclusive American A gents 


Pfaltz @ Bauer, Inc. 


300 PFARL STREET-NEW YOPK 
CHICAGO BRANCH LOS ANGELES BRANCH 
217 E. Illinois St. 414 N. San Pedro St. 





PURE and DENATURED 
ALCOHOL 


For Manufacturing, Industrial, 
Scientific and Technical Purposes 


U. S. INDUSTRIAL ALCOHOL Co. 


Largest Producers in the World 
Executive Offices: 110 E. 42nd Street, New York 


Sales Offices and Distributing Warehouses 


New York Philadelphia Chicago Kansas City,Mo. St. Paul, Minn. Cleveland Cincinnati 
Baltimore Boston St. Louis New Orleans Pittsburgh Detroit Peoria, Ill. 
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BASIC MATERIALS 
FOR FLAVORING 
EXTRACT MANUFAC- METHYL ANTHRANI- 
TURERS Lace &. FF. 

ALDEHYDES 100% Crystals 
KETONES 
FRUIT ESTERS 


DIETHYL PHTHALATE 
C. P. 


Denaturing Quality. Specify our 
product for your 39B alcohol. 


Why pay an excessive duty on im- 
ported Coal Tar Products? 





Consult our Research 
Dept. about your flavor- 
ing problems. 





FLorasyntH LABORATORIES. Inc. 


MANUFACTURING CHEMISTS 
EXECUTIVE OFFICES AND WORKS 


UNIONPORT, NEW YORK 





ISO BUTYL INDOL BENZYL ACETATE C. P. 
A Powerful Organic Product 
A Fixative of Quality 


Of finest quality and flowery 
character. 


WILL NOT DISCOLOR 















Factory Method 


Either weak solution-comparison or scientific 
research, places our Hydroxycitronellal first. 
No by-odors harm the full richness of tone 


Hydro Oxy Citronellal 
$16.00 Ib. 


Ask for special price in quantities. 


Polak’s Frutal Works, Inc. 
180 Lafayette St. 
New York City (Canal 4160) 


=—_———— 
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EVERGREEN CHEMICAL CO. “es 


Blenders of Conc Flower Oils and Colors 


Established 1898 


9 CHURCH ST., NEW YORK 


Try these few, Extra Quality and Value. 


FOR LILAC WATER FOR 
FOR like the imported. COLD CREAM QUININE “F” 
FACE POWDER Lilas Vegetal — Rose “E,” 1b. $25. OIL 
Bouquet No. 1000 Ib. $16. 4 oz. to 100 Ibs. lb. $7. Guaranteed 
French Type— 1 oz. to gallon A Cream “Seller” to produce odor 
$30 Ib. 65% Alcohol and Advertiser. of the imported. 


Full assortment of odors, various grades, for Creams, Face and Talcum 
Powders, and all Toilet Preparations. 


We are Headquarters for 


Blended Conc Flower Oils 


Booklet of Toilet Formulae, and complete price list on application; also if you have 
any difficulties to overcome, write us, we may be able to assist you. No obligations. 
























For Face Powders --- 





Stearate of Magnesia 
Light. Great Adhesiveness. Pure White. Immeasurable 


Fineness. Heavy if desired. Dusts out under the puff like 
the finest pollen. 


Stearate of Zine 






Odorless. Impalpable. Pure White. Water-Resisting. 
Great Adhesiveness. Light or Heavy as desired. 






We are manufacturing the foregoing on a large scale. 
At present our output is 100 barrels daily. Deliveries in any 
quantity from one barrel to a carload. Prompt shipments. 





WRITE FOR SAMPLES AND PRICES. 


FRANKS CHEMICAL PRODUCTS COMPANY 


55 Thirty-Third Street BROOKLYN, N. Y. 


Office and Laboratories 
Bush Terminal Building 
No. 9 
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321-323 N. SHELDON STREET CHICAGO, ILL. 


Essential Oils 








Aromatic Chemicals 
Waxes Spermaceti 


Zine Oxide Rice Starch 


PROMPT SHIPMENTS FROM STOCK 
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CABLES “QDLEUM” NEW YORK 


R. WALTON SMITH & CO. 


INCORPORATED 


16 EAST 43rd STREET, NEW YORK 


PURE NATURAL 


ESSENTIAL OILS 


AND 
PERFUMERS’ RAW MATERIALS 
DIRECT FROM 


PRODUCER to CONSUMER 


IN ORIGINAL CONTAINERS 


NEW YORK PARIS BOSTON 
16 East 43rd St. 15 Rue Charles V 173 Milk Street 
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IF e L1ke to Serve Them 


It is because discerning distinctive, sales-pro- 
manufacturers of toilet ducing paper boxes 
preparations invariably that we are proud of 
choose a manufacturer the leading manutac- 
who can best produce turers we serve. 


EK. N. Rowell Co., Inc. 
Batavia, N.Y. 


New York Sales Office: Tuer Brisrot INpustries, Inc. 


+1 Park Row, Room 805 Velephone: Cortlandt 1574-5 
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! Business Built on Recommendation 


We offer Cosmetic Specialties made of finest basic materials. 


They are manufactured according to the most modern scientific ideas. 
Furnished in bulk, or put up under your trade name. 


We especially recommend CONSULTING SERVICE: 
our LIPSTICKS: They are un- You may want to make your own 
‘ Powder and Rouge Compacts or to 
surpassable in smoothness. A os nm ae —siperito 5 
7 8 originate a cosmetic specialty. We 
cold-cream base insures their cheerfully assist you in solving your 
velvet-like texture. problems. 


Write us on your letterhead for quotations and samples. We shall be 
glad to have our representative call on you. 


Let us co-operate with vou. 


JOSEPH L. STUMMER 


Manufacturing and Consulting Chemist 


Office and Laboratories 
201 Fulton Street (opposite Hudson Terminal) New York 


Telephone Cortlandt 2327 Cable Address “Cosmetic” 
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PERFUME ECONOMY ~ 


FINISHE] ERFUME BASE may contain upwards of 25 ingredients. hen 
you have your formula completely developed to your satisfaction it is often more 
economical to have us compound it for you than to make THE HEAVY OUT! 





or 
x 






the purchase of the stock of raw materials required. And then why not accept the gift 
of ae skill and experience; IT MAY SA\ E YOU MONEY 
SPRINGTIME LILAC Lb. $24.00 
Sweet, Very Powerful and a little different from the usual Lilac 
ROSE DAMAS Lb. $12.00 
Positively a Wonderful product at the price Exquisite in Creams Must be see 
appreciated. Send for sample. 
EAU DE QUININE AROMATIQUE Lb. $10.00 
If you manufacture a High Grade Quinine Tonic you will ultimately use this 
There is none other like it. 
VIOLETTE 1900 Lb. $10.00 
\ Beautiful Violet especially designed for powders. Sweet and Unalterable in cha 
These are all Concentrated 100% perfume Bases without diluents of any kind. 


Send for Samples 


UNITED LABORATORIES 


Perfume Bases. Natural and Synthetic Materials for Perfumers and Toilet Goods 
Manufacturers. 

As Consulting Chemists, our many years of actual manufacturing experience are 
at your service. 


15 South William Street New York, N. Y. 
Western Representatives: 


F. H. HOLMAN & CO., 186 No. La Salle St., Chicago, IL 
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Special Service 


for 
Manufacturers of 


Cosmetics 


*, 
—_—_“o—__—- 


O UR products are made for manu- 
facturers of cold creams, oint- 
ments and other toilet and pharma- 
ceutical preparations. Highly refined, 
tasteless, odorless and absolutely pure. 
Our specialists will confer with you 
on any problem involving the use of 
mineral oils or jellies. 


Formulas for cold creams, lotions, 
salves, etc., available to our customers 
without charge. 


Kremol 


A pure white mineral oil of exceptional quality 
especially refined for use in manufacuring COLD 
CREAMS, NOSE and THROAT SPRAYS and 
general pharmaceutical purposes, Made in two 
grades—LIGHT and HEAVY. 


Medicol 


A medicinal white mineral oil of super-quality. 
Manufactured especially for Internal Use. Made 
in five grades—LIGHT, MEDIUM, HEAVY, EX- 
TRA HEAVY and SPECIAL HEAVY. All grades 
more than conform to the requirements of the 
Uv. &. P 








Rivco 


VERITHIN 


Double-Compact Case 


INCE the advent of the 

double vanity case it has 
been the ideal of every manu- 
facturer to produce an extra- 
thin, yet light and practical 
double-mirrored case. Our 
VERITHIN double - compact 
case embodies this ideal to an 
extent hitherto unachieved. 


Attractive, sturdy and extra- 


Sherpetco thin the new RIVCO double 
AMBER LILY WHITE 


WHITE SUPERFINE 
SNOW WHITE 


LIGHT AMBER 
CREAM WHITE 


Manufactured from strictly PENNSYLVANIA 
CRUDE, filtered for COLOR, TASTE and ODOR. 
All grades conforming to U. 8. P. requirements. 


Sheroline 


A synthetic petroleum jelly, snow white in color, 
sed as a base for COLD CREAMS, CAMPHOR 
ICE, SALVES, OINTMENTS, etc. 


Write for Samples and Full Information 


— —%e——_ 


SHERWOOD 
PETROLEUM CO., Inc. 


Quality Products— 

the standard by which all others are judged 
General Offices: 

Bush Terminal Brooklyn, N. Y. 


{ Sunset 8049 
Telephones ) sunset 7862 


Refinery Eastern Works, 
Coraopolis, Pa. Brooklyn, N. ¥ 
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case cannot but lend an en- 
viable prestige to the manu- 
facturer who uses a RIVCO 
product for his compact num- 
bers. 


The single vanity case can 
also be made extra-thin. 


Requests for prices or samples 
receive immediate attention. 


Rhode Island Vanity 
Case Company, Inc. 


Sales and Executive Offices 


13-25 Astor Place, New York 
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OIL JASMIN SYNTHETIC TERPENELESS 
OIL NEROLI SYNTHETIC | OILS 


OIL ROSE SYNTHETIC ORANGE AND LEMON 


PRODUCTS WELL WORTHY OF YOUR ATTENTION 


H. Cc. RYLAND 


Importer and Exporter 
ESSENTIAL 52 LAIGHT ST. AROMATIC 


OILS NEW YORK CHEMICALS 


Chicago Office: 2704 Greenview Avenue 


N 
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FELCO is becoming a watchword in FELCO 


represents the successful re- 
the perfumery trade. 


sults of intensive research in Euro- 

FELCO is a_ guarantee of 100% pean Universities and American 
purity, and absolute uniformity of Laboratories. 
product. ste 

FELCO stands for efficiency in manu- : eLLO seprocente tie elene af an 
dcotame, velba seanlite te redness American concern to manufacture 
attractive prices. : < products of highest quality. 


Our Brooklyn Factory produces a complete line of high-grade aromatic chemicals 
synthetic flower oils. The research and analytical laboratories work in conjunction with 
manufacturing department for the attainment of a scientifically pure and efficiently manufa 
tured product. 

Our Flower Oils, being compounded from aromatic chemicals of our own manufacture 
assure you uniformity and quality. Their prices, being figured on the manufacturing cost of 
the ingredients, mark them as a real achievement in the line of synthetics. 

\mong others we offer: 


OIL NEROLI ARTIFICIAL $8.75 OIL ROSE AMERICAN BEAUTY F3.$28.00 OIL GERANIUM ART 
OIL ROSE OTTO TYPE.. 13.00 (Perfume Oil on natural basis} for SOAPS 


OIL JASMIN WHITE 14.00 OIL FRENCH LILAC VEGETAL.. 8.00 OIL — ae 
or S$ ss 


WRITE FOR FULL PRICE LIST AND SAMPLES 


Our Laboratories specialize in consulting and an- 
alytical work in all phases of the perfumery line. 


FELTON CHEMICAL COMPANY, INC. 


Office and Factory: 65 Taaffe Piace, Brooklyn, New York 
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PERFUMERS & JEWELERS BOX Co. 


Incorporated 1914 


214-216 West 14th Street 
NEW YORK 
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Attractive, Well-made Boxes 


LV ATT 
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OMNIA 


HYMN UU ALTHO 


VICTOR 


(“The Tube Beautiful’’ ) 


COLLAPSIBLE 


(Tin, Lead and Laminated) 


TUBES 


Create Sales for Your Products 


“My 


Are you satisfied with your present 
tube? Isn't it a bit obsolete? If you 
do not want to change the design 











entirely, let us try to re-design 
it, retaining its present general ap- 
pearance but making it more 
forceful and attractive. 


We will submit, without 
charge, a model tube of our 
own idea, or one carrying 
out your ideas. This 
model will be in the 
form and colors of 
the finished tube, so 
that you may visu- 
alize the actual tube 
that is to carry your 
product. And 


should you favor 


us with your order, you will agree that 


Write for Prices and Samples 


Victor Metal 
Products Corp’n no tube could be made better mechanically or 


188 Diamond St. ——_ 
Brooklyn, N. Y. artistically. 
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— NEature Cannot 
‘'* | Be Improved Upon | 


Soft downy lamb’s wool, just as Nature made it, 

is the ideal material for Milady’s powder puff. 
Specially treated and sterilized on the leather for 
powder puff purposes, our Naturelle puffs 
are flexible, soft and practically everlasting. 
They have powder-carrying qualities pos- 
sessed by no other puff. Made in various 
color silk backings to harmonize with your 
package, they lend the finishing touch. 

Samples and quotations on request. 





TT 


Capacity 950 gross per day 





Valmont Manufacturing Co. 


INCORPORATED 
35 York Street Brooklyn, N. Y. 








The Latest Creation in 


Scovitt Vanity Cases 
“The Very Thin Model” 


ONDERFULLY well proportioned—unusually neat 


and stylish this slender model fulfills the urgent call 







for a sensible vanity case which is neither bulky nor heavy. 











Special Feature—The Positive Spring Catch. 
When closed, the box is locked. A slight pressure on 










the button opens it—saves the nails and temper. 





Furnished ‘with or without inlaid colored borders in the ¥ STs 
beautiful Scovill finishes. a ©) : 


ACTUAL SIZE 






Get in touch with our nearest office for prices. 















Only 7/16” thick when closed. A _ slight 
pressure of the catch opens the box with the 
positive lock. 

Note our patented refill holder. 

Compacts interchangeable with our double 


ESTABLISHED 1802 vanity case. 


SCOVILL SALES OFFICES 


MANUFACTURING COMPANY New York—280 Broadway Chicago—224 W. Lake Street 
Boston—14 High Street Cleveland—Leader-News B!dg. 


Phila.—-Pennsylvania Bldg. San Francisco—Rialto Bldg. 


BRASS MILL PRODUCTS —MANUFACTURED GOODS TO ORDER 



















Mills and Factories—Waterbury, Conn 
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Perfumery Box 


Coverings 


Our latest Sample Book “Nou- 
veautés 1923,” contains many ex- 
clusive patterns suitable for per- 
fumery box coverings. Unusual 
designs in Velours, Printed and 
Embossed patterns, Imitation 
Leathers and other novelties. 

If you are in the Perfumery 

business you should not be 
without our samples 


Yours on request 





\\ Whiting-Patterson Company 


Incorporated 


265 Canal Street, New York 





We have special facilities for man- 
ufacturing round Face Powder 
and Rouge boxes. 


¢ LO PRs De 
MER a Rhu se 


2 Pa ~ fo “ - ‘ e 
‘. ch NOS RA ae alts 4" Let us estimate on your next 


he Phas Pa 4 “ry <2 contract. 


All boxes can be furnished with powder container 


FUGENE K. PLUMLY | ai 


N. E. Corner Broad and Federal Sts. 
PHILADELPHIA, PA. 
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vom Head to Foot 


HIS is the Age of the Collapsible Tube. 


When Mr. Ultimate Consumer arises in the morn- 
ing, he uses a tube-packed hair tonic, tooth paste, shav- 
ing cream, foot salve—even shoe polish. 


If the tubes are PRERLESS-MADE, it means they 
are made of new, pure tin. We do not even remelt 
our own scrap metal. It means tubes made under the 
strictest of sanitary conditions and precautions. It 
means tubes which are beautiful and which will be as 
handsome years afterwards as the day they were made. 


Your operator can handle ten gross of PEERLESS 
TUBES when he would have difficulty handling five 
gross similarly of any other type of container. 

May we send you a box of samples? They tell their 
own story. 


PEERLESS TUBE COMPANY, 48 Locust Ave., Bloomfield, N. J. 


Peres TT. “\ 
OLLAP SIBLE 
Late LJ 


TUBES 








The Lorscheider-Schang Company 


45 ANDREWS ST., ROCHESTER, N. Y. 


and Specialists 


IN THE 
Highest Grade 
Boxes 


FOR 


Complexion Powders, 
Perfumery and 
Toilet Articles 








1133 BROADWAY, NEW YORK CITY 


Originators, Designers 
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Quality 
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| WB" Collapsible |, 


CAPS 





Tubes 


Attention to Detail 


Liana 


dda 


Guaranteed Not to 







Peel or Crack 
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Pure Tin 





or Lead 


ZZ 





IZ 








AS easy to operate 
as your electric 


switch. 


One hand only is re- 
quired to open and 
close the perforations. 


Investigate its powder 
tightness. 


KLIK-TITE CAP & 
CONTAINER CO. 


8 West 40th Street, New York 
RALPH W. WILSON, Manager 


Plain or Decorated 


WHEELING STAMPING COMPANY 


Factory Eastern Representative 
WHEELING, W. VA. GEO. K. DILLER 
B. E. STOVER, Sales Mgr., 90 West Broadway, New York 
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ur Gustomers Share in 
i Our Phenomenal Success 


Our First Year’s Record 


ESPITE the _— phenomenal 
growth of this company from 
nothing, a year ago, to its present 
dominating position, requiring in 
less than 12 months much bigger and 


better manufacturing facilities, we 





have never lost sight of our ideal: 
SECOND QUARTER 


Quality and Service. 

Despite the record volume of busi- 
ness the quality of Solar hand-made 
rouge and powder compacts has 
never deteriorated one iota. This is 
chiefly responsible for the great suc- 
cess our customers have had in 


handling our products. 





THikb Quarter 


Quality Inspires Our Growth 


Service Maintains It! 


SOLAR 
? LA BORATORIES, Inc. 


435 East 24th Street 
New York, N. Y. 





FourTH QuaARTER 





Lhe Most Modern Vanity— 


Note these sales features in our new vanity: 
Our New Vanity 
Single mirror, highly polished on 
back, on spring hinge. 


Full size compacts. 
Rouge puff held in place. 


Light in weight—same size as 
single vanity. 


Patented snap lock. 


Write for full information. 


Pallas Mtg. Co., Inc. 


Mott Haven 4254 


459-463 E. 133d St. 
NEW YORK 


One of our Popular Creations 
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You'll Meet Men With | 
New Ideas About the AUGUST GIESE 
PERFUMERY TRADE & SON 


. ° YS, | a 162 William Street 
\ , | New York 


SSS) 


at FRENCH 
nationat | FILTER 
eenclins alata PAPE R 


CHEMICAL INDUSTRIES ALL 


Sept. 17th-22d, 1923 
GRAND CENTRAL PALACE — NEW YORK GRADES 


ROM the East, the South, the West we 
and the North including Canada, they ‘ T 

will come to this great “clearing house” A™ ——.. 
of ideas which promotes the welfare of CZ A 
the perfumers’ trade as a whole and ect 
shows individuals how to solve their own 
particular problems. 

Keep in step with the march of your trade! 
Keen minds are ceaselessly evolving new ways 
to advance your interests. Great progress has 
been made during the past year. ‘This Exposi- 
tion will help you to achieve or retain your place 
among the leaders. 


Everybody has the spirit of co-operation for 


the common good of business. Your attendance Get Our Prices 


at this important exposition will pay you big 
dividends. Come—and bring as many of your 
employees as you can. 


Write for details 


about the work of this Exposition and chemistry eel 


in general. 


NATIONAL EXPOSITION OF In S kj 
CHEMICAL INDUSTRIES n Stock in 


117 E. 46th Street New York New York for 





GESESSON 


1 2 





Spot Shipment 
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Large Reserves of 


Raw Material 

Another Feature of Armstrong Service 

IRKWOOD, the raw material from which bottle stopp« 
are made, all comes from distant countries 

eal, Algeria. Distance and 

make it necessary for the 

tain lars reserves ol 





money 





Spain, Portu 
irregularity in ocean shipment 
\rmstrong Cork Company to main 
‘orkwood, regardless of the investment 
and space which they entail. 
Hence, every ustomer is assured that all requirements 
large or small, can be supplied promptly, and this one feature 
of Armstrong service has been well-nigh as large a factor 
the upbuilding of our siness as the uniform quality of tl 
roducts bearing the Armstrong name 
Complete details of how Armstrong Cork 
Service operates for your benefit will be 
\< given upon request. { letter or 
», card will bring the 
a « fs 
Uy yy S 2 
“yf wy 
YO \ 
Uddin, 


post 
interesting 
\RMSTRONG CorK CoMPANY, 139 Twenty-third Street, Pittsburgh, | 


RONGS CORKS 


WEN) 
DRRNGE 


yw 


<S DEPES 


DEJONGE 
Quality Papers 





7 
VAC » 
z u LULU 7 
> DEJONGE 
2 Del 
The business of this house was founded some seventy- 


6) 
| 
z 


five years ago to manufacture Surface-coated, Embossed and 
Art papers of the highest quality for perfume and toilet prep- 
aration Box Coverings. 


your requirements. 


May we serve you? 


We shall be glad to have our branch 
representative call and help you select papers best suited to 





LOUIS DEJONGE & CO. 
69-71-73 Duane Street 


NEW YORK 
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Nothing Could Be Fairer 


H19 





ee We want you to give us a 

trial order for Merveille 
vanity puffs,” said one of our 
salesmen to a manufacturer of 
toilet preparations. 


“Why should 1?” was the 


prompt reply. 


Nothing could be fairer than 
such a question. But it was 
answered then and there to the 
manufacturer's satisfaction—we 
showed him the care taken in 
the selection of the best raw 
materials, the exacting work- 
manship, the pains taken to 
meet each customer’s particular 
needs and the repeat orders we 
receive. 


We can answer the same 
question to your satisfaction. 
But you must first give us the 
opportunity. 


It is a short story, but with it 
goes the evidence of why more 
and more manufacturers are 
giving us their business. 


4lso—Those who have tried the 
“just as good” lipsticks, eye- 
brow pencils and cosmetique 
now demand our products. 


~©) 


2 


Merveille Puff & 


Cosmetic Co. 
58 West 38th Street 


Phone: Fitzroy 2498 New York, N. Y. 
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Toilet 
Preparations 


MONARCH - NUSBAUM 


PAPER Box Co. INc. 
BUFFALO,N.Y. 


Sales ‘Offices 
Chicago, Ill. New York City 
186 N. LaSalle St. 51 E. 42nd. St. 
J. K. MeBrady Paul Sundheimer 
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Quality and Service 


We are equipped to manufacture 
a complete line of: 


Rouge and 
Face Powder 
Compacts 


Lipsticks 
Eyebrow 
Pencils 
Face Powder 
Creams 


We have the facilities to produce a 
line of high grade cosmetics under 
YOUR OWN BRAND. 


Fine Boxes 


scientifically 


built 


are identified by 


Write for Samples 
and Quotations 
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% DOUBLE VANITY! © 


MANY advantages over others. 


No special hinges—no rivets—nothing to get out of order! 


NEAT! SLENDER! PRACTICAL! 


All Finishes. Designs. Cut Outs. 

BOXES hinged and slip covers, in 11”, 214” and 214”. 
LIP STICK containers—Oval and Round. 
BASES—aluminum and zinc for 


powder and rouge compacts. 


i 


Prompt deliveries. 


MAJESTIC METAL SPECIALTIES 


(Majestic Machine & Tool Co., Inc.) 


Main Office—Factory Annex Factory—Warehouse 
197-201 Grand St. 128-138 Mott St. 
NEW YORK 


Phones: Canal 8455-0988 


(Patent Pending) 





Appearance Can Arouse Desire 
THEREFORE THE DISPLAY OF A PLEASING BOX PRODUCES 
A DESIRE FOR THE GOODS IT CONTAINS. 

We Specialize in Round Face Powder Boxes 

—— Write before placing your next contract. 
UU The Randolph Paper Box Co., Inc. 
1307-1313 Ross St. Richmond, Va. 
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If you are interested in something entirely 
new in combination vanities: something 
smaller, thinner and lighter than anything 


hitherto offered, write us for samples. 





Exclusive Metal Products Corp. 
457-461 West Broadway 
New York City 





Western Representative: V. E. Meadows, 1719 Wallin Ave., Chicago, III. 
Phone Shelldrake 5529 





















To retain, and even improve 
your business in tooth-powder, 
in the face of tooth paste popu- 
larity, it is necessary to modern- 
ize the package. 





OPEN 








Write for sample. 
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Designers and manufacturers of 


Telescope Top Sheet Metal Specialties—such 

as caps for talcum and tooth- 
for Tooth powder cans and jars in Brass— 
Powder Cans Polished Nickel Plated, etc.— 


and other metals. 






















BRASS GOODS MFG. CO. 


345 ELDERT ST., BROOKLYN, N. Y. 
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“Identified by their Beauty 


Design and Workmanship.” 


“The Tube of Mechanical 


Perfection” 
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Bn i en 
MANUFACTURERS OF 
PURE TIN AND LEAD-ALLOY ONES sUbisjar 











Embossed Labels 





3 and Seals 
PRODUCT 
nec eee ce for 


Toilet Preparations 


In all colors and combinations 
and non-tarnishing gold 


ve 


Manufacturers of 
Wax Paper, Paper Specialties, Glassine 
Paper Bags and Bottle Caps 


= 


DRAGON PAPER MEG. COMPANY, Inc. 
54306 Van Alst Ave., Long Island City, N.-Y.. 


Phone: Astoria 3102 - 


; i =f Ave 


on): ae 
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No. 8 Paste Mixer 


MOTOR DRIVE 


SPECIALLY adapted for 

the mixing of Tooth Paste, 

Toilet Creams, Paints, Ink 

and various materials in Paste 
Form. 


All gears are machine cut and 
substantially guarded. 


Send for our catalogue fully illus- 
trating our full line. 


Arthur Colton Company 


MANUFACTURERS @ OF % PHARMACEUTICAL @% MACHINERY 


2604 East Jefferson Avenue, Detroit, Mich. 















HAND TUBE FILLER 


No. 6-A 





Diameter 14” o . 

Height 29” 

Capacity 

5 Gallons 
Weight 

85 Lbs. 













HAND TUBE 
FOLDER, 


Folds from 0 to 8 
clips. Weight, 5 lbs. 


” HOT WATER 
BASE 


Fills from 15 
to 20 Tubes 
per Minute 

Tubes % to 


1%” Diameter No. of Clip Diam. of Tube 


Electric Driven eee 
Power Crimping Machines THE CLIP THAT DOES NOT 
CUT THE TUBE 
HEIGHT 12 INCHES WIDTH 7 INCHES 
LENGTH 14 INCHES WEIGHT 95 LBS. oak on v2 e 
CRIMPS O TO 8 carried in stock 
Ye H. P. MOTOR—RUNS FROM ANY LAMP SOCKET Larger sizes furnished 
promptly 


Tube, Jar or Powder Labor Saving Filling Machinery 


Send for catalog of full line of hand and power equipment. 


GEORGE G. RODGERS, Springfield, Ohio 





' 





, 


= — os _ 4. Gd i as an 
F-N-Burt Company Léa. 


SPECIALISTS IN 
Small. Fine 


MAIN OFFICE, 
540 SENECA STREET, 
BUFFALO, N.Y. 
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Cut Down Operating Costs 
With the HALLER 


More efficient production means 
more profits. 


Haller automatic rotary and bench 
filling machines materially reduce 
operating costs and at the same time 
increase the volume and uniformity 
of output. 


No matter what your output is, we 
can reduce your operating costs. 


Write for full information. 


This cut shows our improved Six Tube Bench 
Filler for Any Size and Shape Bottles. 


McKenna Brass & Mfg. Co., Inc. 


First Avenue, Ross and Water Streets Patented 


Pittsburgh, Penna., U. S. A. November 2, 1909 
December 13, 1910 





Alexander Compact Rouge Machine 


for Making Any Sized 
Compact— 


has stood the acid test of time 















Perfumery and Toilet Preparation 
Formulas 
Furnished at Moderate Cost 





MAKE YOUR OWN 
SPECIALTIES COMPACTS 


Perfume Extracts Toilet Waters and save the large Profits 








Liquid Soap Shaving Cream you pay others— 
Cosmetics, Creams Mud Treatment For Yourself 
Hair and Scalp Preparations Pharmaceuticals : 

: Manufacturing Formulas fur- 
Compact Rouge and Powder Face Powders | nished to purchasers and every 


- ” ee | machine is guaranteed to pro- 
(Hand and Machine Made) Lip Sticks duce perfect compacts. Let us 


give you some FACTS. 







Other Formulas Created to Order 






Consulting Service on Yearly Contract 


A. ALEXANDER 1123 Broadway New York 


Telephone Watkins 9181 
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THE JARDEN LITHO.CO. 
308-312 N. 1OT# ST. PHILA.,PA. 


The Charm of 
Newness 


is well exemplified in the design 
of this box with its graceful 
swelled sides, its extended 
bottom; and its domed top— 
which fits in every position. 


é € 


Write for a Sample 


Young Brothers —_—Dsplayologists 


New York Office, 130 W. 42nd Street Providence, R. | 
iz. | 


Bush Terminal Sales Building (4th Floor) 
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Fills Any Bottle—Sprinkler or Ordinary Top 


The original vacuum filling ma- 
chine— perfected and _ brought 
within the reach of all makers of 
perfumes, extracts, etc. Works 
‘qually well with any liquid or 
semi-liquid. Used in over 30 


7 
ants. 


Rejects all cracked and broken 

ttles. Prevents overflowing. 

Fills 1 dram to 1 gallon. We 
also build larger machines to fill 
several different liquids at one 
time; also to handle bottles of 


different size and shape at one 
time. 


International Filler Corp. 
Factory 


PETERSBURG, VA. 


New York Office: 
St. Louis Representative: Cleveland Representative: 207 Water Street 
Corliss Machinery & Mfg. Co A. K. Einstein 
St. Louis, Mo. Union Bldg., Cleveland, Ohio Phone, Beekman 6480 


SIMPLEX 


AUTOMATIC FILLING AND 
CLOSING MACHINES 


Get the machines with the 
improved ideas—increases your 
production—Cuts your operat- 
ing costs— 


Subs ca de Ditties Patented and Patents Pending 
Machine Tube Closing and Clipping Machine 


These machines are the result of long research and intelligent tests, and will handle success- 
fully all Viscous, Semi-Viscous and Liquid Materials. Your inquiries are solicited. 


T. L. HARRISON AND COMPANY 


| 
Engineers and Manufacturers of Chemical Machinery 
THE BOURSE BUILDING (Machinery Exhibit) ‘ ; ; PHILADELPHIA, PA. | 
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Filter Your Liquid Soap 


The quickest and most economical 
method of filtering Liquid Soap is by 
means of a 


SHRIVER 


Filter Press 





This method assures a clear, brilliant ma- 
terial which is very attractive. 

If you are desirous of iearning more 
about the filtration of liquid soap by 
means of a filter press—write us. We 
maintain a Service Bureau for just such 
a purpose. 


T. SHRIVER & CO. 
890 Hamilton St., Harrison, N. J. 


The filter cloth used is just as important as the filter press. 

We are in a position to supply filter paper or filter cloth 

especially woven for filter press work, at very close prices. 
sk us to quote on your filter cloth requirements. 


BOOKS 


When you want 
any book on per- 
fumes, soaps, etc., 


write us. 


Perfumer Pub Co. 


14 Cliff Street 











JE YOU WANT 


BUSINESS OPPORTUNITIES 


Wanted—Agency or to represent manufacturer of ad- 
vertised toilet preparations in New England. Address 
Box B. O. No. 000, care of this journal. 


HELP WANTED 


Wanted—Salesmen calling upon the extract trade to 
make connection with Pacific Coast House handling 
Tahiti Vanilla Beans. Address H. W. No. 000, care of 
this journal. 


SITUATIONS WANTED 


Essential oil salesman with wide knowledge of oils and 
synthetics is desirous of connecting with a good house. 
Address in confidence S. W. Box No. 000, care of this 
journal. 


The cost is only 50 cents per line per issue payable in advance. 
(The above advertisements are samples only.) 


—a good position 

—a superintendent, chem- 
ist, salesmanager or other 
experienced help 


—to start in business 
—to purchase a business 


—to buy, sell or exchange 
machinery, equipment or 
material 


—a formula, etc. 


An American Per- 
fumer classified ad- 
vertisement will find 
exactly what you 


want. 


Perfumer Pub. Co. 


14 CLIFF STREET 
NEW YORK, N. Y. 
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Evenly Filled and Corked Bottles— 


The kind retailers like to display 


You will be assured of these if you will 
employ the Improved Mohanco Vacuum 
Filler and Corker for this work. 


Mohanco will fill any liquid or semi- 
liquid into any size bottle at 
least five times faster than by 
any other method. Besides 
this you will be assured that 
all of your bottles will be 
uniformly filled. Will not fill 
cracked or broken bottles. 


The Corker is certainly a 
“Corker.” It will compress 
the corks into a whole tray 
of bottles as quickly as you 
would drive one in with the 
old-fashioned rubber mallet. 
\ll corks driven into each 
bottle the same distance, and 
absolutely no breakage. 

With this equipment, two unskilled workers 

will fill and cork 10 to 50 thousand bottles per 

8-hour day. 


Both machines are adjustable 
to take care of various sized 
(Patents Pending) bottles and liquids. 


MOHAN & CO., Inc. Chicago Territory product or. products #0 that 


product or products so that 
44 East 23d St., THE THOS. CARROLL CO., we may furnish you with 
New York City Gian, full information. 


for Thorough and 
Speedy Mixing s 


DAY Gem Four-Speed E jee) 


Mixer and Beater 


The quality of your. product depends on thorough mix- 
ing and for thorough mixing you should use a DAY 
GEM BEATER and MIXER. Whether you want slow 
or rapid mixing the Gem will please you. Four speeds 
easily obtained with a simple turn of a hand lever. For 
mixing Facial Creams, Soaps, Dental Creams, Shaving 
Creams or any other product which requires a thorough 
mixing, a DAY Gem Beater and Mixer has proved it- 
self an efficient machine. 





35 years’ experience in the building of mixing and 
grinding machinery stand behind DAY equipment. 


Write now for cur new Catalogue of Special Machinery 


The J. H. DAY CO., Cincinnati, 0. 


Day Service Representatives in 15 Principal Cities 
New York Boston Chicago Kansas City Philadelphia San Francisco 
Milwaukee Buffalo St, Louis Minneapolis Atlanta 
Pittsburgh Columbus Dallas 
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Quality 
Quality 


and 
Service 
Service 


Service 


OXZYN COMPANY 
154—11th Ave. New York City 
Originators of NATURAL ROUGE for 

Brunettes, Blondes and Olivettes. 


Lip Rouge :: Cosmetique :: Eye Brow Pencils 


VANILLA 


BEANS 


THURSTON & BRAIDICH 


27 CLIFF STREET 
NEW YORK 
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THEODOR LEONHARD WAX CO. Inc. 


Haledon, Paterson, N. J. 


ESTABLISHED 1852 


BLEACH HOUSES 
T.L. WAX CO. 
lta a Ae) 


Specialties 


Pure White Sun Bleached Beeswax 
Pure Refined Yellow Beeswax 


Specify “T.L.” Brand Pure White Sun 
Bleached Beeswax. Guaranteed un- 
der Food and Drug Act, June 30, 1906. 
Serial No. 4068. 


Write for samples 


Long Distance Tel. Lambert 8183 


IF WE ARE NOT MAKING 
YOUR COMPACT PUFFS, 


WE ARE BOTH LOSING MONEY. 


ra 


Acme Compact Puff Co. 
500 N. Dearborn St. Chicago 
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DISTINCTIVE 


Better Made 


PUFFS 


ata 


Lower Price 


* Furlager Manufacturing Co. 


® 67 East SthSt. New York, N. Y. 





MORGAN 


& COMPANY 


We are representatives in the 
Middle West for the Belgian 
Trading Co., Inc., 
cently acquired The Essential 
Oil Co., of Trenton, N.J., 
world’s largest manufacturers 
of 


which re- 


TERPINEOL 


FULL SIOCKS ARE CARRIED 


O14 
355 W. ONTARIO ST. 


CHICAGO 


L_____.SUPERIOR 88/0 
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KNICKERBOCKER “MADE-RIGHT” 
| SAMPLE CASES 
Bring Bigger, Better, More Orders 





Write for Pictorial Catalog 80. 
KNICKERBOCKER CASE COMPANY 


Specialists and Original Designers 


224 N. Clinton Street _ Chicago | 









STOKES 


TUBE FILLING, CLOSING 
AND CLIPPING MACHINE 


with 


AUTOMATIC CLIP 
FORMING ATTACHMENT 


will be in operation at the 


CHEMICAL EXPOSITION 


GRAND CENTRAL PALACE 
Booth 77 


Come in and see us or 
write to us direct for full 
information and quotations 


F. J. Stokes Machine Co. 


6112 Tabor Road Olney P. O. 
PHILADELPHIA 
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Plainand Bevelled Mtrrors for Vanities 


* view of the serious shortage and constant advance in 
the price of glass we advise placing your orders early. 
Prompt deliveries guaranteed. Capacity 1,000,000 per week. 


WRITE FOR SAMPLES 


EAGLE BADGE & NOVELTY CO. 


213-217 GRAND ST. NEW YORK, N. Y. 


H.L.HETTER 


Manufacturer of High Grade, Artistic 
Metal Boxes for Compacts 


200 Fifth Avenue New York City 
Phone: Gramercy 3221 
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Labeling Pastes | Glyzzerol B 


TIP-TOP WHEAT PASTE POWDER. Made 
into a Paste with Cold, Hot or Boiling Water. 


Ze ba 
SPHINX PASTE—For high grade 
labels to glass or paper. A SUBSTITUTE 
TINNOL—For plain or lacquered tins. 
MACHINE GUM—For wood or paste- FOR 


board. 
CONDENSED PASTE POWDER—1 


“mw Tata || UF. Ge 


For further particulars write 


The Arabol Mfg. Co. 110 EAST 42nd STREET New York 


Unique Miniature 


Perfume 
Vials 


capacities 
1 to 10 ce 


Full set of samples 
on request. 


Glass Products Co. 
Vineland, N. J. 





HENDERSON 
Bid 


] aa ya 7 r ui a f Ly i 2 
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consists ofan extensive assortment of stiles c SIGHS TO? wa 


yz , — . 
to de credited on rec elpl Of your order. Additional information on ? que 


THE HENDERSON LITHOGRAPHING Co., CINCINNATI. a ye 


OUR SAMPLES ARE NOW CONVENIENTLY PLACED IN BOOK FORM. 
WRITE FOR THIS ELABORATE AND EXCLUSIVE LINE 





f rect 
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CLRE SLIP Ube MOM irh) 


A MODERN plant and organization, equipped 

wit! up-to date machinery and advanced 

methods fin is ideall itted for the produc lion, 
rpassed quality of ex 


for perfume, 


which we have 
specialized in and soled to the perfection of lith 
ography of a superior character, insures every order 
which is entrusted to us, of expert attention from its 


, sity sone het 
inception unl 


Our Service Department is at your disposal 
for the submission of quotations and such other 
information as you may desire in connection with 


your requirements 


The Henderson Lithographing Company 


Station H, Cincinnati, Ohio, U.S. A. 





Aucust, 1923 THE AMERICAN PERFUMER 





THE | ROUGE and FACE 
TWITCHELL PROCESS | | POWDER COMPACTS 


Lip Sticks, Nail Polish 


Cosmetique, Eyebrow Pencils 


THE STANDARD METHOD OF 
DEGLYCERINIZING 


THROUGHOUT THE WORLD 


Kontakt Saponifier 


FOR HIGH GRADE FATS 


Kontakt D. P. Saponifier 


FOR LOW GRADE FATS 


_ ABONITA COMPANY, Inc. 
The Twitchell Process Co. | || 345. Clinton st. Chicago 


Compact Specialists 


CINCINNATI, OHIO PRIVATE BRANDS EXCLUSIVELY 


PROMPT SERVICE—IMMEDIATE DELIVERIES 








y WE x 


+4 


ye } me i ie 


40 John Sra 
New Yorks 


DUM Srades of | . 
VANILLA BEANS ® Swan Down Powder Puffs 


(ALL STYLES) 


Rolft Vanity Wool Rouge Puffs 
GUMS it er in diameter if 
Arabic Tra sacanth Sele 0. 3. Dante | 


Crude Péwdered M. DE MATTIA COMPANY 


POWDERED KARAYA GUM 88 Watt St., New York City 
AMECOUSEMA AMERICAN 
TRADING HOUSE 
, i 25 Rue St. Augustin, Paris (2), France 
hy es Cables :—*AMECOUSEMA PARIS.” 
‘ All codes. 





THE AMERICAN PERFUMER 


(®) GLASS VIALS(R) 


Automatic Machine Made, Are Uniform 
xo in Capacity, Corkage, Height and Width A 


YS :: Adapted for the Perfume Trade 


-KIMBLE GLASS COMPANY | 


VINELAND, N. J. CHICAGO,ILL. NEW YORK, N.Y. 

















THE BEST 


—_ ees COLLAPSIBLE TUBES 


(ALL SIZES) 


Plain and Decorated 


Special Tubes for Catarrh and Eye Remedies, Pile Pipes, etc. 


STANDARD SPECIALTY AND TUBE CO. 


sani : oo NEW BRIGHTON, PA. 
“STANDARD” TUBE CLOSING MACHINE 


Seals of 


Refinement 


Our samples will interest you 
Our prices will surprise you 
WRITE FOR BOTH 


JOHN HORN Me 837-839 10th Ave., New York 
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1 Sparkling Clear - Firm and Concentrated 
ihn | 
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ny Hl il i) | wn NN make your own colored shampoo from 
i the coloring matter we Zurnish gratis. 
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il ani |) CLIFTON CHEMICAL CO. SsE28.8'89: N.Y.C. 
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Headquarters 
Beeswax 
Witch Hazel 
Stearate of Zine 


Magnesia Carbonate 


Inquiries solicited. 


A.C.Drury &Co. 


Waxes. Gums “ Hea) Chemicals 
‘Drugs, Essential Oils Ac. 


420 Rush Street 
Chicago, Illinois 











STOCK 
LABELS 
ae 


TOILET 


| eae ATIONS 


SAMPLES SENT 
ON REQUEST 


THE QUALITY LABEL COMPANY 
120 WEST 32,4 STREET 
NEW YORK 


(ULIN 


TL as LL 


tie 





i 
(AM | 
{ , 
HH ® | 
Ht) 
D 
i A 
Lae aL) P y y 7 4 
THT 
I {ih} 
\ | Hy Ny 
We" Hib 
i Wall } H}} 
i ti 


. LIMBERT & CO., Inc. 
12 South Marshall St. 
PHILADELPHIA 


PTT ERY 


ling manutacturers 
king big profits on 
for the Bath. 

‘e large tin boxes contain- 
ing a half pound, or so, of powder 
and a large puff (usually about 
t', to 5 inches in diameter). 
Part of their profits come from 
the low prices which they pay for 
Espiem Powder Puffs. Espiem 
puffs, whether of finest lambs’ 
wool or softest cotton velour, are 
quality thru and thru. Yet you 
buy them at quantity prices. 
Write or wire for special quota- 
tions on your giant puffs 


Rock Bottom Prices 





The ESPIEM COMPANY 
Manufacturers of Quality Powder Puffs 
153 West 15th Street New York 
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CLASSIFIED 
ADVERTISEMENTS 


The rate for advertisements in this section 1s 90c, per line per in- 
sertion. Please sead check with copy. Address all communications to 
PERFUMER PUB. CO., 14 Cliff St., New York, f 


HEMINWAY 
SILKS 























BUSINESS OPPORTUNITIES 





Your Own Branp 





Toilet Preparations—French Perfumes—Imported Talcs— 
|} Creams, etc. Orders for three dozen or more assorted put 

up for you under your own brand, name and label without 
| extra charge. Write for list, get our special prices. Boyer 
International, 941 North Clark St., Chicago, or 28 Rue 
| Feydeau, Paris, lrance, 
















An Exquisite 
Final Touch! 













. \MERICAN MANUFACTURER 






























UCH of the attention- and sales-value 
M f toilet products depends on their ol 
artistic appearance. Note the final touc f TAS r TICR 
richness that The Melba Mfg. C have NATIONALLY ADVERTISED 





added to their product (here 1 
by tying it with Heminway Package Silks. 
Made to match any shade 
packing; for general use as well 
as for perfumes. Samples f 
five different qualities gladly 
sent on request. 

THE H.K.H. SILK COMPANY 

of N. Y., Inc. 


120 E. 16th Street, N. Y. City 
Dept. T 


MERCHANDISE 

with plant in Canada, desires to act as warehouse and for- 
warding agent for other American firms whose ‘Canadian 
i 
| 













business does not warrant maintaining their own organiza- 
tion. We are prepared to handle customs entry, warehouse, 
forward on order, render invoices and handle drafts; we 
would also undertake light manufacturing or assembly under 
your own supervision. We are not interested in sales work, 
but would distribute advertising matter, etc. 

Address B. O. No, 1129, care of this journal. 





























Eastern machinery manufacturer, supplying apparatus for 
toilet preparation manufacturers, desires representative in 
Chicago and on the Pacific Coast. Address B. O. No. 1130, 
care of this journal. 













(Continued on page 130) 
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L. A. Van Dyk “Floriol” 


Locust Blossom V. D. for greaseless cream 


TOOT AT 
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To the manufacturers of high quality creams I offer this = 
fascinating Locust Odor. 4 to 6 ounces to the 100 lbs. of cream. = 


Trial ounce $1.60. Pound $24.00. = 


TT 


OEE CEST a 






Let me mail you a sample. 


L.A. VAN DYK 


Manufacturing Chemist 


110 West 14th Street 1114 State -Lake Bldg. 
New York Chicago 
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SOAP SPECIALTIES 





SHAMPOO BASE SOAP SURGICAL GREEN SOAP USS.P. 
eanich OLIVE OIL BASE SOAP SHAVING CREAM 
emical 


LIQUID SHAMPOO SOFT POTASH SOAPS 
SHAMPOO PASTE AUTOMOBILE SOAP 
LIQUID TOILET SOAP CASTILE SOAP U. S. P. 
WHITE FLOATING SOAP BARS AND POWDERED 
115 NINTH ST., BROOKLYN, N.Y. Write for Samples and Quotations 

















AMOLE PRODUCTS 


Have given the trade the utmost in satisfaction for nearly 40 years. Selection of the highest types in raw 
materials combined with formulas of long proven merit and skillful specialists enable us to supply 
products of a very superior quality. We invite your inquiries on any of the following in which you may be 
interested. 


SHAMPOO LIQUID, PASTE and BASE—LIQUID SOAP—SHAVING and 
TOILET SOAPS—SHAVING CREAM—FACE CREAMS 


Also a large line of especially high grade preparations for Beauty Parlors. 


All of these products can be furnished in bulk or packed in containers ready for your private brand labels. 


AMOLE SOAP CO. - - Tippecanoe City, Ohio 


(14 miles north of Dayton, Ohio.) 





A P E R B O X E S | Let Us Expedite Your Imports and See That | 
| 


Soe PERFU MERS Your Classification Is Correct 
, CUSTOM HOUSE BROKERS | 
and 


Distinctive Designs for FOREIGN FREIGHT FORWARDERS | | 
Face Powders, Toilet 
Preparations and Perfumes. ——— 


] P , T 1 Broadway | 
ROBERT NEUMANN LO CURTO & FUNK Noryay | 


1401-1411 Plum St. Cincinnati, Ohio Se Se ae ee 


HAND and MACHINE MADE 








NEW CREATIONS JUST RELEASED. SPECIAL PAPERS 
DEVELOPED FOR EXCLUSIVE USE BY YOU. 


BEAUTIFUL GLASSINE IN MANY NEW DESIGNS. WRITE FOR 
SAMPLES AND GET THE NEWEST WITHOUT OBLIGATION. 


t MATTHIAS & FREEMAN PAPER CO. 


Il? N. SEVENTH STREET PHILADELPHIA 
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THE 
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BUSINESS OPPORTUNITIES 


e. 50) Ibs capac it\ 


5 oa Yi oe GC | +" vs 2 with tv ae 
I lall patent pr vith t ts of high pressu 
lies for 2 d | n \ddress B. O. N 
FOR | ; N ; MACHINES 
O19 


LAUNDRY BAR SOAPS 
SAT] ) \ \ ( VA 
OIG N vail . $27 
f MORGAN N ier, $375.00 
8-4 MORGAN No, 8 Nailers, $373.00 
s DOG N $} Nailer. $235 ) 
DOG N $ Nailer, $350.01 
2—9 MORGAN N 9 Nailer S 
ttachment S400 (Of } 
\ Box and Woodworking ma I} ka 
State \ r want What , 1 fot ile 
( 5, N sraun Machinery ( Fort Wayne 
* Continuous Truck Dr 
hay ter and mixer and_ pot 
ll \dd I ». N 4 


1 system of drying 
rhe bars of soap on trucks are a 


through the dryer. Perfect wer 1 
SITUATIONS WANTED 





run 
ng is obtained with the least px 
weight Saves time, space and labor 
send catalogue, 
eee & SCHWARTZ, INC. ; ere Ee ae 
. fssentia 1 and lavorin ( I erience 
ormerl) » Philadelphia Textile Machinery Co., . ; ; ; : . 
ires position andy with tools and can make 
" Philadelphia, ct eiaas Address S. W. No. 1144, care of this 
High grade perfumer and maker of toilet preparations 
vho has very few equals in this line of work, want 
tion \ble te riginate popular new odors, t 
facture scientitically independently and econon 
las unusual talent, experience and tine personality. [nt 
ed o1 sit ffering rare opportunities V1 
ne sta ; Address S r 137 
T il 
t 32) 





or PERFUMERS 
L FLAVORING EXTRACT MERS. 
AND MANUFACTURING CHEMISTS 


Absolutely Pure, Odorless and 


Supplied in all Formulas 


WILL BE PLEASED TO FURNISH SAMPLE 
OF SPECIALLY DENATURED FORMULAS ON 


REQUEST. 
ih 


THE GEORGE WIEDEMANN CO., INC. 
NEWPORT, KENTUCKY 
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COLLAPSIBLE TIN AND LEAD TUBES 


Plain and Decorated 
Sprinkler Tops, Essential Oil Cans, Screw Caps 


We are not large advertisers—you get the benefit in prices 
WRITE FOR SAMPLES AND PRICES 


CONSOLIDATED FRUIT JAR CO. 
NEW BRUNSWICK, N. J. 


ESTABLISHED 1858 








el Te Tea 


aon ele 


aul vie has 

| PACKED TIGHT 
i ) DELIVERED RIGHT 
Pure Stearic Acid in Convenient Size Cases 
Tee ee) ae ee NaC iD 





SUPERFINE SHAMPOO BASE 


We have the finest Cocoanut Oil Base made for making shampoo. Complete 
formula with sample for the asking. 


We also have a full line of White Mineral Jellies, Petrolatums, White Oils, 
etc. Write for samples and prices. 


PENNSYLVANIA OIL COMPANY 
412-420 N. Western Ave. CHICAGO, ILLINOIS 








INDICATING 





TUBE CLIPS 


FOR COLLAPSIBLE TUBES 


temperature in strument s Ga 


Made of nickel zinc and will not rust. Eight sizes 
carried in stock for prompt delivery. 


Diameter Tube—Length Clip Diameter Tube—Length Clip 


¥Y% Inch..... 13/16 Inch : Inch.. ae Inch 
 eeeee * y 1% 

ier ae 1% “ ..115/16 . 

Te ccnwc dG 4 14 “ 25/16 “ 


THE H. C. CooK co. 
ANSONIA. CONN. 
New York Office: 100 LAFAYETTE STREET 






RECORDING 



















duties so important in the 
manufacture of perfume, namely the control 
of process temperatures rhe 


perform those 


manutacturer 
who desires to maintain temperature stand 
ards should have Tycos literature Send for 
it it_today. 


























laylor /nstrument C companies 
Rochester NY USA 


Theres a Tiros and Taylor temperature instrument tor every purpose = | 
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(Continued from 
SITUATIONS WANTED 


Chemical engineering graduate—desires change ot position 
Had ’ experience in the manufacture of 
cosmetics, soaps and shampoo. Experience in factory lay- 
out and management. Keterences on Address S$ 


W. No. 1141, care of this journal 


eC yeal direct 


request, 


} actual manu 

ull line of pertumes, toilet 
Excellent 
( apabl 


\rtist, perfumer, chemist, with fifteen years 


facturing experience, covering a 


T 
cosmetics and extracts 


preparations, 
ability and able to 
charge Location immaterial 
\ddre ss | 


creative 
ot taking full 
Desires new connections 


Rawson, 154 Hopkins St., Brooklyn, N. \ 


t 


select packages 


Position wanted by an expert in the mat 
fume compounds and flavoring extracts 
imitations); over 20 years’ experience here and abroad; 
honest, efficient, and accurate; is willing to start for a rock 
bottom salary with a firm where a great knowledge in 
line and hard work will be appreciated and rewarded 

1146, care of this journal 


dress S. W. No 


ufacture of per 
(true fruit and 


concern sales 
know- 
seeks con- 
is full line of 

Salary, 


Essential oil house or allied with good 
organization wanted. Chemist-perfumer, extensive 
ledge in manufacturing and real creative ability 
nection with live concern that is willing to add h 
tried compounds to their list. Results 
percentage, or both. Address S. W. No. 


journal 


Perfumer, years of actual experience abroad and _ this 
country, real creative and executive ability, capable of manu- 
facturing highest class of perfumes, all other 
parations and toilet wishes to chang: 
position to go with progressive concern. 

Location immaterial. Address S. W. No 
journal 


toilet pre 
from present 
Able to run plant. 
1139, care of this 


soaps, 


VR eR 


AMERICAN PERFUMER 


Aucust, 1923 


SITUATIONS WANTED 


Chemist, recently arrived from Paris, experienced per- 
fumery and pharmacy, conscientious worker, knowledge vari- 
ous specialties, desires position Moderate salary. <A, 
Chauffourmier, 850-6th Ave., New York City 


Chemist, young university graduate, experienced in d 
flavoring materials, extracts, desires re- 
sponsible with a firm manutacturing any otf the 


ibove Address S. W. No. 1140, care of this journal 


pharmaceuticals, 


position 
position 


HELP WANTED 
Salesman wanted—to sell toilet articles to department 
Experienced man with a good 
\ddress 


houses 


stores and 


acquaintance 1 trade can get 
H. W. No 32, care of this 
\ wonderful opening for a high class traveling 
salesman of experience to the wholesale ice cream and con- 
fectionery trade in flavoring extracts, fruits and colors, for 
an old established house in ‘Chicago. Give us your experi- 
ence and territory covered. Address H. W. No. 1133 care 


of this journal 


a good proposition. 
journal 


Salesmal 


Representative wanted—thoroughly experienced to sell well 
known line of powder puffs and compacts to the manufac- 
turing trade. Splendid opportunity for good man. Must 
be acquainted with buyers. Address H. W. No. 1134, care of 


this journal 


Must be experienced in the manufacture 
no others need apply. Good 
Address in confidence, H. W. 


Chemist wanted 
ft powder and rouge compacts ; 
opportunity for capable man 
No. 1136, care of this journal. 
for high 

Salary 


\ddress 


Important essential oil firm has an opening 
powered money-making salesman with a following. 
ind commission. Write us fully in confidence. 
H. W. No. 1142, care of this journai. 


(Continued on page 133) 


ARTA 


ESTABLISHED 1890 


FOREIGN" ZX EC >-nomestic 


KAOLIN 
ZINC OXIDE 
MAGNESIA CARBONATE 


SOAP POWDER 
ZINC STEARATE 
PREPARED CHALK 


PRECIPITATED CHALK 


Light, Medium, Heavy, Dense and Free Flowing 


STARCH 


INFUSORIAL EARTH 


WHITTAKER, CLARK & DANIELS, INC. 


IMPORTERS AND EXPORTERS 


245 Front St. 


New York 
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FROSTING LIQUID 


produces a most beautiful velvety, frosted clear finish—-a very simple process—immersion from 
three to five minutes is required—no expense to install plant—cost of frosting at least 75% 
less than your additional cost of frosted bottles—process is absolutely non-hazardous and no 
drying up—therefore, always ready for use. 


Special prices on contract. 
Trial quarts, $3.00; Single gallons, $7.50; 10 gallons or more, per gal., $6.00 
Packing Charges Extra. 


L. REUSCHE & CO., 34 Union Square East, New York City 


EST. 1881 


ROSE CENTIFOLIA $36.00 LB. 


A MASTER PRODUCT—RED ROSE TYPE—LET US SEND YOU A SAMPLE. 


EAU DE QUININE RIVIERA $10.00 LB. 


FRENCH TYPE—POSSESSING THE FLOWERY FRAGRANCE SO MUCH LOOKED FOR. 
EAU DE QUININE COLOR Witt nor stain-igum FORM $8 GAL 
LILAC “P” $6.00 LB. THE Price FOR CREAMS, TOILET WATER, ETC 
ORIENTAL BOUQUET $12.00 LB. énlenraio re ODOR 

RIVIERA PRODUCTS CO., 27 W. ILLINOIS, CHICAGO 


DEALERS AND MANUFACTURERS’ AGTS. IN ESS. OILS, COLORS, LANOLIN, BEESWAX, FILTER PAPER, ETC. 


We Make a Specialty of These Soaps 


UNIFORMITY of your LIQUID TOILET LIQUID SHAMPOO 
SOAP and SHAMPOO will enable you to in- SHAMPOO BASE SOAP 


crease your business. 


os — a SHAMPOO PASTE 
BUCKEYE BASE SOAP will produce a liquid LIQUID TOILET SOAP 
soap or shampoo that will be uniform in every sy ; 


respect. An exacting chemical analysis insures TOILET BASE SOAP 
the uniform composition of these soaps. SURGICAL GREEN SOAP 


WRITE FOR SAMPLES AND PRICES 


THE DAVIES-YOUNG SOAP COMPANY 


DAYTON, OHIO 


(Continued from page 132) 
THE 


—— All Milk Rolling Massage Cream 
also 


Perfumer- Thoroughly experienced, expert and_ up-to- 
date toilet soap perfumer wanted by prominent manufacturer 
in New York ‘City. Whole or part time. Answer in con 


fidence H.. W. No. 1143, care of this adenine Cold Cream and Greaseless Cream 


a 


Perfume chemist wanted—An expert in the manufacture Fine Quality—Better Price 


of perfume compounds for the barber supply and general 


toilet preparation trades. We went a man of wide experi- Send for price list. 
_ originality and initiative who can prove his ability 

yond doubt. Attractive salary and percentage proposition 
to the right party. Give complete detail of past experience ; AMERICAN PERFUMERY Co. 
Correspondence confidential. Location: Large middle western 188 Grand St. New York, N.Y. 
city. Address H. W. No. 1135, care of this journal. 
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For Toilet Preparations and Cosmetics | | 


REG 


THE QUALITY WHITE MINERAL OIL 


Absolutely Colorless, Tasteless and Odorless 


Our representative will call on request 


U.S.PAT.OFF. 


address only 
CHEMICAL PRODUCTS DIVISION 
STANDARD OIL COMPANY (NEW JERSEY) 
7 HANOVER SQUARE, NEW YORK 








HARRAL SOAP COMPANY, Inc. 


132 TO 136 HAVEMEYER STREET 
246 TO 250 SO. FIRST STREET 


BROOKLYN. N. Y. 






SHAMPOO BASE POWDERED SOAP 
LIQUID SHAMPOO U. S. P. CASTILE BARS & | 
LIQUID TOILET SOAP POWDERED 






SURGICAL GREEN SOAP SHAVING POWDER & CREAM 
TOILET AND BATH SOAPS 















MAKERS OF SOAP 
| NEARLY HALF A CENTURY 


SHAMPOO PASTE 











Established 1835 


Webb’s Alcohol 


Seals that sell! Warranted U. S. P. 190 Proof 


DENNISON manufactures the 


very finest seals for Perfumers COLOGNE SPIRITS 
ae an eee eee Denatured Alcohol—All Formulas 


product. 


es free samples. Glad James A. Webb & Son 


ly mailed you. Address, Dept. 
8AP Dennison Mfg. Company, INCORPORATED 


Framingham, Mass. 110 East 42nd Street mM. 3 City 
Phone—Vanderbilt 3600 
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8s KOLYNOS 


Battery of Pfaudler Tanks used 
of tooth paste. The 


in the process of manufacture 
London, England 


Kolynos Co., 


Mail the analysis coupon! 


The PFAUDLER CO. 


The World’s Largest Makers of Glass Lined Steel 
Equipment 


ROCHESTER, N. Y. 


Chicago San Francisco 


Sydney, Australia 


New York City 
London, England 


| 


AT LONDON 


The Kolynos Company have a plant at London 
which is the equal of anything in America for 
the handling of tooth paste. They use six 
large tanks which hold glycerine and alcohol 
in the process of making their tooth paste. 


Our leading makers of tooth paste, perfumes, 
essential oils, shaving cream, etc., use Pfaudler 
equipment for many of their plant operations. 
You will find Pfaudler equipment ready to 
meet the requirements of your product. 


THE 


PFAUDLER 


Gentlemen: 


We 


manufacture 


CER, 


R »chester, N. 


Bs 


eeeeeeee 


Would be interested in learning whether your equip- 


ment has been used 
ivailable data. 


Chemical nature of 


Name 


Address 


in 


our field. 
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Send literature and 


A. P. 1-23 
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The Best Materials and Work- 
manship in Paper Box 
Construction 


SERVICE 


QUALITY 


Buy Baxter Boxes Because Best 


General Office: Brunswick, Maine 
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Makes a good 
Perfume better— 
and the better 
Perfumes “‘the best”’ 


ANATOLE 


Chicago 
223 N 


Office 


Jefferson St 


PETITES 


Aluminum Case 
1 


4, %4, and % oz. 
Capacity 


& oz. Size Only 


Ground 
Elongated 
Glass 


Stoppers 


Uniformity. 


Quality 
Superior to 
Europe’s 
best. 


Man’f'd by 
E. J. CALLAHAN & CO. 


16 W. BARRE ST., BALTIMORE, MD. 
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sss HENASOAP 


REG. U. S. P. OFF. 


EGYPTIAN HENNA SHAMPOO 


ee SHAMPOO is a combination of the HENASOAP SHAMPOO gives a rich, creamy 
ti i incipl f Hopki ti ‘ . 
= "Hocnan Gm Bowkine Moutal Wale” — lather, cleanses the scalp—gives a glint to the 


Soap—delicately perfumed. hair and makes satisfied customers 
HENASOAP SHAMPOO is sold to manufacturers only 


Send for Sample and Quotation 


J. L. HOPKINS & CO. 


100 WILLIAM STREET IMPORTING DRUG MERCHANTS NEW YORK CITY 


INDEX TO ADVERTISEMENTS ~—continvec 


Lorscheider-Schang Co..........eeee++ 107 Pennsylvania Soap Co a re - 138 Solar Laboratories, Inc., 
Lueders & Co., George............2 and 3 Perfumers & Jewelers Box Co 104 Insert between 108 and 
Lyon & Co., Inc., J. W., Pfaltz & Bauer.. 97 and 138 Sopros, Societe des Produits de Synthése, 
Insert between 40 and 41 Pfaudler ( 135 Insert between 76 and 
Pilar Freres ... 36 Sonneborn Sons, Inc., L.. 

McKenna Brass Mfg Co... ‘ en Plumly, Eugene K . : - 106 Sparhawk, Chas. V..... 


.93 and 
McLaurin-Jones Co. Plymouth Organic Labor 95 Standard Oil Co 
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Majestic Metal Specialties........ 3 aay Lat Stokes Machine Co., F. J 
rey & ¢ . . 3 7 Quality abel Co nae ew Stummer, Jos 
Maschmeyer, Jr., A...... <7 
Mathieson Alkali Works, Inc 


Randolph Paper Box Co 11: Sw ndell Br Ss. . ‘i . 
. Re Machin Comp ( Synfleur Scientific Laboratories, 
Matthias & Freeman Paper Co ea T une Co mpeny Saacse  hateioae 
aoe 3 sonrtem,, asa Rhode Island Vanity Case o., im 7 Instrument Companies 
Merveille Puff & Cosmetic Co., Inc had: : : e J i 
Metal Package Corp Rhodia Chemical Co l h 1 & Braidich. 
eee > Aen Peewee Rn ee 22 Ritchie, W. C., & Co T ) 
Millville Bottle Works. - 33 Sata ‘tks eG 
Mohan & Co eee an ae 
Mohan & Co........... + Schectent & Ca. o 
Monarch Nusbaum Paper Box Co., Inc 
Monsanto Chemical Works 
Morana Incorporated, 
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Wheaton Co., T. C... 
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Wee Sn SO ducrconceoeceuas 
Whiting-Patterson Co., Inc........ 
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Wirz, Inc., A. 
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Schmoller & Bompard 
Scientific Utilities Co.. 
Scovill Manufacturing Co.. 
Orbis Products Trading Co., Sherwood Petroleum Co., Inc 
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You can get better results with w 


“MONSANTO 


Yhe Original American Coumarin 
Manufactured by 


onsanto Chemical Works 
Sr. Louis, U.S.A. 
NEw YORK CHICAGO 
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PFALTZ & BAUER, Inc. 


300 Pearl Street New York City 


Agents for 


A. MASCHMEYER, JR. 


Amsterdam 
ROSE CENTIFOLIA—JASMIN WHITE “E,”’ ETC, 


E. DE HAEN A. G. 
Hanover 


Benzyl Acetate F. F. C.—Methylanthranylate 


E. SACHssE & Co. 
Leipzig 
Oil Orris Liq. 10 Fold—Oil Dill Seed, Etc. 


Dr. F. RAscHIG 


Ludwigshafen 
Musk Ambrette 100% 


WoLL WAESCHEREI & KAEMMEREI 


Hanover 
“Golden Fleece” Lanoline. 


Private Brand Toilet Soap 
IGH grade toilet soaps added to 


established lines of toilet prepara- 
tions are a ready source of profit. 

Sales of soap under private brands 
are easily made to your established 
trade. They have a good advertising 
value. 

If high quality and good value are 
offered, the prestige of the whole line 
is enhanced. 

This keeps the retailer's name con- 
tinually before customers and helps to 
build up a demand for other items in 
his line. 

We specialize in the manufacture of 
toilet soaps put out under private 
brands. 

Our prices will interest you. Write 
for full information. 


Makers of Private Brands since 1849 


PENNSYLVANIA SOAP CO. 


Lancaster, Pa. 
New York City Office: 9 West Broadway 
ODOR HEE ee RE ARREST TLL TEN! 





| 
| 
| 


WE SPECIALIZE IN PRIVATE 
BRANDS FOR 
MANUFACTURERS AND DEALERS 


Cold Creams Perfumes 
Vanishing Creams Toilet Waters 
Lemon Cream Clay-Packs 


Freckle and Bleach Tooth Paste 
lO ccoiniin Shaving Cream 
Deoderant Cream 0 and Face Lotions 
Foundation Cream tae 
Venango at jair uster ; 
een ene Foam Curling and Waving 
Hair Tonics Fluid 


Face Powders Non-Alcoholic Flavors 


Talcum Powders Private Formulas 


We Have Every Convenience in the Way of Automatic 
Filling Machines and Can Furnish High Grade Goods 
with Prompt Service at Proper Prices. We Have 
Been Manufacturing Private Brands for Thirty Years 
and Have Always Guaranteed Our Products. 


Comrort Manuracturinc Co. 


Manufacturing Perfumers. 
] g& 


500 So. Throop Street Chicago, III. 


(Monroe 2486) 


VILL ddddddddbdddddddddddddddbddddsdssisddilia 


Donald M. Smith, President 


Bristol Industries, Inc. | 


MANUFACTURERS SALES AGENTS 
for 
Peerless Tube Co.—Collapsible Tin Tubes (Plain and 
decorated) 
E. N. Rowell Co.—Fine Paper Boxes. 
J. M. Raffel Co.—Corrugated Fibre Shipping Cases. 
Bishop Calculating Recorder (Calculating Recorder 
for Factory Cost Keeping). 


Room 805 42 Park Row, New York, N. Y. 


Telephone Cortlandt 1574-5 





BOTTLES, JARS, CORKS, 
Perfume Bottles, Massage and Cold 
Cream Jars of Every Description 


Private Mould Ware Our Specialty 


Laboratory Supplies—Filter Paper—Wool Filter 
Bag Funnels, Graduates, etc. We carry a stock 
of a considerable variety of different styles of 
Bottles ind) = Jars—Sprinkler Tops—Corks—Col 
lapsib'e Tubes. No order too small—Prompt and 
careful attention given to orders regardless of 

Ask for Prices and Samples before you buy 


where 


Acme Hospital & Druggists Glassware Co. 


$17 Pearl Street, New York City Phone 
Near Beekman Street Beekman 7260-7261 


ULLAL dddddddddddddddidddidddddddddidddddhdbdbdddddddsiiice 


| 
| 
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Your Inquiries Solicited 


PRIVATE BRAND 
TOILET SOAPS 


ONE Ounce NET 


1S 


TROL mann @EG us PAT OF 


SCENTED 
Imp, — « 
ALPABLE ZINC 


Manufacturers of F BORIC ACID P 


Powdered-Chip-Liquid 
Cocoanut Oil Base-Shampoo 
Soaps 


J. Eavenson & Sons, Inc., Camden, N.J. 





~~ 
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Vaccu Filter No. 3 operated by Electric Vaccu-Pump 


The great success of our No. 1 size Vaccu-Filters at $8.00 


each and the No. 2 size at $15.00, has caused us to put on 
pump for $150.00 


the market a larger filter with electric | 
complete, including hose, Vacuum gauge 110 V. motor, switch 
cord, plug, etc., except standard bottles. Cost of filter with- 


out Electric Pump for use with any Vacuum system $75.00; 


Filter Papers cut to fit, $4.00 per 100. - 5 : a 
This outfit should filter 60 gallons per hour, is portable, oes a ‘ 9 
little space, : 


has 300 sq. in. Filtering area, takes up very 


easily cleaned, made of solid brass, nickel-plated, 2 
na operates on lamp circuit. A ana) COMP A Nae 


OVER 7,000 VACCU-FILTERS IN USE 
Write for Catalogue , H if CA LC O 
Established 1566 


Alsop Engineering Company 


157 Water St., Dept. K., New York 
Size “ 1 
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AMALIE 


Ys 


© 
7 BRAND 


P-1 WHITE OIL 
(A COSMETIC OIL) 
MEDICINAL WHITE OILS 
SNOW WHITE MINERAL JELLIES 
PETROLATUMS 





STOCKS CARRIED IN PRINCIPAL CITIES 





L. SONNEBORN SONS, INC. 


114 FIFTH AVENUE 
NEW YORK, N. Y. 
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Get acquainted with these BUSH Specialties 


FLOWER OILS LIQUID ABSOLUTES 
Carnation 


from concretes of our own 
Lilac 


manufacture, at our Works 
‘ in Grasse. 
Narcissus 


Jasmin 
Oriental Poppy Orange Flower 
Red Rose 


Rose 
Violet, etc. 


ay Ue 
© y recon 2 


Our own distillation 
from selected leaves. 


* ABSOLUTELY - 
(Fx PURE. aw 


Pha SCs 


ORRIS More than 5 times as ORRIS 
No. <Son= No. 
than 5 ti th t. 

1503 an imes the cos 1503 


AMBRE ORIENTAL:—A recent 
“Bush” Specialty. It gives an allur- 


ing Eastern amber type to perfumes. 


W. J. Bush & Co. 


INCORPORATED 


370 Seventh Ave. New York 
Chicago Office 


Montreal Office 
1018 S. Wabash Ave. 394 St. Paul St. W. 


i 
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We specialize in ingredients 
(natural and synthetic) neces- 
sary tor high class perfumes 
tor 

Toilet Soaps Toilet Waters 


Handkerchief Face Creams 
Extracts Talcum Powders 
Face Powders Sachets 


GEORGE LUEDERS & CO. 


New York San Francisco 


Chicago Montreal 


Factory, Brooklyn 
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L. GIVAUDAN & CO. 


Works at Geneva, Switzerland, and General offices: 36 Rue Ampere 
Lyons, France (18c) Paris 


CITRONELLOL EXTRA 


The constituents of OLL OF ROSE are extremely 
interesting bodies, if they can be obtained in a high degree 


of purity. 


The unreasonable rise in the price of Geranium Oil has 
induced us to pursue the study of Citronellol. By patient 
and painsaking research work we have discovered an origi- 
nal process for manufacturing an absolutely pure Citronel- 
lol of a much finer odor than that of commercial products 


and resembling more the natural Rhodinol. 


Our Citronellol extra is guaranteed pure. It is not a 


mixture or compound. 


Samples and prices will be gladly submitted on request. 


GEORGE LUEDERS & CO. 


Sole Agents for U. S., Canada, Cuba and Mexico 
New York Chicago San Francisco Montreal 


Agents for Australasia—Carrying Stocks: 


Alfred Lawrence & Co., Ltd., 527 Collins Street, Melbourne, Victoria; 162 Clarence Street, Sydney, N.S. W. 










BOSTON 
CHICAGO 
COLUMBUS, O. 
KANSAS CITY 


82-84 BEEKMAN STREET, 


at your disposal in original packages. 
in service in your goods, 
the special Schimmel & Co. list. 
ever have used: 
ACETOPHENON 
BENZYL ACETATE 
CINNAMIC ALCOHOL 
CITRONELLOL 
GERANIOL 
HELIOTROPIN 
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FRITZSCHE BROTHERS, 


THE WORLD’S 


FINEST AROMATIC CHEMICALS 
ARE HERE 


A full and complete line of Schimmel & Co.’s scientifically correct aromatics are 
The price is only slightly higher—the value yield, 
is measured only by your capacity for satisfaction. 
Compare the quality of the following with any you 


There are many others. 
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NEW ORLEANS 
PHILADELPHIA 
SAN FRANCISCO 
MONTREAL 


INC. 


NEW YORK CITY 


Ask for 


HYDROXY-CITRONELLAL 
ISO-EUGENOL 
METHYL ANTHRANILATE 
ORCHIDEE 
PARACRESYLE ACETATE 
TERPINEOL 

Ask for the special Schimmel list. 





OIL RED ROSE, SCHIMMEL & CO. 


Fifteen years old and never equaled. This splendid Rose body is based on ex- 
tractives from red roses grown on the Schimmel thower plantations. Its odor yield is 
so remarkably great as to permit its economical employment even in the cheaper soap 
perfumes, powders and theater sprays, while the perfection of its Red Rose fragrance 
indicates its use in the highest grade and most expensive of perfume extracts and 


toilet waters. 
LAVENDER OIL 


We are headquarters for the famous Oil Lavender Flowers Barreme. We have the 
complete output of the largest modern factory for Lavender distillation in the Basses 
Alpes. This factory, since its construction several years prior to the war, has been the 
leading Lavender producer in France due to its equipment and to a close study of the 
conditions surrounding the proper distillation of Lavender Oil. It was here that the 
famous Barreme Oil containing more than 50% natural Ester was first produced. We 
are headquarters for all grades and are prepared to quote advantageous prices. 


















Sole Agents in the United States and Canada for 


SCHIMMEL AND — Miltitz (2%, ) Germany 
CHAUVET & COMPANY: Cannes, France 
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OUR FALTUOKY AT MILLVILLE, NEW JERSEY 


o——. 


PERFUMERS’ 
BOTTLES 
OF 
SUPERIOR 
sa, QUALITY me. 





T. C. WHEATON CO. 
EXPERT BOTTLE BLOWERS 


MILLVILLE, N. J., U. S. A. 


NEW YORK OFFICE 
165 Broadway 
Oo) 
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THE 
MARK OF 
QUALITY 


You'll find the word “QUAL- 
ITY” necessary in describing 
the 


FRIES & FRIES 


line of superior products for 


perfumers. 


{)ULUINLVOILVULVONOOEVOUVEOVOAOUVOHYO DAG UHAOAUUAOUANULAUAUARLkA ANUkvLA 


Have you a copy of our latest 


AUN 


price list on 


{UNUM 


Synthetic Aromatics 
Ethers 

Esters 

Aldehydes 

Ketones 

Perfume Oils 

Soap Oils 

Tale Odors 

Hair Tonic Oils 


WN 


Write us for samples. 


Headquarters 
For American Made Products 


VONNNNAQOOOUUUUULANNOOUUOTOUTAUUAAAOOOOOOOUUUULLAGONOUOOUUOUOUAASAQNOOUOUUULUUAYAEOANGOUUUUEYAAAAU OU UUUAA ASAD Un 


PAANUFACTURING CHEMiSSS 
<THE FRiES& Fries Co, 
a CINCINNATI 
— 
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AMERICAN 


A long established 
Product in 


Modern Dress 


a Aaa 


ALMOMEA! 


Compound 


Metal Package Corporation” NY 


Sales & Executive Offices 110 E. 42™St. New York City 
Opposite Grand Central Terminal. 
Plants -New York City, Baltimore, Brooklyn. 
Chicago office, City Hall Square Building. 


PERFUMER 


et lesi tare isa lea lay 


0 ea tals in 


a aul 


Packaging 


_— may not be able to improve your 
product —but—how about your Package ? 


Years of endeavor in artful and practical package 

making enable us to submit a record of accomplish- 

ment which will merit any container commit- 
ments, however intricate. 


What we have done for others we can do for 
you. We confidently, therefore, place our 
service at your disposal. 
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Make Your Largest 
Ingredient, the Finest 


As a perfume base, alcohol is probably the largest 
bulk ingredient of your preparations. See to it, 
therefore, that the alcohol you use is the finest you 
can buy. 





This also has another advantage, for the finest 
alcohol is also among the lowest in price. Alcohol 
of higher quality than Lohocla alcohol can not be 
made. Every drop of Lohocla is distilled forty- 
four times. 





| 
} 


Write for our prices on formule 39, 39A, 39B and 
40; also any other formula you may require. 


David Berg Industrial Alcohol Company 
Delaware Avenue and Tasker Street Philadelphia, Pa. 
New York: 527 Hudson Street Telephone Watkins 8430 
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area BOE 


Branches in Fifteen Principal Cities 


LOHOCLA 


LARGEST EASTERN INDEPENDENT MANUFACTURERS 
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Synfleur Quality 


eG. U. S, Pat. OF 


Standard Perfume and Flavoring Materials 
Manufactured in the United States of America 


Quality--Zo-operation Decessary for Success 


Modern methods make co-operation necessary. Science progresses 
daily---has progressed for many years. No one can master the entire field, 
yet how often business men, up-to-date in every other respect, ignore this 
fact. Just because a product has been made for years, we often get an 
idea that it cannot be made better. Yet, friends, does this hold good in 
any line of human endeavors? Would the man who travels on the Twen- 
tieth Century Limited be satisfied with the stage coach of our forefathers? 
The same old argument is often made about formulas and processes that 
antedate most of the mortals now alive. Just stop and think a moment. 
Is this common sense? The value of investigation and research work can- 
not be overlooked. 

For instance, we have just succeeded in evolving a process for the 
manufacture of a Complexion Clay, which can be made at about one-third 
the price of any of the articles of this type on the market today and of a 
superior quality in every respect. This is one of the endless subjects on 
which we have worked and are working for the exclusive benefit of our 
Synfleur friends. 

We realize that in order to succeed, progress is necessary. We not 
only aim to profit by the work of our co-workers throughout the world and 
review all the scientific publications issued, which particularly refer to our 
special field, but we spend large sums of money annually in purely research 
work that may enable us to make a product “just a little better than the 
other brand” and often the results exceed our expectations. 

Synfleur Quality alone is responsible for the success of Synfleur 
products. We have no salesmen---in time you will come to our way of 
thinking---in time you will profit by the success of others. 

But we are not content in making raw materials that will surpass--- 
we go further. Our research work is intended to help YOU make better 
goods. Does it pay? 

A few years ago one of the largest manufacturers submitted a num- 
ber of questions about one of his specialties to our “Manufacturing Ser- 
vice”. At that time it was a side line with him, but last year his output 
consisted of millions of packages of this particular article. Did it pay? We 
are ready to serve you as well. No Synfleur salesman will ever bother 
you, but when you are ready, we are here at your command; we will do 
our best for you and your inquiries are cordially solicited. 


Synfleur Scientific Laboratories, Inc. 


Founded 1ss9, by Alois von Isakovics 
MH. Upshur von Isakovics, Pres. and Treas, 


Monticello, New York, U. $. A. 
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MP Scientific Caborateney 
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TREFLI 

Orc ad sor Tre fle per 
fume oil suitable for all 
perfumery purposes 
Very strong an ast- 
ing. 

Pounds - $12.00 
l'rial ounces - 95 
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WALLFLOWER WISTARIA YLANG YLANG 
Entirely reproduces thx Delightfully fragrant The real fresh Ylang 
vay Sweet perfume of the ind so pe n odor osson fragrance, free 
flower. Used alone or that it forms one of the vy soluble. Gives life 
1 bouquets it produces most econor flower to bouquet odors. The 
most delightfully sweet ils. Imoparts the fresh- nest Ylang material 
odor effects ess of the ssom. available 
Pounds . - $38.50 Pounds - $36.00 Pounds - - $30.00 
l rial ounces 2.60 ‘rial ounces 2.10 
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Synfleur Quality 


Rea. U. S, Pat. Orr, 


Standard Perfume and Flavoring Materials 
Manufactured in the United States of America 





Almond Blossom 


Arbutus 
Bergamot 
Carnation Pink Merely a few of the many floral and other 
"ane odors, as well as many separate constituents, 
Ciever represented by the complete line of hundreds 
Crab Apple of Synfleur Raw Materials, every one a product 
Cyclamen of the highest quality—used by prominent 
Gardenia houses all over the world— 


Hawthorn 
Heliotrope 
Honeysuckle 
Hyacinth 
Jasmine 
Labdanum 
Lavender 


BECAUSE IT PAYS 


Lemon 
Lilac 
Lily 
Locust Blossom 
Mayflower 
Mimosa 
Muguet 
Mock Orange 
Moss Odors 
Narcisse 
Neroly 


New Mown Hay 
Orange Flower 
Orchid 
Oriental Odors 
Orris 
Patchouly 


: . Peach Blossom 
A large manufacturer writes:—‘‘We have for ens 


years manufactured perfumes, toilet articles, - 
at Sandal 
etc., and have bought many so-called Floral 


: : ; . : Sweet Pea 
Essences’, concrete oils and like materials from 


; : ; : : Syringa 
different firms without good satisfaction. Trailing Arbutus 

We now use Synfleur goods, and every article Trefle 
we have purchased from you has done just what Tuberose 
you claimed for it, both as to true odor, lasting Vanilla 
qualities and economy. Vesteais 

WE CANNOT RECOMMEND SYNFLEUR Vetiver 

PRODUCTS TOO HIGHLY.”’ Violet 

The universal experience of every client,—IT Wallflower 
PAYS to use Synfleur materials. That is why Wisteria 
our business grows—Synfleur Quality brings Ylang 
success to our clients. and many others i 


Synfleur Scientific Laboratories, Inc. 


Founded 1ss0, by Alois von Isakovics 
MH. Upshur von Isakovics, Pres. and Treas, 


Monticello, New York, U. $. A. 
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they are true sales helps to what they contain. 








HERE aremany millions of people 

who buy powders and perfumes. 
Their tastes in scent, in color, in 
everything, cover a very wide range. 
That is fortunate, as it gives oppor- 
tunity for many manufacturers in 
the field, with wide variety of prod- 
uct to sell. 


























It also gives latitude in package de- 
sign — and truly, the possibilities of 
variety are almost unlimited, with 
all the designer’s resources in color 
and arrangement. Every design that 
combines sales value with sound art 
is sure to find favor. 








This Alice Dale talcum box is a very 
effective package. The color repro- 
duction on the front cover gives full 
opportunity to judge it. It is simple, 
good—and different; a good ex- 
ample of American Can Company 
production in decorated metal boxes. 


American Can Company 


NEW YORK CHICAGO SAN FRANCISCO 


Containers for perfumery products should show the united best efforts 
of artist, merchandiser, and metal worker. In proportion as they do, 
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‘T° you, the container must primar- 

ily be uniform in good quality, 
but to your friend the dealer it must, 
in addition, be the kind of container 
that helps to make sales. 


Dealers everywhere know that the 
secret of profits is rapid turn-over and 
they also know the big part a distinc- 
tive and attractive lithographed con- 
tainer plays in helping to move your 
product from their shelves. 


Right there is the feature that lifts 
the Passaic Metal Ware Co. out of the 
ordinary. We have made it a prac- 
tice to produce not only a container 
that can not be surpassed in quality, 
but one that will appeal to your cus- 
tomers when they see it on the shelves 
of your friend—the dealer. 


Passaic Metal Ware Co. 


“Containers That Sell Your Products” 
Passaic . -. . New Jersey 
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The EverConvenient Tube 


In their desire to give greater service, an in- 
creasing number of manufacturers of toilet 
preparations are adopting the collapsible 
tube for cold creams, skin foods and other 
cosmetics so necessary for Milady’s health — 
and comfort. 


A. H. WIRZ, Inc. 
Established 1836 CHESTER, PA. Incorporated 1914 


NEW YORK OFFICE CHICAGO BRANCH OFFICE 
30 East 42d Street Cooper & Shuesler, 8 S. Dearborn St. 








THE AMERICAN PERFUMER 


Collapsible 
“Subes 


Plain and 
C Decorated 


Pure Tin, Tin- 


Coated, Lead 


Sprinkler 
©Jops 
of all “ Var- 
leties. Plain 
and Plated 
a >) 





Wate Metall apn 


lhlobolken, N. Ji. 
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The Fixation of Perfumes 


The problem of the fixation of perfumes is one to 
which specialists in Organic Chemistry have always been 
But it must be recognized that science has 
produce that which 
Nature herself has failed to provide for us,—the ideal 
hxative,— that is to say, a sole well-defined compound 


attracted 


not yet been able to substance 


which can be used with equal success in the fixation of 
perfumes of different natures. 

It is that such a_ universal 
panac ea will never be discovered. We must, therefore, 


probable, in any case, 
for the present content ourselves with the more complex, 
but none the less efficacious, means furnished us by 
synthetic chemistry. 

Fixation in a perfume, that is to say a uniformity of 
effect during evaporation and a sufficient tenacily, may 
be effected by two different methods: 

Ist: The addition to the composition of one or more 
aromatic substances having a high boiling point. (This 
is an incomplete method without a profound knowledge 
of the substances employed.) 

2nd: The judicious choice of the actual ingredients 
of the composition, with regard to their relative degrees 
of volatility. (This is a rational method, permitting the 
attainment of definite and certain results. ) 

Before examining the advantages and drawbacks en- 
countered in the practical application of each of these 
theories, it is necessary to consider objectively the phe- 
nomenon of the evaporation of a perfume. This may 
well be compared to a fractional distillation, during 
which those constituents having low boiling points are 
first eliminated, after which the other substances present 
are driven off in the order of their volatility, leaving be- 
hind at the end of the operation only the heaviest 
materials. 

In the light of this comparison, which is the only 
rational one, we are led to perceive that the method of 
adding chemical substances of high boiling point is 
capable of furnishing excellent results in certain par- 
ticular cases. The indispensable condition for success, 
however, is that these high-boiling substances should 
possess the property of giving off an effluvium (‘‘first 
effect’’) harmonizing, from the first moment, with the 
very lightest notes of the composition. 

Many perfumers are not sufficiently aware of this 
fundamental principle, and use as fixatives in fresh com- 
positions such crystalline substances as artificial musk, or 
neutral bodies like benzyl benzoate. In the first case, a 
new odorous element is certainly added to the composi- 
tion, namely, the odor of the musk, but only after the 
lighter constituents have evaporated. 
the error 


In the second case, 
graver, for after the volatilization of 
the perfume proper, nothing remains but an inert and 
odorless residue. 

Nevertheless, these examples should not cause us to 
reject a priori the use of high-boiling aromatics in fixa- 
tion. On the contrary, they merely illustrate the neces- 
sity of studying the particular effects of such compounds 
in the special classes of compositions to which they are 
adapted In conclusion, we may say that this method 
of fixation, to which we intend later to return, in order 
to point out the most rational ways of applying it, de- 
mands a deep and intimate knowledge of the materials 
employed. 


is even 


Whatever may be the degree of perfection thus attain- 


able, it only involves, at most, one of the special applica- 


tions of the captivating Basic Theory of th? stability of 
odorous compounds,—a theory which we will endeavor 
to expound as clearly as possible. 

If we examine more attentively the striking parallel 
between the evaporation of a perfume and the fractional 
distillation of an essential oil, taking for an example 
Oil of Lemon, we will note that in the distillation the 
terpenes, being the most volatile constituents, are first 
distilled off, and that in the residue in the retort will be 
found the citral, the body responsible for the odor of 
the oil, which boils at a much higher temperature, 

An identical phenomenon takes place in the case of 
the evaporation of a perfume containing light and heavy 
elements without a binder. The composition is not 
homogeneous and loses its character rapidly—in a word, 
it is not fixed. 

If, on the other hand, we distil Oil of Neroli, which 
is one of the most stable flower oils, we will observe 
that the terpenes, in distilling, carry along the linalool, 
which comes over together with a certain proportion of 
linalyl acetate, which, again, is not entirely separated 
from the geraniol and nerol. The same entraining of 
less volatile compounds by more volatile ones continues 
up to the sesquiterpenes and sesquiterpene alcohols, 
which are the heaviest of the constituents. 

In short, no one of the successive fractions obtained 
in the distillation is a clean separation, possessing its own 
characteristic odor. All of the fractions have a general 
note suggesting Neroli. 

In general, it may be noted that all of the finer and 
more highly prized flower oils contain a great variety 
of constituents, of which some are present only in traces, 
and that all these constituents form a sort of chain, of 
which successive boiling points are the links. 

The essential oils, and especially the products of flower 
enfleurage, owe to this fact their great fixity, which 
makes them so indispensable in perfumery. 

The obvious conclusion from these observations is that 
the stability of a composition depends upon the narrow- 
ness of the range of volatility between the principal con- 
stituents forming its base. This linking together can be 
accomplished by the use of the numerous esters and 
organic derivatives, the individual properties of which 
we have noted in previous communications. 

Another remarkable fact is that Nature has almost 
always produced, in the finest flower oils, esters and 
derivatives of the bodies forming the odorous principle. 
Similarly, the method of fixation which we have just 
described permits us to obtain, besides the fixity sought, 
a remarkable fineness of note, so that the composition 
possesses a total effect which may be compared with the 
orchestration of a melody, in which high shrill notes 
are harmonized with deep tones by the interposition of 
chords between, chosen from the whole range of the 
musical scale. 

This study of a fundamental principle, though confined 
to generalizations, enables us to conclude that the ra- 
tional fixation of a perfume can not be obtained except 
by the structure of the composition itself, and that in 
building up the perfume blend each one of the ingre- 
dients used should act, to some extent, as a fixative for 
the other ingredients of volatility nearest its own. 

We hope to return, in future communications, to the 
practical application of this theory, which we _ have 


sketched above in a general way. A. VERLEY. 
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DELPHI PRODUCTS, Inc. 


Natural and Synthetic Raw Materials for Perfumers 


CHICAGO 


572 W. Randolph St. 
Main 4762 


95 Beekman St., NEW YORK 


Telephone—Beekman 1514 
Cable Address—“Incense” 
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We want to draw your attention to 
the following points: 


1° Our goods are guaranteed pure. 
2° The quality, odor and strength are always the same 


Essential Oil of Bitter Almonds Essential Oil of Lavender 


Natural, S. P. A. Flowers U. S. P. 

Essential Oil of Bitter Almonds Essential Oil of Lavender for 
Natural, U.S. P. _ Soaps 2 

Essential Oil of Sweet Almonds Essential Oil of Neroli Bigarade 
U. S. P. Petales pure 

Essential Oil of Geranium Algiers Essential Oil of Neroli Bigarade 
Pure extra s 

Essential Oil of Geranium Bour- —— Oil of Peppermint 
bea renc 


Essential Oil of Red Thyme Algiers 
Essential Oil of Vetivert Bourbon 
Essential Oil of Vetivert Java 


Essential Oil of Lavender Spike 
= “* Lavender Alpa 


* “ Lavender Mont Essential Oil of Ylang Ylang 
Manila 
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CONCRETES 





Represent the full odor-value of the flowers from which they 
are extracted and are of the highest possible concentration. 


Rose de Mai Jasmin Orris 


ABSOLUTES 


Are identical with the Concretes but are the pure aromatic 
principle of the flower, undiluted by any foreign body and have 
greater strength, their ready solubility offering to the perfumer a 
satisfactory and quick method for arriving at results. 


Jasmin Mousse de Chene Orange Rose de Mai 
FIXODORS 


The fixodors represent in all their intensity the natural odors of 
the perfume bases from which they are extracted and are of 
highest possible concentration attainable. They are readily soluble 


EXTRAFLORS 


Their foundations were laid by an acknowledged French expert 
and are offered to the American perfumers as meritorious bases 
affording him an opportunity to build the superstructure in ac- 
cordance with ideas dictated by his individual requirements. 


ODOROLS 














in alcohol 











Are identical in odor with Extraflors but manipulated to meet 
the requirements of manufacturers of toilet powders, creams and 
ions, 


SURFLEURS 





They are scientifically compounded perfumes of artificial origin 
distilled in epee of the flower bearing its name, thus enrich- 


ing the finished unit with a naturalness in aroma exceeded only 


by the flower itself. 





J. MERO & BOYVEAU france 


GRASSE 









THE AMERICAN PERFUMER 


SERVICE 


SY NTHETICS 


Manufactured by 


ALBERT VERLEY, 


Isle Saint Denis (Seine) France 


“A. V. RENOWN” 
Acetates—Alcohols—Aldehydes 100% Pure— 
Phenylacetates — Propionates — Salicylates— 

Valerianates 


Oil Cinnamon Ceylon Methyl Acetophenone, 
Citronellol Ordinaire Water White 
Cyclo Citral (Lily Base) Methyl Anthranilate of 


Citral Citronord Methyl 
Citral Citrondoux Methylnonylacetaldehyde 
Heliotrope Extra 100% 
Heptine Methyl Carbon- Muguet Aldehyde 

ate Neanthone (Octyl 
Ionone Alpha-Beta Primaire) 
Irenia Alpha Nerol Pure 
Irenia Beta Rhodinol Extra A. V. 
Iridate Methyl Triacetine 


SYNTHETIC FLOWER OILS 


They are a combination of the absolute natural 
Grasse Essences with high class Aromatical Chemicals. 
They have been carefully studied and are the results 
of the thorough tests made by Albert Verley’s labora- 
tories, being successfully employed in perfumery, 
chiefly on account of the mutual actions observed 
between chemicals and natural essences in perfume 
compositions. 


PERFUMES FOR TOILET SOAPS 
Especially prepared to resist alkali reaction. 
ARTIFICIAL FRUIT ESSENCES 
Extraconcentrated 


The artificial fruit essences are obtained through the 
highest grade of concentration and are to be diluted 


in best alcohol in the proportion of 50 to 100 grammes 
per liter. 





ERSTE TYROLER LATSCHENCL-BRENNEREI 
6 Factories BRUDER UNTERWEGER 13 Rewards 
Thal-Assling (Tirol) 

Oil Pine Pumilio U. S. P. (Dwarf Pine Needle) 

Oil Savin, Genuine U. S. P. 

Oil Juniper Twice Reetified, U. S. P.. and 

Terpeneless, Sesquiterpeneless 

Oil Abies Albac (Silver Pine Needle, Genuine) 
Tyropine, Pine Bouquet, non-alcoholic. 





DELPHI PRODUCTS, Inc. 


Natural and Synthetic Raw Materials for Perfumers 


CHICAGO 


572 W. Randolph St. 
Main 4762 


95 Beekman St., NEW YORK 
Telephone—Beekman 1514 
Cable Address—“Incense” 
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Our 910 Talcum, with 
Klik-tite cap, lattice 
work design on bottle. 


Our 288-3 Cream Jar, 
with polished aluminum 
cap. 


Our 1076-6 Cream Jar 
with polished aluminum 
cap. 


Let us help you to improve your package. We are 
experts in our line. Always something new and dis- 
tinctive. Get in touch with us (telephone Vanderbilt 
0321-0322) and we will have a capable and practical 
representative call on you. It will be to our mutual 
advantage. Samples gladly submitted. 


“+ 
@ 


CARR-LOWREY GLASS CO. 


MAIN OFFICE: BALTIMORE, MD. 
NEW YORK OFFICE CHICAGO OFFICE 
41 E. 42d St. 1944 Conway Bldg. 





























Bruno Court, S.A. 


6 Grasse, France 


Pomades, Essential Oils, Natural Concretes 
of Flowers, Floral Waters, Olive Oil, etc. 


The Economy of Bruno Court 
Products 





LOWER oils are like other products: their cost is determined by the 
service that they render. The service principle, so to speak, of flower 
oils is odor value. High odor value means low ultimate cost. Conversely, 
low odor value means high ultimate cost. There is consequently an obvious 


economy in buying flower oils on the basis of odor value rather than on the 
basis of initial cost. 


High odor value is the predominating characteristic of all Bruno Court 
natural flower products. The inclusion of a Bruno Court product in the 
formula is a guaranty that the note to be sounded by that product will be 
given the utmost expression. It is this that makes Bruno Court products 
such inherently economical products to use. 


Bruno Court Jasmin, Rose, Orange, Violet, ‘Tuberose, Reseda, Cassie, 
Lily of the Valley, and Jonquille are deservedly popular among perfumers 
to whom quality is ever the primary factor in selection. ‘They render an 


exceptionally high degree of service at a remarkably low cost. 


We shall be glad to send samples of any desired Bruno Court products 
promptly on request. 


Exclusive American Agents: 
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The New Note in Perfumery ey 
YU 
SIGNS are multiplying that veloped a group of exception- 
the “bouqueted single ally interesting aromatic bases, 
flower” note in perfumery, re- known as the “‘Senteur’’ series, 
ferred to in preceding advertise- for bringing out the ““bouqueted 
ments, is gaining headway. single flower’ note in perfu- 
mery. 
In one of the recent outstand- 4 
ing perfume successes, the ““bou- The predominating charac- 
queted single flower’’ note is_ teristics of the “Senteur’’ bases 
daringly stressed with a fortis- are a gossamer-like diaphaneity 
simo accent. The remarkable and an unusual flexibility. 
opularity of this perfume is a ' ' 
oe ae Diaphaneity permits of every 
straw that indicates plainly the : we Bc 
: ; 5 ; 1? note in the composition reaching 
direction in which the public's. 
; . its predetermined degree of ex- 
taste is moving. In other com- : 
a pression. 
positions, the new note, though 
stressed less obviously and in Flexibility allows of any de- 
rather a questing, tentative sired degree of accentuation. 
fashion, nevertheless, pervades . 
. ee By virtue of these character- 
with an intriguing insistence. aus 
, F istics, the note sounded by a 
Working in conjunction with “Senteur” base, although dia 
a number of European manu- _pasonic, does not dominate in the 
facturers and perfume chemists, manner of the leading note in 
our Paris laboratories have de- the conventional “‘single flower” 
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creation: instead of dominat- 
ing it modifies and, in turn, 
is modified, being in the final 
analysis rather chameleon-like, 
in that it takes its color from 
the other notes in the compo- 
sition. E.ven when heavily ac- 
cented, as in the instance cited, 
the “bouqueted single flower” 
note is implied rather than in- 
dicated. Bouquet compositions 
thus given an 
subtlety that adds still more to 
the lure exerted by these crea- 
tions. 


For the have 
concentrated our efforts upon 
the reproduction of the five 
major scent notes: Narcissus, 
Violet, Lily-of-the-Valley, Jas- 
min, and Rose, in the “Sen- 
teur”’ of ‘‘bouqueted 
single flower’ bases. 


are increased 


present, we 


series 


Narsenteur* expresses the 

r ve r : T ‘ 
overwhelmingly popular Nar- 
cissus note. 


Viosenteur* brings out the 
Violet note in all innate 
delicacy. 


its 


Lysenteur* develops the 
ever - delightful Lily - of - the - 
Valley note. 


Jasenteur* renders the Jas- 
min note with a superb intensity. 


Rosenteur* enunciates the 
indefinable and incomparable 


Rose note. 


In the course of our experi- 
mental work we developed 
some of the more important 
applications of the “Senteur” 
series of aromatic bases. We 
believe that numerous other, 
and perhaps even more impor- 
tant, applications still remain 
to be discovered. These will 
doubtless suggest themselves to 
the perfumer in his experiments 
with this interesting group of 
bases, samples of which we will 
gladly send on request. 


* Trade Mark applied for. 
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Taking the Speculative Factor out of 
the Manufacture of Vanilla Extract 


HEN you buy Vanilla beans 

your purchase is_ threatened 
by the following potential losses: (1) 
loss in weight through evaporation; 
(2) loss in flavor by fermentation; 
(3) loss through spoilage. And 
there is always the possibility of loss 
through market fluctuations. These 
factors, all of which are beyond the 
buyer’s control, make the storing of 
Vanilla beans a hazardous proposi- 
tion. Furthermore, they make it 
practically impossible to calculate in 
advance, with any degree of exact- 
ness, the cost of Vanilla Extract. 


It is possible to eliminate all of 
the foregoing hazards and to know 
in advance to a dot what your Va- 
nilla Extract will cost. True Vanilla 
10X is an absolutely pure and con- 
centrated extract of Vanilla beans, 
of tenfold strength. A pound repre- 
sents a pound of Vanilla beans with 
all of the guesswork removed. The 
price is constant; there is no loss dur- 
ing the process of manufacture; the 
completed product requires neither 
aging nor filtering. When you buy 
True Vanilla |!0X you can figure 
the cost of your Vanilla Extract 
right then and there. Can you do 
that when using Vanilla beans? 
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One gallon of True Vanilla 10X 
diluted with 3'%4 gallons of grain 
spirits and 5!/4, gallons of water and 
sweetened to taste produces an ex- 
tract that meets the requirements of 
Tinct. Vanilla U. S. P. in every 
respect. The lead number, ash per- 
centage, Vanillin content, Vanilla 
resins, and alcohol percentage will be 
in exact conformity with the regula- 
tions covering Vanilla Extract. 


Furthermore, the extract will not 
require aging as True Vanilla 10X 
is already aged when you buy it. 
Filtering is superfluous as the extract 
is clear, True Vanilla 10X_ being 
entirely soluble in the menstruum 
described. Elimination of filtering 
does away with the loss that usually 
occurs through lack of sufficient filter- 
ing apparatus. This loss commonly 
averages 5 per cent. 


In order to enable you to check 
the claims that we make for True 
Vanilla 10X, we shall be glad to 
send you a liberal sample without 
cost. Try it out according to our 
directions and see for yourself how 
you can lower your cost of making 
Vanilla Extract without sacrificing 
quality. 





GLASSWARE 
DIS TING “TION 


Ts frosted ornamentation constitutes 

an effective background for the un- 
adorned parts of these exquisite perfume 
bottles, developing to the utmost the 
brilliantly chaste transparency of the 
cut Bohemian crystal glass. These 
bottles exemplify the superb character 
of the perfumer's glassware made by 
Joh. Umann, of Tiefenbach a. d. Desse 
Czechoslovakia, for whom we are the 
exclusive American representatives, We 
shall be glad to send interesting quota- 
tions on the bottles illustrated promptly 
on request. 


‘MORNE ) 
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P. Robertet & Cie. 


Grasse, France 


Muguet 


vs dominant note in Rose and 
Lily compositions is imparted by 
the Lily base. Figuratively speaking, 
it may be called the soul of Rose and 
Lily perfumes. As such, its character 


exercises a powerful influence upon 
that of the composition: it may either 
make or break it. Consequently, in 
selecting a Lily base, all other con- 


siderations must bow to quality. 


As a Lily base Muguet Robertet 
enjoys—and deservedly so—a_ world- 


famous reputation. Known for the 
results that it yields, it is essentially a 
product that is bought on the basis of 
“quality first.” 
Muguet Robertet is never sold in 
other than sealed original packages. 
We shall gladly send samples and 


prices upon request. 


e 


Salv. di Dco. Rognetta 


Reggio-Calabria, Italy 


Bergamot 


URITY of essential oils. 
body 


points that distinguish 


high ester content— 


these are the Bergamot Rognetta is a product that 


Bergamot is decidedly worth while getting ac- 


Rognetta and account for the prefer- 


ence given it by discriminating buyers 


Exclusive Anierican Agents: 


General Offices 
1IS E.27°'" St New York City 


Guvopean Offices 
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will be sent promptly on request. 





The Versatility of Orchidee 


EW perfuming products possess 

the versatility of Orchidee. So 
wide is its field of usefulness, so in- 
dispensable is it, that it has been 
termed the “‘perfumer’s right hand.” 
Obviously, in a product of this type 
quality is of dominant importance, 
inasmuch as any weakness in this 
respect limits the product’s versa- 
tility. 


Orchidee Morana offers the per- 
fumer a brand that he can depend 
upon to meet every demand that he 
makes of it. It is made of the very 
best grades of raw material available 
for the purpose. ‘This is the starting 
point of quality. The manufacture 
of the product is conducted by a 
highly skilled and experienced group 
of specialists, in a plant equipped 
with the most up-to-date types of ap- 
paratus. ‘This means the evolution 
of high grade raw materials into an 
equally high grade finished product. 
Third, the product is manufactured 
in large batches. This assures uni- 
form adherence to the standard that 
we have established for the product 
and means that the quality that you 


buy six months hence will be the 
same as that which you buy today. 
Each of the factors described 
makes a definite and highly impor- 
tant contribution towards the quality 


of Orchidee Morana. 


As a developer of floral and 
bouquet compositions, imparting to 
them a subtle suggestion of ultra- 
modernism, Orchidee Morana occu- 
pies a unique position. Its fixative 
qualities make it indispensable as a 
means of securing permanence in 
delicate face powder cdors. To 
creams it gives that highly desirable 
touch of sweet, dewy fragrance. 
Where odors of fats and chemicals 
must be submerged, as in soaps, de- 
pilatories, cerates, hair preparations, 
etc., it will be found of outstanding 
value, in view of its intense sweet- 
ness and pungency, without trace of 
a chemical by-odor. The foregoing 
afford but a hint of the versatile 
character of Orchidee Morana. 


We invite requests for samples 
of Orchidee Morana for testing and 
experimental purposes. 


MORAN 


PORATED 


| yy 
General Offices 
118 E.27"™ St. New York City 
Guropean Offices 
28.Rue St.Lazare, Paris 2 | 
Western Offices |x 
#\ 19S. Lasalle St. Chicage 
2yt 4\ \ : 
MM Works 


Elizabeth, N.J 





(\ Jat WAY - 
tae \ ’ 


’ I 
J ~) G 
ESO 27) 
“ YL si 


DS 


rn 
| ol 


a A 


“¥ 


o/ 


Christo Christoff 


Kazanlik, Bulgaria 


A New Product of Bulgarian Roses 


TRADE cXe MARK 


TTO of Rose is the product 
of two main extractive meth- 


ods. 


There is the Bulgarian method 
in which distillation is employed as 
the means of extraction. 


Then there is the Grassoise 
method, used in the south of France, 
in which volatile solvents constitute 
the extracting agents. 


By combining both methods, 
Christo Christoff, producer of the 
most noted brand of Bulgarian 
Otto of Rose, has, after long and 
patient scientific research and study, 
evolved an_ entirely new natural 
Rose flower product. 


This new and interesting product, 
upon which Christo Christoff has 
bestowed the name Rose Attar, 
while bearing a striking resemblance 


to the Absolute Rose de Grasse, 


at the same time preserves most of 


Exclusive American Agents: 
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the characteristics of the classic 


Bulgarian Otto of Rose. 


The outstanding characteristic of 
Rose Attar is entire freedom from 
stearoptene. 


A second, and 
worthy, characteristic of Rose 
Attar is high solubility. Not only 
is Rose Attar entirely soluble in 
low percentage alcohol, but, even 
more interesting, it is likewise soluble 
in water. 


equally _note- 


Our experiments with Rose Attar 
have made us exceedingly enthusi- 
astic as to its potentiality. We are 
confident that our enthusiasm will 
be shared with perfumers who ac- 
quaint themselves with the remark- 
able qualities of this new perfum- 
ing material. Liberal samples of 
Rose Altar for experimental pur- 
poses will be gladly sent upon 
request. 





\ucust, 1923 THE AMERICAN PERFUMER 


| 


] 
Société Chimique 


des Usines du Rhone 


A LINE OF SYNTHETIC PRODUCTS 


, , S PET alatw 
fi ties known for Superior Quality and 


PARIS Dependable Uniformity. We call at- 
Factories tention to a few items, recently im- 


St. Fons and Roussillon, 
acm ported: 


La Plaine, Switzerland 


CINNAMIC ALCOHOL: 


Made from Styrax, of highest grade. 


JACINTHE P.: 

Phenylacetaldehyde 100% Pure. 

JACINTHE FLEURS: 

An excellent product, for use in high-grade lilacs. 
LINALYL ACETATE: 


92-94% Ester. 


RHODINOL I & II: 


Finest Rose character, Rhodinol II being a sub- 
stitute for Otto of Rose. 


TILLEUL EX. CONC.: 


A superior lily base. 


BENZYL ACETATE EXTRA: 


A product of the finest character. 


We solicit inquiries, confident of our ability to give satisfactory service 
and quote interesting prices. 


RHODIA CHEMICAL COMPANY 
89 Fulton Street, New York, N. Y. 
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NAARDEN CHEMICAL 
WORKS, LTD. 


Synthetic Aromatic Chemicals 
and Essential Oil Derivatives 


Latest Specialty 


LILY OF THE VALLEY 


Unsurpassed in the True Character of the Natural Flower: Rich, 
Soft and Powerful 


Manufacturers of Heliotropine (Recrystallized), AUBEPINE, GER- 
ANIOL (Extra Fine), IONARDON, 100%, IONARDON Alpha 


Naarden Chemical Works, Ltd. 


NAARDEN, HOLLAND 


Sole Representative in the United States 


P. R. DREYER 
109 BEEKMAN STREET — NEW YORK, N. Y. 


Western Representatives: 
C. A. SENGER & CO. 
59 WEST AUSTIN AVE., CHICAGO, ILL. 
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BERTRAND FRERES 


Natural Raw Materials 
for Perfumes, Soaps, Ete. 





Specialties: 
FLOWER CONCRETES 
Liquid and Solid 


Absolutes and Pomade Concentrations 
Oils: Lavender, Rosemary, Spike Lavender, Thyme (White and 
Red) Neroli Petals, Petitgrain, Vetivert Java, Geraniums, Roses 


Resinoid Oak Moss, Etc. 


BERTRAND FRERES 


Established 1858 


GRASSE, FRANCE 


Sole Representative in the United States and Canada 


P. R. DREYER 
109 BEEKMAN STREET NEW YORK, N. Y. 
Western Representatives: 
C. A. SENGER & CO. 
59 WEST AUSTIN AVE., CHICAGO, ILL. 
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HE available advertising space in this vol- 
T ume, if it were all at our disposal, would not 

enable us to apprise you of the diversity of 
the merchandise, garnered from the four corners of 
the earth and from the islands of the sea. Offered 
to you as raw materials (mat/eres premieres) for 
the manufacture of perfumes and toilet requisites. 


What, for instance, would you expect to receive 
from that far off speck in the Indian Ocean, Nossi 
Be, or what from Asuncion or from Aix? And to be 
paid for when and where and in all manner of out- 
landish currencies and weights—invoiced _ possibly 
in maunds, seers or in cattys! 








At all times we await the arrival of “our ship,” 
be it a black Bilboa tramp or an express packet. 


All very romantic but based on the hard con- 
crete fact that as first hands in this great central 
market we can name you competitive prices on a 
very comprehensive and well selected spot stock of 
raw materials. 











M. L. Barrett & Co., Importers 


ESSENTIAL OILS -—— SYNTHETICS -—- WAX — TALC 


233 West Lake Street Chicago, III. 
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Collapsible Tube Talks 


Bond Service and what it means. 


O you—who use collapsible tubes, who depend 
upon them largely to sell your products and finally 


to give service to the ultimate user—Bond service 
means careful consideration of your merchandising UE 


problems and intelligent guidance in their solution. CREAM 


SOFTENS 





From the moment your order is received our entire 
corps of experts is at your service, relieving you of 
countless details all of which are factors in the success- 
ful merchandising of toilet preparations. 


Artists, whose skill has won success for others, 
conceive and work out designs best suited to your 
needs: chemists make sure that the tube is exactly 
suited to your needs—that the metal is absolutely pure 
so Jhat the contents cannot possibly be injured in any 
way; engineers see that the walls are of just the right 
thickness, that the caps fit and in countless other ways 
make certain that your product will be delivered in 
perfect condition; and other experts follow your tube 
through every stage of lithographing, packing and 
shipping so that you may be sure of receiving your 
tubes in perfect condition and on time. 





Our estimates are prepared from costs based on 
intelligent production methods. These methods 
coupled with our service guarantees you dollar for 
dollar value—and remember, you usually get about 
what you pay for. 








Bond Manufacturing Corporation 


WILMINGTON ong 8 DELAWARE 
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MOUSSE DE CHENE 


colorless. absolute 


CLAIR DE LABDANUM 


colorless. absolute 








MOREL @ CO. 
AURANTINE M. CO. 


for all Nareisse and Orange odors 


JASMIN BLANC M. CO. 


for all Lily types 
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for Toilet Preparations 








Snowflake Brand 
White Beeswax 





Perfect White Bleach 


Refined and Bleached from 
the Best Selected Light 


Colored Crude Beeswax 


Write for Samples and Prices 


E. A. Siaaaadl Co. 


258 Broadway, New York City 


Frank B. Tracy, Agent 
8 South Dearborn Street 
Chicago, III. 
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Perfumers Raw Materials. 
Essential Oils, Chemicals 


Natural and artificial Flower Products 


HEINE & CO. 
NEW YORK 


52-54 CIiff Street 


FACTORIES: 


NEW YORK LEIPZIG GROBA “‘ise GRASSE 


U.S.A. Germany Germany France 


TELEPHONE: CABLE-ADDRESS: 
BEEKMAN I535 HEIKO NEW YORK 
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(From Heine & Co., Leipzig, Germany) 
HE sharp advance in prices for Jasmin flower products in 
Grasse indicates not only a limited supply but again em- 
phasizes the growing importance of synthetic creations to meet 
the demand for this popular odor. 


Heiko Jasminette, a synthetic jasmin of striking merit, not 
only reproduces its floral prototype with exacting fidelity but its 
ereat stability, sweetness, strength and smoothness have made it 
an exceptionally desirable product for a great variety of per- 
fumes, talc, face powder, extracts and creams. Jt does not 
discolor. 


Jasminette 


has received wide recognition on account of its usefulness, from 


leading perfumers all over the world. We merely record again 
the fact that Heiko Jasminette remains, as it has always been, 
the standard of quality in this exceedingly important base. 


Heiko Jasminette has often been imitated but never equalled 
and stands without a peer. 





HEINE & CO. 


NEW YORK 


Telephone: Beekman 1535 


52-54 CLIFF STREET 





HEIKO-LILAC “A” 


The leading base for Lilac compositions 


HEIKO 


WIOLET °C” VIOLET SHE 
VIOLET VICTORIA 


Violet Extra Violet Leaves 








HEINE & CO. 


NEW YORK 


Telephone: Beekman 1535 


52-54 CLIFF STREET 





FACTORIES OF 
HEINE &CO. LEIPZIG 
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—Beautiful 
—Neat 
—TIndividual 


These are the factors that make 
Goertz metal vanity cases pro- 
duce ready sales and bring repeat 
orders. 


Let us cooperate with you in 
making your package beautiful, 
neat and individual. 


AUGUST GOERTZ & CO., Inc. 


BETTER METAL VANITY CASES 


276 Morris Avenue Newark, N. J. 
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THE WAR OF THE ROSES 
NAGNY, 


NE of the most useless of wars, raged for 
G | thirty years between the Houses of Lancaster 
! ' and York for the throne of England. It is 
known in history as the War of the Roses 
because the adherents of the reigning House of York 
wore white roses while the Lancastrians wore red roses. 
The stronger Yorkist Kings held the throne continu- 
ously except for one year: the war ending in 1485 
when Henry VII, a Laneastrian, succeeded to the 
throne. His fortunate marriage to a Yorkist princess 
not only united the conflicting interests but gave the 
name to the York-and-Laneaster rose still popular 
for its beauty and its odor. 
Rose has been the favorite of kings: and still 
reigns as the favorite of most, and the reproduction 
of its odor has always tested the skill of the foremost 


= 


chemists. 

In Rosesol we offer a new product of our labora- 
tories. a soluble preparation of Rose Oil and its con- 
stituents which will dissolve clearly in distilled water 
without requiring filtration. For the preparation of 
Rose Water or other perfuming purposes. Write 
for free testing samples. 


Other MM&R Rose Products 


TALC ROSE, for face powders and taleums. 

RED ROSE, for blending perfumes. 

ROSE SYNTHETIC (81412). for perfumes of a typ- 
ical Rose type. or where the flavor and odor of the 
natural rose is desired. 


Magnus, Mabee & Reynard, Inc. 


Perfumers’ and Soapmakers’ Materials 


Pearl Street. New York. N. Y. 
Chicago Boston Atlanta St. Paul 
So. Dearborn St. 18 Tremont St. 23 Peters St. 304 Pioneer Bldg. 
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High Grade Perfumery Bottles 


E strive to uphold in our pro- 
ducts the high standard exacted 
by this discriminating industry. 


Write us about any style of bottle 


SWINDELL BROS. 


BALTIMORE, MD. 





NEW YORK OFFICE, 200 FIFTH AVENUE 
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Service 


oe rouges, compacts and other cosmetics, that are uniform at all times, prepared 
under the supervision of experienced French Perfumers assure you of repeat sales and 
satisfied customers. Service, that is only possible because of the completeness of the Trece 
Organization, with adequate facilities for prompt deliveries. Protection, in the knowledge that 
Trece Laboratories manufacture for the Trade exclusively—thus assuring distributors of full- 
est protection and secrecy of most valuable formule and the knowledge of prompt atten- 
tion to requirements. Special Products developed, private brands delivered complete, in any 
quantities. We specialize in 


ROUGE AND POWDER COMPACTS HAIR PREPARATIONS BEAUTIFERS 
2% inch Friction Triple Compacts Pomades Lip Rouge 
2% inch Friction Double Compacts «fl — nana 
Hinge Boxes Brilliantine Paste Rouge 
Slip Cover Boxes Depilatories Compact Rouge 
Cosmetique Cocoanut Oil Shampoo ——— — 

. i e 

Mi ros Rouge Compacts ae ae ae Liquid Cosmetique 

inch Powder Compacts CREAMS Beauty Clay (White) 
Trece Button Double Skin Food Beauty Clay (Natural) 
Cold Cream 
Freckle Cream POWDERS 
LOTIONS Peroxide Cream Foot Powder 
Vanishing Cream Bulk Powder 
: Theatrical Cream Poudre de Riz 
Almond Lotion Greaseless Cream Liquid Face Powder 
Dandruff Lotion Lemon Greaseless Cream Face Powder, Scented 
Astringent Face Lotion Lemon Vanishing Cream Talcum Powder, Scented 


Trece Button Triple 


Eye Lotion 


Tell us your requirements. Trece can serv 


The TRECE LABORATORIES, Inc. 


Exclusivel M r the Trade 


130-136 Willis Ave., New York City 


Western Representative: V. E. Meadows, 1719 Wallen Ave., Chicago, Ill. 
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“Spring Button” 


VA 


Li 
Another Trece Triumph in Perfect Compacts 
Eliminate broken finger nails, increase sales, and improve the selling points of 


your complete packages, with Trece Spring lock, rouge and powder compacts 


twins and triples. Easy opening button catches, sturdy and long lasting outside 
hinges, and well finished boxes, tell their own story. 


7’ 


oe 


coded 


ad 


Steed 


As for quality of compacts and puffs, a test will convince you—or ask any 
satisfied Trece customer. 


ROUGE AND POWDER COMPACTS NEW TRECE DOUBLES 
Fluffy in Effect Double Mirror 
Uniform in Shade Light in Weight 
Smooth in Texture Reduced in Height 
Pleasingly Perfumed Sturdy Outside Hinge 
Permanent in Result Easy Opening Button Catch 


Let us tell you about our new waterproof paste 
rouge and lipsticks in gold plated or non- 
tarnishable gun metal holder, with or without 
mirror. Samples to recognized Perfumers 


The TRECE LABORATORIES, Inc. 


Exclusively Manufacturing for the Trade 
130-136 Willis Ave. New York 


Western Representative: V.E. Meadows, 1719 Wallen Ave.. Chicago, IIl. 
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ROURE-BERTRAND FILS 


GRASSE, (A. M.) FRANCE 


Established in 1820 


ne 


Natural Flower Essences of this 
Year's Crop 


JASMIN ABSOLUTE 
ORANGE ABSOLUTE 
ROSE ABSOLUTE 
TUBEROSE ABSOLUTE 
VIOLET ABSOLUTE 
ORANGE LEAVES ABSOLUTE 


and 


OAK MOSS ABSOLUTE 





Roure-Bertrand Fils 


INCORPORATED 


18 Cedar Street 
New York 
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Societe Anonyme des 
Etablissements 


Justin Dupont 


Argenteuil (S. & O.), France 


SYNANTHEMAL 


We could have presented this very original novelty to you in the form of 
composition, but it would have been 





a 
: : 

limiting its use and somewhat forcing our 
own ideas on the Perfumer, as to the ways and means of mixing this product with 


other scents. Our Synanthemal possesses a fragrance which may successfully 
complete quite a number of flowery mixtures, such as: Narcissus, Jasmine, Tuberose, 


Daffodil, Fresia, and Hyac inth, and make them even more like the flower. 


The Synanthemal is a well defined chemical body; it has the great power of 
1 free chemical product. We offer it just as it is, but that should not disturb the 
perfumer, who has employed Indole, Artificial Musks, etc., in such a useful manner. 


AMBRENIA 





Is also an entirely new product and in offering it to the perfumer, we firmly 
believe it will enable the perfumer to compose a new, interesting base from this 
strikingly original scent in a warm and slightly animal note. 


Its perfume spreads itself uniformly without modifying, and blends perfectly 
with almost every composition. 


Ambrenia is solid, but its solubility in alcohol is perfect and its tenacity is such 
that it may be used as a fixing agent in a weak solution. 


SCATOLENE 


The derivatives of the Indole group have become of special importance in 
the range of Synthetic Products, for instance: Indole in Jasmine and Neroli, Scatole 
and Methylindole in Civet, but, unfortunately, compositions into which those 


nitrogen compounds enter are very easily apt to colour vividly red or brown, under 
certain conditions of time and light. 





We are pleased to offer one of these compounds in a permanent state. The 
Scatolene is of a glucose form which is most probably its natural state, in plants 
at least. It is quite stable to the light and is not chromogenic. 


It is less powerful than Scatole, but the price for same is more advantageous. 


Samples on Request 


JUSTIN DUPONT, INc. 


18 Cedar Street New York 
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Labels Properly Designed 
will Save You Money! 


ANY a new client has-said to us: “Now, my idea of a Label is something like 
this’—submitting a design that he subconsciously has seen elsewhere and which 


has impressed him. “Has the suggestion any merit?” 


Our artist might readily have replied, “Why, yes; it’s a pretty border, neat panel”—and so 
on; “we'll rush the order right through.” That would be the quick, the easy way. But— 
when the Label was produced, and perhaps advertised extenswely on the market, then it very 
likely would be found to be virtually a facsimile of another Label already used on some 
cheap, gaudy bottle or package. Costly lawsuits even might result; or, at least, a substantial 
loss in merchandising prestige and efficiency—entailing an actual loss of money, That ts 
NOT the KRAUSE way. 


KRALNE 


—for your entire protection—are made from genuinely new designs, 
originated by our skilled artists and checked up by our Label authori- 
ties. They are made specially for you—are yours for all time—are 
registered easily. There can be no “come-back’’! 


RICHARD M. KRAUSE 


ENGRAVING — PRINTING — EMBOSSING — LITHOGRAPHING 


Executive Offices: 130 W. 42nd St., New York 
Plant: 440—129th Street, Richmond Hill, L. 1. 


Chicago Office and Plant: 
322 West Washington Street 
A service complete in every respect) 
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THE RED MARK 


GREAT many perfumers will 

remember receiving Oil of Gera- 
nium Rose Algerian from Chiris, 
packed in a red-labeled bottle. 


For years this has been the acknowl- 
edged standard of Oil Geranium and 
we are still selling it just as received 
from our plant at Boufarik, Algeria. It 
is worth your time to compare it. 


We have other Oils of the same pur- 
ity, packed in red-labeled bottles, such 
as Oil Patchouly, Oil Lavender, Oil 
Vetivert and a number of others. Not 
one ounce of these Red Label Oils is 
distilled by anyone other than Chiris. 


The Same Since 1768 


CHIRIS 


Antoine Chiris Company 
147-153 Waverly Place, New York 
American Works—Delawanna, N. J. 


Chicago Office San Francisco Office St. Louis Office : Canadian Office 
150 West Austin Avenue 216 Pine Street 511 South Second Street 489 Sc. Paul St., West 
CHICAGO SAN FRANCISCO ST. LOUIS MONTREAL 











CEDARWOOD AND PERFUMES 


Chicago Office: 
150 West Austin Avenue 
CHICAGO 


HE value of intelligent use of Oil 

of Cedarwood in some perfumes 
is recognized by the cleverest of 
perfumers. 


It gives that woody character so often 
sought, and has the tendency to help 
blend the heavy oils and some of the 
Aromatic Chemicals together, also to 
smooth out and help fix a perfume 
formula. 


OIL OF CEDARWOOD RED 
LABEL is distilled cedarwood (Juni- 
perus Virginiana) oil, aged under certain 
conditions to give it the body and mel- 
lowness that make it of real value to 
the perfumer. 


Samples furnished 





The Same Since 1768 


CmainisS 


Antoine Chiris Company 


147-153 Waverly Place, New York 
American Works—Delawanna, N. J. 


San Francisco Office : St. Louis Office 
216 Pine Street 511 South Second Street 
SAN FRANCISCO ST. LOUIS 


Canadian Office 


489 St. Paul St., West 
MONTREAL 
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THE ROSE AND ITS VARIATIONS 


ACH Rose species grown has its special 

characteristic variations from an ac- 

cepted standard (the Rose de Mai), and each 
species has its admirers. 


There are physical and economical reasons 
why a satisfactory natural product cannot 
be produced from each species, but there 
are no reasons why a finished perfume can- 
not represent each of them. 


The perfumer today has at his command 
hundreds of products to produce the vari- 
ations, but he must start from a rose 
product that is standard, genuine, lasting 
and true. 


CHIRIS LIQUID ROSE ABSOLUTE 
embodies the last word in the art of ex- 
tracting from rose petals everything that a 
perfumer desires. 


Small samples furnished 





The Same Since 1768 


CHIKIS 


Antoine Chiris Company 
147-153 Waverly Place, New York 
American Works—Delawanna, N. J. 


Chicago Office San Francisco Office St. Louis Office 
150 West Austin Avenue 216 Pine Street 511 South Second Street 
CHICAGO SAN FRANCISCO ST. LOUIS 


Canadian Office 
489 St. Paul St., West 
MONTREAL 








COUMARIN CRYSTALS 


Chicago Office 
150 West Austin Avenue 
CHICAGO 


OUMARIN Crystals “‘Chiris”’ are 
free from that phenol-like odor 
which so frequently accompanies this 
product when it is insufficiently 


refined. 


We are producing Coumarin in 
America in such quantities that your 
requirements of this particular quality 
can be delivered promptly. 


Will you afford us the privilege of 
submitting a sample for your com- 
parison? 





The Same Since 1768 


(.mik tS 


Antoine Chiris Company 


147-153 Waverly Place, New York 
American Works—Delawanna, N. J. 


San Francisco Office St. Louis Office : Canadian Office 


216 Pine Street 511 South Second Street 489 St. Paul St., West 


SAN FRANCISCO ST. LOUIS MONTREAL 
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No. 224 Frosted Stopper 


For use with 8 oz. Toilet Water, No. 509 





SUPERIOR 
QUALITY 
BOTTLES 


for 


PERFUMERS 


Our new catalogue is now ready. If 
you have not received one, kindly 


No. 509 aaa 
Stopper No. 296 Frosted vise us. 


MILLVILLE BOTTLE WORKS 


NEW YORK 





Main Office and Factory 
MILLVILLE, N. J. 


PHILADELPHIA CHICAGO BOSTON SAN FRANCISCO 
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PIERRE LEMOINE CEE» Inc. 
NEW YORK 


~~ 


NEW STANDARDS 


For Toilet Soaps, Soap ‘“ 99 
Compounds, Talcums and Sapora tb. es 


Export Preparations. Products OZ. 


A line especially adapted “Merveille” tb. «a 


for Barber Supply Houses. Products 


Particularly produced for “Fleurie” th. 


high grade Toilet prepara- 
tions. Products OZ. 


For exquisite Perfumes and “ P. L. 99 th. 


other odoriferous Products. 
Products 
Superfine Oils based upon 


Natural Flower Productions “Grassefleur” Ib ° 


and especially recom- 
mended for exclusive prep- Products 
arations. 


CAVALLIER FRERES GROLEA and SORDES 
HIGH GRADE NATURAL SUPREME QUALITY 
FLOWER PRODUCTS SYNTHETIC CHEMICALS 


BOBIN FRERES L. AUBERT 


Manufacturers of Exclusive Perfume Bottles Vegetable, Soap & Oil Colors 


GEORGES FAURE LOUIS WERTH 


Distiller of High Grade Barréme 13, Rue Simon-Dereure, Paris, France 
LAVENDER OILS Matieres Premieres pour Parfumerie 


PIERRE LEMOINE ET CIE., Inc. 


Sole Selling Agents for 
United States, Canada and Mexico 


European Offices: General Offices: 
13, Rue Simon-Dereure, Paris 294 Pearl Street, New York 
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“Over a Century of Service and Progress” 


The Prime Requirements for 
Leading Toilet Preparations 
Uniformly Appear in 


ISCO SILVER TALC 


It Qualifies Among the Most 
Rigid Specifications of 
Producers Insistent upon 
Definite and Sustained 
Standards of Excellence. 


“America’s Purest Talc”’ 
Safe for your adoption 


Less than 1% of Lime 


You may draw upon stocks in 


New York Boston Baltimore New Orleans 


San Francisco Los Angeles 


INNIS, SPEIDEN & CO. 


INCORPORATED 


Philadelphia Chicag Cleveland 


MANUFACTURERS, IMPORTERS, EXPORTERS OF INDUSTRIAL CHEMICALS 


46 CLIFF STREET NEW YORK CITY 
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PILAR FRERES 


Grasse (A-M) France 


Established in 1822 





NO NOMA 

















Offer at Attractive Prices 





Natural Flower Products 


Absolutes and Superessences 














DOPING! 







MOUSSE de CHENE Liquid Colorless 


A Most Intensive Colorless Product 


VIOLET Leaves Colorless 


A Specialty of Ours That Is Unequalled 


WAT ATOTATAMAT ATA MIONTATIOA 


Samples and Prices Gladly Furnished by Our Exclusive Agents 


O. A. BROWN COMPANY, INC. 


246 Pearl Street, New York 





W 











Importers of 


Perfumers Raw Materials 
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Special | 

Cinnamic Alcohol (Solidifiable) Gum Benzoin Siam 
Citronellol C. P. Linalyl Acetate, 100%, 
This quality only obtainable from us. q 

Benzyl Cinnamate, C. P. Lanoline imported, G 
(bulk and kegs). > 

Phenyl Ethyl Acetate, C. P. Musk Ambrette 100% “Flora” S 
Phenyl Ethyl Alcohol, C. P. Methyl! Anthranilate, C. P. ‘Flora’ = 
So 

Mao-Liquid Colors Mao-Concentrate’s e 
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“FLORA” 
: Our newest Novelty, combines in the happiest r 
f manner the virtues of AMBER and MUSK. | 
A +4 Florambrol possesses without a rival excellent bd 
{ Fixative qualities, very strong and is easily | 
oy soluble in alcohol re 
| 
: 
e . 
i | | 
: | FLORANAL ! 
: | “FLORA” | 
: | | 
= ry A highly appreciated fixative of intense and 2 
S| striking odor. Wi mderful in its roune ote g-0 ff | 
| action on all kinds ompositions, particularly e 
4 rs of Violets and oe to which it gives a very 
A distinguished tone [ 
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REMOVAL NOTICE 


HE unexpected demand for 

Alva vanity puffs overtaxed 
our factory at Lindenhurst, L. L., 
and we were compelled to move on 
July 25 to new and larger quarters 
at 


77-799 WASHINGTON. AVE. 
BROOKLYN, N. Y. 


We have installed all of the latest 
machinery and can turn out powder 
puffs at very short notice. 


We thank the trade for their sup- 
port and assure them that we will 
maintain our high standard of 
workmanship. 


ALVA MANUFACTURING CO. 


77-79 WASHINGTON AVENUE BROOKLYN, NEW YORK 
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Hoshi Pharmaceutical Co. 


Ltd. 
Tokio, Japan 


Quinine and its Salts 
U. & FP. 


For Medicinal 
and Denaturing 
Purposes 


“PURITAN BRAND” 


ESSENTIAL OILS 
& 
SYNTHETICS 


BENZYL ACETATE, F. F. C. 
BENZYL ALCOHOL, F. F. C. 
BENZYL BENZOATE, F. F. C. 
GERANIOL PURE 
GERANIOL SAVON 
CITRONELLOL 
RHODINOL 
HYDROXYCITRONELLAL 
PHENYL ETHYL ALCOHOL 


VIETOR & HOSKEN 


160 Pearl: St., New York 
Sole Distributors 
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Ising Aromatic Chemicals 


including some of the rarer but very 
effective esters on which we shall be 
pleased to submit suggestions and further 
particulars. 


Benzyl Butyrate 

Benzyl Propionate 

Phenyl Ethyl Acetate 
Phenyl Ethyl Butyrate 
Phenyl! Ethyl Propionate 
Phenyl Ethyl Phenyl Acetate 
Ethyl Phenyl Acetate 
Methyl Phenyl Acetate 
Methyl Iso Eugenol 


Ising Truodor Floral Ottos 


For Perfume Extracts: 
Jasmin Yellow Per lb. $48.00 

Trial ounce 3.25 

min odor for fine Extracts. 
Per lb. $40.00 


Trial ounce 2.7: 


a very powerful an 


Narcisse Fleuri 
a perfect reproduction of the now so popular flower. 


For Powders: 
Bouquet Oriental Per lb. $16.00 
Trial ounce 1.25 


delightful, lasting and rich in its modern sweetness. 


Per lb. $10.00 
Trial ounce 13 


yes now in demand yet quite in- 


Bouquet Charmante 


An odor following the ty 
dividual in character. 


For Creams: 


Lily of the Valley C. ..........Per Ib. $28.00 


Trial ounce 2.00 


Adds a delightfully delicate sweet odor to any good cream. 


Per lb. $16.00 
Trial ounce’ 1.25 


A most pleasing, refreshin dor for toilet creams 


THE 


C. E. ISING 


CORPORATION 
Flushing, N. Y. 
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Pierre Dhumez& Co. 


Established 1845 


VALLAURIS A.-M. ie FRANCE 


JASMIN ABSOLUTE ‘“ACHEROS”’ ORRIS CONCRETE 
ESSENCE NEROLI Bigarade Petales, Extra Fine 
ESSENCE SAUGE SCLAREE 


“GOMODORS ” 


Soluble Resins) 
OPOPONAX MOUSSE DE CHENE 
STYRA\N BENZOIN SIAM 


Sam ples and quotations on request. 


Pierre Dhumez & Co.. are clusively used by many _per- 
recognized the world over as fumers. Dhumez quality is 
being producers of the finest | cheapest. It will pay you. 
quality floral products. — Ex- 


IDILIS BOUQUET 25 


Refreshing odors. remarkable for delicacy and lasting qualities. 


FOX & CLARKECO.),iNe 


116-120 W. 32nd St., 119-123 W: 31st St. 


NEW YORK 
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Matiéres Premieres pour la Parfumerie 


‘ 


PRODUCERS OF HIGHEST QUALITY 


CONCRETES — LIQUID ABSOLUTES—NOVA ABSOLUTES — 
POMADES—ABSOLUTES COLORLESS—RESINOATES 
ESSENTIAL OILS—FLORAL WATERS 
CONCRETE ORRIS FLORENTINE 
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SAMPLES AND PRICES WILL BE SENT ON REQUEST 
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COMPLETE STOCKS NOW CARRIED IN NEW YORK 
AND AT BRANCH OFFICES 


ae 
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EXCLUSIVE AGENTS FOR UNITED STATES AND CANADA 


JULIAN W. LYON & CO. 


INCORPORATED 
Cable Address 35 FULTON STREET Telephone 


“Julyon” New York Beekman 3040-3041-0657 


NEW YORK 


CHICAGO OFFICE: PHILADELPHIA OFFICE: 
A. C. DRURY & CO. Cc. H. CAMPBELL 
420 RUSH ST. 
Telephone: Central 2349 


TT 
[-.- x e)) 
eit Pet 


Ma 


I" 


Ay} HD , hhh 
ar 


uy) 
HRD 
"0 


rail’ 
Ou 
mule 


Y) aa ole 
Pea eae 
oT) po 
ST HOS 


* mH 


Tes TRANS CTT A aT Hi HiT ye ee | mT Be We | Kea 
ls aK Ore, Fe ATAU NC LL TTR ATA i 





TU a nL aa Vee IQ sell all ae, 
GAN Rio a AUK Yi i Gla A IM deh 


CR} ’ 
ne Qyllittnis ot Mtr [LA Then | 


mi ES 


NATURAL STRENGTH 


HH TTT whe 
AD 
ee 


rant 
o 
C5) 
‘ ‘ 


HUG 
On 
5 
uy 


het 
a 


N 
) 
a 
. ©)) 
“ 


Pana) 
L 
| 
re ew 


}! 
) 
A 
i 


ri 

ear tll 
5 i} 
ATL 


ie 


LA ZAGARA 


REGGIO, CALABRIA, ITALY 


A 


aw || 
UE 


Ty 
HALT ONY eH 


HA 
a 
en 


PRODUCERS OF HIGHEST QUALITY 


OIL BERGAMOT OIL MANDARIN 
OIL LEMON U.S.P. OIL ORANGE U.S.P. 


COMPLETE STOCK CARRIED IN NEW YORK AND AT 
BRANCH OFFICES 


IN ORIGINAL UNOPENED CONTAINERS 
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Exclusive Agents for United States and Canada 


JULIAN W. LYON & CO. 


INCORPORATED 
35 Fulton Street New York 
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ESSENTIAL OILS 
FRUIT FLAVORS 
OLIVE OIL 
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CHICAGO OFFICE: PHILADELPHIA OFFICE: 
A. C. DRURY & CO. Cc. H. CAMPBELL, Manager 
428 RUSH ST. ‘ 
Telephone: Central 2349 
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HERE are numerous reasons 
why you should 


Use More Tubes 


They are most economical in your 
manufacturing. 


For your business’ sake They are light in weight and there- 
Specify fore cut your shipping costs. 


They are sanitary and always con- 


S H E F F I E, L D venient to use. 


They are by far the most popular 
i | \ i | B lL ~ containers. 


SHEFFIELD TUBES 
are made from the highest grade of 
tin obtainable. 

They are manufactured and deco- 
rated by men who know how to 
fashion tubes that will mateh your 
product. 

Please address our nearest office 
for prices. 

We will gladly send you a generous 
supply of samples. 


New England 
Our Collapsible Tube Co. 
New York Office 
is located in Home Office and Factory No. 1 
The Liggett Building e New London, Conn. 


11 East 42nd Street 
Phone: Murray Hill 781 ‘ Chicago Factory No. 2 


3132-3134 South Canal Street 


Phones: 1224 and 122 


Chicago, Hlinois 
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y about it won't sell it half 


All 


as fast 


To-day mail 
your order for 
Velo Rose at 
$36 a Ib. \ 
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Uf l len 2 Mnerinigent 


B: Irving Place 
Mew York 


Bergamot D.I. 


A fresh, sweet terpeneless 
and sesquiterpeneless oil of 
bergamot which lends itself 
wonderfully to the production 
of fine perfumes. Marey’s 
Bergamot D. I. contains only 
the odor-valuable constituents 

assuring delicacy and per- 
manent fragrance. 


If you have never worked 
with this product we will be 
glad to cooperate with you 
and send you a sample to- 
gether with a full list of 
Marey’s terpeneless and ses- 
quiterpeneless oils. 

MAREY’S OILS 


ode : . ‘ » bee h- r 

retain in your pre MAREY & CIE 
rations exactly =— 
the odor that you 
put in originally 


31 Rue Lafayette 
PARIS, FRANCE 
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Lip Sticks 


We have established the reputation for producing “LIP STICKS” that 
are incomparable. 

Our product has been proclaimed one of PAR EXCELLENCE. Pro- 
tected by this knowledge why not increase the demand for your PRIVATE 
BRAND? You have the one big opportunity of doing this by allowing the 
French Cosmetic Mfg. Co., Inc., to cheerfully submit samples and quotations. 


Our Three Leading Numbers 


1500 


Jumbo 1600 800 

Lip Stick Lip Stick Li : 
oe A tick 

Brass, Nick- High Polish Boe 
el or high or Gold Finish or Nickel 
polish fin- Container Container 


ish, 


French Cosmetic 


INCORP 
S5 Crescent Avenue, 
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Our 
Companion 


Vanity 


All advantages of the double compact with the light weight*and con- 


venience of the single compact. 
Rouge and powder are accessible at the same time at one opening. 


Swinging tray, containing powder, locks securely but lightly in position 


absolutely preventing any possibility of the rouge mixing with the powder. 


Single mirror. 
The cost of refills is lower than the average 


Available for delivery in quantities, 10 days after receipt of order. 


Manufacturing Co. 


ORATED 


New Rochelle, N. Y. 
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Perfume Bottle Caps—Special Designs and 
Finishes 


Ring to open Rouge compartment 








Lipstick Containers Double Compact 2% Inches 


| ~- Actual Size 


Also Single Compact Boxes 
Designs to Order 


Fitted with Refill device, compacts 
easily inserted or removed, 







" — 
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This big plant of the Bridgeport Metal Goods 
Manufacturing Co. is completely equipped to 
| manufacture metal goods of all descriptions. 

Special designs. All finishes. If you have a spe- 
cialty to be made send blue print or sample for 
quotation. 


The Bridgeport Metal Goods Mfg. 


Established 1909 


Bridgeport, Conn. 
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The unequaled purity of 


Everclear Cologne Spirits 
(denatured) insures an 
untainted fragrance for 
each and every bottle 
of your perfumes. 
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there isno Difference 


Branches & Warehouses: 


New York 

491 Washington St. 
Philadelphia 

112 North Front St. 
Baltimore 

655 West Pratt St. 
Boston 

45-47-49 Washington St., 

North. 
Buffalo 

(Sales Office, 491 Wash- 

ington St., New York) 
Cleveland 

1430-1438 W. Ninth St. 
Chicago 

1006-1012 S. State St. 
St. Louis 

213 Market St. 
Detroit 

1941-1963 W. Fort St. 
Kansas City 

26th St. & Southwest 

Blvd. 
Minneapolis-St. Paul 

304 Pioneer Bldg., 

St. Paul 
Indianapolis 

Majestic Bldg. 








We shall be pleased to as- 
sist you in preparing and 
filing all papers necessary 
with the Internal Revenue 
Department to obtain per- 
mit to use Specially De- 
natured Alcohol. 





AG 


—hbetween Everclear Cologne Spirits and Spe- 


cially Denatured, Tax Free Formulae 39, 39A, 
39B, 39C and 40, made from Everclear Co- 
logne Spirits. That is because the denaturing 


chemicals are just as pure as Everclear Co- 
logne Spirits 





and for perfumes there is no 
difference. 


Perfumers use Everclear Cologne Spirits (de- 
natured) successfully because it is an abso- 
lutely neutral and odorless spirit entirely free 
from aldehydes. 


And not only that, every barrel of it, every 
drum of it, conforms to this unequalled stand- 
ard for purity—a standard that is unfailingly 
maintained by exacting chemical tests both 
in the distillation of Everclear Cologne Spir- 
its and in the synthesis of the denaturants. 


Every bottle of your perfumes made with 
Everclear Cologne Spirits (denatured) will 
bring to its user a fragrance untainted—a 
fragrance that is exactly as it should be. 


And don’t forget that Everclear Cologne 
Spirits (denatured) costs no more than the 
ordinary denatured Spirits on the market. 


The American Distilling Co. 


Eastern Offices Western Offices 
491 Washington Street 1006 S. State Street 
New York Chicago 


Distilleries—Pekin, Il. 
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Oil Peppermint .U. S. P. 
Redistilled 


Finest quality 


Cc 
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Oil Lavender 


35% 40% 
~) 
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Oil Geranium 


African- Bourbon 


o> 
> 


Thymol 


~©> 


Correspondence Invited 
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"ail “I HAVEN’T BEGUN TO FIGHT,” JOHN PAUL JONES 


| Thfpiit hen 


T is not what we claim our grain alcohol will do to 
improve your perfume or toilet waters, but what 
others find it is doing for them, that really counts. 


We can submit a long list of satisfied customers 
who have used our pure grain alcohol and our specially 
denatured alcohol and who know what it does. 


Soe pail fympany 


LAWRENCEBURG, Inp.,U.S.A. 
Gites | i: Aw 


—-~ - 





BRANCHES : 


New York, N. Y. CINCINNATI, OHIO 
PHILADELPHIA, Pa. Granp Raptps, Micu. 


MILWAUKEE, WIs. ATLANTA, GA. 
Sr. Louts, Mo. Oman, Nes. 


Los ANGELES, CAL. LOUISVILLE, Ky. 
HamMonp,. INp. MINNEAPOLIS, MINN. 


PirtspurcH, Pa. Boston, Mass. 
Burrato. N. Y. Cuicaco, IL. 


LAWRENCEBURG, Inp., U.S.A. 
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complete package service 


VANITIES FILLED WITH ROUGE AND FACE POWDER 
COMPACTS, LIPSTICKS, EYEBROW PENCILS, ETC. 


What it means 


INSTEAD OF BUYING YOUR CASES IN ONE PLACE, YOUR PUFFS 
AND MIRRORS IN ANOTHER, YOUR COMPACTS IN A THIRD.— 
INSTEAD OF THE BOTHER AND EXPENSE OF ASSEMBLING, LABEL- 
ING, BOXING AND WRAPPING YOUR VANITIES, LIPSTICKS, EYE- 
BROW PENCILS, ETC., THE HOUSE OF ADOLPH KLAR OFFERS YOU 
a complete service that delivers the complete package, ASSEMBLED, LA- 
BELED WITH YOUR LABELS, WRAPPED, BOXED AND READY FOR 
YOU TO SHIP at no greater cost THAN YOU ARE PAYING NOW FOR 
THE INDIVIDUAL ITEMS. THE CONSEQUENT SAVINGS IN TIME 
AND LABOR MEAN greater profits for you. 


MAKING EVERY ROUGE AND FACE POWDER COMPACT, LIPSTICK, 
EYEBROW PENCIL, ETC. INOUR OWN LABORATORIES, OF FINEST 
INGREDIENTS ONLY, MEANS A GUARANTEE OF COMPLETE SATIS- 
FACTION. THE VANITIES, LIPSTICK TUBES AND OTHER CON- 
TAINERS ARE ALL MADE IN AMERICA AND THE BEST OF THEIR 
KIND OBTAINABLE. 


YOU DO THE SELLING AND SHIPPING 
LET US DO THE MAKING AND WORRYING 


We are the largest package goods house in America 


LET US SEND YOU SAMPLES AND INTERESTING PRICES 


ADOLPH KLAR 


5 East 19th Street, New York City 


MAKER AND IMPORTER OF “HOLD-TIGHT” HAIR NETS AND “HOLD-TIGHT” HAIR WAVERS 
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The VALUE 
Must be there — 
When our plant is working 
twenty-four hours per day 
to meet present demands. 









Kssential Oil Company 


Trenton, N., J. 


—>- 














World’s Largest Manufacturers of 


Chemically Pure and Water Free 


TERPINEOL 





Direct All Correspondence to 





Owners & Distributors 


BELGIAN TRADING COMPANY, Inc. 
44 Whitehall Street, New York City 


CHICAGO OFFICE: PHILADELPHIA OFFICE: 
Clarence Morgan & Co., Douglas W. Stewart, 
355 W. Ontario St. 2205 Walnut St. 















on 
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Trade Mark 


NADAL, DESPARMETe€ 


NANTERRE, FRANCE 


OIL OF LAVENDER 


(26 /32° —35/42% —45/50%—48 58°:—NAT. ESTERS.) 


There is a Difference 


E VEN if you assume that all Lavender Oils are physically alike there can still be a great 

difference in the satisfaction you get from the use of them. To insure just that difference 
we have collected only the very choicest oils with the view of introducing to the American 
Industry only such products that will bring you that satisfaction. 


Anticipate your future requirements as the new crop is predicted short and of poor 
quality. Soap Makers and other large Users will do well to ask for samples and quotations. 


hoRTUSs-NERolIUM 


Cooperatives of the Perfumery Flower Growers 
PEGOMAS VALLAURIS GOLFE JUAN 


FRANCE 





OIL PETIT GRAIN FRENCH 
NEROLI BIGARADE PETALE EXTRA 
ORANGE ABSOLUTE 


Correspondence solicited. Samples cheerfully furnished. 








Sole Selling Agents for United States, Canada and Mexico. 


BELGIAN TRADING COMPANY, INC. 


44 WHITEHALL STREET, NEW YORK CITY 
CHICAGO OFFICE: PHILADELPHIA OFFICE: 


Clarence Morgan & Co., 355 W. Ontario Street Douglas W. Stewart, 2205 Walnut Street 
Vas 
is SSS SST. DOEGIAN VRADING COMPANY 1a 
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SOCIETE LUINMERILE 


(LINNERIE GLASSWORKS) 
Factory: Nanterre, France 


Capital Stock Controlled by Belgian Trading Company, Inc., New York and 
Nadal, Desparmet & Cie., Nanterre, France 


Manufacturers of High Grade Perfume Bottles 
Distinctive Perfume Bottles 


which will lend refinement to your 
entire line and enhance the value of 
your perfumes. 

Available either in plain or beautifully 
colored crystal, at very reasonable 
prices. 


Stoppers Frosted and Leak Proof. 


(Illustration Actual Size; 


Design Pats Pending.) 


IMPORTED PERFUME VIALS 
A Profitable Medium 


to Sell More Perfumes 
HESE attractive vials come striped 
or plain with elongated leak-proof 
glass stoppers, with nickel slip or gilt 
screw caps. Their forms vary to suit 


every need. Quality and finish the 





“very best.” Write for samples and 


A 


; to 2 drams. 


5 


en 


quotations specifying style desired. Actual size, capacity 


SOLE DISTRIBUTORS FOR UNITED STATES, CANADA AND MEXICO 


BELGIAN TRADING COMPANY, Inc. ‘7 


144 WHITEHALL STREET, NEW YORK CITY 
Chicago Office: Philadelphia Office: 
Clarence Morgan & Co., 355 W. Ontario St. Douglas W. Stewart, 2205 Walnut St. 
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ARE YOU WILLING TO BE SHOWN? 


If you are interested in the promotion of one or 
more Toilet Specialties, no matter what your re- 
quirements may be, we can help you. And if you 
are willing to be shown, we will try to prove it, at 
no cost or obligation to you! 


We specialize in the manufacture of Lemon 
Cream, Massage Cream, Cold, Vanishing, Dental 
and Shaving Creams; Hair Tonics and Shampoos; 


Face and Talcum Powders; Toilet waters and Per- 
fumes. These are our leaders, but we are pre- 
pared to furnish most anything you may need in 
this particular field and will give you service “As 
You Like It,” either in bulk or elaborately finished 
packages—at truly astounding prices! 


Why not tell us your needs? Doing so implies no 
obligation and no order is too large or too small. 
Prices and full details on request. Write today.. 


COMMERCIAL LABORATORIES, Inc. 


NEWARK, NEW YORK STATE. 
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Quality First and Always. 


Science has made it possible to manufacture 
millions as perfectly as one 


Because of the wide difference 
in the quality of metal Compact 
Boxes it always pays to buy the 
best. That’s why The Loesser 
Brand is the Quality Brand. 


We manufacture the com- 


plete package. 
We manufacture boxes. 


We manufacture rouge and 


powder compacts. 


We manufacture puffs. 


Any of these may be pur- 


chased separately if de- \ : y 
J 
sired. a. 
\ aw 


Loesser Manufacturing Co. 
161 Ogden Street - Newark, N. J. 





Avucust, 1923 THE AMERICAN PERFUMER 55 


Rouge and Compact Boxes 


Pioneers of Metal Compact 
Box Manufacturing 


You can always 

depend on the 

high quality of 

our compacts. 
Watch Case Hinge 


We manufacture the complete 
package, marked with your 
private brand, for less than you 
can do it yourself, in any color, 
size, shape or finish you want, 
with prices that compare favor- 
ably with those asked for inferior 
goods. 


When you are in the mar- 
ket for our goods, we shall 
be glad to have one of our 
representatives call, upon 
request, to show samples 
and to submit prices. 


Loesser Manufacturing Co. 
161 Ogden Street - Newark, N. J. 
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TOMBAREL FRERES 
GRASSE 


ROSE SUPREME is made by OUR 
OI N special process. 


ROSE SUPREME is one step fur- 
ther than Absolute. 


ROSE SUPREME represents the 
HIGHEST concentration of the 


flower. 

ROSE SUPREME is free from the 
natural impurities useless and of- 
fensive contained in the ABSO- 
LUTE Essence. 

ROSE SUPREME is’ ABSO- 
LUTELY pure. 

ROSE SUPREME is the BEST 
ROSE obtainable. 

ROSE SUPREME only retains the 
clean odor of the flower. 

ROSE SUPREME will go further, 
and therefore costs /ess. 

The perfumers who are using ROSE 
SUPREME know and appreciate 
the quality. 

WHEN BETTER FLOWER ES- 
SENCES are made TOMBAREL 


will make them. 


(uotations on request 


OStE “foance oo" 


GRASSE (FRANCE) 
+> Hex<e 
NATURAL ESSENCE ABSOLUTE 


ROSE SUPREME 


nw lhag 





a || | 

| QUALITY SUPREME | 

One Step Further Than | 
ABSOLUTE 


| TOMBAREL FRERES | 


GRASSE (France) | 


Exclusive Representatives in the United States and Canada 


Orbis Products Trading Co., Inc. 


215 Pearl Street, 





New York, N. Y. 
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Rose rouge 


Highclass produet of special character. Will give a 
particular note to all compounds in which it enters. 
Recommended for new creations. 


Rose Alpine 


Well known and highly appreciated product. Imitates 
natural Otto of Rose to perfection, but is considerably 
cheaper. Should be in every laboratory. 


Lilas flor 


Perfume of most refreshing fragrance, giving the 
illusion of the flower. Contains no terpineol which 
imparts a heavy note to lilac perfumes. 


Opoponal 


Seeeeeedeeseseesesenees AAU AE EERE EEAEEREEE ER EEEEUEEREEEEETEEEEEAEAEEN OE OEEEREREEEEE AOE EEE EEE OERES Os De neoeeeee 


New product very stréng and lasting. Can be used 
with advantage in any compounds of modern perfumes, 
especially in those of the fashionablé Parisian scents. 





New Synthetic Flower Oils 





Aurantine Floreal Oeillet Flor 
Centiflor Giroflée Flor Opoponal 
Chevrefeuille . Lilas Flor Real Violet 
Chyprol Lyrose Rose Safranos 
Cythéria Muguet Flor ~ Rose Rouge 
Dianthus Flor Narcisse Flor Sweet-Pea flor 


Original Flor 


We ask the American Perfumers to consult us in 
the event they desire to put on the market a new 
perfume, and we shall then be glad to submit 
them samples of New Modern Basic products to 
serve as a foundation, and to give a special char- 
acter. 


Tu. Mituternarer, S. A. 





Ambrettol Vanilline 
Specialties : Rose Alpine Violette : 
Tilleul (Hydroxycitronellal) Alpha, Beta, Methyl 


Heliotrope concrete 


Acetate Eugenol | fixateurs Jasmin No 74 

»  Isceugenol | modernes Isoeugenol 
Cinnamic alcohol from Styrax lrisolette pure 100 % 
Citral chim. pur Linalylacetate 
Citronellol Linalylformiate 
Eugenol Methylanthranilate 
Geranium artif. Neroli synth., M & B 
Geraniol Oleo Musc 
Geranylacetate Phenylacetaldehyde 
Geranylformiate Salicylate of Amy| 


TH. MUH&ETHALER, S. A. 
NYON, SWITZERLAND 


Exclusive Representatives im the United States and Canada 


Orbis Products Trading Co., Inc. 
215 Pearl St., New York 














Ask for samples 
Orbis Products Trading C2, Inc. 
015 Dear! Street 
NEW YORK 
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—We Are Headquarters for:— 


SCATOL C. P. 100% 

GUM LABDANUM NATURAL 

GUM OPOPONAX NATURAL 

GUM TRAGACANTH—AII Grades 

CASTILE SOAP POWDERED U:5S.P. 

ORRIS ROOT GRANULATED and POWDER 
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Quotations on Request 


i) 
7y 


Fan 
Z| 
e 


ORBIS PRODUCTS TRADING CO., Inc. 


General Offices: 215 PEARL STREET, NEW YORK 
Branch Office: 27 W. Illinois St., Chicago 
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-€irt Lithographer 15 


253-259, CTaujer Street, 


Brooklyn, N.Y 





ESTABLISHED 1874 
Telephone: STGAGG oo6! 


Specialists in Furnishing the Perfumers with 
Lithographed and Embossed Labels, 
Cartons Show Cards Counter Cards, 
Window Displays Posters Booklets. 


' 
' 
' 
’ 
’ 





THE AMERICAN PERFUMER Aucust, 1923 


PERFUMERS’ ALCOHOL | 


PURE—190 PROOF—U. S. P. QUALITY 
ALSO DENATURED IN ALL FORMULAE 


Sp < 
“hay. Alcona? 


INDUSTRIAL ALCOHOL PLANT No. 19 
CINCINNATI, OHIO 


SALES OFFICES _— BRANCH WAREHOUSES 
229 RACE STREET, CINCINNATI, OHIO nor 
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A GOOD COMPACT 


The Result of Scientific Investigation 








FTER two years of experimenting and re- 

search work we have succeeded in pro- 
ducing rouge and powder compacts which we 
believe are the highest in quality and the most 
saleable. 


Our compacts are manufactured by a new 
process which insures absolutely uniform natural 
coloring, utmost covering quality and adhesive- 
ness. There is practically no breakage of com- 
pacts as our method of manufacturing precludes 
this common fault. 















We can also furnish you with puffs of any 
kind. This enables us to do the assembling of 
your entire package if you so desire. 


We furnish compacts and puffs to manufac- 
turers only. 


Write for samples—compare our compacts 
with those you are now using. 


ARTLEY COMPANY 


637 Kent Avenue 
Brooklyn, N. Y. 
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Would a More Critical Standard of 


Manufacture Win Greater Sales for You? 


Cologne spirits seem to be “good 
enough” for the average perfumer. 
The slight odor he regards as un- 
avoidable; the risk of deterioration 
due to possible impurities is to be 


accepted. 


Is there to be nothing in the per- 
fumer’s art except greater and ever 
Are the 


mounting selling costs of today to be- 


greater skill in selling? 


come still more stupendous tomorrow ? 


Or will the great commercial per- 
fumers, following the lead of some 
of the greatest authorities in per- 
fuming, rely in some measure upon a 
more critical standard of manufac- 


ture ? 


C. P. 96% 


alcohol for perfumers than ordinary 


Alcohol is a better 


cologne spirits. It is absolutely neu- 


tral and odorless. It is free from 
aldehydes, fusel oil and all other 
It 


congenerics of ordinary alcohol. 


does make a better perfume. 


Of 


cologne spirits. 


course it costs more than 
But the slight in- 
crease in manufacturing cost pro- 
vides some very interesting new sell- 
ing points and (to critics) the result- 


ing product is far superior. 


Some of the very finest perfumes 
made in America today incorporate 
C. P. 96°% Alcohol. We believe 
that better sales would attend a stil] 
Our 


tories will supply samples and com- 


wider use. research labora- 


plete information to all who may be 


interested. 


U. S. INDUSTRIAL CHEMICAL CO. 


Executive Offices: 110 E. 42nd St., New York 


Sales Offices and VW arehouses 
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“‘TheHomeot the Label Beautiful’ 
Real Art—Perfect Workmanship 


—~ON EMBOSSED ~~ 
ONE. \ SEALS 
COLOR, . LABELS 
MULTI- \— ORNATE JEWELRY TAGS 
COLOR OR \. CUT-OUT ORNAENTATION 
METALUC SH@. \. RIBBON SLIDES 
INGS: PERFECTLY \. BOX TOPS 
STEEL-DIE CUT \. FOLDING BOXES 
BEST PRICES ON PURE GOLD eons 
NEW YORK OFFICES ~36 WEST 34™ STREET [ial aN 
RE-CHUMASEROmsa-te.-PENNSY LVANIA 1914-2477 I 
ST LOUIS OFFICE ~ | 
2042 RAILWAY EXCHANGE BUILDING 
S-C BUNN manacer — re.—OLIVE 2434 


CHICAGO OFFICE with ROSE LABEL & BOXCO 

|}O8 LASALLE ST—te_—DEARBORN 9637. 
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Imperial Metal Mfg. Corpn. 
81-85 Sunswick Street 
Long Island City, N. Y. 


| ORIGINATORS 
OF 


LEAK PROOF 
SPRINKLERS 


() 
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Li 


1V BES 


Unirorm QUAL#tTY 





Patented B 
July 7, 1914 EAUTIFUL DESIGN 


Excettine WORKMANSHIP 





Su PERIOR DECORATING 


Atlantic Manufacturing Co. 
46-56 Nassau Street 
Newark, N. J. 


| WESTERN REPRESENTATIVE 
I. D. Faven 
186 N. La Satie St., Cuicaco, IL. 
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A manufacturer is about to place an im- 
portant order for folding boxes. Which of 
the many bids submitted shall he accept? 
It depends on what he really wantstobuy. 
Just so much boxboard? Just a holder 
for each unit of sale? Not in these days of 
violent competition! 


He is buying a hundred thousand travel- 
ling advertisements—a hundred thousand 
efficient salesmen! He must have perfec- 
tion—no less—in every line, every tone. 

He should make sure that he gets it! 

Or assume that the order is for shipping 
cases. 

He is not buying fibreboard at so much 
per case: he is buying absolute assurance 
of safe deliveries, and the certainty of 
dealer good-will. 

The shipping case that will guarantee 
him these is the only case he can afford 


THE AMERICAN PERFUMER 
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' Which bid shall we take? 


How leaders in every line of package merchandising 
are answering this question today 


There is no place in modern industry for 
careless workmanship—defective printing 
—faulty design. They cost too much! 

Failure to fit automatic machinery perfectly 
can swallow up any margin of saving. Shipments 
ruined in transit make any shipping case too dear. 
Commonplace, inappropriate packages are a drag 
on any product’s sales. 


But the right packages—the right containers 
—can contribute today more generously than 
ever before to the success of package merchan- 
dising. And far-sighted manufacturers are insist- 
ing that they shall! 

Leaders in every line have availed themselves 
of Gair skill and experience for sixty years. We 
produce every essential in package merchandis- 
ing: Folding boxes, Labels, Lithography, Ship- 
ping cases. Our highly-organized Creative and 
Design Department for scientific and artistic re- 
search guarantees the correct solution of every 
packaging problem. 


Write for a copy of our new booklet, ‘‘ Testing 
the Merchandising Value of a Package.” 





Package designs that help to sell— 
adequate protection—uniform reproduc- 
tion—ease of adjustment to automatic 
machinery — Robert Gair Company 
brings.to bear on all these questions 
sixty years of experience covering every 
type of packaged product. 


Does the shipping case fit its contents 
exactly, preventing dangerous side- 
thrust? Will its shape allow utmost 
economy of stock? Are its weight and 
strength adequate to insure safe de- 
livery? Robert Gair Company deter- 
mines these and similar requirements 
accurately in advance 


Gair Display Containers offer an econ- 
omical and effective means of securing 
your product premier position in the 
crowded modern store. The goods come 
already packed in them—and your 
deaiers have merely to adjust the cover 
to produce a striking t’indow or counter 
display 


ROBERT GAIR COMPANY 


350 MADISON AVENUE, NEW YORK 


CHICAGO PHILADELPHIA BOSTON BUFFALO 
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UHM LEAL 


The Puff That Adds 
Beauty to the Package 





Everlastingly Dependable 
Hi es Cosin Co. is among those who have won 


a national confidence for highest quality 
products, deep rooted service, and integrity. 
And you will observe among leading per- 
fumers that those who use our PURL EDGE 
COMPACT PUFFS and POWDER PUFFS 
are to be distinguished by the very warmth of 
their loyalty to the products and to the 


company. 








THE COSIN CO. 


Office and Salesroom: Factory: 


200 Fifth Ave., New York Newark, N. J. 
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LA PLAINE -GENEVE 
, L 


- a 


f PREMIER venasnaxunuants 
BY OYNTH ETIC AROMATICCHEMICALS 
, or 
: PERFUMES,QOAPS AND 
Toi LET PREPARATIONS 


Made under the personal supervision 
and after processes of 
PROF. A.KAUFMANN << 
formerly Professor of OrganicChemistry #£ 
University of Geneva 
=~ 


~ J. E.DOCKEND ORFF&C@INC. 


Exclusive Representatives 
20 BROAD St,NEw YORK 
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ity, quality or of supreme 
odor value the synthetic 
aromatic chemicals manu- 
factured by 
“ALLONDON” 

fulfil every requirement of 
the most progressive and 
sartistic producers of high 
grade perfumes, soap and 
toilet preparations. 


Exclusive Representatives 


J. E. DOCKENDORFF & CO. 


20 Broad St., New York 
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PERFUME Package is no 
better than its stopper. 


We offer a wide assortment of 
distinctive Peg Stoppers frosted 
or plain, whichever you desire. 
Shell Corks, cut to fit, are sup- 
plied from our own Cork Factory. 

All inquiries gratefully received 
and courteously handled, 


Hilinvis Glass Company 
ALTON, ILLINOIS 
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TINCTURE IMPROVEMENT 


Ultimate perfection in tinctures is best attained by the employment of 


HUGUES AINE RESINAROMES 


Prepared from the natural gums, resins, etc., by a process which con- 
serves to the fullest extent their odorant value while eliminating all inert 
substances, Resinaromes are inimitable and indispensable. 


Their uniformity of concentration permits the preparation of tinc- 
tures of absolutely standard strength and quality while their perfect 
and ready solubility guarantees ease of manipulation. 


UNGERER & CO. HUGUES AINE 
NEW YORK GRASSE 


OIL ALMONDS, 


SWEET, TRUE 
“Staff Allen’s”’ 


OR the production of Oil Almonds, Sweet, True, Stafford Allen & Sons select 
the finest Italian and North African almonds, carefully dried to avoid moulding 
during shipment. 
The Kernels are carefully cleaned to remove adhering dirt, then ground and pressed 
in scrupulously clean hydraulic presses, the expressed oil being carefully filtered. 
The exceptional quality of Oil Almonds “‘StaffAllen’s” is due to two factors; 
fastidious choice of almonds and the cold pressing process in which no heat is applied, 
thus sacrificing the vield to produce the finest possible oil. 


STAFFORD ALLEN & SONS London 
UNGERER G&G COMPANY New York 
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Orange Flower Products 


Owing in part to the neglect of orange flower essences 
during recent years which was superinduced by the neces- 
sarily high prices and in part to unexpectedly favorable 
climatic conditions and crops, the perfumer benefits and 
HUGUES Aine orange products are available at prices which 
urge and indeed almost compel their more extensive em- 


ployment. 


The superior quality of HUGUES Aine Hyperessence 
Orange, Floressence Orange and Oil Neroli d’Or is so 
universally recognized as to concentrate attention on the 


exceptionally low prices now prevailing. 


Conditions are such as to favor the reintroduction of the 
orange flower note as the dominant tone in perfumes, dis- 
placing the present popular favorites, while for producing 
the finest perfumes of this character Hyperessence Orange 
and Oil Neroli d’Or are the logical choices. They exemplify 
and embrace not merely ultimate purity but the more im- 


portant though less readily definable element of quality. 


UNGERER & CO., NEW YORK 


GRASSE 














A.H. WIR.Z, Ine. 


CHESTER, PENN. 


COLLAPSIBLE TUBES an¢ Sabah TOPS. 


« SEE PAGE Il. , 
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